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      Researching of Covert Timing Channels Based on HTTP Cache Headers in Web API

      Directory of Open Access Journals (Sweden)

      Denis Nikolaevich Kolegov

         2015-12-01

         Full Text Available In this paper, it is shown how covert timing channels based on HTTP cache headers can be implemented using different Web API of Google Drive, Dropbox and Facebook  Internet services.

      
	
      Facebook Groups for the Management of Chronic Diseases.

      Science.gov (United States)

      Partridge, Stephanie R; Gallagher, Patrick; Freeman, Becky; Gallagher, Robyn

         2018-01-17

         The use of Facebook groups by health care researchers and professionals for chronic disease management, namely type 2 diabetes mellitus and coronary heart disease, is in its early stages and challenges are emerging. While Facebook groups offer great potential to deliver health support, research of Facebook groups for chronic disease management remains in its infancy, with robust evidence not yet available. Designing Facebook groups that are acceptable to users, health care researchers as well as health care professionals is a challenge, and there is a poor fit with traditional research and evaluation methods. Key recommendations for future research of Facebook groups for chronic disease management include: (1) iterative content development with input from the target patient population; (2) further understanding of the potential role of group "champions"; (3) ensuring the social media policies of health care institutions allow for real time online communication; and (4) utilizing comprehensive evaluation strategies, including the use of process evaluations. ©Stephanie R Partridge, Patrick Gallagher, Becky Freeman, Robyn Gallagher. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 17.01.2018.

      
	
      The SSMJ Website, Blog and Facebook Group

      African Journals Online (AJOL)

      

         

         The SSMJ Website, Blog and Facebook Group. 3. The South Sudan Medical Journal (SSMJ) blog http://southsudanmedicaljournal.wordpress. com has been running for over a year, and during this time its readership has increased massively. With over 500 views a month we are able to promote the work of the SSMJ and ...

      
	
      351.pdf | mar2007 | jbiosci | www.ias.ac.in | | http: | Indian Academy ...

      Indian Academy of Sciences (India)

      

         

         Home; http: www.ias.ac.in; jbiosci; mar2007; 351.pdf. 404! error. The page your are looking for can not be found! Please check the link or use the navigation bar at the top. YouTube; Twitter; Facebook; Blog. Academy News. IAS Logo. Summer Research Fellowship Programme 2018. Posted on 16 December 2017.

      
	
      Characterizing Awareness of Schizophrenia Among Facebook Users by Leveraging Facebook Advertisement Estimates.

      Science.gov (United States)

      Saha, Koustuv; Weber, Ingmar; Birnbaum, Michael L; De Choudhury, Munmun

         2017-05-08

         Schizophrenia is a rare but devastating condition, affecting about 1% of the world's population and resulting in about 2% of the US health care expenditure. Major impediments to appropriate and timely care include misconceptions, high levels of stigma, and lack of public awareness. Facebook offers novel opportunities to understand public awareness and information access related to schizophrenia, and thus can complement survey-based approaches to assessing awareness that are limited in scale, robustness, and temporal and demographic granularity. The aims of this study were to (1) construct an index that measured the awareness of different demographic groups around schizophrenia-related information on Facebook; (2) study how this index differed across demographic groups and how it correlated with complementary Web-based (Google Trends) and non-Web-based variables about population well-being (mental health indicators and infrastructure), and (3) examine the relationship of Facebook derived schizophrenia index with other types of online activity as well as offline health and mental health outcomes and indicators. Data from Facebook's advertising platform was programmatically collected to compute the proportion of users in a target demographic group with an interest related to schizophrenia. On consultation with a clinical expert, several topics were combined to obtain a single index measuring schizophrenia awareness. This index was then analyzed for differences across US states, gender, age, ethnic affinity, and education level. A statistical approach was developed to model a group's awareness index based on the group's characteristics. Overall, 1.03% of Facebook users in the United States have a schizophrenia-related interest. The schizophrenia awareness index (SAI) is higher for females than for males (1.06 vs 0.97, PFacebook's advertising platform can be used to construct a plausible index of population-scale schizophrenia awareness. However, only estimates of

      
	
      Facebook

      DEFF Research Database (Denmark)

      Sørensen, Estrid

         2009-01-01

         En teknologi som Facebook bliver af de fleste forstået som en 'teknologi for alle'. At dette ikke stemmer overens med virkeligheden viser artiklen gennem en case om en studerende, som på grund af sin mangetydlige identitet, ikke passer ind i Facebook offentligheden.......En teknologi som Facebook bliver af de fleste forstået som en 'teknologi for alle'. At dette ikke stemmer overens med virkeligheden viser artiklen gennem en case om en studerende, som på grund af sin mangetydlige identitet, ikke passer ind i Facebook offentligheden....

      
	
      e73.pdf.pdf | 92 | OnlineResources | jgenet | www.ias.ac.in | http ...

      Indian Academy of Sciences (India)

      

         

         Home; public; Volumes; jgen; 092; online; http; www.ias.ac.in; jgenet; OnlineResources; 92; e73.pdf.pdf. 404! error. The page your are looking for can not be found! Please check the link or use the navigation bar at the top. YouTube; Twitter; Facebook; Blog. Academy News. IAS Logo. 29th Mid-year meeting. Posted on 19 ...

      
	
      [Facebook addiction].

      Science.gov (United States)

      Dávid, Balázs; Körmendi, Attila

         2018-01-01

         Among behavioural addictions, addiction towards social media sites are identified, which are subtypes of compulsive internet usage. Among these, the most significant is the so-called Facebook addiction. Scientific experts agree, that this new phenomenon hasn't been known in detail yet, so it needs intensified scientific exploration. Different aspects of the personality are inclined to raise the probability of developing Facebook addiction. Neurotic and narcissistic traits of the personality are modifying the characteristic of Facebook use, and by this tendency, risk the individual for developing addiction. Our study aimed at measuring Facebook addiction properly, moreover to identifiy the maladaptive characteristics of Facebook use which are salient in the addiction. Our sample consisted of 117 secondary school students. To measure Facebook addiction we used the Hungarian translated version of the Bergen Facebook Addiction Scale. To examine the special neurotic and narcissistic signs of Facebook usage we have developed our own questionniare. We measured neurotic personality traits with the MMPI "Psychasthenia" scale and we measured narcissism with the NPI-16. According to our results, narcissism and neurotic personality traits influence the use of Facebook and the maladaptive usage mediates the addiction.

      
	
      Can Facebook Be Used for Research? Experiences Using Facebook to Recruit Pregnant Women for a Randomized Controlled Trial.

      Science.gov (United States)

      Adam, Laura M; Manca, Donna P; Bell, Rhonda C

         2016-09-21

          cost Cad $1087, with approximately Cad $24.15 per eligible participant. Demographic characteristics of women were similar between the 2 recruitment methods except that women recruited using Facebook were significantly earlier in their pregnancy than those recruited using traditional approaches (Padvertisements hold promise as a platform for reaching pregnant women. The relative ease of placing an advertisement, the comparable cost per participant recruited, and the dramatically improved recruitment rates in comparison with traditional approaches highlight the importance of combining novel and traditional recruitment approaches to recruit women for pregnancy-related studies. ClinicalTrials.gov NCT02711644; https://clinicaltrials.gov/ct2/show/NCT02711644 (Archived by WebCite at http://www.webcitation.org/6kKpagpMk).

      
	
      Can Facebook Be Used for Research? Experiences Using Facebook to Recruit Pregnant Women for a Randomized Controlled Trial

      Science.gov (United States)

      Adam, Laura M; Manca, Donna P

         2016-01-01

          comparison, the traditional approaches cost Cad $1087, with approximately Cad $24.15 per eligible participant. Demographic characteristics of women were similar between the 2 recruitment methods except that women recruited using Facebook were significantly earlier in their pregnancy than those recruited using traditional approaches (PFacebook advertisements hold promise as a platform for reaching pregnant women. The relative ease of placing an advertisement, the comparable cost per participant recruited, and the dramatically improved recruitment rates in comparison with traditional approaches highlight the importance of combining novel and traditional recruitment approaches to recruit women for pregnancy-related studies. Trial Registration ClinicalTrials.gov NCT02711644; https://clinicaltrials.gov/ct2/show/NCT02711644 (Archived by WebCite at http://www.webcitation.org/6kKpagpMk) PMID:27655184

      
	
      The uses and abuses of Facebook: A review of Facebook addiction.

      Science.gov (United States)

      Ryan, Tracii; Chester, Andrea; Reece, John; Xenos, Sophia

         2014-09-01

         Recent research suggests that use of social networking sites can be addictive for some individuals. Due to the link between motivations for media use and the development of addiction, this systematic review examines Facebook-related uses and gratifications research and Facebook addiction research. Searches of three large academic databases revealed 24 studies examining the uses and gratifications of Facebook, and nine studies of Facebook addiction. Comparison of uses and gratifications research reveals that the most popular mo- tives for Facebook use are relationship maintenance, passing time, entertainment, and companionship. These motivations may be related to Facebook addiction through use that is habitual, excessive, or motivated by a desire for mood alteration. Examination of Facebook addiction research indicates that Facebook use can become habitual or excessive, and some addicts use the site to escape from negative moods. However, examination of Facebook addic- tion measures highlights inconsistency in the field. There is some evidence to support the argument that uses and gratifications of Facebook are linked with Facebook addiction. Furthermore, it appears as if the social skill model of addiction may explain Facebook addiction, but inconsistency in the measurement of this condition limits the ability to provide conclusive arguments. This paper recommends that further research be performed to establish the links between uses and gratifications and Facebook addiction. Furthermore, in order to enhance the construct validity of Facebook addiction, researchers should take a more systematic approach to assessment.

      
	
      The uses and abuses of Facebook: A review of Facebook addiction

      Science.gov (United States)

      RYAN, TRACII; CHESTER, ANDREA; REECE, JOHN; XENOS, SOPHIA

         2014-01-01

         Abstract Background and aims: Recent research suggests that use of social networking sites can be addictive for some individuals. Due to the link between motivations for media use and the development of addiction, this systematic review examines Facebook-related uses and gratifications research and Facebook addiction research. Method: Searches of three large academic databases revealed 24 studies examining the uses and gratifications of Facebook, and nine studies of Facebook addiction. Results: Comparison of uses and gratifications research reveals that the most popular mo- tives for Facebook use are relationship maintenance, passing time, entertainment, and companionship. These motivations may be related to Facebook addiction through use that is habitual, excessive, or motivated by a desire for mood alteration. Examination of Facebook addiction research indicates that Facebook use can become habitual or excessive, and some addicts use the site to escape from negative moods. However, examination of Facebook addic- tion measures highlights inconsistency in the field. Discussion: There is some evidence to support the argument that uses and gratifications of Facebook are linked with Facebook addiction. Furthermore, it appears as if the social skill model of addiction may explain Facebook addiction, but inconsistency in the measurement of this condition limits the ability to provide conclusive arguments. Conclusions: This paper recommends that further research be performed to establish the links between uses and gratifications and Facebook addiction. Furthermore, in order to enhance the construct validity of Facebook addiction, researchers should take a more systematic approach to assessment. PMID:25317337

      
	
      Factors Influencing Facebook Usage and Facebook Addictive Tendency in University Students: The Role of Online Psychological Privacy and Facebook Usage Motivation.

      Science.gov (United States)

      Hong, Fu-Yuan; Chiu, Su-Lin

         2016-04-01

         There are few studies analysing the influence of personal traits and motivation factors on Facebook usage and Facebook addictive tendency as seen in university students. In this study, 225 Taiwanese university students completed a questionnaire to determine their online psychological privacy scale, Facebook usage motivation scale, Facebook usage scale and Facebook addictive tendency scale, in order to evaluate the items that can be conceptualized as the effect of university students' online psychological privacy personal trait and motive factors, and Facebook usage motivation with respect to Facebook usage and Facebook addictive tendency. The study found that a desire for more online psychological privacy correlates with a stronger motivation to use Facebook and more Facebook usage behaviour among university students who may become high-risk groups for Facebook addictive tendency. The study found that a desire for or an acceptance of a lower online psychological privacy correlates with a stronger motivation to use Facebook among university students who may have more Facebook usage behaviour. This study can help understand university students' Facebook usage and Facebook addictive tendency and provide feature indicators for those who may become high-risk groups for Facebook addictive tendency. Finally, this study conducts discussion and proposes relevant suggestions for future study. Copyright © 2014 John Wiley & Sons, Ltd.

      
	
      Using facebook to recruit young adult veterans: online mental health research.

      Science.gov (United States)

      Pedersen, Eric R; Helmuth, Eric D; Marshall, Grant N; Schell, Terry L; PunKay, Marc; Kurz, Jeremy

         2015-06-01

          current probable mental health disorders such as post-traumatic stress disorder, depression, anxiety, only about 1 in 3 received mental health care in the past year and only 1 in 50 received such care within the past month. This work expands on the work of other studies that have examined clinical samples of veterans only and suggests Facebook can be an adequate method of obtaining samples of veterans in need of care. Clinicaltrials.gov NCT02187887; http://clinicaltrials.gov/ct2/show/NCT02187887 (Archived by WebCite at http://www.webcitation.org/6YiUKRsXY).

      
	
      The Facebook Experiment: Quitting Facebook Leads to Higher Levels of Well-Being.

      Science.gov (United States)

      Tromholt, Morten

         2016-11-01

         Most people use Facebook on a daily basis; few are aware of the consequences. Based on a 1-week experiment with 1,095 participants in late 2015 in Denmark, this study provides causal evidence that Facebook use affects our well-being negatively. By comparing the treatment group (participants who took a break from Facebook) with the control group (participants who kept using Facebook), it was demonstrated that taking a break from Facebook has positive effects on the two dimensions of well-being: our life satisfaction increases and our emotions become more positive. Furthermore, it was demonstrated that these effects were significantly greater for heavy Facebook users, passive Facebook users, and users who tend to envy others on Facebook.

      
	
      Passive Facebook use, Facebook addiction, and associations with escapism: an experimental vignette study

      OpenAIRE

      Young, LN; Kuss, DJ; Griffiths, MD; Howard, CJ

         2017-01-01

         There is relatively little research considering motivations of passive Facebook use. However, research regarding motivations of general Facebook use indicates that people use Facebook to escape – and that escapism may motivate passive Facebook use. Research also suggests that using Facebook to escape is associated with Facebook addiction. Using an experimental vignette design, the present research investigated whether passive Facebook use is motivated by escapism and whether this escape motiv...

      
	
      Reconsidering Facebook

      Directory of Open Access Journals (Sweden)

      Hilary Davis

         2011-01-01

         Full Text Available Last year there was a revolt against Facebook. Lots of people were weighing the pros and cons of becoming a Facebook dropout, including librarians. For many of these detractors and potential detractors of Facebook, the disjunct structure of personal and professional identity was no longer holding up under the pressure of Facebook’s urgings to reveal [...

      
	
      Reconsidering Facebook

      OpenAIRE

      Hilary Davis

         2011-01-01

         Last year there was a revolt against Facebook. Lots of people were weighing the pros and cons of becoming a Facebook dropout, including librarians. For many of these detractors and potential detractors of Facebook, the disjunct structure of personal and professional identity was no longer holding up under the pressure of Facebook’s urgings to reveal [...

      
	
      Using Facebook to Recruit Young Adult Veterans: Online Mental Health Research

      Science.gov (United States)

      

         2015-01-01

          than half screening positive for current probable mental health disorders such as post-traumatic stress disorder, depression, anxiety, only about 1 in 3 received mental health care in the past year and only 1 in 50 received such care within the past month. Conclusions This work expands on the work of other studies that have examined clinical samples of veterans only and suggests Facebook can be an adequate method of obtaining samples of veterans in need of care. Trial Registration Clinicaltrials.gov NCT02187887; http://clinicaltrials.gov/ct2/show/NCT02187887 (Archived by WebCite at http://www.webcitation.org/6YiUKRsXY). PMID:26033209

      
	
      User-driven conversations about dialysis through Facebook: A qualitative thematic analysis.

      Science.gov (United States)

      Ahmed, Salim; Haines-Saah, Rebecca J; Afzal, Arfan R; Tam-Tham, Helen; Al Mamun, Mohammad; Hemmelgarn, Brenda R; Turin, Tanvir C

         2017-04-01

         As one of the most popular social networking sites in the world, Facebook has strong potential to enable peer support and the user-driven sharing of health information. We carried out a qualitative thematic analysis of the wall posts of a public Facebook group focused on dialysis to identify some of the major themes discussed. We searched Facebook using the word 'dialysis'. A Facebook group (Dialysis Discussion Uncensored) with the highest number of members was selected amongst publicly available forums related to dialysis and operated in English (http://www.facebook.com/groups/DialysisUncensored). Two researchers independently extracted information on features of the group including purpose, group members and the user-generated posts on the group wall. Posts were further analysed to develop major themes. Characteristics of a Facebook group based on its participants and activities are presented. Three themes are described with representative quotations. In a period of 2 weeks, we found 1257 wall posts with total of 31 636 likes and 15 972 comments. All messages were in English, and the majority of the participants were dialysis patients. However, we observed the participation of family members and care providers as well. Posts were categorized into three major themes: sharing information, seeking and providing emotional and social support and sharing experience. Findings of this study provide an example of how a social networking platform can enable patients and their families to share information and to encourage peer-based support for managing dialysis-related experiences. © 2016 Asian Pacific Society of Nephrology.
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      Excessive use of Facebook: The influence of self-monitoring and Facebook usage on social support

      Directory of Open Access Journals (Sweden)

      Vikanda Pornsakulvanich

         2018-01-01

         Full Text Available This study examined the influence of self-monitoring and the amount of Facebook use on Facebook addiction, and the associations among self-monitoring, Facebook addiction, Facebook usage, and social support. A cross-sectional design was used to collect the data from 257 college students who have used Facebook. The findings indicated that high self-monitors were more likely to be addicted to Facebook than were low self-monitors. In addition, the number of friends and Facebook activities were the major predictors of the amount of time on Facebook. High self-monitors, Facebook activities, and the amount of time predicted Facebook addiction. Moreover, the number of friends and low-self-monitors were linked to social support. Keywords: Facebook addiction, Facebook usage, self-monitoring, social support

      
	
      Facebook-debatter

      DEFF Research Database (Denmark)

      Hartley, Jannie Møller; Eberholst, Mads Kæmsgaard

         2016-01-01

         Facebook’s demokratiske potentiale er stort, og både danske læsere og danske medier har i stor grad adopteret Facebook. Det giver adgang til brugere og disse kan engageres især via kommentarsporet på de historier, medierne slår op på Facebook. Med afsæt i 149 Facebook-opslag og deres tilhørende...... ellers har været forbeholdt medierne. Overordnet kan vi konkludere at debattonen på de sociale medier er relativt neutral, at brugerne faktisk mener noget, når de debatterer. Desuden kan vi konkludere, at medierne endnu ikke behøver at frygte, at Facebook-debattører fratager journalisterne deres levebrød....

      
	
      Kundsupport via Facebook

      OpenAIRE

      Häggström, Lukas; Rönnmark, Marcus

         2014-01-01

         This study analyses how different companies offer customer support through social media andthe customer experience of it.Facebook emerged in Sweden during 2008 and today it has more than 800 million user acrossthe globe. Initially Facebook was created for individuals. However, over time, Facebook hasincreased its functionality to support the presence of companies as well. Today most companieshas got a Facebook page and through it, they can easily communicate with their customers.Customer supp...

      
	
      The uses and abuses of Facebook: A review of Facebook addiction

      OpenAIRE

      RYAN, TRACII; CHESTER, ANDREA; REECE, JOHN; XENOS, SOPHIA

         2014-01-01

         Abstract Background and aims: Recent research suggests that use of social networking sites can be addictive for some individuals. Due to the link between motivations for media use and the development of addiction, this systematic review examines Facebook-related uses and gratifications research and Facebook addiction research. Method: Searches of three large academic databases revealed 24 studies examining the uses and gratifications of Facebook, and nine studies of Facebook addiction. Result...

      
	
      Facebook Application Development For Dummies

      CERN Document Server

      Stay, Jesse

         2011-01-01

         A fun and easy guide to creating the next great Facebook app! Want to build the next runaway Facebook app like Farmville or Mafia Wars? Interested in leveraging Facebook app development as part of a marketing strategy? Whether you want to build your own Facebook app from scratch, extend an existing Facebook app, or create a game, this book gets you up and running in no time. Master the Facebook toolkit, get acquainted with the Facebook Markup and Query languages, navigate the Facebook API-even learn how to make money with your new app!Shows you how to build the next great Facebook application

      
	
      Facebook-mainonta

      OpenAIRE

      Kuorilehto, Laura

         2014-01-01

         Tässä opinnäytetyössä tutkittiin Facebook-käyttäjien mielipiteitä ja suhtautumista Facebook-mainontaan. Pohdittiin myös onko Facebook-mainonnasta hyötyä yrityksille ja kuluttajille. Teoriaosiossa käsiteltiin internetmarkkinoinnin, sosiaalisen median ja mainonnan teoriaa. Sen lisäksi tarkasteltiin Facebookia, Facebookin sääntöjä mainonnalle, sekä mainontaan liittyviä lakeja. Internetmarkkinoinnista ja mainonnasta sosiaalisessa mediassa kerrottiin mitä internetmarkkinointi on, sosiaalisesta...

      
	
      Facebook Effect

      OpenAIRE

      STOICA, Anamaria

         2011-01-01

         This research paper is intended to understand the effects that Facebook, the social networking site has upon us, whether it influences our lives in a good or in a bad way. In order to understand the Facebook Effect we are trying to see how it impacts our lives at economic level,social level, political level, terminology level , psychological level and cultural level . Starting from the question : What does Facebook want? we found several answers consisting in pros and cons of this phenomenon ...

      
	
      Excessive use of Facebook: The influence of self-monitoring and Facebook usage on social support

      OpenAIRE

      Vikanda Pornsakulvanich

         2018-01-01

         This study examined the influence of self-monitoring and the amount of Facebook use on Facebook addiction, and the associations among self-monitoring, Facebook addiction, Facebook usage, and social support. A cross-sectional design was used to collect the data from 257 college students who have used Facebook. The findings indicated that high self-monitors were more likely to be addicted to Facebook than were low self-monitors. In addition, the number of friends and Facebook activities were th...

      
	
      Facebook

      DEFF Research Database (Denmark)

      Konzack, Lars

         2013-01-01

         Alt i alt er det en vellykket bog om Facebook. Det hjælper, at man har valgt et så klart emneområde, så artiklerne ikke stikker ud i alle retninger. Men det har måske den uheldige virkning, at mange artikler kommer til at gentage de samme pointer om funktionaliteten i Facebook. Det kan man dog godt...

      
	
      The "Facebook-self": characteristics and psychological predictors of false self-presentation on Facebook.

      Science.gov (United States)

      Gil-Or, Oren; Levi-Belz, Yossi; Turel, Ofir

         2015-01-01

         In this study we present and empirically examine a new phenomenon related to social networking sites, such as Facebook, the "false Facebook-self." Arguably false self-presentation on Facebook is a growing phenomenon, and in extreme cases; i.e., when ones Facebook image substantially deviates from their true image, it may serve as a gateway behavior to more problematic behaviors which may lead to psychological problems and even pathologies. In this study we show that certain users are more vulnerable to such false self-presentation than others. The study involved 258 Facebook users. Applying ANOVA and SEM analyses we show that users with low self-esteem and low trait authenticity are more likely than others to present a Facebook-self which deviates from their true selves. These social-interaction-related traits are influenced by one's upbringing and the anxious and avoidant attachment styles he or she has developed. Several cases (7.5%) with large gaps between the true and false Facebook-self were detected, which implies that future research should consider the adverse consequences and treatments of high levels of false Facebook-self.

      
	
      The social network and the geo-hydrological information: the CNR IRPI Facebook page as example of communication.

      Science.gov (United States)

      Fiorucci, Federica; Bianchi, Cinzia; Marchesini, Ivan; Salvati, Paola; Fugnoli, Federico; Guzzetti, Fausto

         2014-05-01

         Good communication is a fundamental step for the spread of news and knowledge. The effectiveness and persuasiveness of a message is a function of the interaction of characteristics of the audience, the source of the message, and content of the message. Italian Research Institute for the Hydrogeological Protection (CNR-IRPI) has been publishing information on geo-hydrological events using the Internet (http://sici.irpi.cnr.it/, http://webmap.irpi.cnr.it/, http://geomorphology.irpi.cnr.it/, http://polaris.irpi.cnr.it/, http://giida.irpi.cnr.it/, http://events.irpi.cnr.it/ ). Our websites are mainly visited by experts and the information are used for technical purposes. The contents and the interface of the websites are designed for this type of users. Our intention is to increase the type of users, and we are testing the use of social network to catch the wide public's attention. Social networks have emerged as critical factor in information dissemination, search, marketing expertise and influence discovery, and are an important channel for people to share information. Social scientist have long recognized the importance of social networks in the spread of information. Facebook and Twitter are the most widely used social networking services. They make it simpler to communicate with multiple people at one time. Social media may also make it easier for users to monitor activities of people (friends or followers). An official Facebook page of the Italian Research Institute for the Hydrogeological Protection (CNR-IRPI, https://www.facebook.com/CNR.IRPI ), was created and linked to a Twitter account. The purpose of this page is to disseminate information on flood and landslide events and on our research activities, in order to raise awareness of geo-hydrological matters among users. This page publishes news on current or historical landslide and flood events involving the Italian territory, or news from around the world collected on the network. The news are published as

      
	
      Facebook Addiction: Onset Predictors.

      Science.gov (United States)

      Biolcati, Roberta; Mancini, Giacomo; Pupi, Virginia; Mugheddu, Valeria

         2018-05-23

         Worldwide, Facebook is becoming increasingly widespread as a communication platform. Young people especially use this social networking site daily to maintain and establish relationships. Despite the Facebook expansion in the last few years and the widespread acceptance of this social network, research into Facebook Addiction (FA) is still in its infancy. Hence, the potential predictors of Facebook overuse represent an important matter for investigation. This study aimed to deepen the understanding of the relationship between personality traits, social and emotional loneliness, life satisfaction, and Facebook addiction. A total of 755 participants (80.3% female; n = 606) aged between 18 and 40 (mean = 25.17; SD = 4.18) completed the questionnaire packet including the Bergen Facebook Addiction Scale, the Big Five, the short version of Social and Emotional Loneliness Scale for Adults, and the Satisfaction with Life Scale. A regression analysis was used with personality traits, social, family, romantic loneliness, and life satisfaction as independent variables to explain variance in Facebook addiction. The findings showed that Conscientiousness, Extraversion, Neuroticism, and Loneliness (Social, Family, and Romantic) were strong significant predictors of FA. Age, Openness, Agreeableness, and Life Satisfaction, although FA-related variables, were not significant in predicting Facebook overuse. The risk profile of this peculiar behavioral addiction is also discussed.

      
	
      Harnessing Facebook for Smoking Reduction and Cessation Interventions: Facebook User Engagement and Social Support Predict Smoking Reduction.

      Science.gov (United States)

      Kim, Sunny Jung; Marsch, Lisa A; Brunette, Mary F; Dallery, Jesse

         2017-05-23

         , participants reported smoking an average of 60.56 fewer cigarettes per week (SD 38.83) at the follow-up, and 4 participants out of 16 (25%) reported 7-day point prevalence smoking abstinence at the follow-up. Adjusted linear regression models revealed that a one-unit increase in the Facebook engagement and social support composite scores predicted a 0.56-unit decrease in cigarettes smoked per week (standard error =.24, P=.04, 95% CI 0.024-1.09) when baseline readiness to quit, gender, and baseline smoking status were controlled (F 4, 11 =8.85, P=.002). This study is the first Facebook group-based intervention that systemically implemented health communication strategies and engagement and social support systems to promote smoking reduction and cessation. Our findings imply that receiving one like or posting on the Facebook-based intervention platform predicted smoking approximately one less cigarette in the past 7 days, and that interventions should facilitate user interactions to foster user engagement and social support. ©Sunny Jung Kim, Lisa A Marsch, Mary F Brunette, Jesse Dallery. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 23.05.2017.

      
	
      The Reluctance to be on a Facebook Sabbatical: How Facebook Promotes Students’ Academic Life

      OpenAIRE

      Pernille Bröns; Elke Greifeneder; Sonia Støvring

         2013-01-01

         Several studies indicate negative effects of Facebook usage on academic performance. This article argues that there is more to the connection between students’ Facebook usage and their academic performance. Three independent studies were carried out: one study examined the effects of a Facebook sabbatical on students; two further studies explored the Facebook usage behaviour of students who felt that a sabbatical would affect them aversely. The results indicate that Facebook plays a more c...

      
	
      Online Health Monitoring using Facebook Advertisement Audience Estimates in the United States: Evaluation Study.

      Science.gov (United States)

      Mejova, Yelena; Weber, Ingmar; Fernandez-Luque, Luis

         2018-03-28

         . However, we also illustrate that building effective marker interests involves some trial-and-error, as many details about Facebook's black box remain opaque. ©Yelena Mejova, Ingmar Weber, Luis Fernandez-Luque. Originally published in JMIR Public Health and Surveillance (http://publichealth.jmir.org), 28.03.2018.

      
	
      Do motivations for using Facebook moderate the association between Facebook use and psychological well-being?

      Science.gov (United States)

      Rae, James R; Lonborg, Susan D

         2015-01-01

         Previous investigations of the relationship between Facebook use and psychological well-being have most commonly considered variables relating to the quantity (e.g., time spent online) and underlying motivations (e.g., making new friends) of Facebook consumption. However, previous research has reached contradictory conclusions in that quantity of Facebook use has been linked to both higher and lower levels of psychological well-being. The current study investigated whether these contradictory findings of quantity of Facebook use could be explained by considering users' motivations for accessing Facebook. We predicted that quantity of use would be positively associated with psychological well-being when users primarily accessed Facebook to maintain existing relationships but negatively associated with psychological well-being when primarily accessed to create new relationships. In a sample of college undergraduates (N = 119), we found that the relationship of quantity of Facebook use on psychological well-being was moderated by the motivation of the user. Quantity of Facebook use was associated with higher levels of psychological well-being among users that accessed Facebook for friendship purposes but was negatively associated with psychological well-being among users that accessed Facebook for connection purposes (e.g., making new friends). We also replicated our results across dimensions of psychological well-being (e.g., anxiety and life satisfaction). The current findings provide initial evidence that quantity and motivations of Facebook use interact with potentially serious implications for psychological well-being and also provide a possible explanation for why quantity of Facebook use can be linked with both positive and negative psychological well-being.

      
	
      Do motivations for using Facebook moderate the association between Facebook use and psychological well-being?

      Science.gov (United States)

      Rae, James R.; Lonborg, Susan D.

         2015-01-01

         Previous investigations of the relationship between Facebook use and psychological well-being have most commonly considered variables relating to the quantity (e.g., time spent online) and underlying motivations (e.g., making new friends) of Facebook consumption. However, previous research has reached contradictory conclusions in that quantity of Facebook use has been linked to both higher and lower levels of psychological well-being. The current study investigated whether these contradictory findings of quantity of Facebook use could be explained by considering users’ motivations for accessing Facebook. We predicted that quantity of use would be positively associated with psychological well-being when users primarily accessed Facebook to maintain existing relationships but negatively associated with psychological well-being when primarily accessed to create new relationships. In a sample of college undergraduates (N = 119), we found that the relationship of quantity of Facebook use on psychological well-being was moderated by the motivation of the user. Quantity of Facebook use was associated with higher levels of psychological well-being among users that accessed Facebook for friendship purposes but was negatively associated with psychological well-being among users that accessed Facebook for connection purposes (e.g., making new friends). We also replicated our results across dimensions of psychological well-being (e.g., anxiety and life satisfaction). The current findings provide initial evidence that quantity and motivations of Facebook use interact with potentially serious implications for psychological well-being and also provide a possible explanation for why quantity of Facebook use can be linked with both positive and negative psychological well-being. PMID:26124733

      
	
      Like or Dislike? Impact of Facebook on Ewing Sarcoma Treatment.

      Science.gov (United States)

      Ruckenstuhl, Paul; Schippinger, Michael; Liebmann, Paul; Leithner, Andreas; Bernhardt, Gerwin

         2016-08-25

         ' and relatives' results. During the last 6 months most activities in the group concerned sharing destiny and handling the diagnosis. The Facebook group Ewing Sarcoma Awareness has a relevant impact on group members regarding their choice of treatment. Moreover, participants turn toward the group to receive mental and emotional support in everyday life. Statements made within the group are in part questionable from a medical point of view and the impact made by these statements on patients' care requires further evaluation. ©Paul Ruckenstuhl, Michael Schippinger, Paul Liebmann, Andreas Leithner, Gerwin Bernhardt. Originally published in JMIR Cancer (http://cancer.jmir.org), 25.08.2016.

      
	
      The “Facebook-self”: characteristics and psychological predictors of false self-presentation on Facebook

      Science.gov (United States)

      Gil-Or, Oren; Levi-Belz, Yossi; Turel, Ofir

         2015-01-01

         In this study we present and empirically examine a new phenomenon related to social networking sites, such as Facebook, the “false Facebook-self.” Arguably false self-presentation on Facebook is a growing phenomenon, and in extreme cases; i.e., when ones Facebook image substantially deviates from their true image, it may serve as a gateway behavior to more problematic behaviors which may lead to psychological problems and even pathologies. In this study we show that certain users are more vulnerable to such false self-presentation than others. The study involved 258 Facebook users. Applying ANOVA and SEM analyses we show that users with low self-esteem and low trait authenticity are more likely than others to present a Facebook-self which deviates from their true selves. These social-interaction-related traits are influenced by one’s upbringing and the anxious and avoidant attachment styles he or she has developed. Several cases (7.5%) with large gaps between the true and false Facebook-self were detected, which implies that future research should consider the adverse consequences and treatments of high levels of false Facebook-self. PMID:25741299

      
	
      The “Facebook-self”: characteristics and psychological predictors of false self-presentation on Facebook

      Directory of Open Access Journals (Sweden)

      Oren Gil-Or

         2015-02-01

         Full Text Available In this study we present and empirically examine a new phenomenon related to social networking sites, such as Facebook, the “false Facebook-self.” Arguably false self-presentation on Facebook is a growing phenomenon, and in extreme cases; i.e., when ones Facebook image substantially deviates from their true image, it may serve as a gateway behavior to more problematic behaviors which may lead to psychological problems and even pathologies. In this study we show that certain users are more vulnerable to such false self-presentation than others. The study involved 258 Facebook users. Applying ANOVA and SEM analyses we show that users with low self-esteem and low trait authenticity are more likely than others to present a Facebook-self which deviates from their true selves. These social-interaction-related traits are influenced by one’s upbringing and the anxious and avoidant attachment styles he or she has developed. Several cases (7.5% with large gaps between the true and false Facebook-self were detected, which implies that future research should consider the adverse consequences and treatments of high levels of false Facebook-self.
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      Feasibility of a Facebook Intervention for Exercise Motivation and Cardiac Rehabilitation Adherence: Study Protocol.

      Science.gov (United States)

      Siegmund, Lee Anne; Ahmed, Haitham M; Crawford, Michael Todd; Bena, James Frank

         2017-08-18

          recruitment goal is 60 cardiac rehabilitation patients. Data collection is anticipated to be complete by July 2018. This pilot study will be the first to examine the effect of a Facebook intervention on patient adherence and motivation for exercise in a cardiac rehabilitation setting. Engagement in the Facebook group and participation in the study will help to determine the feasibility of using Facebook to affect adherence and motivation in cardiac rehabilitation patients, potentially improving outcomes through the use of a unique intervention. ClinicalTrials.gov NCT02971813; https://clinicaltrials.gov/ct2/show/NCT02971813 (Archived by WebCite at http://www.webcitation.org/6sRsz8Zpa). ©Lee Anne Siegmund, Haitham M Ahmed, Michael Todd Crawford, James Frank Bena. Originally published in JMIR Research Protocols (http://www.researchprotocols.org), 18.08.2017.

      
	
      How students use Facebook

      NARCIS (Netherlands)

      Wesseling-Weijers, N.F.

         2012-01-01

         This study investigates the way in which first year students use Facebook. An overview of recent studies on Facebook usage and a survey is presented. The latter is an online questionnaire on the Facebook activities of 618 students (78.6 % of all first year students) of the Media department of

      
	
      Facebook for Health Promotion: Female College Students' Perspectives on Sharing HPV Vaccine Information Through Facebook.

      Science.gov (United States)

      Zhang, Ni; Tsark, JoAnn; Campo, Shelly; Teti, Michelle

         2015-04-01

         Facebook, a social network site, has been widely used among young adults. However, its potential to be used as a health promotion medium has not been fully examined. This study explored Facebook's potential for sharing human papillomavirus (HPV) vaccine information among female college students in Hawai'i. Culturally tailored flyers and handouts were developed and distributed at one large university in Hawai'i to recruit female college students between the age of 18 and 26 having an active Facebook account. Three focus group meetings were conducted to gather student perspectives about how information about HPV vaccine may be best shared via Facebook. We found that students believed Facebook is a good awareness tool but they needed more knowledge about the HPV vaccine to feel comfortable sharing the information. Participants preferred forwarding information to chatting about HPV. Some participants expressed concern that their Facebook friends would think the HPV vaccine information they forwarded on Facebook is spam. Participants suggested prefacing the posted HPV vaccine information with a personal note in their own words to make the message more interesting and relevant to their Facebook friends. Future interventions using Facebook to promote HPV vaccine could provide students with HPV vaccine information from credible sources and ask students to attach personal testimonials or endorsements while forwarding the information on Facebook.

      
	
      Optimistic bias and Facebook use: self-other discrepancies about potential risks and benefits of Facebook use.

      Science.gov (United States)

      Kim, Sunny Jung; Hancock, Jeffrey T

         2015-04-01

         Despite the accumulating evidence on the positive and negative outcomes of Facebook use, how people perceive themselves to be subject to these outcomes as well as the consequences and mechanisms of these perceptions are underexplored. According to optimistic bias, Facebook users may perceive that bad things are more likely to happen to others than to themselves, while good things are more likely to happen to them than to others. The findings from an online survey among Facebook users indicate that the negative psychological and social outcomes of using Facebook were perceived to be more likely to happen to other Facebook users than to themselves, pscams) significantly mediated one's willingness to support Internet regulation, Sobel z=2.49, p=0.01. For positive outcomes of Facebook use, the direction of optimistic bias was reversed, t(235) = -5.52, pFacebook while assessing that other Facebook users are prone to encounter those positive events. This reversal pattern emerged among those with negative attitudes toward, and low involvement with, Facebook. These findings demonstrate important and novel self-other discrepant perceptions concerning the risks and benefits of Facebook use.

      
	
      Do Motivations for Using Facebook Moderate the Association Between Facebook Use and Psychological Well-Being?

      Directory of Open Access Journals (Sweden)

      James eRae

         2015-06-01

         Full Text Available Previous investigations of the relationship between Facebook use and psychological well-being have most commonly considered variables relating to the quantity (e.g. time spent online and underlying motivations (e.g. making new friends of Facebook consumption. However, previous research has reached contradictory conclusions in that quantity of Facebook use has been linked to both higher and lower levels of psychological well-being. The current study investigated whether these contradictory findings of quantity of Facebook use could be explained by considering users’ motivations for accessing Facebook. We predicted that quantity of use would be positively associated with psychological well-being when users primarily accessed Facebook to maintain existing relationships but negatively associated with psychological well-being when primarily accessed to create new relationships. In a sample of college undergraduates (N=119, we found that the relationship of quantity of Facebook use on psychological well-being was moderated by the motivation of the user. Quantity of Facebook use was associated with higher levels of psychological well-being among users that accessed Facebook for friendship purposes but was negatively associated with psychological well-being among users that accessed for connection purposes (e.g. making new friends. We also replicated our results across dimensions of psychological well-being (e.g. anxiety and life satisfaction. The current findings provide initial evidence that quantity and motivations of Facebook use interact with potentially serious implications for psychological well-being and also provide possible explanation for why quantity of Facebook use can be linked with both positive and negative psychological well-being.

      
	
      Facebook - en falsk utopi? : En studie av politisk polarisering på Facebook

      OpenAIRE

      Furuland, Anton; Chennaya, Dominic

         2015-01-01

         Title: Facebook – a false utopia? Authors: Anton Furuland & Dominic Chennaya Principal research question: Is the political polarization increasing on and through Facebook? Theoretical frame: Identification theory, selective exposure theory, spiral of silence Method/Material: Semi-structured interviews which provided our material Main Results: Our research has shown a tendency for increased political polarization on Facebook. Number of pages: 58 Course: Media and communication studies C De...

      
	
      Facebook Marketing - Fra A-Z

      DEFF Research Database (Denmark)

      Mortensen, Thomas Bøtker

         2009-01-01

         Facebook Marketing – Leverage Social Media to Grow Your Business af Steven Holzner er Facebook Marketing fra A-Z, som kan anbefales til virksomheder, som overvejer at bevæge sig ud i cyber space og afprøve mulighederne for at markedsføre sig dér. Bogen beskriver på hvilke væsentlige punkter...... marketing på Facebook adskiller sig fra traditionel marketing, og gennemgår trin for trin de fundamentale ting, som man skal vide for, at virksomheden kan agere med den tilsigtede effekt i et socialt netværk som Facebook. Og eftersom 34 % af den danske befolkning i dag er hoppet med på Facebook vognen og...... har oprettet en profil på Facebook, er potentialet åbenlyst....

      
	
      Pregnant Women Sharing Pregnancy-Related Information on Facebook: Web-Based Survey Study.

      Science.gov (United States)

      Harpel, Tammy

         2018-03-22

         Research indicates expectant and new mothers use the Internet, specifically social media, to gain information and support during the transition to parenthood. Although parents regularly share information about and photos of their child or children on Facebook, researchers have neither explored the use of Facebook to share pregnancy-related information nor investigated factors that influence such sharing. The aim of this study was to address a gap in the literature by exploring the use of Facebook by pregnant women. Specifically, the study examined the use of Facebook to share pregnancy-related information, as well as any association between prenatal attachment and the aforementioned aspects of sharing pregnancy-related information on Facebook. Pregnant women who were at least 18 years of age were recruited for participation in the study through posts and paid advertisements on Facebook and posts to professional organization listservs. Individuals interested in participating were directed to a secure Web-based survey system where they completed the consent form and the survey that focused on their current pregnancy. Participants completed the Maternal Antenatal Attachment Scale and answered questions that assessed how often they shared pregnancy-related information on Facebook, who they shared it with, why they shared it, and what they shared. A total of 117 pregnant women completed the survey. Descriptive statistics indicated that the pregnancy announcement was most commonly shared (75/108, 69.4%), with most women sharing pregnancy-related information on Facebook less than monthly (52/117, 44.4%) with only family and friends (90/116, 77.6% and 91/116, 78.4%, respectively) and for the purpose of involving others or sharing the experience (62/107, 57.9%). Correlation and regression analyses showed that prenatal attachment, in general, was positively and significantly related to all aspects of sharing pregnancy-related information at the PFacebook for a variety of

      
	
      Customize your Facebook fan page to promote your business or product on Facebook

      OpenAIRE

      Dhwanil

         2012-01-01

         What’s new in Facebook? You can simply post all sorts of content, photograph or video, but the actual layout and design of your fan pages is the same as everyone using. But you can customize your Facebook Fan Page with new professional look and feel to promote your business on Facebook.

      
	
      Hacking Facebook Privacy and Security

      Science.gov (United States)

      

         2012-08-28

         REPORT Hacking Facebook Privacy and Security 14. ABSTRACT 16. SECURITY CLASSIFICATION OF: When people talk about hacking and social networks , they’re...12211 Research Triangle Park, NC 27709-2211 15. SUBJECT TERMS Facebook , Privacy, Security, Social Network Dr. Jeff Duffany (Advisor), Omar Galban...transmit personal information that many people that they dare not do it personally. FACEBOOK PLATFORM Facebook is a popular social networking

      
	
      Help-Seeking on Facebook Versus More Traditional Sources of Help: Cross-Sectional Survey of Military Veterans.

      Science.gov (United States)

      Teo, Alan R; Marsh, Heather E; Liebow, Samuel B L; Chen, Jason I; Forsberg, Christopher W; Nicolaidis, Christina; Saha, Somnath; Dobscha, Steven K

         2018-02-26

         The media has devoted significant attention to anecdotes of individuals who post messages on Facebook prior to suicide. However, it is unclear to what extent social media is perceived as a source of help or how it compares to other sources of potential support for mental health problems. This study aimed to evaluate the degree to which military veterans with depression use social media for help-seeking in comparison to other more traditional sources of help. Cross-sectional self-report survey of 270 adult military veterans with probable major depression. Help-seeking intentions were measured with a modified General Help-Seeking Questionnaire. Facebook users and nonusers were compared via t tests, Chi-square, and mixed effects regression models. Associations between types of help-seeking were examined using mixed effects models. The majority of participants were users of social media, primarily Facebook (n=162). Mean overall help-seeking intentions were similar between Facebook users and nonusers, even after adjustment for potential confounders. Facebook users were very unlikely to turn to Facebook as a venue for support when experiencing either emotional problems or suicidal thoughts. Compared to help-seeking intentions for Facebook, help-seeking intentions for formal (eg, psychologists), informal (eg, friends), or phone helpline sources of support were significantly higher. Results did not substantially change when examining users of other social media, women, or younger adults. In its current form, the social media platform Facebook is not seen as a venue to seek help for emotional problems or suicidality among veterans with major depression in the United States. ©Alan R Teo, Heather E Marsh, Samuel B L Liebow, Jason I Chen, Christopher W Forsberg, Christina Nicolaidis, Somnath Saha, Steven K Dobscha. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 26.02.2018.

      
	
      "Are we Facebook official?" Implications of dating partners' Facebook use and profiles for intimate relationship satisfaction.

      Science.gov (United States)

      Papp, Lauren M; Danielewicz, Jennifer; Cayemberg, Crystal

         2012-02-01

         Extending previous research on positive and negative correlates of Facebook use for individuals' outcomes, this study examined male and female dating partners' (n=58 couples) Facebook use and portrayals of their intimate relationship on the Facebook profile. Confirming hypotheses from compatibility theories of mate selection, partners demonstrated similar Facebook intensity (e.g., usage, connection to Facebook), and were highly likely to portray their relationship on their Facebook profiles in similar ways (i.e., display partnered status and show their partner in profile picture). These Facebook profile choices played a role in the overall functioning of the relationship, with males' indications of a partnered status linked with higher levels of their own and their partners' (marginal) relationship satisfaction, and females' displays of their partner in their profile picture linked with higher levels of their own and their partners' relationship satisfaction. Finally, male and female reports of having had disagreements over the Facebook relationship status was associated with lower level of females' but not males' relationship satisfaction, after accounting for global verbal conflict. Thus, the findings point to the unique contribution of Facebook disagreements to intimate relationship functioning. Results from this study encourage continued examination of technology use and behaviors in contexts of intimate relationships.

      
	
      Facebook Marketing for Fashion Industry

      OpenAIRE

      Nguyen, Han

         2011-01-01

         Social media platforms like Facebook, YouTube and Twitter, etc… are fundamentally changing the way business and consumers behave. It has created chances and challenges for the marketers. The main objective of the study is to figure out whether Facebook can be used to create brand awareness in the fashion industry. It also finds out methods and tactics of Facebook marketing. Moreover, it aims to explore the benefits and pitfalls of using Facebook marketing compared to traditional marketing. A ...

      
	
      Motives to use Facebook and problematic Facebook use in adolescents.

      Science.gov (United States)

      Marino, Claudia; Mazzieri, Elena; Caselli, Gabriele; Vieno, Alessio; Spada, Marcantonio M

         2018-05-30

         Background and aims There is a growing body of evidence suggesting that problematic Facebook use (PFU) is an emerging problem, particularly among adolescents. Although a number of motivations explaining why people engage in frequent Facebook use have been identified, less is known about the specific psychological needs underlying PFU. The aim of this study is to test a model designed to assess the unique contribution of psychological motives for using Facebook to the different PFU dimensions in a sample of adolescents. Methods A total of 864 Italian adolescents participated in the study. Multivariate multiple regression was run to test whether the four motives were differently associated with problematic dimensions. Results The results showed that the two motives with negative valence (coping and conformity) were significantly linked to the five dimensions of PFU, whereas the two motives with positive valence (enhancement and social) appeared to be weaker predictors for three out of these five dimensions. Discussion and conclusion In conclusion, psychological motives for using Facebook appeared to significantly contribute to explaining PFU among adolescents, and should be considered by researchers and educational practitioners.

      
	
      Facebook er internettet nu

      DEFF Research Database (Denmark)

      Tække, Jesper

         2014-01-01

         Den store vision for world wide web var, at alle kunne få ubegrænset adgang til alverdens information. www var mangfoldigt og anarkistisk. I dag er der rigtig mange, der kun bruger nettet til at være på Facebook. Hvad bruger Facebook det til? Og hvad gør det ved vores udsyn?......Den store vision for world wide web var, at alle kunne få ubegrænset adgang til alverdens information. www var mangfoldigt og anarkistisk. I dag er der rigtig mange, der kun bruger nettet til at være på Facebook. Hvad bruger Facebook det til? Og hvad gør det ved vores udsyn?...

      
	
      CERN meets Facebook

      CERN Multimedia

      

         2012-01-01

         Social networking sites like LinkedIn, MySpace, Google+ and Facebook are on the rise. In particular, the life of youngsters revolves more and more around these sites as they facilitate communication, networking and the exchange of niceties. Who does not today already have an account registered with one of them? A Facebook profile can contain photos, listings of hobbies, job information, preferences…   The on-going effort to externalise some of CERN's computing resources continues, and in order to promote a unified interface for personal information, CERN has decided to establish a partnership with Facebook starting on 1stApril. "CERN is a public and trustworthy international organisation, and as such, our staff and users have nothing to hide from the general public," said Alexi Spiner (IT), project leader responsible for this migration: * The computer profiles of all CERN users will be integrated into the Facebook portal; * In addition, we will also ...

      
	
      Comparing Facebook Users and Facebook Non-Users: Relationship between Personality Traits and Mental Health Variables - An Exploratory Study.

      Science.gov (United States)

      Brailovskaia, Julia; Margraf, Jürgen

         2016-01-01

         Over one billion people use Facebook as a platform for social interaction and self-presentation making it one of the most popular online sites. The aim of the present study was to investigate differences in various personality traits and mental health variables between Facebook users and people who do not use this platform. The data of 945 participants (790 Facebook users, 155 Facebook non-users) were collected. Results indicate that Facebook users score significantly higher on narcissism, self-esteem and extraversion than Facebook non-users. Furthermore, they have significantly higher values of social support, life satisfaction and subjective happiness. Facebook non-users have (marginally) significantly higher values of depression symptoms than Facebook users. In both groups, extraversion, self-esteem, happiness, life satisfaction, resilience and social support, on the one hand, and depression, anxiety and stress symptoms, on the other hand, are negatively correlated. Neuroticism is positively associated with depression, anxiety and stress symptoms. However, significant differences exist between Facebook users and Facebook non-users regarding some associations of personality traits and mental health variables. Compared to Facebook non-users, the present results indicate that Facebook users have higher values of certain personality traits and positive variables protecting mental health. These findings are of particular interest considering the high importance of social online-platforms in the daily life of many people.

      
	
      Comparing Facebook Users and Facebook Non-Users: Relationship between Personality Traits and Mental Health Variables - An Exploratory Study.

      Directory of Open Access Journals (Sweden)

      Julia Brailovskaia

         

         Full Text Available Over one billion people use Facebook as a platform for social interaction and self-presentation making it one of the most popular online sites. The aim of the present study was to investigate differences in various personality traits and mental health variables between Facebook users and people who do not use this platform. The data of 945 participants (790 Facebook users, 155 Facebook non-users were collected. Results indicate that Facebook users score significantly higher on narcissism, self-esteem and extraversion than Facebook non-users. Furthermore, they have significantly higher values of social support, life satisfaction and subjective happiness. Facebook non-users have (marginally significantly higher values of depression symptoms than Facebook users. In both groups, extraversion, self-esteem, happiness, life satisfaction, resilience and social support, on the one hand, and depression, anxiety and stress symptoms, on the other hand, are negatively correlated. Neuroticism is positively associated with depression, anxiety and stress symptoms. However, significant differences exist between Facebook users and Facebook non-users regarding some associations of personality traits and mental health variables. Compared to Facebook non-users, the present results indicate that Facebook users have higher values of certain personality traits and positive variables protecting mental health. These findings are of particular interest considering the high importance of social online-platforms in the daily life of many people.

      
	
      Data Centre Infrastructure & Data Storage @ Facebook

      CERN Multimedia

      CERN. Geneva; Garson, Matt; Kauffman, Mike

         2018-01-01

         Several speakers from the Facebook company will present their take on the infrastructure of their Data Center and Storage facilities, as follows: 10:00 - Facebook Data Center Infrastructure, by Delfina Eberly, Mike Kauffman and Veerendra Mulay Insight into how Facebook thinks about data center design, including electrical and cooling systems, and the technology and tooling used to manage data centers. 11:00 - Storage at Facebook, by Matt Garson An overview of Facebook infrastructure, focusing on different storage systems, in particular photo/video storage and storage for data analytics. About the speakers Mike Kauffman, Director, Data Center Site Engineering Delfina Eberly, Infrastructure, Site Services Matt Garson, Storage at Facebook Veerendra Mulay, Infrastructure

      
	
      Life on Facebook: Qualitative Study of the Behavior of Teenagers and Young Adults on Facebook

      OpenAIRE

      Erban, Ondřej

         2011-01-01

         This master thesis aims to map the behavioral patterns of Facebook usage and the dependence of these patterns on the users' characteristics. This thesis had the goal to generate hypothesis about peoples' behavior on Facebook - what information, where and why people look for and what information, with whom and why they share. In other words, to describe "the life on Facebook" and to contribute to expanding the knowledge about Facebook's social role, its deeper theoretical reflection and to anc...
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      Exploring Hospitals' Use of Facebook: Thematic Analysis.

      Science.gov (United States)

      Kordzadeh, Nima; Young, Diana K

         2018-05-16

          approximately 38% (32/85) of the posts announcing research activities also included content to share health information. Finally, we found similarities and differences between the sampled hospitals in terms of the types of content they posted more frequently on their Facebook pages. Hospitals use Facebook as an inexpensive way to educate people on health and wellness topics and to communicate different types of information and news to the public audience. Hospitals and clinics that are expanding their social media activities or are starting to embark on social media strategies can use the results of this study to better formulate their activities on Facebook. ©Nima Kordzadeh, Diana K Young. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 16.05.2018.

      
	
      Hvorfor fænger Facebook?

      DEFF Research Database (Denmark)

      Larsen, Malene Charlotte

         2008-01-01

         Facebook-feberen raser i Danmark. Online social networking er blevet mainstream og er ikke længere forbeholdt generationen af digitale indfødte. Facebook er et tydeligt bevis på, at vi voksne styres af nøjagtig de samme grundlæggende sociale behov, som når de unge bruger Arto, MySpace eller...... lignende sociale netværk. Vi voksne vil også have mange links på vores vennelister. Vi drages af den konstante tilstedeværelse, som Facebook giver os mulighed for. Og vi elsker at lure, snage og sladre. Derfor fascinerer Facebook. Og derfor er online social networking kommet for at blive. Men hvad er det...... vil jeg gå bag om Facebook-fænomenet ved at drage paralleller til børn og unges brug af sociale netværkssider – der er nemlig mange ligheder – og derved give svar på spørgsmålet: Hvorfor er Facebook så fængende?...

      
	
      Snapchat elicits more jealousy than Facebook: a comparison of Snapchat and Facebook use.

      Science.gov (United States)

      Utz, Sonja; Muscanell, Nicole; Khalid, Cameran

         2015-03-01

         Recent news in the media has suggested that younger people are using popular social media such as Facebook less and are quickly adopting newer media, such as the self-destructing app Snapchat. Snapchat is unique in that it erases messages several seconds after they have been sent, affording its users a higher level of privacy. Yet, little research exists on Snapchat use in general, let alone its broader psychological implications. This article offers a preliminary comparison of Snapchat and Facebook use and psychological effects on romantic jealousy. General motives for using Snapchat and Facebook are examined, as well as the nature of the content that Snapchat users most frequently share. Further, because of the differences in privacy and persistence of information, potential psychological effects in the domain of romantic jealousy are also examined, which has been widely studied on Facebook in the last few years. Findings show that the main difference in motives were that Snapchat was used more for flirting and finding new love interests, whereas Facebook was still the main social networking site used for keeping in touch with friends. Further, when presenting users with a series of potentially jealousy provoking scenarios, Snapchat elicited higher levels of jealousy than did Facebook. These findings are explained based on an affordance approach.

      
	
      The Use of Facebook Advertising to Recruit Healthy Elderly People for a Clinical Trial: Baseline Metrics.

      Science.gov (United States)

      Cowie, Julie M; Gurney, Mark E

         2018-01-24

          social media-based clinical trial recruitment strategies. The older adults' engagement rate of 4.92% was more than twice as high as click-through rates of younger adults engaged with social media advertising in other clinical trial recruitment studies. Advertising placed on the social media platform Facebook is effective with the healthy volunteer population aged 60 years and older. This approach can quickly and cost-effectively reach qualified candidates for clinical trial recruitment as a supplement to traditional means of recruiting. ClinicalTrials.gov: NCT02840279; https://clinicaltrials.gov/ct2/show/NCT02840279 (Archived by WebCite at http://www.webcitation.org/6wamIWXAt). ©Julie M Cowie, Mark E Gurney. Originally published in JMIR Research Protocols (http://www.researchprotocols.org), 24.01.2018.

      
	
      Facing Facebook: A Guide for Nonteens

      Science.gov (United States)

      Siegle, Del

         2011-01-01

         Facebook is a social networking phenomenon that has taken the United States by storm and gained universal popularity. Facebook has more than one-half trillion members; 1 out of every 12 people on the planet has a Facebook account. Some argue the interactive nature of social networking sites (SNSs) such as Facebook, as well as other interactive…

      
	
      Facebook: A Versatile Platform for Blended Learning

      OpenAIRE

      Wong Ling Shing; Betty Voon Wan Niu

         2013-01-01

         Facebook is a popular networking tool among the young learners. This paper reports a practical usage of Facebook to engage learners in blended learning. The practical usage of Facebook in hosting online forums, sharing media files in vodcast, building collaborative content through Facebook Doc, and using Facebook as repository for articles and lecture notes has been described. Recent survey on 55 students revealed that a strong majority of the students agreed that Facebook has positive impact...

      
	
      ‘I just saw this on Facebook, I need it now’: Exploring Small Business use of Facebook

      Directory of Open Access Journals (Sweden)

      Naomi Augar

         2014-11-01

         Full Text Available This paper reports on a study exploring social media adoption and use by twelve small businesses. Results indicate that Facebook is the dominant platform used and it can provide small businesses with a virtually cost free and easy way to reach customers. Businesses reported immediate results from using Facebook; customers arrived in store after seeing Facebook posts. Participants felt there were minimal risks involved and none had experienced negative feedback or inappropriate posts. Most felt that using Facebook increased their competitive advantage due to their enhanced online profile. Despite some effort to engage customers, business to consumer transfer of information is the primary function of the Facebook pages studied. Page owners report limited training for and analysis of their Facebook activities. This indicates a need for further research in the small business context, focused on approaches to boosting customer interaction, to realize the full potential of Facebook engagement.

      
	
      Facing the Facebook

      Science.gov (United States)

      Bugeja, Michael J.

         2006-01-01

         Facebook is an online directory that connects people though social networks at schools, and while most students on any American campus are regular visitors to the site, many professors and administrators have yet to hear about Facebook, let alone evaluate its impact. This kind of social networking affects all levels of academe, and college faculty…

      
	
      Flinkhed, facebook og forandringskommunikation

      OpenAIRE

      Vrå, Nadja Grønbjerg; Laursen, Ole Drost; Dybczak, Durita

         2014-01-01

         This thesis examines the communication change potential of the Danish facebook site Fucking Flink (Fucking Friendly) from a social constructionist point of view. The facebook site is an extension of the campaign, Fucking Flink, whose aim is to inspire all Danes to become friendlier. Of all its means of communication Fucking Flink is primarily represented on facebook where most of its on- and offline initiatives are gathered. One of the central elements of the site is the posting of small stor...

      
	
      Comparing Facebook Users and Facebook Non-Users: Relationship between Personality Traits and Mental Health Variables – An Exploratory Study

      Science.gov (United States)

      

         2016-01-01

         Over one billion people use Facebook as a platform for social interaction and self-presentation making it one of the most popular online sites. The aim of the present study was to investigate differences in various personality traits and mental health variables between Facebook users and people who do not use this platform. The data of 945 participants (790 Facebook users, 155 Facebook non-users) were collected. Results indicate that Facebook users score significantly higher on narcissism, self-esteem and extraversion than Facebook non-users. Furthermore, they have significantly higher values of social support, life satisfaction and subjective happiness. Facebook non-users have (marginally) significantly higher values of depression symptoms than Facebook users. In both groups, extraversion, self-esteem, happiness, life satisfaction, resilience and social support, on the one hand, and depression, anxiety and stress symptoms, on the other hand, are negatively correlated. Neuroticism is positively associated with depression, anxiety and stress symptoms. However, significant differences exist between Facebook users and Facebook non-users regarding some associations of personality traits and mental health variables. Compared to Facebook non-users, the present results indicate that Facebook users have higher values of certain personality traits and positive variables protecting mental health. These findings are of particular interest considering the high importance of social online-platforms in the daily life of many people. PMID:27907020

      
	
      The Facebook Paradox: Effects of Facebooking on Individuals? Social Relationships and Psychological Well-Being

      OpenAIRE

      Hu, Xiaomeng; Kim, Andrew; Siwek, Nicholas; Wilder, David

         2017-01-01

         Research suggests that Facebooking can be both beneficial and detrimental for users’ psychological well-being. The current study attempts to reconcile these seemingly mixed and inconsistent findings by unpacking the specific effects of Facebooking on users’ online–oﬄine social relationship satisfaction and psychological well-being. Using structural equation modeling, pathways were examined between Facebook intensity, online–oﬄine social relationship satisfaction, perceived social support, soc...

      
	
      Political conversations on Facebook

      DEFF Research Database (Denmark)

      Sørensen, Mads P.

         2016-01-01

         Political conversations are according to theories on deliberative democracy essential to well-functioning democracies. Traditionally these conversations have taken place in face-to-face settings, in e.g. party meetings and town meetings. However, social media such as Facebook and Twitter offers new...... possibilities for online political conversations between citizens and politicians. This paper examines the presence on Facebook and Twitter of Members of the Danish national Parliament, the Folketing, and focusses on a quantitative mapping of the political conversation activities taking place in the threads...... following Facebook posts from Danish Members of Parliament (MPs). The paper shows that, in comparison with previous findings from other countries, Danish MPs have a relatively high degree of engagement in political conversations with citizens on Facebook – and that a large number of citizens follow MPs...

      
	
      Gender and Facebook motives as predictors of specific types of Facebook use: A latent growth curve analysis in adolescence.

      Science.gov (United States)

      Frison, Eline; Eggermont, Steven

         2016-10-01

         Despite increasing evidence that specific types of Facebook use (i.e., active private, active public, and passive Facebook use) are differently related to adolescents' well-being, little is known how these types function over the course of adolescence and whether gender and Facebook motives may predict the initial level and changes in these types over time. To address these gaps, Flemish adolescents (ages 12-19) were questioned at three different time points, with six months in between (NTime1 = 1866). Latent growth curve models revealed that active private Facebook use increased over the course of adolescence, whereas public Facebook use decreased. Passive Facebook use, however, remained stable. In addition, gender and Facebook motives were related to initial levels of specific types of Facebook use, and predictive of dynamic change in specific types of Facebook use over time. The discussion focuses on the understanding and implications of these findings. Copyright © 2016. Published by Elsevier Ltd.

      
	
      An international perspective on Facebook intrusion.

      Science.gov (United States)

      Błachnio, Agata; Przepiorka, Aneta; Benvenuti, Martina; Cannata, Davide; Ciobanu, Adela Magdalena; Senol-Durak, Emre; Durak, Mithat; Giannakos, Michail N; Mazzoni, Elvis; Pappas, Ilias O; Popa, Camelia; Seidman, Gwendolyn; Yu, Shu; Wu, Anise M S; Ben-Ezra, Menachem

         2016-08-30

         Facebook has become one of the most popular social networking websites in the world. The main aim of the study was to present an international comparison of Facebook intrusion and Internet penetration while examining possible gender differences. The study consisted of 2589 participants from eight countries: China, Greece, Israel, Italy, Poland, Romania, Turkey, USA. Facebook intrusion and Internet penetration were taken into consideration. In this study the relationship between Facebook intrusion and Internet penetration was demonstrated. Facebook intrusion was slightly negatively related to Internet penetration in each country. Copyright © 2016 Elsevier Ireland Ltd. All rights reserved.

      
	
      Students’ educational use of Facebook groups

      DEFF Research Database (Denmark)

      Dalsgaard, Christian

         2016-01-01

         The aim of the article is to explore educational use of student-managed Facebook groups in upper secondary education (in Denmark). Much research on educational potentials of Facebook has studied groups managed by teachers. However, there is a lack of in-depth research on Facebook groups managed......,018 replies within five Facebook groups, and partly on a questionnaire answered by 1463 students and 148 teachers. The results of the study show that whereas LMSs were seen by students primarily as institutional systems of the teacher, Facebook groups have an educational potential to be used by students...

      
	
      Sweden's largest Facebook study

      OpenAIRE

      Denti, Leif; Barbopoulus, Isak; Nilsson, Ida; Holmberg, Linda; Thulin, Magdalena; Wendeblad, Malin; Andén, Lisa; Davidsson, Emelie

         2012-01-01

         The emergence of the Internet has made it easier for people to socially interact than ever before. Today, the most popular channel is Facebook with over 845 million users world wide. In Sweden, the number of users amount to approximately half of the population. We had two aims with this study. First, we investigate which areas of Facebook usage that Swedish Facebook users consider more important vis-a-vis less important. We were also interested in how users convey their persona through t... m...

      
	
      Comparing Facebook Users and Facebook Non-Users: Relationship between Personality Traits and Mental Health Variables ? An Exploratory Study

      OpenAIRE

      Brailovskaia, Julia; Margraf, J?rgen

         2016-01-01

         Over one billion people use Facebook as a platform for social interaction and self-presentation making it one of the most popular online sites. The aim of the present study was to investigate differences in various personality traits and mental health variables between Facebook users and people who do not use this platform. The data of 945 participants (790 Facebook users, 155 Facebook non-users) were collected. Results indicate that Facebook users score significantly higher on narcissism, se...

      
	
      Suicide announcement on Facebook.

      Science.gov (United States)

      Ruder, Thomas D; Hatch, Gary M; Ampanozi, Garyfalia; Thali, Michael J; Fischer, Nadja

         2011-01-01

         The media and the Internet may be having an influence on suicidal behavior. Online social networks such as Facebook represent a new facet of global information transfer. The impact of these online social networks on suicidal behavior has not yet been evaluated. To discuss potential effects of suicide notes on Facebook on suicide prevention and copycat suicides, and to create awareness among health care professionals. We present a case involving a suicide note on Facebook and discuss potential consequences of this phenomenon based on literature found searching PubMed and Google. There are numerous reports of suicide notes on Facebook in the popular press, but none in the professional literature. Online social network users attempted to prevent planned suicides in several reported cases. To date there is no documented evidence of a copycat suicide, directly emulating a suicide announced on Facebook. Suicide notes on online social networks may allow for suicide prevention via the immediate intervention of other network users. But it is not yet clear to what extent suicide notes on online social networks actually induce copycat suicides. These effects deserve future evaluation and research.

      
	
      Facebook Groups as a Powerful and Dynamic Tool in Medical Education: Mixed-Method Study.

      Science.gov (United States)

      Nicolai, Leo; Schmidbauer, Moritz; Gradel, Maximilian; Ferch, Sabine; Antón, Sofía; Hoppe, Boj; Pander, Tanja; von der Borch, Philip; Pinilla, Severin; Fischer, Martin; Dimitriadis, Konstantinos

         2017-12-22

         Social networking sites, in particular Facebook, are not only predominant in students' social life but are to varying degrees interwoven with the medical curriculum. Particularly, Facebook groups have been identified for their potential in higher education. However, there is a paucity of data on user types, content, and dynamics of study-related Facebook groups. The aim of this study was to identify the role of study-related Facebook group use, characterize medical students that use or avoid using Facebook groups (demographics, participation pattern, and motivation), and analyze student posting behavior, covered topics, dynamics, and limitations in Facebook groups with regards to educational usage. Using a multi-method approach (interviews, focus groups, and qualitative and quantitative analysis of Facebook posts), we analyzed two representative Facebook groups of medical preclinical semesters at Ludwig-Maximilians-University (LMU) Munich. Facebook primary posts and replies over one semester were extracted and evaluated by using thematic content analysis. We developed and applied a coding scheme for studying the frequency and distribution of these posts. Additionally, we interviewed students with various degrees of involvement in the groups, as well as "new minorities," students not registered on Facebook. Facebook groups seem to have evolved as the main tool for medical students at LMU to complement the curriculum and to discuss study-related content. These Facebook groups are self-organizing and quickly adapt to organizational or subject-related challenges posed by the curriculum. A wide range of topics is covered, with a dominance of organization-related posts (58.35% [6916/11,853] of overall posts). By measuring reply rates and comments per category, we were able to identify learning tips and strategies, material sharing, and course content discussions as the most relevant categories. Rates of adequate replies in these categories ranged between 78% (11/14) and

      
	
      Facebook-mainonta : case: Sotka

      OpenAIRE

      Paananen, Jani

         2014-01-01

         Tämä opinnäytetyö käsittelee Facebook-mainontaa. Tavoitteena oli selvittää, millä tavalla yrityksen Facebook-sivun tykkääjämäärää saadaan tehokkaasti kasvatettua Facebook-mainonnan avulla. Sivutavoitteena oli tutkia, saadaanko samassa yhteydessä tehokkaasti kartutettua yrityksen sähköpostirekisteriä. Tämän työn case-yrityksenä on Sotka, joka on suomalainen huonekalujen vähittäiskauppaketju. Opinnäytetyö toteutettiin toimeksiantona Sotkalle. Tutkimuksen aihetta pidettiin yrityksessä tärkeä...
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      Having Fun on Facebook?: Mothers' Enjoyment as a Moderator of Mental Health and Facebook Use.

      Science.gov (United States)

      Kaufmann, Renee; Buckner, Marjorie M; Ledbetter, Andrew M

         2017-08-01

         This study reports results of a study that examined the extent to which contextual factors (i.e., income level and number of children) might predict a mother's mental health quality, which, in turn, may predict level of engagement with Facebook. Results supported this model, finding that mothers with more children and lower income possess lower mental health quality, and lower mental health quality predicted more frequent Facebook use. However, this pattern was qualified by a mother's level of enjoyment of Facebook, such that mental health quality did not significantly predict Facebook intensity when enjoyment of Facebook was low. This research extends practitioners' knowledge of mothers' mental health quality by identifying a behavior that may indicate lower mental health quality and enhance abilities to recognize mothers who may need support or treatment. Future directions for this research are included.

      
	
      Facebook's personal page modelling and simulation

      Science.gov (United States)

      Sarlis, Apostolos S.; Sakas, Damianos P.; Vlachos, D. S.

         2015-02-01

         In this paper we will try to define the utility of Facebook's Personal Page marketing method. This tool that Facebook provides, is modelled and simulated using iThink in the context of a Facebook marketing agency. The paper has leveraged the system's dynamic paradigm to conduct Facebook marketing tools and methods modelling, using iThink™ system to implement them. It uses the design science research methodology for the proof of concept of the models and modelling processes. The following model has been developed for a social media marketing agent/company, Facebook platform oriented and tested in real circumstances. This model is finalized through a number of revisions and iterators of the design, development, simulation, testing and evaluation processes. The validity and usefulness of this Facebook marketing model for the day-to-day decision making are authenticated by the management of the company organization. Facebook's Personal Page method can be adjusted, depending on the situation, in order to maximize the total profit of the company which is to bring new customers, keep the interest of the old customers and deliver traffic to its website.

      
	
      A Study of a Sample of Facebook Users Finds They Do Not Seek Political News through Facebook But Are Exposed to Political News through This Medium

      Directory of Open Access Journals (Sweden)

      Elizabeth Margaret Stovold

         2018-03-01

         Full Text Available A Review of: Schaferm, S., Sulflow, M., & Muller, P. (2017. The special taste of snack news: an application of niche theory to understand the appeal of Facebook as a source for political news. First Monday, 22(4-3. http://dx.doi.org/10.5210/fm.v22i4.7431 Abstract Objective – To investigate Facebook as a source of exposure to political news stories and to compare the reasons for using Facebook as a news source and the gratifications obtained, compared with other news sources. Design – Survey questionnaire. Setting – Facebook. Subjects – 422 German Facebook users. Methods – An online survey was developed to investigate the use of Facebook as a news source compared with other sources. Specific research questions were informed by the ‘theory of niche’ (Dimmick, 2003 which examines the coexistence and competition between different media outlets by examining the breadth, overlap and superiority of one platform over another. The survey was distributed using a ‘snowball’ technique between July and August 2015. The survey was shared by 52 student research assistants on their Facebook profiles. They asked their friends to complete the survey and share it with their own networks. Main results – The mean (M age of the 422 respondents was 23.5 years (SD=8.25. The majority were female (61% with a high school degree (89%. TV news and news websites were the most frequently used sources of political news. Facebook ranked third, ahead of newspapers, search engines, magazines, email provider websites, and Twitter. The mean score for the importance of Facebook as a news sources was 2.46 (SD=1.13 on a scale of 1 to 5, where 1 is low and 5 is high. This fell in the middle of the range when compared with the top ranked source assessed by importance (TV news, M 4.40, SD=0.88 and the lowest (email providers, M 1.92, SD=0.97. Users rarely visited Facebook with the purpose of finding news (M 1.59, SD=0.73. However, they estimated around 24% of the

      
	
      Cultural influences on Facebook photographs

      Science.gov (United States)

      Huang, Chih-Mao; Park, Denise

         2012-01-01

         Prior research in social psychology indicates that East Asians from collectivistic and interdependent sociocultural systems are more sensitive to contextual information than Westerners, whereas Westerners with individualistic and independent representation have a tendency to process focal and discrete attributes of the environment. Here we have demonstrated that such systematic cultural variations can also be observed in cyberspace, focusing on self-presentation of photographs on Facebook, the most popular worldwide online social network site. We examined cultural differences in face/frame ratios for Facebook profile photographs in two studies. For Study 1, 200 digital profile face photographs of active Facebook users were randomly selected from native and immigrant Taiwanese and Americans. For Study 2, 312 Facebook profiles of undergraduate students of six public universities in East Asia (Hong Kong, Singapore, and Taiwan) and the United States (California and Texas) were randomly selected. Overall, the two studies clearly showed that East Asian Facebook users are more likely to deemphasize their faces compared to Americans. Specifically, East Asians living in Hong Kong, Singapore, and Taiwan exhibited a predilection for context inclusiveness in their profile photographs, whereas Americans tended to prioritize their focal face at the expense of the background. Moreover, East Asian Facebook users had lower intensity of facial expression than Americans on their photographs. These results demonstrate marked cultural differences in context-inclusive styles versus object-focused styles between East Asian and American Facebook users. Our findings extend previous findings from the real world to cyberspace, and provide a novel approach to investigate cognition and behaviors across cultures by using Facebook as a data collection platform. PMID:22468606

      
	
      Cultural influences on Facebook photographs.

      Science.gov (United States)

      Huang, Chih-Mao; Park, Denise

         2013-01-01

         Prior research in social psychology indicates that East Asians from collectivistic and interdependent sociocultural systems are more sensitive to contextual information than Westerners, whereas Westerners with individualistic and independent representation have a tendency to process focal and discrete attributes of the environment. Here we have demonstrated that such systematic cultural variations can also be observed in cyberspace, focusing on self-presentation of photographs on Facebook, the most popular worldwide online social network site. We examined cultural differences in face/frame ratios for Facebook profile photographs in two studies. For Study 1, 200 digital profile face photographs of active Facebook users were randomly selected from native and immigrant Taiwanese and Americans. For Study 2, 312 Facebook profiles of undergraduate students of six public universities in East Asia (Hong Kong, Singapore, and Taiwan) and the United States (California and Texas) were randomly selected. Overall, the two studies clearly showed that East Asian Facebook users are more likely to deemphasize their faces compared to Americans. Specifically, East Asians living in Hong Kong, Singapore, and Taiwan exhibited a predilection for context inclusiveness in their profile photographs, whereas Americans tended to prioritize their focal face at the expense of the background. Moreover, East Asian Facebook users had lower intensity of facial expression than Americans on their photographs. These results demonstrate marked cultural differences in context-inclusive styles versus object-focused styles between East Asian and American Facebook users. Our findings extend previous findings from the real world to cyberspace, and provide a novel approach to investigate cognition and behaviors across cultures by using Facebook as a data collection platform.

      
	
      Facebook: Personality and privacy on profiles

      OpenAIRE

      Casado Riera, Carla; Oberst, Ursula; Carbonell, Xavier

         2015-01-01

         The aim of this study was to study the possible relationship between the privacy settings in Facebook profiles and two personality dimensions, extraversion and neuroticism, in relation to gender. The Privacy on Facebook Questionnaire and the Eysenck Personality Inventory was applied to a sample of 92 womenand 70 men, all users of Facebook. No significant relationship was found between extraversion or neuroticism and the privacy settings of Facebook profiles, but the results showed significant...

      
	
      Perceptions of Health-Related Information on Facebook: Cross-Sectional Study Among Vietnamese Youths.

      Science.gov (United States)

      Zhang, Melvyn Wb; Tran, Bach Xuan; Le, Huong Thi; Nguyen, Hinh Duc; Nguyen, Cuong Tat; Tran, Tho Dinh; Latkin, Carl A; Ho, Roger Cm

         2017-09-07

         While health information websites may have previously been the core source of information about health-related conditions on the Internet, social networking sites are increasingly replacing those websites as a source of health-related information. The increasingly popularity of social networking sites among the general population has consequential impact on health policies as well as health-related interventions. To date, there remains a paucity of research conducted in developing countries like Vietnam looking at the influence of social networking sites. Our goal is to establish the baseline use of Facebook among Vietnamese youths and establish their perception of the reliability and usefulness of health-related information that they previously encountered while using the social networking site. An online cross-sectional study was conducted from August 2015 to October 2015. Respondent-driven sampling (RDS) technique was used in the recruitment of participants. Sociodemographic, health status, behaviors, Facebook use and belief of information on Facebook, and interpersonal influence of social network sites were collected via an online structured questionnaire. Among 1080 participants, 72.87% (787/1080) reported being interested in health information on Facebook, and 50.74% (548/1080) and 17.50% (189/1080) perceived the information to be reliable and useful, respectively. A total of 10.93% (118/1080) of the participants also reported that they would follow the health advice they obtained from Facebook. Of significance, 7.13% (77/1080) of the participants also reported peer influences on their behavior. Factors that mediate Vietnamese perceptions of the information online include gender, level of perceived stress, age, educational level, and interpersonal influences from Facebook. Our study is perhaps one of the first conducted in Vietnam that looks at the relationship between health information on Facebook and factors that might influence young Vietnamese

      
	
      Can Facebook Reduce Perceived Anxiety Among College Students? Randomized Controlled Exercise Trial Using the Transtheoretical Model of Behavior Change.

      Science.gov (United States)

      Frith, Emily; Loprinzi, Paul

         2017-12-08

         Recent studies suggest social media may be an attractive strategy to promote mental health and wellness. There remains a need to examine the utility for individually tailored wellness messages posted to social media sites such as Facebook to facilitate positive psychological outcomes. Our aim was to extend the growing body of evidence supporting the potential for social media to enhance mental health. We evaluated the influence of an 8-week social media intervention on anxiety in college students and examined the impact of dynamic (active) versus static (passive) Facebook content on physical activity behaviors. Participants in the static group (n=21) accessed a Facebook page featuring 96 statuses. Statuses were intended to engage cognitive processes followed by behavioral processes of change per the transtheoretical model of behavior change. Content posted on the static Facebook page was identical to the dynamic page; however, the static group viewed all 96 statuses on the first day of the study, while the dynamic group received only 1 to 2 of these status updates per day throughout the intervention. Anxiety was measured using the Overall Anxiety Severity and Impairment Scale (OASIS). Time spent engaging in physical activity was assessed using the International Physical Activity Questionnaire (IPAQ). The OASIS change score for the dynamic Facebook group was statistically significant (P=.003), whereas the change score for the static group was not (P=.48). A statistically significant group-by-time interaction was observed (P=.03). The total IPAQ group-by-time interaction was not statistically significant (P=.06). We observed a decrease in anxiety and increase in total physical activity for the dynamic group only. Dynamic social networking sites, featuring regularly updated content, may be more advantageous than websites that retain static content over time. ClinicalTrials.gov NCT03363737; https://clinicaltrials.gov/ct2/show/NCT03363737 (Archived by WebCite at http

      
	
      ??????? ?? ??????????? ?????????? ????????? ???????? ????? ???????? ? Facebook

      OpenAIRE

      ????????, ?????????; ???????, ???????

         2016-01-01

         In this article the actual problem of advertising development in social network Facebook is researched. The strategy and tactics is planned of advertising campaign of information resource school of art.

      
	
      EDUCATIONAL PAGES IN FACEBOOK - A STUDY

      OpenAIRE

      Dr.N.Ramakrishnan; Mrs. R.PrasithaIndhumathy

         2017-01-01

         Facebook Pages are a great resource for educational technology professionals to find companies, thought leaders, groups and organizations to share ideas and experiences with peers while expanding industry knowledge and increasing connections. Like most Facebook users, many educators use Facebook to connect with friends new and old, but the Internet's most popular site can also be a great learning and teaching tool. There are many Facebook pages that have been created as a resource to collect,...

      
	
      Facebook addiction: concerns, criticisms and recommendations

      OpenAIRE

      Griffiths, MD

         2012-01-01

         This paper provides a brief critique of the ‘Facebook addiction’ research field in relation to the Bergen Facebook Addiction Scale developed by Andreaessen and colleagues (2012). Just like the term ‘Internet addiction’, the term ‘Facebook addiction’ may already be obsolete because there are many activities that a person can engage in on the Facebook website (e.g., messaging friends, playing games like Farmville, and gambling). What is needed is a new psychometric scale examining potential add...

      
	
      Facebook The Missing Manual

      CERN Document Server

      Veer, E

         2011-01-01

         Facebook's spreading about as far and fast as the Web itself: 500 million members and counting. But there's a world of fun packed into the site that most folks miss. With this bestselling guide, learn how to unlock Facebook's talents as personal website creator, souped-up address book, and bustling community forum. It's an eye-opening, timesaving tour, guaranteed to help you get the most out of your Facebook experience. Coverage includes: Get started, get connected. Signing up is easy, but the real payoff comes when you tap into networks of coworkers, classmates, and friends. Pick and choose

      
	
      Facebook Applications' Installation and Removal: A Temporal Analysis

      OpenAIRE

      Kagan, Dima; Fire, Michael; Elyashar, Aviad; Elovici, Yuval

         2013-01-01

         Facebook applications are one of the reasons for Facebook attractiveness. Unfortunately, numerous users are not aware of the fact that many malicious Facebook applications exist. To educate users, to raise users' awareness and to improve Facebook users' security and privacy, we developed a Firefox add-on that alerts users to the number of installed applications on their Facebook profiles. In this study, we present the temporal analysis of the Facebook applications' installation and removal da...

      
	
      Vuorovaikutteisuus Valio Oy:n Facebook-sivuilla

      OpenAIRE

      Heikkinen, Sanna

         2014-01-01

         Tässä tutkimustyyppisessä ja laadullisessa opinnäytetyössä tutkitaan Valion Facebook-sivujen vuorovaikutteisuutta. Työ on rajattu käsittelemään ainoastaan yritysten Facebook-sivuilla tapahtuvaa kuluttajille suunnattua viestintää. Tavoitteena oli tutkia Valion Facebook-sivujen vuorovaikutteisuuden tilaa ja tarjota Valiolle keinoja ja vinkkejä, joiden avulle se voi parantaa vuorovaikutteisuutta Facebook-sivuillaan. Tavoitteena oli myös työn aiheen asiantuntijaksi kasvaminen. Työssä käydään ...

      
	
      Tools at Work: Facebook's March on Privacy

      Science.gov (United States)

      Rethlefsen, Melissa L.

         2010-01-01

         May 31, 2010, was Quit Facebook Day. But although only around 35,000 of the 500 million Facebook users pledged to quit Facebook on Memorial Day, there's a sense of unease stirring with the social network's strategy. Congress has called for Facebook to explain its stance on the collection and sharing of user information (see…

      
	
      The side-effects of the "Facebook effect": challenging Facebook's "organ donor" application.

      Science.gov (United States)

      Peña, Adam M

         2014-01-01

         A recent study published in the American Journal of Organ Transplantation proposes that an organ donor application in Facebook can increase the rates at which individuals donate organs. While I offer support for the use of social media mechanisms in the service of the promotion of organ donation public health initiatives, there are several ethical concerns surrounding informed consent. While Facebook has made a noble effort to aid public health initiatives focused on organ donation, the current application does not promote decisions that are based on individuals' personal values and goals. Without an intervention that promotes an understanding and appreciation of a decision for or against donation, the application does not obtain informed consent. Without first ensuring that a Facebook member has registered with her or his own state donor registry, this social media mechanism may create more confusion than clarity about an individual's organ donor status. If Facebook desires to have a positive impact on the rates of organ donation, it must do so in a manner that obtains proper consent and promotes ethically informed decisions.

      
	
      Student Facebook groups as a third space

      DEFF Research Database (Denmark)

      Aaen, Janus Holst; Dalsgaard, Christian

         2016-01-01

         -institutional, personal space of the Facebook network. The main study of the article examines six student-managed Facebook groups and provides an analysis of a total of 2247 posts and 12,217 comments. Furthermore, the study draws on group interviews with students from 17 Danish upper secondary schools and a survey......The paper examines educational potentials of Facebook groups that are created and managed by students without any involvement from teachers. The objective is to study student-managed Facebook groups as a ‘third space' between the institutional space of teacher-managed Facebook groups and the non...... answered by 932 students from 25 schools. Based on the survey and interviews, the paper concludes that Facebook is an important educational tool for students in Danish upper secondary schools to receive help on homework and assignments. Furthermore, on the basis of the analysis of Facebook groups...

      
	
      Studying Cannabis Use Behaviors With Facebook and Web Surveys: Methods and Insights.

      Science.gov (United States)

      Borodovsky, Jacob T; Marsch, Lisa A; Budney, Alan J

         2018-05-02

         The rapid and wide-reaching expansion of internet access and digital technologies offers epidemiologists numerous opportunities to study health behaviors. One particularly promising new data collection strategy is the use of Facebook's advertising platform in conjunction with Web-based surveys. Our research team at the Center for Technology and Behavioral Health has used this quick and cost-efficient method to recruit large samples and address unique scientific questions related to cannabis use. In conducting this research, we have gleaned several insights for using this sampling method effectively and have begun to document the characteristics of the resulting data. We believe this information could be useful to other researchers attempting to study cannabis use or, potentially, other health behaviors. The first aim of this paper is to describe case examples of procedures for using Facebook as a survey sampling method for studying cannabis use. We then present several distinctive features of the data produced using this method. Finally, we discuss the utility of this sampling method for addressing specific types of epidemiological research questions. Overall, we believe that sampling with Facebook advertisements and Web surveys is best conceptualized as a targeted, nonprobability-based method for oversampling cannabis users across the United States. ©Jacob T Borodovsky, Lisa A Marsch, Alan J Budney. Originally published in JMIR Public Health and Surveillance (http://publichealth.jmir.org), 02.05.2018.

      
	
      Facebook and socializing among high school students

      OpenAIRE

      Kordić, Boris; Babić, Lepa

         2011-01-01

         Facebook is currently the most popular friend-networking site in the world. The concept of friends on social networking site does not coincide with the notion of friends in real life. Nevertheless, Facebook is a social network that is based on real friends with the possibility of accepting strangers. In a study on a sample of 150 pupils from High School of Economics, we found that all have a profile on Facebook, the majority spends two hours a day on Facebook and has over a hundred Facebook f...

      
	
      Technology Corner: Automated Data Extraction Using Facebook

      Directory of Open Access Journals (Sweden)

      Nick Flor

         2012-06-01

         Full Text Available Because of Facebookâ€™s popularity, law enforcement agents often use it as a key source of evidence. But like many user digital trails, there can be a large amount of data to extract for analysis. In this paper, we explore the basics of extracting data programmatically from a userâ€™s Facebook via a Web app. A data extraction app requests data using the Facebook Graph API, and Facebook returns a JSON object containing the data. Before an app can access a userâ€™s Facebook data, the user must log into Facebook and give permission. Thus, this approach is limited to situations where users give consent to the data extraction.
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      Facebook og social ambivalens

      DEFF Research Database (Denmark)

      Tække, Jesper

         2013-01-01

         Facebook er et prominent eksempel på de digitale medier, der i disse år ryster samfundet med sine nye (u)muligheder for ageren, interaktion og deling af information. Dette kapitel analyserer, hvordan befolkningen med introduktionen af Facebook som nyt medie aktuelt udsættes for en række sociale...... mediemiljø. Et vigtigt spørgsmål herunder er, om Facebook med sin aktuelle funktionelle arkitektur forstærker eller direkte initierer sociale ambivalenser, set op imod de digitale mediers generelle potentialitet for transparens og selektion, og dermed kommer til at bevirke, at samfundet har unødigt svært ved...

      
	
      Why Do People Use Facebook?

      OpenAIRE

      Nadkarni, Ashwini; Hofmann, Stefan G.

         2011-01-01

         The social networking site, Facebook, has gained an enormous amount of popularity. In this article, we review the literature on the factors contributing to Facebook use. We propose a model suggesting that Facebook use is motivated by two primary needs: (1) The need to belong and (2) the need for self-presentation. Demographic and cultural factors contribute to the need to belong, whereas neuroticism, narcissism, shyness, self-esteem and self-worth contribute to the need for self presentation....

      
	
      Making It “Facebook Official”: Reflecting on Romantic Relationships Through Sustained Facebook Use

      Directory of Open Access Journals (Sweden)

      Brady Robards

         2016-10-01

         Full Text Available For the past 12 years, Facebook has played a significant role in mediating the lives of its users. Disclosures on the site go on to serve as intimate, co-constructed life records, albeit with unique and always-evolving affordances. The ways in which romantic relationships are mediated on the site are complex and contested: “What is the significance of articulating a romantic relationship on Facebook?” “Why do some choose to make socially and culturally critical moments like the beginning and ends of relationships visible on Facebook, whereas others (perhaps within the same relationship do not?” “How do these practices change over time?” and “When is it time to go “Facebook official”?” In this article, we draw on qualitative research with Facebook users in their 20s in Australia and the United Kingdom who have been using the site for 5 years or more. Interviews with participants revealed that romantic relationships were central to many of their growing up narratives, and in this article, we draw out examples to discuss four kinds of (non-exclusive practices: (1 overt relationship status disclosures, mediated through the “relationship status” affordance of the site, (2 implied relationship disclosures, mediated through an increase in images and tags featuring romantic partners, (3 the intended absence of relationship visibility, and (4 later-erased or revised relationship disclosures. We also critique the ways in which Facebook might work to produce normative “relationship traces,” privileging neat linearity, monogamy, and obfuscating (perhaps usefully, perhaps not the messy complexity of romantic relationships.

      
	
      Recruiting for addiction research via Facebook.

      Science.gov (United States)

      Thornton, Louise K; Harris, Keith; Baker, Amanda L; Johnson, Martin; Kay-Lambkin, Frances J

         2016-07-01

         This study aimed to examine the feasibility of recruiting participants to addiction research via Facebook. Participants were recruited via an advertisement on Facebook, a local research register and university psychology courses. Participants completed a self-report survey regarding substance use, history of mental health issues and current psychological distress. The 524 participants recruited via Facebook cost $1.86 per participant; and 418 participants were recruited via more traditional methods. There were significantly fewer women in the Facebook sample compared with the non-Facebook sample (χ(2)  = 196.61, P Facebook participants reported current use of tobacco (women: Facebook = 57%, non-Facebook = 21%, χ(2)  = 39.71, P Facebook = 62%, non-Facebook = 21%, χ(2)  = 32.429, P Facebook = 26%, non-Facebook = 7%, χ(2)  = 14.364, P Facebook = 46%, non-Facebook = 24%, χ(2)  = 6.765, P Facebook sample contained a higher percentage of high-severity cannabis users (women: Facebook = 24%, non-Facebook = 4%, χ(2)  = 18.12, P Facebook = 43%, non-Facebook = 16%, χ(2)  = 10.00, P Facebook, we were able to capture a greater proportion of people with high-severity substance use and mental health issues and were able to capture a greater and more severe range of substance use behaviours. This suggests social networking sites are efficient, cost-effective ways to recruit large numbers of participants, with relevant behaviours and conditions, to addiction research. [Thornton LK, Harris K, Baker AL, Johnson M, Kay-Lambkin FJ. Recruiting for addiction research via Facebook. Drug Alcohol Rev 2016;35:494-502]. © 2015 Australasian Professional Society on Alcohol and other Drugs.

      
	
      Students' Educational Use of Facebook Groups

      Science.gov (United States)

      Dalsgaard, Christian

         2016-01-01

         The aim of the article is to explore educational use of student-managed Facebook groups in upper secondary education (in Denmark). Much research on educational potentials of Facebook has studied groups managed by teachers. However, there is a lack of in-depth research on Facebook groups managed by students and without participation from teachers.…

      
	
      Motives for using Facebook, patterns of Facebook activities, and late adolescents' social adjustment to college.

      Science.gov (United States)

      Yang, Chia-chen; Brown, B Bradford

         2013-03-01

         Previous studies have confirmed that Facebook, the leading social networking site among young people, facilitates social connections among college students, but the specific activities and motives that foster social adjustment remain unclear. This study examined associations between patterns of Facebook activity, motives for using Facebook, and late adolescents' social adjustment to the college environment. Anonymous self-report survey data from 193 mostly European American students (M age = 20.32; 54 % female) attending a major Midwestern university indicated that motives and activity patterns were associated directly with social adjustment, but the association between one activity, status updating, and social adjustment also was moderated by the motive of relationship maintenance. Findings provide a more comprehensive portrait of how Facebook use may foster or inhibit social adjustment in college.

      
	
      Facebook: A Potentially Valuable Educational Tool?

      Science.gov (United States)

      Voivonta, Theodora; Avraamidou, Lucy

         2018-01-01

         This paper is concerned with the educational value of Facebook and specifically how it can be used in formal educational settings. As such, it provides a review of existing literature of how Facebook is used in higher education paying emphasis on the scope of its use and the outcomes achieved. As evident in existing literature, Facebook has been…

      
	
      Facebook liker nu VR

      DEFF Research Database (Denmark)

      Bødker, Mads

         2017-01-01

         Facebooks ’Virtual Reality’ Spaces tegner en vision for fremtidens digitale kommunikation og samarbejde, men Facebooks fremtidsplaner varsler måske samtidig døden for smartphonen og andre skærm-baserede teknologier. Og hvorfor have en lille skærm i bukselommen, når man kan have en IMAX-biograf i ...

      
	
      Facebook's Spiral of Silence and Participation: The Role of Political Expression on Facebook and Partisan Strength in Political Participation.

      Science.gov (United States)

      Kim, Mihee

         2016-12-01

         This study investigated how Facebook's spiral of silence influences political participation. For doing so, this study focused on the roles of politically expressive activities on Facebook and individuals' levels of partisan strength. An online survey (N = 277) was conducted with Facebook users. Results showed that a perceived hostile opinion climate on Facebook was negatively associated with political expression on Facebook, which, in turn, was positively related with political participation. This indirect relationship was conditioned by the degree of Facebook users' partisan strength. Those with weak or moderate levels of partisan strength were less likely to express their minority views, which led to decrease their political participation in the real world. Such indirect relationship was not the case for those with high levels of partisan strength. Theoretical and political implications of these findings were discussed.

      
	
      Materialists on Facebook: the self-regulatory role of social comparisons and the objectification of Facebook friends

      OpenAIRE

      Ozimek, Phillip; Baer, Fiona; Förster, Jens

         2017-01-01

         In this study, we examine chronic materialism as a possible motive for Facebook usage. We test an explanatory mediation model predicting that materialists use Facebook more frequently, because they compare themselves to others, they objectify and instrumentalize others, and they accumulate friends. For this, we conducted two online surveys (N1 = 242, N2 = 289) assessing demographic variables, Facebook use, social comparison, materialism, objectification and instrumentalization. Results confir...

      
	
      The reciprocal and indirect relationships between passive Facebook use, comparison on Facebook, and adolescents’ body dissatisfaction

      OpenAIRE

      Rousseau, Ann; Eggermont, Steven; Frison, Eline

         2017-01-01

         Facebook has been found to provide a fertile ground for social comparison. Emerging evidence indicates that social comparison may mediate the relationship between Facebook use and young people’s body dissatisfaction. Yet, little work has been done on how these relationships evolve over time in adolescence and no study has examined the reciprocal relationships between passive Facebook use, social comparison, and adolescents’ body dissatisfaction. To examine these reciprocal relationships, t...

      
	
      Kajian terhadap Eksistensi Situs Facebook untuk Kepentingan Pelajar Indonesia

      OpenAIRE

      --, Hayadin

         2010-01-01

         Tujuan penelitian ini yaitu untuk mendiskripsikan keberadaan facebook bagi pelajar di Indonesia.Studi ini dilakukan melalui situs media facebook.com secara mendalam dengan berbagai aspek dalamlayanan facebook, fitur facebook, platform, tujuan dan sasarannya. Dengan menggunakan metode riviupada situs facebook, dan buku panduan untuk menerangkan materi dalam facebook, dan juga sumberyang lain yang relevan pada internet dengan menggunakan sumber “google dan yahoo”. Hasil studimenunjukkan bahwa f...

      
	
      Why Do People Use Facebook?

      Science.gov (United States)

      Nadkarni, Ashwini; Hofmann, Stefan G.

         2011-01-01

         The social networking site, Facebook, has gained an enormous amount of popularity. In this article, we review the literature on the factors contributing to Facebook use. We propose a model suggesting that Facebook use is motivated by two primary needs: (1) The need to belong and (2) the need for self-presentation. Demographic and cultural factors contribute to the need to belong, whereas neuroticism, narcissism, shyness, self-esteem and self-worth contribute to the need for self presentation. Areas for future research are discussed. PMID:22544987

      
	
      Do we really have a say? Facebook and the concept of power : A study on how companies perceive their influence on Facebook.

      OpenAIRE

      Vilja, Piia

         2015-01-01

         Social networking sites such as Facebook are a very integrated part of people’s lives and that means that Facebook has also become a huge advertising machine. Companies use Facebook for branding, advertising and as a customer service channel. We have seen protests on Facebook against authoritarian regimes and that is why this thesis is interested to study who holds power and has influence over others on Facebook. As Facebook has become a marketing machine this thesis focuses on company percep...

      
	
      A Web-Based, Social Networking Beginners' Running Intervention for Adults Aged 18 to 50 Years Delivered via a Facebook Group: Randomized Controlled Trial.

      Science.gov (United States)

      Looyestyn, Jemma; Kernot, Jocelyn; Boshoff, Kobie; Maher, Carol

         2018-02-26

          no significant changes in the other outcomes. A process evaluation revealed relatively high levels of engagement with the Facebook group during the 8-week intervention (eg, mean number of interactions 35 [SD 41]). An 8-week beginners' running program delivered through Facebook produced sizable and sustained changes in weekly MVPA and received strong engagement and positive feedback from participants. Future research investigating this intervention approach is warranted in other populations and health behaviors. Australian New Zealand Clinical Trials Registry ACTRN12616001500448; https://www.anzctr.org.au/Trial/Registration/TrialReview.aspx?id=371607&isReview=true (Archived by WebCite at http://www.webcitation.org/6xSAuz4NW). ©Jemma Looyestyn, Jocelyn Kernot, Kobie Boshoff, Carol Maher. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 26.02.2018.

      
	
      How Facebook saved our day!

      Science.gov (United States)

      Ben-Yakov, Maxim; Snider, Carolyn

         2011-11-01

         Facebook and social media networking applications use is ubiquitous across all ages and cultures. Facebook has finally begun to appear in the medical-scientific press. Today's medical literature is focused on concerns of professionalism in young health care practitioners vis-à-vis the lay public as they continuously expose themselves through this online social medium. With over 500 million users, Facebook hosts many of our patients, who are also exposed to the Internet and social media. Nobody so far has considered the opposite issue: that of physician invasion of privacy by "looking-up" a patient on Facebook during clinical practice for purposes of history-taking or diagnostic clues in situations where patients are too ill to provide needed information. We need to consider the ethical implications of privacy invasion in the current era of information technology. We need to acquire and maintain a certain level of "social media competency" to better debate the issues around Facebook and how we integrate on-line content with our patients' histories of present illness (HPI) or past medical histories (if at all). © 2011 by the Society for Academic Emergency Medicine.

      
	
      http Log Analysis

      DEFF Research Database (Denmark)

      Bøving, Kristian Billeskov; Simonsen, Jesper

         2004-01-01

         This article documents how log analysis can inform qualitative studies concerning the usage of web-based information systems (WIS). No prior research has used http log files as data to study collaboration between multiple users in organisational settings. We investigate how to perform http log...... analysis; what http log analysis says about the nature of collaborative WIS use; and how results from http log analysis may support other data collection methods such as surveys, interviews, and observation. The analysis of log files initially lends itself to research designs, which serve to test...... hypotheses using a quantitative methodology. We show that http log analysis can also be valuable in qualitative research such as case studies. The results from http log analysis can be triangulated with other data sources and for example serve as a means of supporting the interpretation of interview data...

      
	
      FACEBOOK COMMUNICATION IN HIGHER EDUCATION

      Directory of Open Access Journals (Sweden)

      Emanuela Maria AVRAM

         2014-11-01

         Full Text Available The social networks have been growing steadily in recent years. Facebook, one of the most popular social networks, is a modern means of communication and socialization that has taken lately more ground in higher education becoming an important academic tool in the communication process. Many universities have their own Facebook page, being used by both students and teachers, and creating Facebook groups increasingly facilitates communication with students. Thus, this paper aims to identify the importance that Facebook holds in the academic communication process and highlights the implications it has in higher education. The results reveal that this type of communication has gained more ground in academia creating real social communities, and students use it more and more for collaboration in various activities involved in the higher education system, but also for socializing and information.

      
	
      Facebook-to-Facebook

      DEFF Research Database (Denmark)

      Abatayo, Anna Lou; Lynham, John; Sherstyuk, Katerina

         2018-01-01

         Direct face-to-face communication has traditionally been found to be more effective for fostering economic cooperation than any form of indirect, mediated communication. We inquire whether this is still the case since most young adults routinely use texting and online social media to communicate...... with each other. We find that young adults in our laboratory public goods experiment are just as adept at finding and sustaining cooperative agreements when communicating within a Facebook group and through online chat as they are in person....

      
	
      Exploring the motivations of Facebook use in Taiwan.

      Science.gov (United States)

      Alhabash, Saleem; Park, Hyojung; Kononova, Anastasia; Chiang, Yi-hsuan; Wise, Kevin

         2012-06-01

         The current study explored the motivations of online social network use among a sample of the general population in Taiwan (N=4,346). It investigated how seven different motivations to use Facebook predicted the intensity of Facebook use and content-generation behaviors on Facebook. Results showed that the motivation to use Facebook for posting and viewing status updates was the strongest predictor of Facebook intensity, while the motivation to view and share photographs was the strongest predictor of content-generation behavior on the site. Results are discussed in terms of expanding motivations to use Facebook to the study of social networking sites and other new and social media.
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      Facebook applikationsutveckling : En analys och guide

      OpenAIRE

      Klinkmann, Samuel

         2012-01-01

         Facebook har blivit det ledande sociala nätverket på nätet. Facebook erbjuder även mycket goda möjligheter för företag att presentera sig, skapa sig ett brand på sidan och utveckla nya försäljningsinitiativ. Arcada har redan en tid haft en Facebook-sida. Nu ville de satsa mera på den och därför prova på att göra en kampanj i form av en facebook-applikation. Detta gjordes i och med deras brandförnyelse för läsåret 2011-2012. Detta examensarbete analyserar applikationen jag gjort tillsamma...

      
	
      Awareness of Malicious Social Engineering among Facebook Users

      Science.gov (United States)

      Slonka, Kevin J.

         2014-01-01

         With the rapid growth of Facebook, the social networking website is becoming a lucrative target for malicious activity. Users of Facebook therefore should be aware of various malicious attacks and know how to identify them. This research analyzed Facebook users' level of understanding in the domain of malicious social engineering on Facebook. The…

      
	
      Facebook Recruitment of Vaccine-Hesitant Canadian Parents: Cross-Sectional Study.

      Science.gov (United States)

      Tustin, Jordan Lee; Crowcroft, Natasha Sarah; Gesink, Dionne; Johnson, Ian; Keelan, Jennifer; Lachapelle, Barbara

         2017-07-24

         /1745]), partially or not at all up-to-date vaccination status of youngest child (22.06% [242/1097] vs 9.57% [167/1745]), and difficulty in making the decision to vaccinate their youngest child (21.06% [231/1097] vs 10.09% [176/1745]). Out of the Web-based respondents who reported reasons for the difficulties in deciding to vaccinate, 37.2% (83/223) reported lack of knowledge or trust due to conflicting information and 23.8% (53/223) reported the perception of the risk of the adverse effects of vaccines being higher than the risk of disease acquisition. We successfully recruited a large sample of our target population at low cost and achieved a high survey completion rate using Facebook. When compared with the RDD sampling strategy, we reached more vaccine-hesitant parents and younger parents with younger children-a population more likely to be making decisions on childhood immunizations. Facebook is a promising economical modality for reaching vaccine-hesitant parents for studies on the determinants of vaccine uptake. ©Jordan Lee Tustin, Natasha Sarah Crowcroft, Dionne Gesink, Ian Johnson, Jennifer Keelan, Barbara Lachapelle. Originally published in JMIR Public Health and Surveillance (http://publichealth.jmir.org), 24.07.2017.

      
	
      Materialists on Facebook: the self-regulatory role of social comparisons and the objectification of Facebook friends.

      Science.gov (United States)

      Ozimek, Phillip; Baer, Fiona; Förster, Jens

         2017-11-01

         In this study, we examine chronic materialism as a possible motive for Facebook usage. We test an explanatory mediation model predicting that materialists use Facebook more frequently, because they compare themselves to others, they objectify and instrumentalize others, and they accumulate friends. For this, we conducted two online surveys ( N 1 = 242, N 2 = 289) assessing demographic variables, Facebook use, social comparison, materialism, objectification and instrumentalization. Results confirm the predicted mediation model. Our findings suggest that Facebook can be used as a means to an end in a way of self-regulatory processes, like satisfying of materialistic goals. The findings are the first evidence for our Social Online Self-regulation Theory (SOS-T), which contains numerous predictions that can be tested in the future.

      
	
      Utilization of Facebook in studio Arven's marketing

      OpenAIRE

      Hausmannová, Klára

         2012-01-01

         Title: Utilization of Facebook in studio Arven's marketing Objectives: The aim of this work is to create a facebook fan page for Power Plate studio Arven in Čelákovice. The facebook fan page was created on the basis of survey. Then the effectiveness of the page was evaluated. Methods: In this work have been taken both quantitative and qualitative methods. The quantitative method was applied in survey among existing clients of studio Arven and facebook fans of fitness clubs. Qualitative method...

      
	
      SELF-DISCLOSURE IN VIRTUAL ENVIRONMENT: FACEBOOK

      OpenAIRE

      Eginli, Aysen Temel; Özsenler, S. Didem

         2018-01-01

         Facebook is still the most popular social media tool among all types of social networks. Besides having an influence on managing online relationships, Facebook may also be determinative of people’s relationships and interactions in their daily lives. Self-disclosure underpins the establishment and maintenance of interpersonal communication. Social networks, especially Facebook, allow people to comfortably self-disclose. The Uses and Gratifications Theory, which focuses on motives and gains re...

      
	
      Facebook use and its relationship with sport anxiety.

      Science.gov (United States)

      Encel, Kim; Mesagno, Christopher; Brown, Helen

         2017-04-01

         Social media (e.g., Facebook and Twitter) use has increased considerably since its inception; however, research examining the relationship between social media use and sport has not progressed as rapidly. The purpose of the current study was to explore the prevalence rates of Facebook use among athletes around and during sport competitions and to investigate the relationships between sport anxiety and Facebook use. Two hundred and ninety-eight athletes of varying levels completed measures for sport anxiety and Facebook use, which included descriptive information about Facebook use prior to, during and following competitions. Results indicated that 31.9% of athletes had used Facebook during a competition and 68.1% had accessed Facebook within 2 h prior to competition. Time spent on Facebook prior to competition was significantly (and positively) correlated with the concentration disruption component of sport anxiety. Furthermore, regression analyses revealed that having push notifications enabled on an athletes' phone predicted 4.4% of the variability in sport anxiety. The percentage of athletes who accessed Facebook within 2 h of, or during, a competition is somewhat alarming considering the importance of psychological preparation in sport, which may compromise optimal psychological readiness and may lead to increased sport anxiety.

      
	
      Medical students' use of Facebook for educational purposes.

      Science.gov (United States)

      Ali, Anam

         2016-06-01

         Medical students use Facebook to interact with one another both socially and educationally. This study investigates how medical students in a UK medical school use Facebook to support their learning. In particular, it identifies the nature of their educational activities, and details their experiences of using an educational Facebook group. Twenty-four medical students who self-identified as being Facebook users were invited to focus groups to attain a general overview of Facebook use within an educational context. A textual analysis was then conducted on a small group of intercalating medical students who used a self-created Facebook group to supplement their learning. Five of these students participated in semi-structured interviews. Six common themes were generated. These included 'collaborative learning', 'strategic uses for the preparation for assessment', 'sharing experiences and providing support', 'creating and maintaining connections', 'personal planning and practical organization' and 'sharing and evaluating educational resources'. Evidence from this study shows that medical students are using Facebook informally to enhance their learning and undergraduate lives. Facebook has enabled students to create a supportive learning community amongst their peers. Medical educators wishing to capitalize on Facebook, as a platform for formal educational initiatives, should remain cautious of intruding on this peer online learning community.

      
	
      Facebook use and chronotype: Results of a cross-sectional study.

      Science.gov (United States)

      Blachnio, Agata; Przepiorka, Aneta; Díaz-Morales, Juan F

         2015-01-01

         Facebook has become the most popular social networking site round the world. In seeking an explanation for this phenomenon, individual differences in circadian functioning seem to be an interesting issue. The main aim of this study was to examine the potential associations between morningness/eveningness and Facebook use (intrusion and intensity). The participants were 663 Facebook users. The Facebook Intrusion Questionnaire, Facebook Intensity Scale and the Composite Scale of Morningness were used. Our results indicate that chronotype is negatively related with Facebook usage. Eveningness people use Facebook intensively and their Facebook use is more intrusive. Moreover, eveningness in combination with young age predicted Facebook intensity.

      
	
      Det store sammenhængskollaps på Facebook

      DEFF Research Database (Denmark)

      Tække, Jesper

         2016-01-01

         Det store sammenhængskollaps på Facebook: Politik og massemedier erstatter mere og mere de private billeder og statusopdateringer på Facebook. Vi er blevet mere og mere upersonlige og mindre og mindre private, når vi deler på Facebook. Dette viser fortrolige oplysninger fra medarbejdere på Facebook...... ifølge teknologimediet The Information. En stor krise og et kollaps truer Facebook, som nu prøver at løse problemet ved eksempelvis at gøre det lettere at dele personlige og private oplevelser....

      
	
      Facebook for dummies

      CERN Document Server

      Pearlman, Leah

         2010-01-01

         Sign up, build your Profile, and find friends Join the Facebook fun! These experts show you how to set up your Profile, protect your privacy, find friends and family members, learn what's happening in their lives, and keep them up to date on yours. Here's just what you need for a safe and happy Facebook experience. Open the book and find: Advice for creating the perfect Profile How to find friends Tips on keeping in touch Privacy controls and how to use them Steps for sending private messages to friends

      
	
      A Review of Research on Facebook as an Educational Environment

      Science.gov (United States)

      Aydin, Selami

         2012-01-01

         The purpose of this study is to present a review of Facebook as an educational environment, as research on its use within education is relatively new. The study is categorized into six sections: Facebook users; reasons people use Facebook; harmful effects of Facebook; Facebook as an educational environment; Facebook's effects on culture, language,…

      
	
      The Relationship between Frequency of Facebook Use, Participation in Facebook Activities, and Student Engagement

      Science.gov (United States)

      Junco, Reynol

         2012-01-01

         Educators and others are interested in the effects of social media on college students, with a specific focus on the most popular social media website--Facebook. Two previous studies have examined the relationship between Facebook use and student engagement, a construct related to positive college outcomes. However, these studies were limited by…

      
	
      EFEKTIVITAS WEBLOG DAN FACEBOOK TERINTEGRASI UNTUK PEMBELAJARAN VIRTUAL

      Directory of Open Access Journals (Sweden)

      Hartono .

         2014-02-01

         Full Text Available Abstrak: Saat ini, banyak mahasiswa menghabiskan waktu mereka di internet. Mereka melakukan kegiatan seperti membuat blog, mengunduh, mengunggah, chatting, dan berinteraksi melalui facebook. Mahasiswa sekarang ini hidup dengan teknologi. Penelitian menunjukkan bahwa weblog dan facebook berpotensi mendukung belajar dan mengajar. Guru dan pendidik menggunakan kegiatan tersebut untuk meningkatkan kualitas belajar. Penelitian ini bertujuan untuk mengetahui efektivitas weblog dan facebook ketika digunakan secara integratif untuk melengkapi pembelajaran. Penelitian ini menggunakan metode kuantitatif deskriptif. Data dikumpulkan dari halaman-halaman facebook yang diamati dari responden yang mengambil mata kuliah Introduction of Second Language Acquisition (SLA. Data kemudian dideskripsikan dan dianalisis. Temuan penelitian menunjukkan bahwa weblog dan facebook dapat digunakan secara efektif untuk melengkapi kegiatan belajar. Kata Kunci: weblog, facebook, pembelajaran virtual

      
	
      Materialists on Facebook: the self-regulatory role of social comparisons and the objectification of Facebook friends

      Directory of Open Access Journals (Sweden)

      Phillip Ozimek

         2017-11-01

         Full Text Available In this study, we examine chronic materialism as a possible motive for Facebook usage. We test an explanatory mediation model predicting that materialists use Facebook more frequently, because they compare themselves to others, they objectify and instrumentalize others, and they accumulate friends. For this, we conducted two online surveys (N1 = 242, N2 = 289 assessing demographic variables, Facebook use, social comparison, materialism, objectification and instrumentalization. Results confirm the predicted mediation model. Our findings suggest that Facebook can be used as a means to an end in a way of self-regulatory processes, like satisfying of materialistic goals. The findings are the first evidence for our Social Online Self-regulation Theory (SOS-T, which contains numerous predictions that can be tested in the future. Keywords: Psychology, Information science

      
	
      Hooked on Facebook: The Role of Social Anxiety and Need for Social Assurance in Problematic Use of Facebook.

      Science.gov (United States)

      Lee-Won, Roselyn J; Herzog, Leo; Park, Sung Gwan

         2015-10-01

         There is a growing concern that excessive and uncontrolled use of Facebook not only interferes with performance at school or work but also poses threats to physical and psychological well-being. The present research investigated how two individual difference variables--social anxiety and need for social assurance--affect problematic use of Facebook. Drawing on the basic premises of the social skill model of problematic Internet use, we hypothesized that social anxiety and need for social assurance would be positively correlated with problematic use of Facebook. Furthermore, it was predicted that need for social assurance would moderate the relationship between social anxiety and problematic use. A cross-sectional online survey was conducted with a college student sample in the United States (N=243) to test the proposed hypotheses. Results showed that both social anxiety and need for social assurance had a significant positive association with problematic use of Facebook. More importantly, the data demonstrated that need for social assurance served as a significant moderator of the relationship between social anxiety and problematic Facebook use. The positive association between social anxiety and problematic Facebook use was significant only for Facebook users with medium to high levels of need for social assurance but not for those with a low level of need for social assurance. Theoretical and practical implications of these findings were discussed.

      
	
      Facebook: personalidad y privacidad en los perfiles

      OpenAIRE

      Casado Riera, Carla; Oberst, Ursula E.; Carbonell, Xavier

         2015-01-01

         El objetivo del presente estudio fue investigar la relación entre la configuración de la privacidad en los perfiles de Facebook y dos dimensiones de personalidad, extraversión y neuroticismo, en relación con el sexo. Se aplicó el Cuestionario de la Privacidad en Facebook y el cuestionario de personalidad EPI a una muestra de 92 mujeres y 70 hombres, usuarios de Facebook. No se encontró una relación significativa entre extraversión o neuroticismo y la privacidad en los perfiles de Facebook, pe...

      
	
      Facebooking Citizen Science with the Zooniverse

      Science.gov (United States)

      Moore, Joseph; Gay, P. L.; Hogan, K.; Lintott, C.; Impey, C.; Watson, C.

         2011-01-01

         While fully online citizen science projects like Galaxy Zoo and Moon Zoo are able to garner participation by tens to hundreds of thousands of people, this success pales next to the number of people who use Facebook. With a population well over half a billion, Facebook is, at the time of this writing, the largest single online community. As an experiment in social science-engagement, we have created Facebook fan pages for Zooniverse science tasks, social-sharing apps for Moon Zoo and Galaxy Zoo, and a novel galaxy-related citizen science project all within Facebook. In this poster we present early analysis on how these engagements attract both old and new users, and how users choose to share and interact through these pages.

      
	
      Mirror, mirror on my Facebook wall: effects of exposure to Facebook on self-esteem.

      Science.gov (United States)

      Gonzales, Amy L; Hancock, Jeffrey T

         2011-01-01

         Contrasting hypotheses were posed to test the effect of Facebook exposure on self-esteem. Objective Self-Awareness (OSA) from social psychology and the Hyperpersonal Model from computer-mediated communication were used to argue that Facebook would either diminish or enhance self-esteem respectively. The results revealed that, in contrast to previous work on OSA, becoming self-aware by viewing one's own Facebook profile enhances self-esteem rather than diminishes it. Participants that updated their profiles and viewed their own profiles during the experiment also reported greater self-esteem, which lends additional support to the Hyperpersonal Model. These findings suggest that selective self-presentation in digital media, which leads to intensified relationship formation, also influences impressions of the self.

      
	
      Somemarkkinointi : Facebook-kampanja Splizzeriassa

      OpenAIRE

      Lerto, Susanna

         2016-01-01

         Opinnäytetyön aiheena on sosiaalisessa mediassa, ja tässä tapauksessa Facebookissa, tapahtuva markkinointi. Opinnäytetyön ohessa teen pienimuotoisen markkinointikampanjan Splizzerian jo olemassa oleville Facebook-sivuille. Opinnäytetyön tavoitteena on saada käsitys Facebook-markkinoinnin toimivuudesta ja toteutettavuudesta Splizzerian kohdalla. Splizzeria edustaa uudenlaista konseptia, ja se on täysin suomalainen ravintolaketju. Splizzerian perusajatus, yhdistää kaksi erilaista makumaail...
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      Analysis of Facebook content demand patterns

      OpenAIRE

      Kihl, Maria; Larsson, Robin; Unnervik, Niclas; Haberkamm, Jolina; Arvidsson, Åke; Aurelius, Andreas

         2014-01-01

         Data volumes in communication networks increase rapidly. Further, usage of social network applications is very wide spread among users, and among these applications, Facebook is the most popular. In this paper, we analyse user demands patterns and content popularity of Facebook generated traffic. The data comes from residential users in two metropolitan access networks in Sweden, and we analyse more than 17 million images downloaded by almost 16,000 Facebook users. We show that the distributi...

      
	
      Undoing of Privacy Policies on Facebook

      OpenAIRE

      Patil , Vishwas ,; Shyamasundar , R. ,

         2017-01-01

         Part 2: Privacy; International audience; Facebook has a very flexible privacy and security policy specification that is based on intensional and extensional categories of user relationships. The former is fixed by Facebook but controlled by users whereas the latter is facilitated by Facebook with limited control to users. Relations and flows among categories is through a well-defined set of protocols and is subjected to the topology of underlying social graph that continuously evolves by cons...

      
	
      Facebook engagement on college students' interpersonal and intrapersonal functioning

      OpenAIRE

      Deatherage, Scott S.

         2016-01-01

         In recent years college students have incorporated social-networking sites, and more specifically Facebook, into their daily lives. Facebook has received empirical attention; attention focused on what students are doing on Facebook, who its users are, and, more recently, why students access Facebook. However, researchers who have assessed motivations for accessing Facebook have emphasized how motivations are associated with certain activities, and have not simultaneously and directly examined...

      
	
      The interpersonal effects of Facebook reassurance seeking.

      Science.gov (United States)

      Clerkin, Elise M; Smith, April R; Hames, Jennifer L

         2013-11-01

         Social networking sites like Facebook represent a potentially valuable means for individuals with low self-esteem or interpersonal difficulties to connect with others; however, recent research indicates that individuals who are most in need of social benefits from Facebook may be ineffective in their communication strategies, and thereby sabotage their potential to benefit interpersonally. The current study tested whether reassurance seeking via Facebook negatively influenced self-esteem, and whether this change in self-esteem mediated the relationship between Facebook reassurance seeking and greater thwarted belongingness and perceived burdensomeness. Participants completed measures online at two time-points approximately 24 days apart. Results provided evidence that Facebook reassurance seeking predicted lower levels of self-esteem, which in turn predicted increased feelings that one does not belong and that one is a burden. Key limitations to this study include our use of a predominantly young, female, Caucasian sample, a novel reassurance seeking measure, and only evaluating two time points. These results suggest that Facebook usage has the potential for negative and far-reaching influences on one's interpersonal functioning. Published by Elsevier B.V.

      
	
      The Facebook paths to happiness: effects of the number of Facebook friends and self-presentation on subjective well-being.

      Science.gov (United States)

      Kim, Junghyun; Lee, Jong-Eun Roselyn

         2011-06-01

         The current study investigates whether and how Facebook increases college-age users' subjective well-being by focusing on the number of Facebook friends and self-presentation strategies (positive vs. honest). A structural equation modeling analysis of cross-sectional survey data of college student Facebook users (N=391) revealed that the number of Facebook friends had a positive association with subjective well-being, but this association was not mediated by perceived social support. Additionally, we found that there was a negative curvilinear (inverted U-shape curve) relationship between Facebook friends and perceived social support. As for self-presentation strategies, whereas positive self-presentation had a direct effect on subjective well-being, honest self-presentation had a significant indirect effect on subjective well-being through perceived social support. Our study suggests that the number of Facebook friends and positive self-presentation may enhance users' subjective well-being, but this portion of happiness may not be grounded in perceived social support. On the other hand, honest self-presentation may enhance happiness rooted in social support provided by Facebook friends. Implications of our findings are discussed in light of affirmation of self-worth, time and effort required for building and maintaining friendships, and the important role played by self-disclosure in signaling one's need for social support.

      
	
      New Parents’ Facebook Use at the Transition to Parenthood

      Science.gov (United States)

      Schoppe-Sullivan, Sarah J.; Glassman, Michael; Kamp Dush, Claire M.; Sullivan, Jason M.

         2013-01-01

         New parents’ Facebook use was examined from a social capital perspective. Surveys regarding Facebook use and parenting satisfaction, parenting self-efficacy, and parenting stress were completed by 154 mothers and 150 fathers as part of a larger study of dual-earner, Mid-western U.S. couples making the transition to parenthood. Results indicated that mothers used Facebook more than fathers, and that mothers perceived an increase in use over the transition. When more of mothers’ Facebook friends were family members or relatives, and when fathers reported connecting with more of their Facebook friends outside of Facebook, they reported better parental adjustment. For mothers, however, more frequent visits to Facebook accounts and more frequent content management were each associated with higher levels of parenting stress. PMID:23671354

      
	
      New Parents' Facebook Use at the Transition to Parenthood.

      Science.gov (United States)

      Bartholomew, Mitchell K; Schoppe-Sullivan, Sarah J; Glassman, Michael; Kamp Dush, Claire M; Sullivan, Jason M

         2012-07-01

         New parents' Facebook use was examined from a social capital perspective. Surveys regarding Facebook use and parenting satisfaction, parenting self-efficacy, and parenting stress were completed by 154 mothers and 150 fathers as part of a larger study of dual-earner, Mid-western U.S. couples making the transition to parenthood. Results indicated that mothers used Facebook more than fathers, and that mothers perceived an increase in use over the transition. When more of mothers' Facebook friends were family members or relatives, and when fathers reported connecting with more of their Facebook friends outside of Facebook, they reported better parental adjustment. For mothers, however, more frequent visits to Facebook accounts and more frequent content management were each associated with higher levels of parenting stress.

      
	
      Variations in Facebook Posting Patterns Across Validated Patient Health Conditions: A Prospective Cohort Study.

      Science.gov (United States)

      Smith, Robert J; Crutchley, Patrick; Schwartz, H Andrew; Ungar, Lyle; Shofer, Frances; Padrez, Kevin A; Merchant, Raina M

         2017-01-06

         Social media is emerging as an insightful platform for studying health. To develop targeted health interventions involving social media, we sought to identify the patient demographic and disease predictors of frequency of posting on Facebook. The aims were to explore the language topics correlated with frequency of social media use across a cohort of social media users within a health care setting, evaluate the differences in the quantity of social media postings across individuals with different disease diagnoses, and determine if patients could accurately predict their own levels of social media engagement. Patients seeking care at a single, academic, urban, tertiary care emergency department from March to October 2014 were queried on their willingness to share data from their Facebook accounts and electronic medical records (EMRs). For each participant, the total content of Facebook posts was extracted. Using the latent Dirichlet allocation natural language processing technique, Facebook language topics were correlated with frequency of Facebook use. The mean number of Facebook posts over 6 months prior to enrollment was then compared across validated health outcomes in the sample. A total of 695 patients consented to provide access to their EMR and social media data. Significantly correlated language topics among participants with the highest quartile of posts contained health terms, such as "cough," "headaches," and "insomnia." When adjusted for demographics, individuals with a history of depression had significantly higher posts (mean 38, 95% CI 28-50) than individuals without a history of depression (mean 22, 95% CI 19-26, P=.001). Except for depression, across prevalent health outcomes in the sample (hypertension, diabetes, asthma), there were no significant posting differences between individuals with or without each condition. High-frequency posters in our sample were more likely to post about health and to have a diagnosis of depression. The direction of

      
	
      Facebook Age Display and Alcohol Use among College Students

      Science.gov (United States)

      Wilner, Molly; Kerr, Bradley; Moreno, Megan

         2018-01-01

         Background: This study aimed to investigate the relationship between Facebook age presentation, Facebook alcohol displays, and alcohol related risk factors among college students. Methods: Students from two universities in the United States enrolled and accepted a researcher's Facebook friend request. Participant's Facebook profiles were evaluated…

      
	
      A Review of Facebook Research in the Social Sciences.

      Science.gov (United States)

      Wilson, Robert E; Gosling, Samuel D; Graham, Lindsay T

         2012-05-01

         With over 800 million active users, Facebook is changing the way hundreds of millions of people relate to one another and share information. A rapidly growing body of research has accompanied the meteoric rise of Facebook as social scientists assess the impact of Facebook on social life. In addition, researchers have recognized the utility of Facebook as a novel tool to observe behavior in a naturalistic setting, test hypotheses, and recruit participants. However, research on Facebook emanates from a wide variety of disciplines, with results being published in a broad range of journals and conference proceedings, making it difficult to keep track of various findings. And because Facebook is a relatively recent phenomenon, uncertainty still exists about the most effective ways to do Facebook research. To address these issues, the authors conducted a comprehensive literature search, identifying 412 relevant articles, which were sorted into 5 categories: descriptive analysis of users, motivations for using Facebook, identity presentation, the role of Facebook in social interactions, and privacy and information disclosure. The literature review serves as the foundation from which to assess current findings and offer recommendations to the field for future research on Facebook and online social networks more broadly. © The Author(s) 2012.

      
	
      Interrelationship between Attachment Styles and Facebook Addiction

      Science.gov (United States)

      Eroglu, Yuksel

         2016-01-01

         Social networking sites have started to become one of the most frequently used online communication types in the world. It is reported that one of the commonly used social networking sites is Facebook. Since Facebook use is new yet, it can be stated that researches on the Facebook addiction are at the beginning level. For this reason, determining…

      
	
      Facebook and Public Health

      DEFF Research Database (Denmark)

      Straton, Nadiya; Vatrapu, Ravi; Mukkamala, Raghava Rao

         2017-01-01

         This paper reports on a survey about the perceptions and practices of social media managers and experts in the area of public health. We have collected Facebook data from 153 public health care organizations and conducted a survey on them. 12% of organizations responded to the questionnaire....... The survey results were combined with the findings from our previous work of applying clustering and supervised learning algorithms on big social data from the official Facebook walls of these organizations. In earlier research, we showed that the most successful strategy that leads to higher post engagement...... is visual content. In this paper, we investigated if organisations pursue this strategy or some other strategy that was successful and has not been uncovered by the machine learning algorithms. Performance of each organisation on Facebook is based on the number of posts (volume share) and the number...

      
	
      Facets of Facebook: Use and Users

      OpenAIRE

      

         2016-01-01

         The debate on Facebook raises questions about the use and users of this information service. This collected volume gathers a broad spectrum of social science and information science articles about Facebook.Facebook has many facets, and we just look forward above all to the use and users. The facet of users has sub-facets, such as different age, sex, and culture. The facet of use consists of sub-facets of privacy behavior after the Snowden affair, dealing with friends, unfriending and becoming...

      
	
      Viral Advertising on Facebook in Vietnam

      OpenAIRE

      Tran, Phuong

         2014-01-01

         The purpose of this thesis is to explore which factors affect the effectiveness of viral advertising on Facebook in Vietnam. The quantitative research method is applied in this research and the sample is Vietnamese Facebook users. After the data analysis stage using SPSS, it became clear that weak ties, perceptual affinity and emotions have an impact on the effectiveness of viral advertising. The results provide a pratical implication of how to make an Ad which can go viral on Facebook. Moreo...

      
	
      Teachers' Facebook Use: Their Use Habits, Intensity, Self-Disclosure, Privacy Settings, and Activities on Facebook

      Science.gov (United States)

      Sumuer, Evren; Esfer, Sezin; Yildirim, Soner

         2014-01-01

         This study investigated K12 teachers' Facebook usage habits, intensity, self-disclosure, privacy settings and activities. A multi-method design was employed by collecting quantitative data from 616 teachers with a Facebook account using an online questionnaire and qualitative data from 32 teachers using online open-ended questions. The results of…

      
	
      Esensi Interaksi Visual dalam Dunia Facebook yang Virtual

      OpenAIRE

      Talani, Noval Sufriyanto

         2016-01-01

         This article discusses the phenomenon of interaction on Facebook. This study used a subjective approach with a qualitative research method through the analysis of the phenomenology and symbolic interaction. The study was conducted to determine the essential meaning of symbolic interaction that occurs in the world of Facebook. Through in-depth interviews of 10 people found that Facebook users are interchangeable symbols emoticons users to interact on Facebook has a contextual meaning. At diffe...

      
	
      Violence originated from Facebook: A case study in Bangladesh

      OpenAIRE

      Minar, Matiur Rahman; Naher, Jibon

         2018-01-01

         Facebook as in social network is a great innovation of modern times. Among all social networking sites, Facebook is the most popular social network all over the world. Bangladesh is no exception. People use Facebook for various reasons e.g. social networking and communication, online shopping and business, knowledge and experience sharing etc. However, some recent incidents in Bangladesh, originated from or based on Facebook activities, led to arson and violence. Social network i.e. Facebook ...

      
	
      Dysfunction of Self-Regulation and Self-Control in Facebook Addiction.

      Science.gov (United States)

      Błachnio, Agata; Przepiorka, Aneta

         2016-09-01

         Nowadays, Facebook has become one of the most popular communication tools. With its increasing popularity, a new phenomenon connected with extensive use has appeared: namely, Facebook intrusion. The answer to the question of who is prone to become addicted still remains open. This study aimed to explore whether insufficient self-control and self-regulation resources in Facebook users are related to Facebook addiction. The participants in the study were 284 people. The Facebook Intrusion Questionnaire, the Brief Self-Control Scale, the Self-Regulation Scale, Action Control Scale, and the Multitasking Scale were used. We found that dysfunctional self-control system can be related to Facebook addiction. An insufficient self-control and low level of failure-related action orientation are those psychological characteristics that put Facebook users "at-risk" of Facebook addiction. The study reveals a picture showing that those Facebook users who are able to resist an impulse or temptation, are more self-disciplined, and do not focus on negative emotions are less likely to develop Facebook addiction. The obtained findings may serve as a basis for prevention programs for people at risk of Facebook addiction.

      
	
      The rise and fall of a Facebook hate group

      OpenAIRE

      Oboler, Andre

         2008-01-01

         One Facebook group has repeatedly caught the media’s attention. The group is called "Israel" is not a country!... ... Delist it from Facebook as a country! Despite the opinions of experts who highlighted the racist nature of the group, Facebook refused to take action. After unsuccessfully lobbying Facebook for intervention, a organization known as the Jewish Internet Defense Force took control of the Facebook group in late July 2008 and began to manually dismantle it from the inside. The rise...

      
	
      Using Facebook Within a Geriatric Pharmacotherapy Course

      Science.gov (United States)

      

         2010-01-01

         Objective To evaluate using an Internet-based social networking site within an elective geriatric pharmacotherapy course. Design Thirty pharmacy students enrolled in a geriatric pharmacotherapy elective course were invited to join a closed Facebook (Facebook Inc, Palo Alto, CA) group to enhance communication among students and faculty members within the course. Creating a discussion board was the primary activity in the course. Each week, 3 students were assigned to post a healthy aging topic, and other students in the class were expected to post their comments and reactions. The healthy aging topics also were discussed during class. Assessment Students wrote reflections about their experiences using Facebook for the activities within this course. A survey instrument also measured students' opinions about using Facebook for educational purposes. Conclusion Using Facebook allowed students to discuss topics more openly and encouraged classroom discussions of healthy aging topics. PMID:21179256
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      Facebook Users’ Engagement and Perceived Life Satisfaction

      Directory of Open Access Journals (Sweden)

      Tammy R. Vigil

         2015-07-01

         Full Text Available This study extends existing research on Facebook’s impact on users’ life satisfaction. The results from two surveys of college students demonstrate a tension between Facebook use and users’ perceived contentment with their lives. Existing literature indicates students use Facebook to enhance self-esteem, yet the results from this study connect increased Facebook use to lower self-reported levels of happiness. In particular, respondents’ interactions with photos and videos increase users’ dissatisfaction. This phenomenon may be due to the impact photos have on the ways users engage in social comparisons with Facebook “friends” and the self-construals they create based on these comparisons.

      
	
      Making Sense of Facebook

      DEFF Research Database (Denmark)

      Aaen, Janus Holst

         2015-01-01

         of the design as well as how the approach can be further developed, and suggests 1) broadening the scope of the study from the Facebook group as a singular medium to include other media used by the students and 2) extending the study to include the voice of students by engaging them as co-researchers.......The objective of this paper is to discuss a methodological design developed to analyse self-governed student Facebook groups as a part of a larger study of the use of ICT in Danish secondary schools (Mathiasen. Aaen, Dalsgaard, Degn & Thomsen, 2014). The paper will discuss how this methodological...... setup can help the researcher gain in-depth knowledge of the students’ use of Facebook groups, looking past the traditional dichotomy between online and offline as well as the distinction between school-related and non-school-related communication. The paper will address the potential shortcomings...

      
	
      Emotional Uses of Facebook and Twitter.

      Science.gov (United States)

      Errasti, Jose; Amigo, Isaac; Villadangos, Manuel

         2017-01-01

         Facebook and Twitter have change interpersonal relationships. Adolescents are the sector of the population who use most these networks. They use them in an emotional way, to express their emotions and to comment on those of others. Empathy, narcissism, and self-esteem may play an important role in the use of these networks. Using a sample of 503 Spanish adolescents (272 males, 231 females), this work studies the relationship between the Basic Empathy Scale, the Narcissistic Personality Inventory, the Rosenberg Self-Esteem Scale, and emotional and empathic use of Facebook and Twitter. The results showed that those who use Facebook and Twitter have higher scores in empathy. It has been observed that certain ways of using these two social networks are associated with narcissism. Greater use of Facebook and Twitter is associated with lower self-esteem.

      
	
      Cross-media within the Facebook newsfeed

      DEFF Research Database (Denmark)

      Mathieu, David; Pavlíčková, Tereza

         2017-01-01

         This study investigates the role of interpretation in cross-media uses. Highlighting the specificity of cross-media uses within meta-media environments such as Facebook, we argue that interpretative processes play a crucial role in the formation of cross-media repertoires. The methodology relies...... on a reception analysis for which we conducted interviews with eleven expatriates using Facebook on a daily basis, in conjunction with a commented consultation of their newsfeed. In the analysis, we show that reading Facebook’s newsfeed is an activity that contributes to the construction of the user’s mediated...... lifeworld. Schutz’s phenomenological approach allows us to explore how users develop reading strategies to typify their experience of the social world within Facebook, to maintain the relevance of their newsfeed and to negotiate the technological features of Facebook, shedding light on how users assemble...

      
	
      Social media as a shield: Facebook buffers acute stress.

      Science.gov (United States)

      Rus, Holly M; Tiemensma, Jitske

         2018-03-01

         Facebook remains the most widely used social media platform. Research suggests that Facebook may both enhance and undermine psychosocial constructs related to well-being, and that it may impair physiological stress recovery. However, little is known about its influence on stress reactivity. Using novel experimental methods, this study examined how Facebook influences reactivity to an acute social stressor. Facebook users (n=104, 53 males, mean age 19.50, SD=1.73) were randomly assigned to use their own Facebook account or sit quietly with the option of reading electronic magazines before experiencing an acute social stressor. All participants showed significant changes in subjective and physiological stress markers in response to the stressor. However, participants who used Facebook experienced lower levels of psychosocial stress, physiological stress, and rated the stressor as less threatening (p'sFacebook use may buffer stress-in particular psychosocial stress-if used before experiencing an acute social stressor. This study is among the first to incorporate both objective and subjective measures in investigating the complex relationship between Facebook use and well-being. Copyright © 2017 Elsevier Inc. All rights reserved.

      
	
      Profil Penyesuaian Sosial Remaja yang Mengalami Kecanduan Mengakses Facebook

      Directory of Open Access Journals (Sweden)

      Pia Amanda Nurhusni

         2017-07-01

         Full Text Available Social Adjustment Profiles Adolescence Who Have Access addicted to Facebook. The process of social adjustment of students who disrupted it can cause problems in the fulfillment of their needs. The research objective of this thesis to obtain social adjustment eighth grade students of SMP Negeri 15 Bandung who had access facebook addiction. The study used descriptive research methods. Questionnaire used was a questionnaire addiction accessing facebook and social adjustment. The results: (1 Addiction adolescence including access facebook high category and (2 the social adjustment of adolescence who access facebook categorized as low, medium and high, (3 the design of personal-social counseling services focus on reducing access facebook addiction indicators and development indicators of social adjustment.

      
	
      Facebook vs. Twitter: Battle of the Social Network Stars

      Science.gov (United States)

      Tagtmeier, Curt

         2010-01-01

         Twitter. Facebook. These names stir up feelings, opinions, and experiences in just about everyone. As these services rise in popularity, libraries have begun to use them to reach out to patrons. Some libraries use Twitter but not Facebook. Some use Facebook but not Twitter. Some use both Facebook and Twitter, while others use neither. Yes, the…

      
	
      Investigating Facebook Groups through a Random Graph Model

      OpenAIRE

      Dinithi Pallegedara; Lei Pan

         2014-01-01

         Facebook disseminates messages for billions of users everyday. Though there are log files stored on central servers, law enforcement agencies outside of the U.S. cannot easily acquire server log files from Facebook. This work models Facebook user groups by using a random graph model. Our aim is to facilitate detectives quickly estimating the size of a Facebook group with which a suspect is involved. We estimate this group size according to the number of immediate friends and the number of ext...

      
	
      Forandrer Facebook partiernes forhold til vælgerne?

      DEFF Research Database (Denmark)

      Kosiara-Pedersen, Karina; Højholt, Lars Duvander

         2011-01-01

         To what extent have Danish parties and party leadership created new relationship with the electorate by applying relationship marketing via facebook? Are parties using facebook? If yes, what characterizes the interaction between party leadership and electorate on facebook? Danish MPs apply facebook...... encourage the electorate to ’follow us on facebook’ this is the correct wording; it is not an invitation to dialogue. But party leaders may contribute towards political dialogue if they want since party leaders seeking dialogue get it....

      
	
      La privacidad en facebook

      OpenAIRE

      Arciniega Castillo, Jairo Patricio

         2014-01-01

         Facebook alabado por unos y criticado por otros se transforma diariamente en una especie de “Registro Civil”, en la que todos quieren estar registrados con sus nombres, apellidos, teléfonos, Provincia, Ciudad, correo electrónico y demás, para obtener la cedula de identidad (perfil) que los reconozca legalmente como verdaderos ciudadanos y así transitar por las “calles” (plataforma) de esta esfera pública social. Facebook otrora facilidades para interactuar libremente, pero muchos de los sujet...

      
	
      An analysis of facebook's graph search

      CSIR Research Space (South Africa)

      Khan, ZC

         2014-11-01

         Full Text Available With over a billion active users monthly Facebook is one of the biggest social media sites in the world. Facebook encourages friends and people with similar interests to share information such as messages, pictures, videos, website links, and other...

      
	
      Predicting Depression From Language-Based Emotion Dynamics: Longitudinal Analysis of Facebook and Twitter Status Updates.

      Science.gov (United States)

      Seabrook, Elizabeth M; Kern, Margaret L; Fulcher, Ben D; Rickard, Nikki S

         2018-05-08

         Frequent expression of negative emotion words on social media has been linked to depression. However, metrics have relied on average values, not dynamic measures of emotional volatility. The aim of this study was to report on the associations between depression severity and the variability (time-unstructured) and instability (time-structured) in emotion word expression on Facebook and Twitter across status updates. Status updates and depression severity ratings of 29 Facebook users and 49 Twitter users were collected through the app MoodPrism. The average proportion of positive and negative emotion words used, within-person variability, and instability were computed. Negative emotion word instability was a significant predictor of greater depression severity on Facebook (r s (29)=.44, P=.02, 95% CI 0.09-0.69), even after controlling for the average proportion of negative emotion words used (partial r s (26)=.51, P=.006) and within-person variability (partial r s (26)=.49, P=.009). A different pattern emerged on Twitter where greater negative emotion word variability indicated lower depression severity (r s (49)=-.34, P=.01, 95% CI -0.58 to 0.09). Differences between Facebook and Twitter users in their emotion word patterns and psychological characteristics were also explored. The findings suggest that negative emotion word instability may be a simple yet sensitive measure of time-structured variability, useful when screening for depression through social media, though its usefulness may depend on the social media platform. ©Elizabeth M Seabrook, Margaret L Kern, Ben D Fulcher, Nikki S Rickard. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 08.05.2018.

      
	
      Cheating, breakup, and divorce: is Facebook use to blame?

      Science.gov (United States)

      Clayton, Russell B; Nagurney, Alexander; Smith, Jessica R

         2013-10-01

         The purpose of the present study was to investigate the relationship between using the social networking site known as Facebook and negative interpersonal relationship outcomes. A survey of 205 Facebook users aged 18-82 was conducted using a 16-question online survey to examine whether high levels of Facebook use predicted negative relationship outcomes (breakup/divorce, emotional cheating, and physical cheating). It was hypothesized that those with higher levels of Facebook use would demonstrate more negative relationship outcomes than those with lower use. The study then examined whether these relationships were mediated by Facebook-related conflict. Furthermore, the researchers examined length of relationship as a moderator variable in the aforementioned model. The results indicate that a high level of Facebook usage is associated with negative relationship outcomes, and that these relationships are indeed mediated by Facebook-related conflict. This series of relationships only holds for those who are, or have been, in relatively newer relationships of 3 years or less. The current study adds to the growing body of literature investigating Internet use and relationship outcomes, and may be a precursor to further research investigating whether Facebook use attributes to the divorce rate, emotional cheating, and physical cheating.

      
	
      Writing a Professional Life on Facebook

      Science.gov (United States)

      Briggs, Timothy J.

         2013-01-01

         This video presents one academic's experiences using Facebook in service of his professional life in order to contend that Facebook can be valuable to faculty as both a site for professional conversations and a social network that enables users to create and maintain social capital.

      
	
      Facebook-sivut mikroyritykselle : case Rmh

      OpenAIRE

      Karvonen, Katja

         2016-01-01

         Toiminnallisen opinnäytetyöni tavoitteena oli luoda vuorovaikutteinen viestintäkanava, Facebook-sivut, tukemaan Rmh:n näkyvyyttä ja tunnettuutta Lapissa. Rmh on mikroyritys, joka tuottaa matkapuhelinten huolto- ja korjauspalveluita. Opinnäytetyöni pohjautuu teoreettiseen tietoon, jota etsin alan painetusta kirjallisuudesta, lehtiartikkeleista, internet-lähteistä sekä asiantuntijayrityksen koulutusmateriaalista. Facebook-sivujen toteutuksen apuna käytin teoriatiedon materiaalia se...

      
	
      Dysfunction of Self-Regulation and Self-Control in Facebook Addiction

      OpenAIRE

      B?achnio, Agata; Przepiorka, Aneta

         2015-01-01

         Nowadays, Facebook has become one of the most popular communication tools. With its increasing popularity, a new phenomenon connected with extensive use has appeared: namely, Facebook intrusion. The answer to the question of who is prone to become addicted still remains open. This study aimed to explore whether insufficient self-control and self-regulation resources in Facebook users are related to Facebook addiction. The participants in the study were 284 people. The Facebook Intrusion Quest...

      
	
      Facebook addiction: a reply to Griffiths (2012).

      Science.gov (United States)

      Andreassen, Cecilie Schou; Pallesen, Ståle

         2013-12-01

         Our recent paper about a new Facebook addiction scale has stimulated an interesting and very welcome debate among researchers concerning the assessment of excessive use of social networking sites. The critique put forward by Griffiths (2012) is mainly built on the conception of "Facebook" as too narrow of a concept, and that assessment of addiction to social network sites in general would be more appropriate. We argue that the concept of "social network site" is not more specific than "Facebook," so "Facebook addiction" rather than "social network addiction" is defensible. We acknowledge that more research in this area is needed and point specifically to new and important directions for future research that can shed light on the mechanism of addiction to social network sites.

      
	
      FIGURATIVE AND LEXICAL VARIETIES IN FACEBOOK POSTS

      Directory of Open Access Journals (Sweden)

      I Gusti Ayu Vina Widiadnya Putri

         2017-11-01

         Full Text Available Language is a highly elaborated signaling system. It serves various functions in communication, it is used to share ideas, convey feelings and emotions, etc. The researchers are interested to uncover more on how people use language in terms of its variety and lexical in one of the popular social media networking platforms that we all know as Facebook. Based on the aforementioned background of the study, the problem of the research can be formulated as follows: (1 what are the figurative languages used in Facebook posts by female and male Facebook users? (2 How are the emotional lexical varieties e.g. used in Facebook posts? Method of research is a procedure needed to do the research better. In this case, method of research covers data source, data collection and data analysis. The data of this research have been taken from Facebook, it is as an online social networking website where people can create profiles, share information such as photos and quotes about themselves, and respond or link to the information posted by others. The method that used in collecting data is method of library research. They are collected by reading the Facebook user’s post, by underlining and note taking as well. The data analysis is the last step in this process of writing this research. The analysis is done by descriptive method. To make the analysis clearer, all of examples are completed with explanation. Referring to the first research problem, there are some figurative languages used by the Facebook users such as, Simile (female 1 or 4.3% and male 0%, Metaphor (female 4 or 17.3% and male 0%,, Personification (female 3 or 1.3% and male 1% or 4.3%,, Hyperbole (female 4 or 17.3% and male 1 or 4.3%, and Idiom (female 3 or 13% and male 0%,. Furthermore, in regards to the second problem that is emotional lexical used by the Facebook Users, we could mention that both the Augmentatives (female 3 or 13% and male 1 or 4.3%, and Euphemisms (female 1 or 4.3% and male 1 or

      
	
      Prevalence of Stress References on College Freshmen Facebook Profiles

      OpenAIRE

      EGAN, KATIE G.; MORENO, MEGAN A.

         2011-01-01

         Stress is common among college students and associated with adverse health outcomes. This study used the social networking Web site Facebook to identify self-reported stress and associated conditions among college students. Public Facebook profiles of undergraduate freshman at a large Midwestern State University (n = 300) were identified using a Facebook search. Content analysis of Facebook profiles included demographic information and displayed references to stress, weight concerns, depressi...

      
	
      Making It “Facebook Official”: Reflecting on Romantic Relationships Through Sustained Facebook Use

      OpenAIRE

      Brady Robards; Siân Lincoln

         2016-01-01

         For the past 12 years, Facebook has played a significant role in mediating the lives of its users. Disclosures on the site go on to serve as intimate, co-constructed life records, albeit with unique and always-evolving affordances. The ways in which romantic relationships are mediated on the site are complex and contested: “What is the significance of articulating a romantic relationship on Facebook?” “Why do some choose to make socially and culturally critical moments like the beginning and ...
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      Facebook Use and Disordered Eating in College-Aged Women.

      Science.gov (United States)

      Walker, Morgan; Thornton, Laura; De Choudhury, Munmun; Teevan, Jaime; Bulik, Cynthia M; Levinson, Cheri A; Zerwas, Stephanie

         2015-08-01

         Disordered eating behavior-dieting, laxative use, fasting, binge eating-is common in college-aged women (11%-20%). A documented increase in the number of young women experiencing eating psychopathology has been blamed on the rise of engagement with social media sites such as Facebook. We predicted that college-aged women's Facebook intensity (e.g., the amount of time spent on Facebook, number of Facebook friends, and integration of Facebook into daily life), online physical appearance comparison (i.e., comparing one's appearance to others' on social media), and online "fat talk" (i.e., talking negatively about one's body) would be positively associated with their disordered eating behavior. In an online survey, 128 college-aged women (81.3% Caucasian, 6.7% Asian, 9.0% African-American, and 3.0% Other) completed items, which measured their disordered eating, Facebook intensity, online physical appearance comparison, online fat talk, body mass index, depression, anxiety, perfectionism, impulsivity, and self-efficacy. In regression analyses, Facebook intensity, online physical appearance comparison, and online fat talk were significantly and uniquely associated with disordered eating and explained a large percentage of the variance in disordered eating (60%) in conjunction with covariates. However, greater Facebook intensity was associated with decreased disordered eating behavior, whereas both online physical appearance comparison and online fat talk were associated with greater disordered eating. College-aged women who endorsed greater Facebook intensity were less likely to struggle with disordered eating when online physical appearance comparison was accounted for statistically. Facebook intensity may carry both risks and benefits for disordered eating. Copyright © 2015 Society for Adolescent Health and Medicine. Published by Elsevier Inc. All rights reserved.

      
	
      Au pairs on Facebook

      DEFF Research Database (Denmark)

      Dalgas, Karina Märcher

         2016-01-01

         Ethnographers are increasingly making use of Facebook to acquire access and general acquaintance with their field of study. However, little has been written on how Facebook is used methodologically in research that does not have social media sites as the main focus of interest. This article argues...... the au pairs resist and embrace such dominant representations, and on how such representations are ascribed different meanings in the transnational social fields of which the migrant are a part. The article is based on ethnographic fieldwork conducted between 2010 and 2014 in Denmark, the Philippines...

      
	
      The Ethnographic Use of Facebook in Everyday Life

      DEFF Research Database (Denmark)

      Dalsgaard, Steffen

         2016-01-01

         New social media have become indispensable to people all over the world as platforms for communication, with Facebook being the most popular. Hence, platforms such as Facebook are also becoming crucial tools for ethnographers because much social life now exists ‘online’. What types of field...... relations stem from such social media-driven ethnography? And what kinds of data do these relations present to the ethnographer? These questions must be considered in order to understand the challenges Facebook and other social media pose to ethnographic methodology. This article focuses on how Facebook may...... play an important role even in ethnographic work concerned with questions other than how Facebook works as a social medium. Most importantly it allows the ethnographer to keep up-to-date with the field. I argue that ethnography is already in possession of the methodological tools critically to assess...

      
	
      An Alternative View of Privacy on Facebook

      Directory of Open Access Journals (Sweden)

      Christian Fuchs

         2011-02-01

         Full Text Available The predominant analysis of privacy on Facebook focuses on personal information revelation. This paper is critical of this kind of research and introduces an alternative analytical framework for studying privacy on Facebook, social networking sites and web 2.0. This framework is connecting the phenomenon of online privacy to the political economy of capitalism—a focus that has thus far been rather neglected in research literature about Internet and web 2.0 privacy. Liberal privacy philosophy tends to ignore the political economy of privacy in capitalism that can mask socio-economic inequality and protect capital and the rich from public accountability. Facebook is in this paper analyzed with the help of an approach, in which privacy for dominant groups, in regard to the ability of keeping wealth and power secret from the public, is seen as problematic, whereas privacy at the bottom of the power pyramid for consumers and normal citizens is seen as a protection from dominant interests. Facebook’s privacy concept is based on an understanding that stresses self-regulation and on an individualistic understanding of privacy. The theoretical analysis of the political economy of privacy on Facebook in this paper is based on the political theories of Karl Marx, Hannah Arendt and Jürgen Habermas. Based on the political economist Dallas Smythe’s concept of audience commodification, the process of prosumer commodification on Facebook is analyzed. The political economy of privacy on Facebook is analyzed with the help of a theory of drives that is grounded in Herbert Marcuse’s interpretation of Sigmund Freud, which allows to analyze Facebook based on the concept of play labor (= the convergence of play and labor.

      
	
      Fictional privacy among Facebook users.

      Science.gov (United States)

      Lemieux, Robert

         2012-08-01

         The current study involved the creation of a fictional Facebook account with limited information and was designed to assess whether participants would accept the friendship of an ambiguous, unknown person. Results indicated that 325 Facebook members (72% of the sample) willingly accepted the friendship of the unknown individual. Results are discussed in relation to privacy concerns, norms of reciprocity, and allowing access to potentially embarrassing information and/or pictures.

      
	
      Leveraging Facebook to Brand Radiology.

      Science.gov (United States)

      Tso, Hilda H; Parikh, Jay R

         2018-03-30

         In the current health care climate, radiologists should consider developing their brand. Facebook is the market leader for social media networking in the United States. The authors describe how radiologists can leverage Facebook to develop and market organizational, group, and individual brands. The authors then address concerns related to the use of social media by radiologists. Copyright © 2018 American College of Radiology. Published by Elsevier Inc. All rights reserved.

      
	
      Older adolescents' views regarding participation in Facebook research.

      Science.gov (United States)

      Moreno, Megan A; Grant, Alison; Kacvinsky, Lauren; Moreno, Peter; Fleming, Michael

         2012-11-01

         Facebook continues to grow in popularity among adolescents as well as adolescent researchers. Guidance on conducting research using Facebook with appropriate attention to privacy and ethics is scarce. To inform such research efforts, the purpose of this study was to determine older adolescents' responses after learning that they were participants in a research study that involved identification of participants using Facebook. Public Facebook profiles of older adolescents aged 18-19 years from a large state university were examined. Profile owners were then interviewed. During the interview, participants were informed that they were identified by examining publicly available Facebook profiles. Participants were asked to discuss their views on this research method. A total of 132 participants completed the interview (70% response rate); the average age was 18.4 years (SD = .5); and our sample included 64 male participants (48.5%). Participant responses included endorsement (19.7%), fine (36.4%), neutral (28.8%), uneasy (9.1%), and concerned (6.1%). Among participants who were uneasy or concerned, the majority voiced confusion regarding their current profile security settings (p = .00). The majority of adolescent participants viewed the use of Facebook for research positively. These findings are consistent with the approach taken by many U.S. courts. Researchers may consider these findings when developing research protocols involving Facebook. Copyright © 2012 Society for Adolescent Health and Medicine. Published by Elsevier Inc. All rights reserved.

      
	
      Facebook and Academic Performance: A Positive Outcome

      OpenAIRE

      González Ramírez, María Reyes; Gascó Gascó, José Luis; Llopis Taverner, Juan

         2016-01-01

         The objective sought with the present paper consists in analyzing the literature about Facebook in order to know the conclusions of the different works with regard to its influence on those results. The examination of 37 papers devoted to this thematic area allows us to know which journals publish more about the impacts that Facebook has on academic performance, which data collection methods are more often used, which topics emerge in parallel to the use of Facebook in the academic context, a...

      
	
      Forecasting Nike’s Sales using Facebook Data

      OpenAIRE

      Boldt, Linda Camilla; Vinayagamoorthy, Vinothan; Winder, Florian; Schnittger, Melanie; Ekram, Mats; Mukkamala, Raghava Rao; Lassen, Niels Buus; Flesch, Benjamin; Hussain, Abid; Vatrapu, Ravi

         2017-01-01

         This paper tests whether accurate sales forecasts for Nike are possible from Facebook data and how events related to Nike affect the activity on Nike’s Facebook pages. The paper draws from the AIDA sales framework (Awareness, Interest, Desire,and Action) from the domain of marketing and employs the method of social set analysis from the domain of computational social science to model sales from Big Social Data. The dataset consists of (a) selection of Nike’s Facebook pages with the number of ...

      
	
      Facebook : A potentially valuable educational tool?

      NARCIS (Netherlands)

      Voivonta, Theodora; Avraamidou, Lucy

         2018-01-01

         This paper is concerned with the educational value of Facebook and specifically how it can be used in formal educational settings. As such, it provides a review of existing literature of how Facebook is used in higher education paying emphasis on the scope of its use and the outcomes achieved. As

      
	
      MEANING, LANGUAGE, DAN THOUGHT REMAJA PENGGUNA FACEBOOK DI INDONESIA

      Directory of Open Access Journals (Sweden)

      Husen Mony

         2015-05-01

         Full Text Available This study departs from phenomena of sexual crime to female teenagers which start from their interactions in Facebook. Its level of analysis was conducted in level, namely micro level in form of textual study, messo level in form of study of actor behaviors (interviews: exploration and inspection, and macro level in form of study of cultural content. Finding of the study they are: (1 micro level, victims tend to divide their personal information openly in Facebook. The actor (Ilham tended to manipulate his personal data on the account of Facebook; (2 messo level, actions (symbolic conducted by victims were based on bad relationship (communication with their mothers, an effort to seek figures of father, promises of prizes of the actor. The actions of the actor were based on the socialization environment (friendship, his perception to female teenagers in Facebook as a sexual object; (3 macro level, there is a gap (skill and knowledge and technological unconsciousness of the actor, parents are unable to accelerate themselves with the advancement of technology, orientation of educational system which has not touched the aspect of building the students consciousness on technology application in a healthy and positive manner, and law enforcement which has not used symbol and language in Facebook as an evidences. Othe finding namely Facebook (new media is a neutral medium. There are conditions beyond Facebook such as broken home family which dominantly triggering the sexual crimes on the female teenagers..   Penelitian ini berangkat dari fenomena kejahatan seksual terhadap remaja utrid yang bermula dari interaksi mereka di Facebook. Level analisisnya yaitu, studi teks, studi tindakan utri, studi konteks utrid l (network ecology narrative, wawancara, dan observasi. Temuan penelitian, yaitu: (1 level mikro, korban cenderung membagi informasi pribadinya secara terbuka di Facebook. Pelaku (Ilham cenderung memanipulasi data diri di akun Facebook (2 level

      
	
      Objective Facebook behaviour: Differences between problematic and non-problematic users

      OpenAIRE

      Marino, C; Finos, L; Vieno, A; Lenzi, M; Spada, MM

         2017-01-01

         © 2017 Elsevier LtdThe aim of the study was to test whether, and how much, specific objective Facebook behaviours are more frequent in problematic than non-problematic Facebook users. Differences between problematic and non-problematic Facebook users in objective Facebook behaviours were examined using frequentist and Bayesian t-tests. Participants were undergraduate students (n = 297, 80.8% female, age mean = 21.05, standard deviation = 1.88). Problematic Facebook use was assessed using fift...

      
	
      Exploring the use of a Facebook page in anatomy education.

      Science.gov (United States)

      Jaffar, Akram Abood

         2014-01-01

         Facebook is the most popular social media site visited by university students on a daily basis. Consequently, Facebook is the logical place to start with for integrating social media technologies into education. This study explores how a faculty-administered Facebook Page can be used to supplement anatomy education beyond the traditional classroom. Observations were made on students' perceptions and effectiveness of using the Page, potential benefits and challenges of such use, and which Insights metrics best reflect user's engagement. The Human Anatomy Education Page was launched on Facebook and incorporated into anatomy resources for 157 medical students during two academic years. Students' use of Facebook and their perceptions of the Page were surveyed. Facebook's "Insights" tool was also used to evaluate Page performance during a period of 600 days. The majority of in-class students had a Facebook account which they adopted in education. Most students perceived Human Anatomy Education Page as effective in contributing to learning and favored "self-assessment" posts. The majority of students agreed that Facebook could be a suitable learning environment. The "Insights" tool revealed globally distributed fans with considerable Page interactions. The use of a faculty-administered Facebook Page provided a venue to enhance classroom teaching without intruding into students' social life. A wider educational use of Facebook should be adopted not only because students are embracing its use, but for its inherent potentials in boosting learning. The "Insights" metrics analyzed in this study might be helpful when establishing and evaluating the performance of education-oriented Facebook Pages. © 2013 American Association of Anatomists.

      
	
      Efektivitas Weblog dan Facebook Terintegrasi untuk Pembelajaran Virtual

      OpenAIRE

      Hartono

         2014-01-01

         Abstrak: Saat ini, banyak mahasiswa menghabiskan waktu mereka di internet. Mereka melakukan kegiatan seperti membuat blog, mengunduh, mengunggah, chatting, dan berinteraksi melalui facebook. Mahasiswa sekarang ini hidup dengan teknologi. Penelitian menunjukkan bahwa weblog dan facebook berpotensi mendukung belajar dan mengajar. Guru dan pendidik menggunakan kegiatan tersebut untuk meningkatkan kualitas belajar. Penelitian ini bertujuan untuk mengetahui efektivitas weblog dan facebook ketika d...

      
	
      Hubungan Intensitas Menggunakan Facebook dengan Kecenderungan Nomophobia pada Remaja

      Directory of Open Access Journals (Sweden)

      Ria Wahyuni

         2017-07-01

         dengan korelasi sebesar R=0,272 dengan taraf signifikansi 0,000 (p < 0,05, maka dapat ditarik kesimpulan bahwa ada hubungan antara intensitas penggunaan facebook dengan kecenderungan menjadi nomophobia pada remaja. Hal ini berarti tinggi rendahnya intensitas penggunaan facebook berhubungan dengan kecenderungan menjadi nomophobia. Selanjutnya nilai sumbangsih variabel intensitas penggunaan facebook terhadap variabel kecenderungan menjadi nomophobia adalah 7,4%, sisanya 92,6% di pengaruhi oleh variabel lain. Kata kunci: intensitas penggunaan facebook, menjadi nomophobia, remaja.

      
	
      Students’ Use of Email and Facebook: A Comparative Perspective

      OpenAIRE

      Rahman, Synthia Bintey

         2013-01-01

         Facebook and email have become widely used communication media to Internet users. University students are a major part of Internet users and they use email and Facebook for multiple communication purposes. This research investigates the context of using Facebook and email by university students, the context of choosing any of the medium in respective communication over the last two years, and student perceptions with regard to Facebook and email as communication media. This study was accompli...

      
	
      Young, black, and connected: Facebook usage among African American college students.

      Science.gov (United States)

      Lee, E Bun

         2012-01-01

         This article examines the extent and intensity of Facebook usage among African American college students and investigates their reasons for using Facebook. As expected, 98% of students in the survey had a Facebook account, and a large number of Facebook “friends.” Younger users spent significantly more time on Facebook than older ones. Our findings underscore the importance of cultural influence for African American online users. Displaying photographs and personal interests on Facebook signals racial identity among African American college students. Personality traits, such as self-esteem, trust in people, satisfaction with university life, and racial identity, were not significant predictors on the time spent on Facebook.

      
	
      Different spaces : Exploring Facebook as heterotopia

      NARCIS (Netherlands)

      Rymarczuk, R.; Derksen, Maarten

         2014-01-01

         In this paper we explore the space of Facebook, and use Michel Foucault’s concept of heterotopia to describe it. We show that the heterotopic nature of Facebook explains not only much of its attraction, but even more the discomfort that many people, users as well as non–users, experience in it.

      
	
      The Facebook influence model: a concept mapping approach.

      Science.gov (United States)

      Moreno, Megan A; Kota, Rajitha; Schoohs, Shari; Whitehill, Jennifer M

         2013-07-01

         Facebook is a popular social media Web site that has been hypothesized to exert potential influence over users' attitudes, intentions, or behaviors. The purpose of this study was to develop a conceptual framework to explain influential aspects of Facebook. This mixed methods study applied concept mapping methodology, a validated five-step method to visually represent complex topics. The five steps comprise preparation, brainstorming, sort and rank, analysis, and interpretation. College student participants were identified using purposeful sampling. The 80 participants had a mean age of 20.5 years, and included 36% males. A total of 169 statements were generated during brainstorming, and sorted into between 6 and 22 groups. The final concept map included 13 clusters. Interpretation data led to grouping of clusters into four final domains, including connection, comparison, identification, and Facebook as an experience. The Facebook Influence Concept Map illustrates key constructs that contribute to influence, incorporating perspectives of older adolescent Facebook users. While Facebook provides a novel lens through which to consider behavioral influence, it can best be considered in the context of existing behavioral theory. The concept map may be used toward development of potential future intervention efforts.

      
	
      The Facebook Influence Model: A Concept Mapping Approach

      Science.gov (United States)

      Kota, Rajitha; Schoohs, Shari; Whitehill, Jennifer M.

         2013-01-01

         Abstract Facebook is a popular social media Web site that has been hypothesized to exert potential influence over users' attitudes, intentions, or behaviors. The purpose of this study was to develop a conceptual framework to explain influential aspects of Facebook. This mixed methods study applied concept mapping methodology, a validated five-step method to visually represent complex topics. The five steps comprise preparation, brainstorming, sort and rank, analysis, and interpretation. College student participants were identified using purposeful sampling. The 80 participants had a mean age of 20.5 years, and included 36% males. A total of 169 statements were generated during brainstorming, and sorted into between 6 and 22 groups. The final concept map included 13 clusters. Interpretation data led to grouping of clusters into four final domains, including connection, comparison, identification, and Facebook as an experience. The Facebook Influence Concept Map illustrates key constructs that contribute to influence, incorporating perspectives of older adolescent Facebook users. While Facebook provides a novel lens through which to consider behavioral influence, it can best be considered in the context of existing behavioral theory. The concept map may be used toward development of potential future intervention efforts. PMID:23621717
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      THE SEGMENTATION OF FACEBOOK USERS FROM ROMANIA BY WOM

      Directory of Open Access Journals (Sweden)

      ANA RALUCA CHIOSA

         2015-10-01

         Full Text Available The novelty of the research is the study of the Facebook eWOM behavior of Romanian users. The study was conducted on 640 respondents aged between 19 and 45 years old and it is representative for the population of internet users in urban areas of Romania. Statistical analysis aimed to identify the profile of Facebook users by grouping them into clusters. The analysis was performed in the SPSS software. The most important variable is “the actual process of using Facebook to seek product recommendation is pleasant” (cluster 1, followed by “seeking product recommendation on Facebook is enjoyable” (cluster 2. Dayly time spent on Facebook (cluster 3 is the variable with the slightest importance. The research results showed two consumer segments with different characteristics regarding eWOM behavior on Facebook. This information will help the marketing manager to adapt the social media communication and the promotion strategy according to the profile of each target. The companies should pay attention to their brand pages, to interact with users and to encourage them to recommend their products. Facebook brand page managers can launch creative contests or promotions, initiate interesting discussions or interactive activities, offer coupons or gifts.

      
	
      The Effect of Promoting Brands through the Facebook Network

      OpenAIRE

      Iuliana CONSTANTIN; Catalina Gabriela BELGIU CUREA

         2017-01-01

         Facebook is becoming a popular tool for public relations and advertising professionals to reach mass audiences. Facebook fan pages allow brands to create an online community of brand users on the social networking site. By pressing Facebook’s “like” button, a Facebook user can become a fan of the page and can interact with the brand and other consumers. This research aimed to examine whether liking and interacting with a Facebook fan page has an effect on brand loyalty and purchase intentions...

      
	
      The Religious Facebook Experience: Uses and Gratifications of Faith-Based Content

      Directory of Open Access Journals (Sweden)

      Pamela Jo Brubaker

         2017-04-01

         Full Text Available This study explores why Christians ( N  = 335 use Facebook for religious purposes and the needs engaging with religious content on Facebook gratifies. Individuals who access faith-based content on Facebook were recruited to participate in an online survey through a series of Facebook advertisements. An exploratory factor analysis revealed four primary motivations for accessing religious Facebook content: ministering, spiritual enlightenment, religious information, and entertainment. Along with identifying the uses and gratifications received from engaging with faith-based Facebook content, this research reveals how the frequency of Facebook use, the intensity of Facebook use for religious purposes, and also religiosity predict motivations for accessing this social networking site for faith-based purposes. The data revealed those who frequently use Facebook for posting, liking, commenting, and sharing faith-based content and who are more religious are more likely to minister to others. Frequent use also predicted seeking religious information. The affiliation with like-minded individuals afforded by this medium provides faith-based users with supportive content and communities that motivate the use of Facebook for obtaining spiritual guidance, for accessing religious resources, and for relaxing and being entertained.

      
	
      Do you "like" my photo? Facebook use maintains eating disorder risk.

      Science.gov (United States)

      Mabe, Annalise G; Forney, K Jean; Keel, Pamela K

         2014-07-01

         Social media sites, such as Facebook, merge two factors that influence risk for eating disorders:media and peers. Previous work has identified cross-sectional and temporal associations between Facebook use and disordered eating. This study sought to replicate and extend these findings using an experimental design. In Study 1, 960 women completed self-report surveys regarding Facebook use and disordered eating. In Study 2, 84 women were randomly assigned to use Facebook or to use an alternate internet site for 20 min. More frequent Facebook use was associated with greater disordered eating in a cross-sectional survey. Facebook use was associated with the maintenance of weight/shape concerns and state anxiety compared to an alternate internet activity. Facebook use may contribute to disordered eating by maintaining risk for eating pathology. As such, targeting Facebook use may be helpful in intervention and prevention programs.

      
	
      Psychological Distress and Emotional Expression on Facebook.

      Science.gov (United States)

      Bazarova, Natalya N; Choi, Yoon Hyung; Whitlock, Janis; Cosley, Dan; Sosik, Victoria

         2017-03-01

         Social network sites (SNS) are a novel social environment for college students with psychological distress to connect with their peers, but the nature and effects of these interactions are not well understood. This study reports findings from a Facebook study among 238 college students reporting nonspecific psychological distress using the K-6 scale. Behavioral data included Facebook status updates containing affect words written by participants within the past 60 days and the number of responses (comments and likes) each update received. The updates were also coded for depression symptoms. Self-report data included participants' self-presentational concerns, the affective valence of each post, effects of responses on mood, and satisfaction with the responses to and outcome of each status update. Higher psychological distress was associated with displaying depression language on Facebook, with higher self-presentational concerns, and with less satisfaction with audiences' responses and less overall satisfaction with the outcome of the interaction. These results offer a unique glimpse into the social world of college students with psychological distress through their everyday use of Facebook, and how the interplay of this novel environment and students' mental health impacts their social behaviors and interaction meaning-making on Facebook.

      
	
      YouTube and Facebook

      DEFF Research Database (Denmark)

      Robertson, Scott P.; Vatrapu, Ravi; Medina, Richard

         

         This paper examines the links to YouTube from the Facebook “walls” of Barack Obama, Hillary Clinton, and John McCain over two years prior to the 2008 U.S. Presidential election. User-generated linkage patterns show how participants in these politically-related social networking dialogues used...... online video to make their points. We show a strong integration of the Web 2.0 and new media technologies of social networking and online video. We argue that political discussion in social networking environments can no longer be viewed as primarily textual, and that neither Facebook nor YouTube can...

      
	
      Infrastructural politics on Facebook

      DEFF Research Database (Denmark)

      Birkbak, Andreas

         

         If Twitter started as a device for reporting one’s everyday comings and goings, it has in recent years come to be seen also as a resource for understanding and problematizing things like revolutions, disasters and politics (Rogers 2013). In this paper, I raise the question of whether a similar...... broadening of the avenues of possible inquiry could be timely in relation to Facebook. What can we learn from Facebook as a venue for organizing in emergencies or around public issues? In order start answering this question I examine a recent controversy over plans to build a new road-pricing infrastructure...

      
	
      Namibian and American cultural orientations toward facebook

      CSIR Research Space (South Africa)

      Peters, AN

         2012-05-01

         Full Text Available participants in America, Namibia, and expatriate Namibians. From this, we identified five key areas of difference: 1) Motivations for joining Facebook; 2) Attitude toward Facebook connections; 3) Self presentation and photo sharing; 4) Communication about death...

      
	
      Putting their best foot forward: emotional disclosure on Facebook.

      Science.gov (United States)

      Qiu, Lin; Lin, Han; Leung, Angela K; Tov, William

         2012-10-01

         Facebook has become a widely used online self-representation and communication platform. In this research, we focus on emotional disclosure on Facebook. We conducted two studies, and results from both self-report and observer rating show that individuals are more likely to express positive relative to negative emotions and present better emotional well-being on Facebook than in real life. Our study is the first to demonstrate impression management on Facebook through emotional disclosure. We discuss important theoretical and practical implications of our study.

      
	
      Psychopathological Processes Involved in Social Comparison, Depression, and Envy on Facebook.

      Science.gov (United States)

      Pera, Aurel

         2018-01-01

         Is Facebook utilization beneficial or detrimental for psychological well-being? I draw on outstanding research (e.g., Chou and Edge, 2012; Lin and Utz, 2015; Appel et al., 2016; Ehrenreich and Underwood, 2016; Vogel and Rose, 2016; Hu et al., 2017) to substantiate that examining other individuals' positively presented material on Facebook may have detrimental consequences. Increasing comparisons on Facebook may generate feelings of envy, the latter being a significant process determining the effect of growing social comparison on psychological well-being. To date, there is an increasing body of literature investigating the psychological consequences of Facebook usage, the function of relationship closeness in producing the feelings of contentment and envy, the impacts of exposure to positive content on Facebook, the link between envy and depression on Facebook, and the function of tie strength in expecting the emotional results of browsing Facebook. I am specifically interested in how previous research explored the consequences of Facebook use on psychological outcomes, the moderating function of envy in the link between Facebook use and reduced affective wellbeing, the psychological results of non-interactive Facebook conduct, and the role of relationship closeness in anticipating user's contentment and envy after inspecting a post. A synthesis of the extant literature suggests that inspecting other individuals' positive news on Facebook brings about contentment through emotional contagion, whereas negative news causes discomfort as a consequence of mood contagion, the transmissible effect being more powerful when the news is associated with a strong tie. The outcomes of this research back the argument that self-confidence and dispositional envy are instrumental in producing Facebook envy. These findings highlight that the emotional results of browsing Facebook are considerably affected by the substance of the comment, the personal attributes of the Facebook user

      
	
      Psychopathological Processes Involved in Social Comparison, Depression, and Envy on Facebook

      Directory of Open Access Journals (Sweden)

      Aurel Pera

         2018-01-01

         Full Text Available Is Facebook utilization beneficial or detrimental for psychological well-being? I draw on outstanding research (e.g., Chou and Edge, 2012; Lin and Utz, 2015; Appel et al., 2016; Ehrenreich and Underwood, 2016; Vogel and Rose, 2016; Hu et al., 2017 to substantiate that examining other individuals’ positively presented material on Facebook may have detrimental consequences. Increasing comparisons on Facebook may generate feelings of envy, the latter being a significant process determining the effect of growing social comparison on psychological well-being. To date, there is an increasing body of literature investigating the psychological consequences of Facebook usage, the function of relationship closeness in producing the feelings of contentment and envy, the impacts of exposure to positive content on Facebook, the link between envy and depression on Facebook, and the function of tie strength in expecting the emotional results of browsing Facebook. I am specifically interested in how previous research explored the consequences of Facebook use on psychological outcomes, the moderating function of envy in the link between Facebook use and reduced affective wellbeing, the psychological results of non-interactive Facebook conduct, and the role of relationship closeness in anticipating user’s contentment and envy after inspecting a post. A synthesis of the extant literature suggests that inspecting other individuals’ positive news on Facebook brings about contentment through emotional contagion, whereas negative news causes discomfort as a consequence of mood contagion, the transmissible effect being more powerful when the news is associated with a strong tie. The outcomes of this research back the argument that self-confidence and dispositional envy are instrumental in producing Facebook envy. These findings highlight that the emotional results of browsing Facebook are considerably affected by the substance of the comment, the personal

      
	
      Psychopathological Processes Involved in Social Comparison, Depression, and Envy on Facebook

      Science.gov (United States)

      Pera, Aurel

         2018-01-01

         Is Facebook utilization beneficial or detrimental for psychological well-being? I draw on outstanding research (e.g., Chou and Edge, 2012; Lin and Utz, 2015; Appel et al., 2016; Ehrenreich and Underwood, 2016; Vogel and Rose, 2016; Hu et al., 2017) to substantiate that examining other individuals’ positively presented material on Facebook may have detrimental consequences. Increasing comparisons on Facebook may generate feelings of envy, the latter being a significant process determining the effect of growing social comparison on psychological well-being. To date, there is an increasing body of literature investigating the psychological consequences of Facebook usage, the function of relationship closeness in producing the feelings of contentment and envy, the impacts of exposure to positive content on Facebook, the link between envy and depression on Facebook, and the function of tie strength in expecting the emotional results of browsing Facebook. I am specifically interested in how previous research explored the consequences of Facebook use on psychological outcomes, the moderating function of envy in the link between Facebook use and reduced affective wellbeing, the psychological results of non-interactive Facebook conduct, and the role of relationship closeness in anticipating user’s contentment and envy after inspecting a post. A synthesis of the extant literature suggests that inspecting other individuals’ positive news on Facebook brings about contentment through emotional contagion, whereas negative news causes discomfort as a consequence of mood contagion, the transmissible effect being more powerful when the news is associated with a strong tie. The outcomes of this research back the argument that self-confidence and dispositional envy are instrumental in producing Facebook envy. These findings highlight that the emotional results of browsing Facebook are considerably affected by the substance of the comment, the personal attributes of the Facebook

      
	
      Online Mate-Retention Tactics on Facebook Are Associated With Relationship Aggression.

      Science.gov (United States)

      Brem, Meagan J; Spiller, Laura C; Vandehey, Michael A

         2015-10-01

         A measure of Facebook-related mate-retention tactics was developed to investigate the relationship between online behaviors and intimate partner aggression. One hundred and seventy-seven young adults (65 men, 112 women) completed questionnaires that included measures of online and offline mate-retention tactics, Facebook jealousy, Facebook surveillance, and intimate partner violence. A factor analysis yielded four subscales for the Facebook Mate-Retention Tactic Inventory (FMRTI): Care and Affection, Jealousy and Surveillance, Possession Signals, and Punishment of Infidelity Threat. The FMRTI total scores were positively correlated with Facebook jealousy, Facebook surveillance, and use of offline mate-retention tactics. The Jealousy and Surveillance subscale uniquely predicted intimate partner psychological and physical aggression over and above existing measures. Facebook mate-retention tactics fully mediated the relation between Facebook jealousy and both intimate partner psychological and physical aggression. The current study provides preliminary evidence for conceptualizing Facebook as an environment for the use of mate-retention tactics that have real-life implications for intimate partner violence. © The Author(s) 2014.

      
	
      Social acceptance of high school students in classroom and on Facebook

      Directory of Open Access Journals (Sweden)

      Tanja Špes

         2017-03-01

         Full Text Available The aim of the present study was to examine the relationship between social acceptance in classroom and social acceptance on Facebook. In this study social acceptance was operationalized as social preference and as sociometric status. First, we examined whether intensity of Facebook usage, time spent on Facebook, and social preference in classroom predict social preference on Facebook. Second, we examined the relationship between sociometric status in classroom and sociometric status on Facebook. We used Facebook intensity scale (FBI and two versions of sociometric test (with regard to peer relations in the classroom and on Facebook. The participants were 188 high school students, 117 females (57.4% and 71 males (34.8%, between 16 and 19 years of age. The results have shown that social preference in classroom significantly predicts social preference on Facebook and that there is a positive moderate correlation between sociometric status in classroom and sociometric status on Facebook. These results are important for implementation of preventive strategies for students, who are rejected and are victims of bullying.

      
	
      Embedded with Facebook: DoD Faces Risks from Social Media

      Science.gov (United States)

      

         2011-06-01

         Facebook and other social network websites, and now allows them to be used from official computer systems and...appropriate conduct. Embedded with Social Media Today Facebook is the world’s dominant social network site. Facebook boasts over 600 million active users...billion minutes on the site each month [4]. Facebook is also the most popular social network site for DoD personnel. Using our techniques for

      
	
      Facebook use predicts declines in subjective well-being in young adults.

      Directory of Open Access Journals (Sweden)

      Ethan Kross

         

         Full Text Available Over 500 million people interact daily with Facebook. Yet, whether Facebook use influences subjective well-being over time is unknown. We addressed this issue using experience-sampling, the most reliable method for measuring in-vivo behavior and psychological experience. We text-messaged people five times per day for two-weeks to examine how Facebook use influences the two components of subjective well-being: how people feel moment-to-moment and how satisfied they are with their lives. Our results indicate that Facebook use predicts negative shifts on both of these variables over time. The more people used Facebook at one time point, the worse they felt the next time we text-messaged them; the more they used Facebook over two-weeks, the more their life satisfaction levels declined over time. Interacting with other people "directly" did not predict these negative outcomes. They were also not moderated by the size of people's Facebook networks, their perceived supportiveness, motivation for using Facebook, gender, loneliness, self-esteem, or depression. On the surface, Facebook provides an invaluable resource for fulfilling the basic human need for social connection. Rather than enhancing well-being, however, these findings suggest that Facebook may undermine it.

      
	
      Forecasting Nike’s Sales using Facebook Data

      DEFF Research Database (Denmark)

      Boldt, Linda Camilla; Vinayagamoorthy, Vinothan; Winder, Florian

         2016-01-01

         the method of social set analysis from the domain of computational social science to model sales from Big Social Data. The dataset consists of (a) selection of Nike’s Facebook pages with the number of likes, comments, posts etc. that have been registered for each page per day and (b) business data in terms......This paper tests whether accurate sales forecasts for Nike are possible from Facebook data and how events related to Nike affect the activity on Nike’s Facebook pages. The paper draws from the AIDA sales framework (Awareness, Interest, Desire,and Action) from the domain of marketing and employs...... of quarterly global sales figures published in Nike’s financial reports. An event study is also conducted using the Social Set Visualizer (SoSeVi). The findings suggest that Facebook data does have informational value. Some of the simple regression models have a high forecasting accuracy. The multiple...

      
	
      “Facebook Fired”

      Directory of Open Access Journals (Sweden)

      Kimberly W. O’Connor

         2015-03-01

         Full Text Available The increased use of social media sites like Facebook has had an impact on employees when their behavior on such sites is deemed to be inappropriate by employers. This has led to a phenomenon that the popular press calls “Facebook Fired,” where an employee is fired for personal social media use. Such terminations have significant potential legal consequences. This article examines the current case law related to social media–based terminations within the job type of K-12 public school teachers. We give legal and practical recommendations to teachers who might potentially face such situations. We suggest legislation and give social media policy language recommendations for school corporations. Finally, we call for research examining the perceptions of fairness of such terminations by workers as well as the public at large.

      
	
      Tampereen hotellit ja Facebook : Vertailu kuuden hotellin Facebook-sivujen sisällöstä

      OpenAIRE

      Nevala, Pia

         2014-01-01

         Sosiaalisen median palveluista Facebook on Suomessa noussut suosituimmaksi sosiaaliseksi verkostoitumissivustoksi, sillä Facebookilla on arvioilta 2 193 000 suomalaiskäyttäjää. Facebookin avulla yritykset voivat helposti, nopeasti ja kohdennetusti tavoittaa suuren määrän nykyisiä sekä potentiaalisia asiakkaita. Opinnäytetyön tarkoituksena oli tutkia kuuden Tampereella toimivan majoitusliikkeen Facebook-sivujen sisältöä ja verrata niitä neljän sosiaalisen median markkinointiin opastavan t...

      
	
      Perceptions of Facebook Privacy and Career Impression Management

      OpenAIRE

      Pilcer , Danielle; Thatcher , Andrew

         2013-01-01

         Part 1: Long and Short Papers (Continued); International audience; Facebook was initially designed as a social tool representing a person’s social life, yet today it functions as a platform synthesizing all facets of life, including the work context. Within the frame of the social capital theory, a survey was conducted measuring Facebook users’ experience, perceptions of privacy and career impression management. Results found that higher Facebook experience was related to increased levels of ...
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      Healthy Body Image Intervention Delivered to Young Women via Facebook Groups: Formative Study of Engagement and Acceptability.

      Science.gov (United States)

      Stapleton, Jerod L; Manne, Sharon L; Day, Ashley K; Levonyan-Radloff, Kristine; Pagoto, Sherry L

         2018-02-20

          suggest that Facebook metrics of intervention post engagement (ie, likes and comments) may vary based on post types and that designing specifically labeled discussion posts may be helpful for soliciting engagement as well as challenging beliefs. ©Jerod L Stapleton, Sharon L Manne, Ashley K Day, Kristine Levonyan-Radloff, Sherry L Pagoto. Originally published in JMIR Research Protocols (http://www.researchprotocols.org), 20.02.2018.

      
	
      Facebook-sovelluskehitys ja markkinointi sosiaalisessa mediassa

      OpenAIRE

      Gelmi, Sandro

         2012-01-01

         Insinöörityössä raportoitiin matkailualan yritykselle suunnitellun mainoskampanjan verkkototeutus, jonka julkaisu- ja jakelualusta oli maailman suurin sosiaalinen media: Facebook. Mainoskampanjan yhteydessä luotu verkkosovellus on Flash-sovellusalustalla kehitetty viihteellinen peli, joka julkaistiin mainoskampanjan asiakkaan Facebook-palvelussa sijaitsevalla yrityssivulla. Insinöörityön tavoitteena oli tutkia sosiaalisen median kasvavaa merkitystä yritysten markkinointikanavana ja syven...

      
	
      Social media networking: Facebook and Twitter.

      Science.gov (United States)

      Schneider, Andrew; Jackson, Rem; Baum, Neil

         2010-01-01

         The new wave of marketing and practice promotion will include social media networking. This article will discuss Facebook and Twitter. After reading this article you, will have an understanding of these two important aspects of social media and how you might use Facebook and Twitter in your practice to enhance your communication with your existing patients and attract new patients.

      
	
      Adverse Health Effects and Unhealthy Behaviors among Medical Students Using Facebook

      Directory of Open Access Journals (Sweden)

      Sami Abdo Radman Al-Dubai

         2013-01-01

         Full Text Available Little is known about the relationships between adverse health effects and unhealthy behaviors among medical students using Facebook. The aim of this study was to determine the associations between adverse health effects and unhealthy behaviors with Facebook use. A cross-sectional study was conducted in a private university in Malaysia among 316 medical students. A self-administered questionnaire was used. It included questions on sociodemographics, pattern of Facebook use, social relationship, unhealthy behaviors, and health effects. Mean age was 20.5 (±2.7 years. All students had a Facebook account. The average daily Facebook surfing hours were 2.5 (±1.7. Significant associations were found between average hours of Facebook surfing and the following factors: isolation from family members and community, refusing to answer calls, musculoskeletal pain, headache, and eye irritation (PFacebook were significantly associated with holding urination and defecation while online, surfing Facebook until midnight, and postponing, forgetting, or skipping meals (PFacebook were associated with adverse health effects and unhealthy behaviors among medical students, as well as social isolation from the family and community.

      
	
      Influence of Facebook in Academic Performance of Sri Lankan University Students

      OpenAIRE

      Thuseethan, S.; Kuhanesan, S.

         2015-01-01

         Facebook is only an electronic communication between human but unfortunately it has become an addiction for all. This paper examines the usage of Facebook among university students and its influence in their academic performance. The impact of Facebook can either be good or bad on university students and in their academic activities. Even though a closer look on the real impact of Facebook reveals that it leads to several problems in university students academic performances. Today Facebook i...

      
	
      Face to (face)book: the two faces of social behavior?

      Science.gov (United States)

      Ivcevic, Zorana; Ambady, Nalini

         2013-06-01

         Social networking sites such as Facebook represent a unique and dynamic social environment. This study addresses three theoretical issues in personality psychology in the context of online social networking sites: (a) the temporal consistency of Facebook activity, (b) people's awareness of their online behavior, and (c) comparison of social behavior on Facebook with self- and informant-reported behavior in real life. Facebook Wall pages of 99 college students (mean age = 19.72) were downloaded six times during 3 weeks and coded for quantity and quality of activity. Everyday social interactions were assessed by self- and friend report. Facebook activity showed significant consistency across time, and people demonstrated awareness of their online behavior. There was significant similarity between everyday traits and interactions and Facebook behavior (e.g., more posts by friends are related to Agreeableness). Some differences between online and everyday interactions warrant further research (e.g., individuals with more positive offline relationships are less likely to engage in back-and-forth conversations on Facebook). The results indicate substantial similarity between online and offline social behavior and identify avenues for future research on the possible use of Facebook to compensate for difficulty in everyday interactions. © 2012 Wiley Periodicals, Inc.

      
	
      Enhancing students’ vocabulary knowledge using the Facebook environment

      OpenAIRE

      Muhammad Kamarul Kabilan; Tuti Zalina Mohamed Ernes Zahar

         2016-01-01

         This study investigates the effectiveness of using Facebook in enhancing vocabulary knowledge among Community College students. Thirty-three (33) Community College students are exposed to the use of Facebook as an environment of learning and enhancing their English vocabulary. They are given a pre-test and a post-test and the findings indicate that students perform significantly better in the post-test compared to the pre-test. It appears that Facebook could be considered as a supplementary l...

      
	
      Analysis of publicly disclosed information in Facebook profiles

      OpenAIRE

      Farahbakhsh, Reza; Han, Xiao; Cuevas, Angel; Crespi, Noel

         2017-01-01

         Facebook, the most popular Online social network is a virtual environment where users share information and are in contact with friends. Apart from many useful aspects, there is a large amount of personal and sensitive information publicly available that is accessible to external entities/users. In this paper we study the public exposure of Facebook profile attributes to understand what type of attributes are considered more sensitive by Facebook users in terms of privacy, and thus are rarely...

      
	
      Facebook Marketing Strategy : Case: Pint Please Mobile Application

      OpenAIRE

      Pasma, Melissa

         2017-01-01

         This thesis was made to develop a Facebook marketing strategy for a mobile application start-up company Pint Please Ltd in order to improve their Facebook marketing in the United Kingdom. The aim of this thesis is to help the commissioner plan, implement, measure and improve their marketing activities in Facebook and support their marketing efforts in acquiring users for their craft beer application. The theory introduces marketing strategy development process and focuses on describing Facebo...

      
	
      Effectiveness of Facebook as a free marketing tool

      Directory of Open Access Journals (Sweden)

      Arthelo P. Palma

         2016-12-01

         Full Text Available When Facebook started to filter out unpaid promotional material in user news paid in 2014, marketers were hesitant as it could only mean additional expenses for paid advertising online. While Facebook is widely studied in its effectiveness, relevant empirical evidence on how it works as a free marketing tool after the new rules and policies were set has to be explored further. Besides, attempts to discuss customer behavior on Facebook were varied, but the personal context of preference in line with emotions and needs remain less explored. Thus, this study attempted to understand consumer behavior at the personal context towards posted threads on Facebook using articles with contents on emotions and needs. Using a negative binomial regression analysis, organic reach was found to improve the traffic of the blog. Employing a graphical trend presentation, the revenue of the blog was shown to have substantially improved. In addition, threads linked to human emotions were found to have substantial number of post engagement. Insights on the revenue study associated with Facebook free advertising were discussed.

      
	
      Digital junk: food and beverage marketing on Facebook.

      Science.gov (United States)

      Freeman, Becky; Kelly, Bridget; Baur, Louise; Chapman, Kathy; Chapman, Simon; Gill, Tim; King, Lesley

         2014-12-01

         We assessed the amount, reach, and nature of energy-dense, nutrient-poor (EDNP) food and beverage marketing on Facebook. We conducted a content analysis of the marketing techniques used by the 27 most popular food and beverage brand Facebook pages in Australia. We coded content across 19 marketing categories; data were collected from the day each page launched (mean = 3.65 years of activity per page). We analyzed 13 international pages and 14 Australian-based brand pages; 4 brands (Subway, Coca-Cola, Slurpee, Maltesers) had both national and international pages. Pages widely used marketing features unique to social media that increase consumer interaction and engagement. Common techniques were competitions based on user-generated content, interactive games, and apps. Four pages included apps that allowed followers to place an order directly through Facebook. Adolescent and young adult Facebook users appeared most receptive to engaging with this content. By using the interactive and social aspects of Facebook to market products, EDNP food brands capitalize on users' social networks and magnify the reach and personal relevance of their marketing messages.

      
	
      Older adolescents’ views regarding participation in Facebook research

      Science.gov (United States)

      Moreno, Megan A; Grant, Alison; Kacvinsky, Lauren; Moreno, Peter; Fleming, Michael

         2012-01-01

         Purpose Facebook continues to grow in popularity among adolescents as well as adolescent researchers. Guidance on conducting this research with appropriate attention to privacy and ethics is scarce. To inform such research efforts, the purpose of this study was to determine older adolescents’ responses after learning that they were participants in a research study that involved identification of participants using Facebook. Methods Public Facebook profiles of older adolescents age 18 to 19 years from a large state university were examined. Profile owners were then interviewed. During the interview participants were informed that they were identified by examining publicly available Facebook profiles. Participants were asked to discuss their views on this research method. Results A total of 132 participants completed the interview (70% response rate), the average age was 18.4 years (SD=0.5) and our sample included 64 males (48.5%). Participant responses included: endorsement (19.7%), fine (36.4%), neutral (28.8%), uneasy (9.1%) and concerned (6.1%). Among participants who were uneasy or concerned, the majority voiced confusion regarding their current profile security settings (p=0.00). Conclusion The majority of adolescent participants viewed the use of Facebook for research positively. These findings are consistent with the approach taken by many US courts. Researchers may consider these findings when developing research protocols involving Facebook. PMID:23084164

      
	
      Fairtrade på Facebook: Fairtrade on Facebook

      OpenAIRE

      Jespersen, Mads Johannes; Bundgaard, Julie Lehman; Andersen, Amalie Leth; Winther, Simon Bang; Grandt, Maria Raasø

         2014-01-01

         This study concerns how organizations, with limited economic resources, communicate through the social media; Facebook. Based on a cooperation with the organization ‘Fairtrade Mærket’ the study group wishes to develop a communication strategy, with the intention of increasing the organization's user engagement. The project group will address Fairtrade Mærket's desire to achieve a Fairtrade-movement in 2020, consisting of young Fairtrade-activists. This will be achieved by working with the hyp...

      
	
      The Use of Facebook Advertising to Recruit Healthy Elderly People for a Clinical Trial: Baseline Metrics

      Science.gov (United States)

      

         2018-01-01

          advertising at a higher rate than is typical for social media-based clinical trial recruitment strategies. The older adults’ engagement rate of 4.92% was more than twice as high as click-through rates of younger adults engaged with social media advertising in other clinical trial recruitment studies. Advertising placed on the social media platform Facebook is effective with the healthy volunteer population aged 60 years and older. This approach can quickly and cost-effectively reach qualified candidates for clinical trial recruitment as a supplement to traditional means of recruiting. Trial Registration ClinicalTrials.gov: NCT02840279; https://clinicaltrials.gov/ct2/show/NCT02840279 (Archived by WebCite at http://www.webcitation.org/6wamIWXAt) PMID:29367186

      
	
      [Public interactions, private censorship: the case of Facebook].

      Science.gov (United States)

      Silveira, Sergio Amadeu da

         2015-12-01

         Facebook is examined as a transnational online social networking platform where public discussions and interactions take place. The study surveys the private control of cultural and political expressions exercised by the platform's managers, which can be defined as private censorship. Cases of removal of content are presented and Facebook's political control policies discussed. The article also shows how Facebook rules display highly discretionary components and an aesthetic that can be portrayed as a kind of biopolitics of the information-age society.

      
	
      Affinity-seeking, social loneliness, and social avoidance among Facebook users.

      Science.gov (United States)

      Lemieux, Robert; Lajoie, Sean; Trainor, Nathan E

         2013-04-01

         This study explored the relations between use of the social networking site Facebook and scores on affinity-seeking, social loneliness, and social avoidance by 313 college students. Social loneliness and social avoidance, but not affinity-seeking, were positively and statistically significantly related to time spent using Facebook. The number of close Facebook friends was negatively and statistically significantly related to social loneliness and social avoidance. Women perceived Facebook as a more integral part of daily interactions than did men. 38% of the 283 Facebook members indicated their accounts contained information and/or a picture that could embarrass them, with men having significantly more embarrassing content than women. The findings are discussed within the context of social compensation.

      
	
      Facebook Faceoff

      Science.gov (United States)

      Technology & Learning, 2009

         2009-01-01

         This article presents excerpts from a forum debate on techlearning.com. The contributors of the forum discuss whether social networking has a place in schools and whether sites like Facebook are healthy, safe places for the children to hang out. They also discuss the pros and cons of social networking in the K-12 school environment.

      
	
      Social Network Facebook in News: Comparisiion of Space Dedicated to Social Network Facebook ads its Content in Czech Media in the Years 2009 and 2011

      OpenAIRE

      Bezdíčková, Andrea

         2012-01-01

         Diploma thesis "Social Network Facebook in News: Comparison of Space Dedicated to Social Network Facebook and its Content in Czech Media in the Years 2009 and 2011", is dedicated to the way of use and citation of social network Facebook in the selected news media. The paper summarizes the establishment and strengthening of online media, particularly the phenomenon of social networks on the example of social network Facebook, and their influence on the transformation of the media sector, news ...

      
	
      Integrating Facebook in the Classroom: Pedagogical Dilemmas

      Science.gov (United States)

      Mendez, Jesse Perez; Le, Ky; De La Cruz, Jose

         2014-01-01

         Social networking sites (SNS) such as Facebook remain prolific on college campuses across the country and touches on various aspects of collegiate life, including the classroom. This case study examines student usage of Facebook, its potential impact on faculty interaction, and institutional policy. After providing a literature review and context…

      
	
      The Embodiment of Relationships of Adult Facebookers

      DEFF Research Database (Denmark)

      Pirli, Myrto; Finken, Sisse; Mörtberg, Christina

         2016-01-01

         In the last decade we have seen a rise of social media. Within this landscape of online services Facebook plays an immense role in facilitating and creating bonds between people. In this paper we enter a qualitative study conducted with a small group of adult Facebookers over 58. We do so...
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      Pemanfaatan Facebook Ads Untuk meningkatkan Brand Awareness pada Produk Lokal

      OpenAIRE

      Gita Aprinta

         2016-01-01

         Facebook ads is the most recent feature ad in facebook. Its simply stated as paid advertisment to help products in increasing their brand awareness.  The objective is to optimazing brands who want to reach thousands of costumers, by maximzing promotion through facebook ads.  Brand awareness is quite important for costumer to help them recalling brand, doing the purchasing, and have loyal to specific brand. Facebook ads providing huge opportunity for  each costumer to know, recall, involve and...

      
	
      Studying Facebook and Instagram data

      DEFF Research Database (Denmark)

      Bechmann, Anja; Vahlstrup, Peter Bjerregaard

         2015-01-01

         The aim of this article is to discuss methodological implications and challenges in different kinds of deep and big data studies of Facebook and Instagram through methods involving the use of Application Programming Interface (API) data. This article describes and discusses Digital Footprints (www.......digitalfootprints.dk), a data extraction and analytics software that allows researchers to extract user data from Facebook and Instagram data sources; public streams as well as private data with user consent. Based on insights from the software design process and data driven studies the article argues for three main challenges...

      
	
      Facebook yrityksen työkaluna : case Hyvinvoiva Salo -messut

      OpenAIRE

      Sjöholm, Hanna

         2013-01-01

         Tämä opinnäytetyö käsittelee Facebookin käyttöä yrityksen näkökulmasta. Opinnäytetyö toimii oppaana Facebookin käyttöönottoa harkitsevalle yritykselle. Se vastaa kysymyksiin, mitä tarvitaan Facebook-sivun luomiseen, miten Facebook-mainontaa tehdään ja miten luodaan Facebook-sovellus. Opinnäytetyössä kerrotaan myös markkinoiden muutoksesta, joka auttaa ymmärtämään sosialalisen median käyttäytymismalleja. Teoriaosuudessa käydään läpi vaihe vaiheelta Facebook-sivun ja mainosten sekä sovellu...

      
	
      Facebook storytelling: Implications for expression of coping behaviors

      Directory of Open Access Journals (Sweden)

      Manoj Kumar Sharma

         2017-01-01

         Full Text Available Social networking sites are commonly used for self-disclosure. It provides the user the opportunity for catharsis. The present case is going to highlight the implications of Facebook storytelling. Clinical interview and NIMHANS psychiatric morbidity screening tool were used to assess the pattern of Facebook usage and psychiatric caseness. Facebook storytelling helps in coping with psychiatric distress. It implies the need to screen and encourage the users to use offline method receiving psychological support as well as develop the offline healthy coping behaviors.

      
	
      Problematic Internet Use pada Remaja Pengguna Facebook di Jakarta Barat

      Directory of Open Access Journals (Sweden)

      Esther Widhi Andangsari

         2014-04-01

         Full Text Available Paper discusses about problematic internet use on teenagers as Facebook users in West Jakarta. The objective of this study is to have empirical evidence about problematic internet use condition among teenagers as Facebook users in West Jakarta. This research is a descriptive study. Sample of this study was 82 high school students in West Jakarta. They were given GPIUS2 questionnaire constructed by Caplan. Result of the study is most of the teenagers have low score on problematic internet use especially in Facebook usage. The result is supported by the passiveness of Facebook online activity among the teenagers. However, there was a positive significant correlation between problematic internet use (PIU and teenagers’ feeling when their smartphone was left behind at home. It means they could not access their Facebook account for some time. This result is important for parents and educators to consider, given that Facebook has both positive and negative effect for teenagers. 

      
	
      Internet Addiction and Excessive Social Networks Use: What About Facebook?

      Science.gov (United States)

      Guedes, Eduardo; Sancassiani, Federica; Carta, Mauro Giovani; Campos, Carlos; Machado, Sergio; King, Anna Lucia Spear; Nardi, Antonio Egidio

         2016-01-01

         Facebook is notably the most widely known and used social network worldwide. It has been described as a valuable tool for leisure and communication between people all over the world. However, healthy and conscience Facebook use is contrasted by excessive use and lack of control, creating an addiction with severely impacts the everyday life of many users, mainly youths. If Facebook use seems to be related to the need to belong, affiliate with others and for self-presentation, the beginning of excessive Facebook use and addiction could be associated to reward and gratification mechanisms as well as some personality traits. Studies from several countries indicate different Facebook addiction prevalence rates, mainly due to the use of a wide-range of evaluation instruments and to the lack of a clear and valid definition of this construct. Further investigations are needed to establish if excessive Facebook use can be considered as a specific online addiction disorder or an Internet addiction subtype. PMID:27418940

      
	
      Internet Addiction and Excessive Social Networks Use: What About Facebook?

      Science.gov (United States)

      Guedes, Eduardo; Sancassiani, Federica; Carta, Mauro Giovani; Campos, Carlos; Machado, Sergio; King, Anna Lucia Spear; Nardi, Antonio Egidio

         2016-01-01

         Facebook is notably the most widely known and used social network worldwide. It has been described as a valuable tool for leisure and communication between people all over the world. However, healthy and conscience Facebook use is contrasted by excessive use and lack of control, creating an addiction with severely impacts the everyday life of many users, mainly youths. If Facebook use seems to be related to the need to belong, affiliate with others and for self-presentation, the beginning of excessive Facebook use and addiction could be associated to reward and gratification mechanisms as well as some personality traits. Studies from several countries indicate different Facebook addiction prevalence rates, mainly due to the use of a wide-range of evaluation instruments and to the lack of a clear and valid definition of this construct. Further investigations are needed to establish if excessive Facebook use can be considered as a specific online addiction disorder or an Internet addiction subtype.

      
	
      CYBER COUNSELING ASSISTED WITH FACEBOOK TO REDUCE ONLINE GAME ADDICTION

      Directory of Open Access Journals (Sweden)

      Hardi Prasetiawan

         2016-06-01

         Full Text Available Cyber counseling is divided into various shapes, one form is the use of facebook. Guidance and counseling teacher in schools can implement the cyber counseling assited with facebook to reduce online game addiction the students who are more likely to prefer to communicate by text relationship, and students who do not feel comfortable with counseling services by face to face. Problems of children who are addicted Online Games at school require a relief to effort with Group Counseling assited with facebook services for addressing and alleviating the problems experienced, both personal and social through cyber counseling. The positive impact of service delivery cyber counseling assited with facebook is not out of the role from well counselors as providers to service with the active role of students while finding information on social media like Facebook, so socializing continually needs to be implemented further Keyword : Cyber Counseling, Facebook, Online Game Addiction

      
	
      CYBER COUNSELING ASSISTED WITH FACEBOOK TO REDUCE ONLINE GAME ADDICTION

      Directory of Open Access Journals (Sweden)

      Hardi Prasetiawan

         2016-06-01

         Full Text Available Cyber counseling is divided into various shapes, one form is the use of facebook. Guidance and counseling teacher in schools can implement the cyber counseling assited with facebook to reduce online game addiction the students who are more likely to prefer to communicate by text relationship, and students who do not feel comfortable with counseling services by face to face. Problems of children who are addicted Online Games at school require a relief to effort with Group Counseling assited with facebook services for addressing and alleviating the problems experienced, both personal and social through cyber counseling. The positive impact of service delivery cyber counseling assited with facebook is not out of the role from well counselors as providers to service with the active role of students while finding information on social media like Facebook, so socializing continually needs to be implemented furtherKeyword : Cyber Counseling, Facebook, Online Game Addiction

      
	
      Seeking Personal Autonomy Through the Use of Facebook in Iran

      Directory of Open Access Journals (Sweden)

      Mona Hajin

         2013-03-01

         Full Text Available In Iran, where males and females are kept separated in different spheres, Facebook may be used as an opportunity to bridge this gap between the genders. However, this study showed that Facebook, as a nonymous platform in which people are in contact with their already-made social ties, didn’t seem to be liberating from the existing norms and rules within society. Facebook was a stage that became restricted with the involvement of social ties. The study’s analysis of interviews with six young Iranians showed that social meanings and norms of self-presentation on Facebook are defined to a large degree in terms of gender. The informants used a variety of strategies when presenting themselves on Facebook. They used Facebook simply for gaining personal autonomy. Strategies were adopted especially when one’s personal and community needs were in conflict. Efforts made to apply strategies were gendered and were used mainly by females. Males conformed to and women resisted societal norms and expectations.

      
	
      Why is Facebook so successful? Psychophysiological measures describe a core flow state while using Facebook.

      Science.gov (United States)

      Mauri, Maurizio; Cipresso, Pietro; Balgera, Anna; Villamira, Marco; Riva, Giuseppe

         2011-12-01

         People are more and more using social networking sites (SNSs) like Facebook and MySpace to engage with others. The use of SNSs can have both positive and negative effect on the individual; however, the increasing use of SNSs might reveal that people look for SNSs because they have a positive experience when they use them. Few studies have tried to identify which particular aspects of the social networking experience make SNSs so successful. In this study we focus on the affective experience evoked by SNSs. In particular, we explore whether the use of SNSs elicits a specific psychophysiological pattern. Specifically, we recorded skin conductance, blood volume pulse, electroencephalogram, electromyography, respiratory activity, and pupil dilation in 30 healthy subjects during a 3-minute exposure to (a) a slide show of natural panoramas (relaxation condition), (b) the subject's personal Facebook account, and (c) a Stroop and mathematical task (stress condition). Statistical analysis of the psychophysiological data and pupil dilation indicates that the Facebook experience was significantly different from stress and relaxation on many linear and spectral indices of somatic activity. Moreover, the biological signals revealed that Facebook use can evoke a psychophysiological state characterized by high positive valence and high arousal (Core Flow State). These findings support the hypothesis that the successful spread of SNSs might be associated with a specific positive affective state experienced by users when they use their SNSs account.

      
	
      Adverse health effects and unhealthy behaviors among medical students using Facebook.

      Science.gov (United States)

      Al-Dubai, Sami Abdo Radman; Ganasegeran, Kurubaran; Al-Shagga, Mustafa Ahmed Mahdi; Yadav, Hematram; Arokiasamy, John T

         2013-01-01

         Little is known about the relationships between adverse health effects and unhealthy behaviors among medical students using Facebook. The aim of this study was to determine the associations between adverse health effects and unhealthy behaviors with Facebook use. A cross-sectional study was conducted in a private university in Malaysia among 316 medical students. A self-administered questionnaire was used. It included questions on sociodemographics, pattern of Facebook use, social relationship, unhealthy behaviors, and health effects. Mean age was 20.5 (±2.7) years. All students had a Facebook account. The average daily Facebook surfing hours were 2.5 (±1.7). Significant associations were found between average hours of Facebook surfing and the following factors: isolation from family members and community, refusing to answer calls, musculoskeletal pain, headache, and eye irritation (P surfing Facebook until midnight, and postponing, forgetting, or skipping meals (P well as social isolation from the family and community.

      
	
      Digital Junk: Food and Beverage Marketing on Facebook

      Science.gov (United States)

      Freeman, Becky; Kelly, Bridget; Baur, Louise; Chapman, Kathy; Chapman, Simon; Gill, Tim; King, Lesley

         2014-01-01

         Objectives. We assessed the amount, reach, and nature of energy-dense, nutrient-poor (EDNP) food and beverage marketing on Facebook. Methods. We conducted a content analysis of the marketing techniques used by the 27 most popular food and beverage brand Facebook pages in Australia. We coded content across 19 marketing categories; data were collected from the day each page launched (mean = 3.65 years of activity per page). Results. We analyzed 13 international pages and 14 Australian-based brand pages; 4 brands (Subway, Coca-Cola, Slurpee, Maltesers) had both national and international pages. Pages widely used marketing features unique to social media that increase consumer interaction and engagement. Common techniques were competitions based on user-generated content, interactive games, and apps. Four pages included apps that allowed followers to place an order directly through Facebook. Adolescent and young adult Facebook users appeared most receptive to engaging with this content. Conclusions. By using the interactive and social aspects of Facebook to market products, EDNP food brands capitalize on users’ social networks and magnify the reach and personal relevance of their marketing messages. PMID:25322294

      
	
      Can Facebook use induce well-being?

      Science.gov (United States)

      Liu, Chia-Yi; Yu, Chia-Ping

         2013-09-01

         Over the past few decades, the widespread phenomenon of Internet abuse has gained attention from the public, academia, and the media. In a departure from this negative viewpoint, however, researchers and educators have devoted considerable effort in attempting to understand the influence of online communication on people's psychological well-being. This study focuses specifically on Facebook, and proposes a research model to examine the relationships among Facebook use, online social support, general social support, and psychological well-being. Our results show that using Facebook helped college students to obtain online social support, and that online social support is an extension of general social support. However, although general social support contributes to well-being, online social support appears to have little direct effect on well-being. The relationship between online social support and well-being is mediated through the factor of general social support.

      
	
      Examination of neural systems sub-serving facebook "addiction".

      Science.gov (United States)

      Turel, Ofir; He, Qinghua; Xue, Gui; Xiao, Lin; Bechara, Antoine

         2014-12-01

         Because addictive behaviors typically result from violated homeostasis of the impulsive (amygdala-striatal) and inhibitory (prefrontal cortex) brain systems, this study examined whether these systems sub-serve a specific case of technology-related addiction, namely Facebook "addiction." Using a go/no-go paradigm in functional MRI settings, the study examined how these brain systems in 20 Facebook users (M age = 20.3 yr., SD = 1.3, range = 18-23) who completed a Facebook addiction questionnaire, responded to Facebook and less potent (traffic sign) stimuli. The findings indicated that at least at the examined levels of addiction-like symptoms, technology-related "addictions" share some neural features with substance and gambling addictions, but more importantly they also differ from such addictions in their brain etiology and possibly pathogenesis, as related to abnormal functioning of the inhibitory-control brain system.

      
	
      Facebook usage by students in higher education

      NARCIS (Netherlands)

      Wesseling, N.F.; de la Poza, Elena; Dormènech, Jozep; Lloret, Jaime; Vincent Vela, M. Cinta; Zuriaga Agustí, Elena

         2015-01-01

         In this paper I measure first year student Facebook usage as part of a broader PhD study into the influence of social media usage on the success of students in higher education. A total of 906 students were asked to complete 3 surveys on Facebook usage with their peers, for two consecutive years

      
	
      Facebook Use and Engagement of College Freshmen

      Science.gov (United States)

      Burkart, Edith Jenae

         2013-01-01

         The purpose of this research was to investigate the effects of intensity of Facebook use and compare the effects of Facebook use with retention program participation on the engagement of college freshmen. The sample consisted of 141 freshmen at the University of West Florida (UWF). The participants were surveyed using questions from the National…

      
	
      Effects of Perceived Values on Continuance Usage of Facebook

      Science.gov (United States)

      Yang, Heng-Li; Lai, Cheng-Yu

         

         Facebook is one of the renowned social networking sites (SNS) on the Internet. As compared to the conventional SNS, it not only provides social interaction features, but has more entertainment elements on the website. Many Facebook users use the website for the purpose of playing the embedded games rather than use its original social features, i.e., individual's perceived values about the usage of Facebook may have changed. Consequently, it is an interesting issue to know individual's perceived values and satisfaction toward continuance usage of the new style SNS like Facebook. Based on prior literatures, three different value orientations, including social orientation, entertainment orientation and fashion orientation, were adopted in this study to examine their influence on individual's satisfaction and continuance intention to use Facebook. An empirical survey and partial least squares (PLS) technology was utilized to test the proposed hypotheses. Several empirical results were found. Both academic and practical implications are discussed.

      
	
      Exploring the Use of a Facebook Page in Anatomy Education

      Science.gov (United States)

      Jaffar, Akram Abood

         2014-01-01

         Facebook is the most popular social media site visited by university students on a daily basis. Consequently, Facebook is the logical place to start with for integrating social media technologies into education. This study explores how a faculty-administered Facebook Page can be used to supplement anatomy education beyond the traditional…

      
	
      The impact of Arizona Highways Magazine's facebook page.

      Science.gov (United States)

      

         2014-02-01

         This project examined the relationship between use of the Arizona Highways magazine (AHM) Facebook Page and the decision to : travel to or within Arizona. Key purposes were to: (1) provide a thorough understanding of AHM Facebook Page users, includin...
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      Evaluating college students’ displayed alcohol references on Facebook and Twitter

      Science.gov (United States)

      Moreno, Megan A.; Arseniev-Koehler, Alina; Litt, Dana; Christakis, Dimitri

         2018-01-01

         Purpose Current trends suggest adolescents and young adults typically maintain a social media “portfolio” of several sites including Facebook and Twitter, but little is known regarding how an individual chooses to display risk behaviors across these different sites. The purpose of this study was to investigate college students’ displayed alcohol references on both Facebook and Twitter. Methods Among a larger sample of college students from two universities, we identified participants who maintained both Facebook and Twitter profiles. Data collection included evaluation of 5 months of participants’ Facebook and Twitter posts for alcohol references, number of social connections (i.e. friends or followers) and number of posts. Phone interviews assessed participants’ frequency of Facebook and Twitter use and self-reported alcohol use. Analyses included Fisher’s exact test, Wilcoxon matched pair sign test, Freidman rank-sum tests and logistic regression. Results Of 112 eligible participants, 94 (RR=84.8%) completed the study. Participants were more likely to display alcohol references on Facebook compared to Twitter (76% versus 34%, p=0.02). Participants reported more social connections on Facebook versus Twitter (average 801.2 friends versus 189.4 followers, pTwitter (94.6% versus 50%, pTwitter displayed alcohol references, but mediators differed in each model. Discussion College students were more likely to display alcohol references on Facebook compared to Twitter. Understanding these patterns and predictors may inform prevention and intervention efforts directed at particular social media sites. PMID:26995291

      
	
      Radiologists and Social Media: Do Not Forget About Facebook.

      Science.gov (United States)

      Seidel, Rebecca L; Jalilvand, Aryan; Kunjummen, Jean; Gilliland, Lea; Duszak, Richard

         2018-01-01

         Facebook (Facebook, Inc, Menlo Park, California, USA) is the most popular social networking platform worldwide. Facebook groups are virtual communities of people who share a common interest. Breast Imaging Radiologists is a Facebook group for radiologists with an interest in breast imaging. The purpose of this study was to analyze the membership and activity of the Breast Imaging Radiologists Facebook group (BIRFG) for 2 years since its inception. Using both the Grytics (www.grytics.com) and Sociograph (www.sociograph.io) analytic engines, the activity of the BIRFG was analyzed retrospectively from its inception on February 11, 2015, through February 12, 2017. Activity data were exported for further qualitative and quantitative analysis using Excel (Microsoft, Redmond, Washington, USA). Member demographic data were obtained by querying public Facebook profiles, US News Doctor Finder (US News & World Report, Washington, DC, USA), Doximity (Doximity, San Francisco, California, USA), and Google (Google Inc, Mountain View, California, USA). Membership grew from 1 to 774 over the study period, and 84% of the members were female. There were 493 posts, 3,253 comments, and 1,732 reactions; 92% of posts received either comments or reactions. Each post received an average of 6.6 comments, and 55% of members were active over the study period. There was an increase in all measures of activity from year 1 to year 2. Our findings indicate that radiologists find value in using Facebook groups as a forum to network and exchange information about breast imaging. This may be generalizable to other radiology subspecialties. Given the popularity and accessibility of Facebook for personal use, it may prove a more comfortable social medium for radiologists to interact professionally. Copyright © 2017 American College of Radiology. Published by Elsevier Inc. All rights reserved.

      
	
      Uncovering the popularity mechanisms for Facebook applications

      Science.gov (United States)

      Li, Sheng-Nan; Guo, Qiang; Yang, Kai; Liu, Jian-Guo; Zhang, Yi-Cheng

         2018-03-01

         Understanding the popularity dynamics of online application(App) is significant for the online social systems. In this paper, by dividing the Facebook Apps into different groups in terms of their popularities, we empirically investigate the popularity dynamics for different kinds of Facebook Apps. Then, taking into account the influence of cumulative and recent popularities on the user choice, we present a model to regenerate the growth of popularity for different App groups. The experimental results of 917 Facebook Apps show that as the popularities of Facebook Apps increase, the recent popularity plays more important role. Specifically, the recent popularity plays more important role in regenerating the popularity dynamics for more popular Apps, and the cumulative popularity plays more important role for unpopular Apps. We also conduct temporal analysis on the growth characteristic of individual App by comparing the increment at each time with the average of historical records. The results show that the growth of more popular App tends to fluctuate more greatly. Our work may shed some lights for deeply understanding the popularity mechanism for online applications.

      
	
      Using Facebook as an informal learning environment.

      Science.gov (United States)

      Cain, Jeff; Policastri, Anne

         2011-12-15

         To create, implement, and assess the effectiveness of an optional Facebook activity intended to expose students to contemporary business issues not covered in the core content of a pharmacy management and leadership course and to perspectives of experts and thought leaders external to their university. An informal learning strategy was used to create a Facebook group page and guest experts were identified and invited to submit posts pertaining to business-related topics. Students were given instructions for joining the Facebook group but informed that participation was optional. A mixed-methods approach using a student questionnaire, results on examination questions, and a student focus group was used to assess this activity. The informal design with no posting guidelines and no participation requirement was well received by students, who appreciated the unique learning environment and exposure to external experts. Facebook provides an informal learning environment for presenting contemporary topics and the thoughts of guest experts not affiliated with a college or school, thereby exposing students to relevant "real world" issues.

      
	
      Developing data-intensive applications on Facebook

      OpenAIRE

      Hribar, Rok

         2011-01-01

         Facebook applications are becoming an important asset to companies in marketing and promotion of their services or products. For easier and more efficient marketing for companies there are many different data-intensive Facebook applications that businesses can use. Data-intensive applications require large amounts of data, the greater part of the implementation is used primarily for searching and transfering data from database. In my graduation thesis I focused on the development, transfe...

      
	
      Cultural and Personality Predictors of Facebook Intrusion: A Cross-Cultural Study.

      Science.gov (United States)

      Błachnio, Agata; Przepiorka, Aneta; Benvenuti, Martina; Cannata, Davide; Ciobanu, Adela M; Senol-Durak, Emre; Durak, Mithat; Giannakos, Michail N; Mazzoni, Elvis; Pappas, Ilias O; Popa, Camelia; Seidman, Gwendolyn; Yu, Shu; Wu, Anise M S; Ben-Ezra, Menachem

         2016-01-01

         The increase in the number of users of social networking sites (SNS) has inspired intense efforts to determine intercultural differences between them. The main aim of the study was to investigate the cultural and personal predictors of Facebook intrusion. A total of 2628 Facebook users from eight countries took part in the study. The Facebook Intrusion Questionnaire, the Ten-Item Personality Inventory, and the Singelis Scale were used. We found that two variables related to Country were significantly related to Facebook intrusion: uniqueness (negatively) and low context (positively); of the personality variables, conscientiousness, and emotional stability were negatively related to the dependent variable of Facebook intrusion across different countries, which may indicate the universal pattern of Facebook intrusion. The results of the study will contribute to the international debate on the phenomenon of SNS.

      
	
      Doing Gender Online: New Mothers’ Psychological Characteristics, Facebook Use, and Depressive Symptoms

      Science.gov (United States)

      Schoppe-Sullivan, Sarah J.; Yavorsky, Jill E.; Bartholomew, Mitchell K.; Sullivan, Jason M.; Lee, Meghan A.; Kamp Dush, Claire M.; Glassman, Michael

         2016-01-01

         Online social networking sites, such as Facebook, have provided a new platform for individuals to produce and reproduce gender through social interactions. New mothers, in particular, may use Facebook to practice behaviors that align with their mothering identity and meet broader societal expectations, or in other words, to “do motherhood.” Given that Facebook use may undermine well-being, it is important to understand the individual differences underlying new mothers’ experiences with Facebook during the stressful first months of parenthood. Using survey data from a sample of 127 new mothers with Facebook accounts residing in the U.S. Midwest, we addressed two key questions: (a) Are individual differences in new mothers’ psychological characteristics associated with their use and experiences of Facebook? and (b) Are new mothers’ psychological characteristics associated with greater risk for depressive symptoms via their use and experiences of Facebook? Regression analyses revealed that mothers who were more concerned with external validation of their identities as mothers and those who believed that society holds them to excessively high standards for parenting engaged in more frequent Facebook activity and also reported stronger emotional reactions to Facebook commentary. Moreover, mothers who were more concerned with external validation were more likely to have featured their child in their Facebook profile picture. Mediation analyses indicated that mothers who were more prone to seeking external validation for their mothering identity and perfectionistic about parenting experienced increases in depressive symptoms indirectly via greater Facebook activity. PMID:28239228

      
	
      Doing Gender Online: New Mothers' Psychological Characteristics, Facebook Use, and Depressive Symptoms.

      Science.gov (United States)

      Schoppe-Sullivan, Sarah J; Yavorsky, Jill E; Bartholomew, Mitchell K; Sullivan, Jason M; Lee, Meghan A; Kamp Dush, Claire M; Glassman, Michael

         2017-03-01

         Online social networking sites, such as Facebook, have provided a new platform for individuals to produce and reproduce gender through social interactions. New mothers, in particular, may use Facebook to practice behaviors that align with their mothering identity and meet broader societal expectations, or in other words, to "do motherhood." Given that Facebook use may undermine well-being, it is important to understand the individual differences underlying new mothers' experiences with Facebook during the stressful first months of parenthood. Using survey data from a sample of 127 new mothers with Facebook accounts residing in the U.S. Midwest, we addressed two key questions: (a) Are individual differences in new mothers' psychological characteristics associated with their use and experiences of Facebook? and (b) Are new mothers' psychological characteristics associated with greater risk for depressive symptoms via their use and experiences of Facebook? Regression analyses revealed that mothers who were more concerned with external validation of their identities as mothers and those who believed that society holds them to excessively high standards for parenting engaged in more frequent Facebook activity and also reported stronger emotional reactions to Facebook commentary. Moreover, mothers who were more concerned with external validation were more likely to have featured their child in their Facebook profile picture. Mediation analyses indicated that mothers who were more prone to seeking external validation for their mothering identity and perfectionistic about parenting experienced increases in depressive symptoms indirectly via greater Facebook activity.

      
	
      Designing a Facebook interface for senior users.

      Science.gov (United States)

      Gomes, Gonçalo; Duarte, Carlos; Coelho, José; Matos, Eduardo

         2014-01-01

         The adoption of social networks by older adults has increased in recent years. However, many still cannot make use of social networks as these are simply not adapted to them. Through a series of direct observations, interviews, and focus groups, we identified recommendations for the design of social networks targeting seniors. Based on these, we developed a prototype for tablet devices, supporting sharing and viewing Facebook content. We then conducted a user study comparing our prototype with Facebook's native mobile application. We have found that Facebook's native application does not meet senior users concerns, like privacy and family focus, while our prototype, designed in accordance with the collected recommendations, supported relevant use cases in a usable and accessible manner.

      
	
      Pemanfaatan Facebook Ads Untuk meningkatkan Brand Awareness pada Produk Lokal

      Directory of Open Access Journals (Sweden)

      Gita Aprinta

         2016-04-01

         Full Text Available Facebook ads is the most recent feature ad in facebook. Its simply stated as paid advertisment to help products in increasing their brand awareness.  The objective is to optimazing brands who want to reach thousands of costumers, by maximzing promotion through facebook ads.  Brand awareness is quite important for costumer to help them recalling brand, doing the purchasing, and have loyal to specific brand. Facebook ads providing huge opportunity for  each costumer to know, recall, involve and participate in sharing information to other social media users.

      
	
      Colorectal Cancer Awareness for Women via Facebook: A Pilot Study.

      Science.gov (United States)

      Brittain, Kelly; Pennings Kamp, Kendra J; Salaysay, Zachary

         

         Colorectal cancer is the third leading cause of cancer death among U.S. women. Women report being screened for colorectal cancer less often than men, and if colorectal cancer screening guidelines were routinely followed, approximately 60% of colorectal cancer deaths could be prevented. Many colorectal cancer screening interventions have not used Facebook, which is the most popular social media site among women. Little is known about engaging women in colorectal cancer screening and risk reduction information using Facebook. The "Colorectal Cancer Screening Awareness for Women" Facebook page was created to promote colorectal cancer screening and risk reduction awareness among women. Facebook posts targeted women aged 45-64 years and highlighted colorectal cancer screening methods, guidelines, and colorectal cancer risk reduction strategies. Demographics and data about the women's interactions with the page were collected using Facebook analytics and analyzed. The majority of the 391 users of the Colorectal Cancer Screening Awareness for Women Facebook page were women aged 45-54 years (56.5%). The most "liked" posts were related to colorectal cancer risk reduction behaviors. In an effort to increase routine colorectal cancer screening and colorectal cancer risk reduction behaviors, gastroenterology nurses and practices should consider Facebook as a good method to regularly engage women in colorectal cancer screening and colorectal cancer risk reduction information.

      
	
      Use of Facebook by Hospitals in Taiwan: A Nationwide Survey

      Directory of Open Access Journals (Sweden)

      Po-Chin Yang

         2018-06-01

         Full Text Available Background: Social media advertising has become increasingly influential in recent years. Because Facebook has the most active users worldwide, many hospitals in Taiwan have created official Facebook fan pages. Our study was to present an overview of official Facebook fan pages of hospitals in Taiwan. Methods: All 417 hospitals were surveyed about their use of Facebook fan pages in December 2017. The last update time, posts in the past 30 days, number of “Likes”, and other features were analyzed and stratified according to the accreditation statuses of the hospitals. Results: In Taiwan, only 51.1% (n = 213 of the hospitals had an official Facebook fan page. Among these hospitals, 71.8% (n = 153 had updated their pages in the past 30 days, although 89.2% (n = 190 provided online interactions. Academic medical centers tended to have more “Likes” than regional and local community hospitals (on average 5947.4, 2644.8, and 1548.0, respectively. Conclusions: In spite of the popularity of Facebook among the general population, most hospitals in Taiwan do not seem to make good use of this kind of social media. The reasons for the use and nonuse of Facebook on the part of both hospitals and patients deserve further investigation.

      
	
      Use of Facebook by Hospitals in Taiwan: A Nationwide Survey.

      Science.gov (United States)

      Yang, Po-Chin; Lee, Wui-Chiang; Liu, Hao-Yen; Shih, Mei-Ju; Chen, Tzeng-Ji; Chou, Li-Fang; Hwang, Shinn-Jang

         2018-06-06

         Background : Social media advertising has become increasingly influential in recent years. Because Facebook has the most active users worldwide, many hospitals in Taiwan have created official Facebook fan pages. Our study was to present an overview of official Facebook fan pages of hospitals in Taiwan. Methods : All 417 hospitals were surveyed about their use of Facebook fan pages in December 2017. The last update time, posts in the past 30 days, number of “Likes”, and other features were analyzed and stratified according to the accreditation statuses of the hospitals. Results : In Taiwan, only 51.1% ( n = 213) of the hospitals had an official Facebook fan page. Among these hospitals, 71.8% ( n = 153) had updated their pages in the past 30 days, although 89.2% ( n = 190) provided online interactions. Academic medical centers tended to have more “Likes” than regional and local community hospitals (on average 5947.4, 2644.8, and 1548.0, respectively). Conclusions : In spite of the popularity of Facebook among the general population, most hospitals in Taiwan do not seem to make good use of this kind of social media. The reasons for the use and nonuse of Facebook on the part of both hospitals and patients deserve further investigation.

      
	
      Using Facebook to Recruit Young Australian Men Into a Cross-Sectional Human Papillomavirus Study.

      Science.gov (United States)

      Das, Roopa; Machalek, Dorothy A; Molesworth, Edmund G; Garland, Suzanne M

         2017-11-17

          strategy for the recruitment of men from across Australia for HPV testing. This method could be used for monitoring the impact of HPV vaccination. Additional targeting may achieve a sample that is broadly demographically representative of the Australian population. Future research should explore how the sexual risk behavior characteristics of populations recruited through Facebook compare with those of traditional recruitment methods. ©Roopa Das, Dorothy A Machalek, Edmund G Molesworth, Suzanne M Garland. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 17.11.2017.

      
	
      The Instructional Network: Using Facebook to Enhance Undergraduate Mathematics Instruction

      Science.gov (United States)

      Gregory, Peter; Gregory, Karen; Eddy, Erik

         2014-01-01

         Facebook is a website with over one billion users worldwide that is synonymous with social-networking. However, in this study, Facebook is used as an "instructional network". Two sections of an undergraduate calculus course were used to study the effects of participating in a Facebook group devoted solely to instruction. One section was…

      
	
      Facebook as a recruitment tool for adolescent health research: a systematic review.

      Science.gov (United States)

      Amon, Krestina L; Campbell, Andrew J; Hawke, Catherine; Steinbeck, Katharine

         2014-01-01

         Researchers are increasingly using social media to recruit participants to surveys and clinical studies. However, the evidence of the efficacy and validity of adolescent recruitment through Facebook is yet to be established. To conduct a systematic review of the literature on the use of Facebook to recruit adolescents for health research. Nine electronic databases and reference lists were searched for articles published between 2004 and 2013. Studies were included in the review if: 1) participants were aged ≥ 10 to ≤ 18 years, 2) studies addressed a physical or mental health issue, 3) Facebook was identified as a recruitment tool, 4) recruitment details using Facebook were outlined in the methods section and considered in the discussion, or information was obtained by contacting the authors, 5) results revealed how many participants were recruited using Facebook, and 6) studies addressed how adolescent consent and/or parental consent was obtained. Titles, abstracts, and keywords were scanned and duplicates removed by 2 reviewers. Full text was evaluated for inclusion criteria, and 2 reviewers independently extracted data. The search resulted in 587 publications, of which 25 full-text papers were analyzed. Six studies met all the criteria for inclusion in the review. Three recruitment methods using Facebook was identified: 1) paid Facebook advertising, 2) use of the Facebook search tool, and 3) creation and use of a Facebook Page. Eligible studies described the use of paid Facebook advertising and Facebook as a search tool as methods to successfully recruit adolescent participants. Online and verbal consent was obtained from participants recruited from Facebook. Copyright © 2014 Academic Pediatric Association. Published by Elsevier Inc. All rights reserved.

      
	
      Exploring the role of Facebook in re-shaping backpacker’s social interactions

      OpenAIRE

      Berger, Edward Alexander; Paris, Cody Morris

         2014-01-01

         The recent Facebook launch of Timeline, Social Graph Search, and the increased use of the mobile Facebook apps has resulted in some important implications for the use of Facebook by backpackers. The purpose of this paper is to (re) explore how Facebook has impacted social relationships between backpackers and their personal, professional, and ‘fellow traveller’ networks, particularly in-light of these recent changes to Facebook and the increased reduction of anonymity while travelling. An exp...

      
	
      Profil Penyesuaian Sosial Remaja yang Mengalami Kecanduan Mengakses Facebook

      OpenAIRE

      Nurhusni, Pia Amanda

         2017-01-01

         Social Adjustment Profiles Adolescence Who Have Access addicted to Facebook. The process of social adjustment of students who disrupted it can cause problems in the fulfillment of their needs. The research objective of this thesis to obtain social adjustment eighth grade students of SMP Negeri 15 Bandung who had access facebook addiction. The study used descriptive research methods. Questionnaire used was a questionnaire addiction accessing facebook and social adjustment. The results: (1) Add...

      
	
      Evolution Characteristics of the Network Core in the Facebook

      OpenAIRE

      Liu, Jian-Guo; Ren, Zhuo-Ming; Guo, Qiang; Chen, Duan-Bing

         2014-01-01

         Statistical properties of the static networks have been extensively studied. However, online social networks are evolving dynamically, understanding the evolving characteristics of the core is one of major concerns in online social networks. In this paper, we empirically investigate the evolving characteristics of the Facebook core. Firstly, we separate the Facebook-link(FL) and Facebook-wall(FW) datasets into 28 snapshots in terms of timestamps. By employing the k-core decomposition method t...

      
	
      Use of Facebook: A Case Study of Singapore Students' Experience

      Science.gov (United States)

      Hew, Khe Foon; Cheung, Wing Sum

         2012-01-01

         Facebook has become one of the most popular social network sites among many students. However, current research on Facebook use has focused mainly on Anglo-American students. Relatively little is known about Facebook use in Singapore. Data were collected from 83 students (ages ranged from 15 to 23). This study uses a naturalistic case study…
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      Like It! Using Facebook Groups to Enhance Learning in Finance

      Science.gov (United States)

      Stephen, Sheryl-Ann K.

         2014-01-01

         It has been documented that Facebook is the most popular social networking site among students. Given that most students are already users of Facebook, implementing it into the curriculum provides an easy way for students to actively participate in class activities. This paper explores the idea that the use of Facebook Groups to complement…

      
	
      National accessibility portal and facebook: a case study

      CSIR Research Space (South Africa)

      Butgereit, LL

         2009-09-01

         Full Text Available with disabilities, lists of accessible tourist venues, mailing lists, discussion forums, book reviews, etc. In an effort to reach a wider (and possibly younger) group of potential users, a Facebook application was developed which could be installed in a Facebook...

      
	
      Recruiting for health, medical or psychosocial research using Facebook: Systematic review

      Directory of Open Access Journals (Sweden)

      Louise Thornton

         2016-05-01

         Full Text Available Recruiting participants is a challenge for many health, medical and psychosocial research projects. One tool more frequently being used to improve recruitment is the social networking website Facebook. A systematic review was conducted to identify studies that have used Facebook to recruit participants of all ages, to any psychosocial, health or medical research. 110 unique studies that used Facebook as a recruitment source were included in the review. The majority of studies used a cross-sectional design (80% and addressed a physical health or disease issue (57%. Half (49% of the included studies reported specific details of the Facebook recruitment process. Researchers paid between $1.36 and $110 per completing participants (Mean = $17.48, SD = $23.06. Among studies that examined the representativeness of their sample, the majority concluded (86% their Facebook-recruited samples were similarly representative of samples recruited via traditional methods. These results indicate that Facebook is an effective and cost-efficient recruitment method. Researchers should consider their target group, advertisement wording, offering incentives and no-cost methods of recruitment when considering Facebook as a recruitment source. It is hoped this review will assist researchers to make decisions regarding the use of Facebook as a recruitment tool in future research.

      
	
      Facebook: an effective tool for participant retention in longitudinal research.

      Science.gov (United States)

      Mychasiuk, R; Benzies, K

         2012-09-01

         Facebook is currently one of the world's most visited websites, and home to millions of users who access their accounts on a regular basis. Owing to the website's ease of accessibility and free service, demographic characteristics of users span all domains. As such, Facebook may be a valuable tool for locating and communicating with participants in longitudinal research studies. This article outlines the benefit gained in a longitudinal follow-up study, of an intervention programme for at-risk families, through the use of Facebook as a search engine. Using Facebook as a resource, we were able to locate 19 participants that were otherwise 'lost' to follow-up, decreasing attrition in our study by 16%. Additionally, analysis indicated that hard-to-reach participants located with Facebook differed significantly on measures of receptive language and self-esteem when compared to their easier-to-locate counterparts. These results suggest that Facebook is an effective means of improving participant retention in a longitudinal intervention study and may help improve study validity by reaching participants that contribute differing results. © 2011 Blackwell Publishing Ltd.

      
	
      Facebook for informal language learning: Perspectives from tertiary language students

      Directory of Open Access Journals (Sweden)

      Antonie Alm

         2015-09-01

         Full Text Available This paper investigates the use of Facebook for out-of-class, informal language learning. 190 New Zealand university language students (Chinese, German, French, Japanese and Spanish completed an anonymous online questionnaire on (1 their perceptions of Facebook as a multilingual environment, (2 their online writing practices and (3 their views on the educational value of their experiences. Findings indicate that language students are using a range of Facebook features to expose themselves to the languages they study (L2 and to communicate in their L2 with native speaker Facebook friends. The use of the social networking site varied according to proficiency-levels of the participants (beginner, intermediate and advanced levels, strength of social ties with native speaker Facebook friends and personal attitudes towards the site. Learning experiences on Facebook were not perceived as useful for the formal language learning context which suggests the need for bridging strategies between informal and formal learning environments.

      
	
      Cultural and Personality Predictors of Facebook Intrusion: A Cross-Cultural Study

      Science.gov (United States)

      Błachnio, Agata; Przepiorka, Aneta; Benvenuti, Martina; Cannata, Davide; Ciobanu, Adela M.; Senol-Durak, Emre; Durak, Mithat; Giannakos, Michail N.; Mazzoni, Elvis; Pappas, Ilias O.; Popa, Camelia; Seidman, Gwendolyn; Yu, Shu; Wu, Anise M. S.; Ben-Ezra, Menachem

         2016-01-01

         The increase in the number of users of social networking sites (SNS) has inspired intense efforts to determine intercultural differences between them. The main aim of the study was to investigate the cultural and personal predictors of Facebook intrusion. A total of 2628 Facebook users from eight countries took part in the study. The Facebook Intrusion Questionnaire, the Ten-Item Personality Inventory, and the Singelis Scale were used. We found that two variables related to Country were significantly related to Facebook intrusion: uniqueness (negatively) and low context (positively); of the personality variables, conscientiousness, and emotional stability were negatively related to the dependent variable of Facebook intrusion across different countries, which may indicate the universal pattern of Facebook intrusion. The results of the study will contribute to the international debate on the phenomenon of SNS. PMID:27994566

      
	
      Cultural and Personality Predictors of Facebook Intrusion: A Cross-Cultural Study

      Directory of Open Access Journals (Sweden)

      Agata Błachnio

         2016-12-01

         Full Text Available The increase in the number of users of social networking sites has inspired intense efforts to determine intercultural differences between them. The main aim of the study was to investigate the cultural and personal predictors of Facebook intrusion. A total of 2,628 Facebook users from eight countries took part in the study. The Facebook Intrusion Questionnaire, the Ten-Item Personality Measure, and the Singelis Scale were used. We found that two variables related to Country were significantly related to Facebook intrusion: uniqueness (negatively and low context (positively; of the personality variables, conscientiousness and emotional stability were negatively related to the dependent variable of Facebook intrusion across different countries, which may indicate the universal pattern of Facebook intrusion. The results of the study will contribute to the international debate on the phenomenon of social networking sites (SNS.

      
	
      Using a Facebook Group As an Educational Tool: Effects on Student Achievement

      Science.gov (United States)

      O'Bannon, Blanche W.; Beard, Jeffrey L.; Britt, Virginia G.

         2013-01-01

         This study examined the effectiveness of using a Facebook group to increase pre-service teachers' knowledge of core technology topics. Further, it examined their use of Facebook, their use of a course-related Facebook group, their participation habits in the group, and their perceptions of using Facebook for educational purposes. Results revealed…

      
	
      Harnessing Facebook for Smoking Reduction and Cessation Interventions: Facebook User Engagement and Social Support Predict Smoking Reduction

      Science.gov (United States)

      Marsch, Lisa A; Brunette, Mary F; Dallery, Jesse

         2017-01-01

         Background Social media technologies offer a novel opportunity for scalable health interventions that can facilitate user engagement and social support, which in turn may reinforce positive processes for behavior change. Objective By using principles from health communication and social support literature, we implemented a Facebook group–based intervention that targeted smoking reduction and cessation. This study hypothesized that participants’ engagement with and perceived social support from our Facebook group intervention would predict smoking reduction. Methods We recruited 16 regular smokers who live in the United States and who were motivated in quitting smoking at screening. We promoted message exposure as well as engagement and social support systems throughout the intervention. For message exposure, we posted prevalidated, antismoking messages (such as national antismoking campaigns) on our smoking reduction and cessation Facebook group. For engagement and social support systems, we delivered a high degree of engagement and social support systems during the second and third week of the intervention and a low degree of engagement and social support systems during the first and fourth week. A total of six surveys were conducted via Amazon Mechanical Turk (MTurk) at baseline on a weekly basis and at a 2-week follow-up. Results Of the total 16 participants, most were female (n=13, 81%), white (n=15, 94%), and between 25 and 50 years of age (mean 34.75, SD 8.15). There was no study attrition throughout the 6-time-point baseline, weekly, and follow-up surveys. We generated Facebook engagement and social support composite scores (mean 19.19, SD 24.35) by combining the number of likes each participant received and the number of comments or wall posts each participant posted on our smoking reduction and cessation Facebook group during the intervention period. The primary outcome was smoking reduction in the past 7 days measured at baseline and at the two

      
	
      Development of a Facebook Addiction Scale.

      Science.gov (United States)

      Andreassen, Cecilie Schou; Torsheim, Torbjørn; Brunborg, Geir Scott; Pallesen, Ståle

         2012-04-01

         The Bergen Facebook Addiction Scale (BFAS), initially a pool of 18 items, three reflecting each of the six core elements of addiction (salience, mood modification, tolerance, withdrawal, conflict, and relapse), was constructed and administered to 423 students together with several other standardized self-report scales (Addictive Tendencies Scale, Online Sociability Scale, Facebook Attitude Scale, NEO-FFI, BIS/BAS scales, and Sleep questions). That item within each of the six addiction elements with the highest corrected item-total correlation was retained in the final scale. The factor structure of the scale was good (RMSEA = .046, CFI = .99) and coefficient alpha was .83. The 3-week test-retest reliability coefficient was .82. The scores converged with scores for other scales of Facebook activity. Also, they were positively related to Neuroticism and Extraversion, and negatively related to Conscientiousness. High scores on the new scale were associated with delayed bedtimes and rising times.

      
	
      Teaching Style and Attitudes towards Facebook as an Educational Tool

      Science.gov (United States)

      Prescott, Julie

         2014-01-01

         There is a distinct lack of research that has considered university staff use of and attitudes towards Facebook. The aim of this study was to gain an understanding of how teaching staff at one UK university use Facebook, and their attitudes towards Facebook and online professionalism, in terms of the student-staff relationship. An online survey…

      
	
      Evaluating College Students' Displayed Alcohol References on Facebook and Twitter.

      Science.gov (United States)

      Moreno, Megan A; Arseniev-Koehler, Alina; Litt, Dana; Christakis, Dimitri

         2016-05-01

         Current trends suggest that adolescents and young adults typically maintain a social media "portfolio" of several sites including Facebook and Twitter, but little is known regarding how an individual chooses to display risk behaviors across these different sites. The purpose of this study was to investigate college students' displayed alcohol references on both Facebook and Twitter. Among a larger sample of college students from two universities, we identified participants who maintained both Facebook and Twitter profiles. Data collection included evaluation of 5 months of participants' Facebook and Twitter posts for alcohol references, number of social connections (i.e., friends or followers), and number of posts. Phone interviews assessed participants' frequency of Facebook and Twitter use and self-reported alcohol use. Analyses included Fisher's exact test, Wilcoxon matched pair sign test, Friedman rank-sum tests, and logistic regression. Of 112 eligible participants, 94 completed the study. Participants were more likely to display alcohol references on Facebook compared with those on Twitter (76% vs. 34%, p = .02). Participants reported more social connections on Facebook versus Twitter (average 801.2 friends vs. 189.4 followers, p Twitter (94.6% vs. 50%, p Twitter displayed alcohol references, but mediators differed in each model. College students were more likely to display alcohol references on Facebook compared with those on Twitter. Understanding these patterns and predictors may inform prevention and intervention efforts directed at particular social media sites. Copyright © 2016 Society for Adolescent Health and Medicine. Published by Elsevier Inc. All rights reserved.

      
	
      Normative Interfaces: Affordances, Gender, and Race in Facebook

      Directory of Open Access Journals (Sweden)

      Angela M. Cirucci

         2017-06-01

         Full Text Available This study investigates social network site affordances and their implications for perceptions of marginalized communities. I employ Facebook as a case study and speak with young adult users to comprehend how socially marginalized groups are perceived through Facebook’s affordances. In particular, I consider: How familiar are users with Facebook’s tools and functionalities? How are issues of gender and race represented through the site’s interface? How do users conceive of gender and race? The findings suggest that gender is perceived as a more important identifier than race and that Facebook is post-racial, because of the user interface choices made. In addition, my participants view Facebook as an official social space that should include “authentic” identities; although Facebook has shaped authentic to mean accurate. I conclude that while the construction of affordances is a negotiation between user, interface, and designer, the designers have the most power because they have created the spaces in ways that will most benefit Facebook. In addition, users who are more situated in the socio-cultural majority have no desire to enact agency within Facebook’s structure because they are accustomed to forms and official documents that are well suited to fit their identification needs.

      
	
      Designing a Facebook Interface for Senior Users

      Directory of Open Access Journals (Sweden)

      Gonçalo Gomes

         2014-01-01

         Full Text Available The adoption of social networks by older adults has increased in recent years. However, many still cannot make use of social networks as these are simply not adapted to them. Through a series of direct observations, interviews, and focus groups, we identified recommendations for the design of social networks targeting seniors. Based on these, we developed a prototype for tablet devices, supporting sharing and viewing Facebook content. We then conducted a user study comparing our prototype with Facebook's native mobile application. We have found that Facebook's native application does not meet senior users concerns, like privacy and family focus, while our prototype, designed in accordance with the collected recommendations, supported relevant use cases in a usable and accessible manner.

      
	
      Facebook Use between College Resident Advisors' and Their Residents: A Mixed Methods Approach.

      Science.gov (United States)

      Kacvinsky, Lauren E; Moreno, Megan A

         2014-01-01

         Facebook use is nearly ubiquitous among college students. Studies have shown links between Facebook displays of depression or problem drinking and risk of these problems. This project aimed to determine whether Facebook could be used to help Resident Advisors (RAs) identify college students at risk for depression or problem drinking. Interviews were conducted with college freshmen to investigate whether they were Facebook "friends" with their RA. Focus groups were conducted with RAs to determine their views on Facebook friending their dormitory residents and using Facebook to help identify at-risk students. 72 freshmen were interviewed and 25 RAs participated in focus groups; both agreed it is common for RAs and residents to be Facebook friends. RAs commonly noted references to depression and problem drinking on residents' Facebook pages, which often led to in-person discussions with the resident. This study provides support that RAs use Facebook to identify issues that may impact their student residents. RAs emphasized benefits of in-person interactions in order to provide support and obtain additional details about the situation. Universities could consider whether providing RA education about Facebook interactions with residents merits encouragement within their existing RA training programs.

      
	
      The creative uses of Facebook as a tool for artistic collaboration

      OpenAIRE

      Smith, Sophy

         2009-01-01

         Facebook has established itself as one of the major players in social networking, claiming that it helps members connect and share with the people in their lives. But what if the people you want to connect and share with are your artistic collaborators? Can Facebook be used creatively, as a collaborative artistic environment? This paper explores the creative use of Facebook as a tool for creative collaboration and establishes a number of possible models of artistic collaboration using Facebook.

      
	
      It's complicated: Facebook users' political participation in the 2008 election.

      Science.gov (United States)

      Vitak, Jessica; Zube, Paul; Smock, Andrew; Carr, Caleb T; Ellison, Nicole; Lampe, Cliff

         2011-03-01

         In the 2008 U.S. presidential election, social network sites such as Facebook allowed users to share their political beliefs, support specific candidates, and interact with others on political issues. But do political activities on Facebook affect political participation among young voters, a group traditionally perceived as apathetic in regard to civic engagement? Or do these activities represent another example of feel-good participation that has little real-world impact, a concept often referred to as "slacktivism"? Results from a survey of undergraduate students (N = 683) at a large public university in the Midwestern United States conducted in the month prior to the election found that students tend to engage in lightweight political participation both on Facebook and in other venues. Furthermore, two OLS regressions found that political activity on Facebook (e.g., posting a politically oriented status update, becoming a "fan" of a candidate) is a significant predictor of other forms of political participation (e.g., volunteering for an organizing, signing a paper or online petition), and that a number of factors--including intensity of Facebook use and the political activity users see their friends performing on the site--predict political activity on Facebook. Students' perceptions regarding the appropriateness of political activity on Facebook, as well as the specific kinds of political activities they engaged in and witnessed within the site, were also explored.

      
	
      Evaluations of Students on Facebook as an Educational Environment

      Directory of Open Access Journals (Sweden)

      Ahmet Naci ÇOKLAR

         2012-02-01

         Full Text Available Taking cognizance of the transformation experienced in education technologies, the concept that comes into prominence in integration of ICTs to education process at present is web 2.0. The main philosophy of web 2.0 technologies is its contribution to content formation of users and high-level interaction between users. One of web 2.0 technologies used widely is social networking sites. In this study, educational use of Facebook, which is a social networking site, was assessed in terms of student views. To that end, 27 students were inserted to an interaction in Facebook environment as a part of a formal lesson for 2 months. The students appraised Facebook positively in aspects of dissemination of information, arousing interest, motivation, presenting interaction opportunity, whereas negatively in terms of being nested with entertainment, problem of control mechanism, excessive informational convergence. The students made suggestions about Facebook in terms of educational usage, providing teacher supervisions, introducing education in Facebook environment and including student performance in this environment into academic assessment process

      
	
      Evaluations of Students on Facebook as an Educational Environment

      Directory of Open Access Journals (Sweden)

      Ahmet Naci Çoklar

         2012-04-01

         Full Text Available Taking cognizance of the transformation experienced in education technologies, the concept that comes into prominence in integration of ICTs to education process at present is web 2.0. The main philosophy of web 2.0 technologies is its contribution to content formation of users and high-level interaction between users. One of web 2.0 technologies used widely is social networking sites. In this study, educational use of Facebook, which is a social networking site, was assessed in terms of student views. To that end, 27 students were inserted to an interaction in Facebook environment as a part of a formal lesson for 2 months. The students appraised Facebook positively in aspects of dissemination of information, arousing interest, motivation, presenting interaction opportunity, whereas negatively in terms of being nested with entertainment, problem of control mechanism, excessive informational convergence. The students made suggestions about Facebook in terms of educational usage, providing teacher supervisions, introducing education in Facebook environment and including student performance in this environment into academic assessment process.

      
	
      Facebook and body image concern in adolescent girls: A prospective study.

      Science.gov (United States)

      Tiggemann, Marika; Slater, Amy

         2017-01-01

         The primary aim of the study was to examine the relationship across time between Facebook use and body image concern in adolescent girls. A sample of 438 girls in the first two years (Years 8 and 9) of high school (aged 13-15 years) at Time 1 completed questionnaire measures of Facebook consumption and body image concerns, and again two years later (Time 2). Facebook involvement increased substantially over the two year time period. Body image concerns also increased. Number of Facebook friends was found to prospectively predict the observed increase in drive for thinness. On the other hand, internalization and body surveillance prospectively predicted the observed increase in number of Facebook friends. It was concluded that Facebook "friendships" represent a potent sociocultural force in the body image of adolescent girls. © 2016 Wiley Periodicals, Inc. (Int J Eat Disord 2017; 50:80-83). © 2016 Wiley Periodicals, Inc.
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      76 FR 75883 - Facebook, Inc.; Analysis of Proposed Consent Order To Aid Public Comment

      Science.gov (United States)

      

         2011-12-05

         ... affecting commerce, by Facebook: Facebook's Deceptive Privacy Settings: Facebook communicated to users that... with Apps that their Friends used. Facebook's Deceptive and Unfair December 2009 Privacy Changes: In... alleged in the complaint. Part I of the proposed order prohibits Facebook from misrepresenting the privacy...

      
	
      How Facebook might reveal users' attitudes toward work and relationships with coworkers.

      Science.gov (United States)

      Chou, Hui-Tzu Grace; Hammond, Ron J; Johnson, Roberta

         2013-02-01

         With the spread of Facebook among people in many countries, some companies have started using applicants' Facebook profiles as a criterion of personnel selection, in an effort to identify good workers among job applicants. However, how using Facebook is connected to individuals' relationships with coworkers and work attitudes is unclear. The purpose of this study was to examine the relationship between using Facebook, relationships with coworkers, and some attitudes toward the current job. Undergraduate students at a state university in Utah were randomly chosen to participate in an online survey between April and May 2012. The results of a multivariate analysis, based on 516 currently employed respondents, revealed several findings. First, those more involved in using Facebook--often assumed as more people-oriented individuals--do not have better relationships with their coworkers than their counterparts. Second, those with more Facebook friends care less about their work performance than those with fewer Facebook friends. Third, those frequently update their Facebook profile like their current job less, and are more likely to think about changing their jobs, compared with those updating their Facebook profile less often. Although Facebook friendship usually begins with offline friendship, this research found that offline interaction with friends has a different impact on work attitudes than online interaction: Those spending more time with friends offline like their jobs more and are less likely to think about changing jobs. Implications are discussed.

      
	
      Internet use, Facebook intrusion, and depression: Results of a cross-sectional study.

      Science.gov (United States)

      Błachnio, A; Przepiórka, A; Pantic, I

         2015-09-01

         Facebook has become a very popular social networking platform today, particularly among adolescents and young adults, profoundly changing the way they communicate and interact. However, some reports have indicated that excessive Facebook use might have detrimental effects on mental health and be associated with certain psychological problems. Because previous findings on the relationship between Facebook addiction and depression were not unambiguous, further investigation was required. The main objective of our study was to examine the potential associations between Internet use, depression, and Facebook intrusion. A total of 672 Facebook users took part in the cross-sectional study. The Facebook Intrusion Questionnaire and the Center for Epidemiologic Studies Depression Scale were used. For collecting the data, the snowball sampling procedure was used. We showed that depression can be a predictor of Facebook intrusion. Our results provides additional evidence that daily Internet use time in minutes, gender, and age are also predictors of Facebook intrusion: that Facebook intrusion can be predicted by being male, young age, and an extensive number of minutes spent online. On the basis of this study, it is possible to conclude that there are certain demographic - variables, such as age, gender, or time spent online - that may help in outlining the profile of a user who may be in danger of becoming addicted to Facebook. This piece of knowledge may serve for prevention purposes. Copyright © 2015 Elsevier Masson SAS. All rights reserved.

      
	
      Effect of Facebook on the life of Medical University students

      Science.gov (United States)

      

         2013-01-01

         Background Facebook is a social networking service launched in February 2004, owned and operated by Facebook, Inc. As of June 2012, Facebook reports more than 1 billion active users. Objective of study was to evaluate the effect of Facebook on the social life, health and behavior of medical students. Methodology It was a cross sectional, observational and questionnaire based study conducted in Dow University OF Health Sciences during the period of January 2012 to November 2012. We attempted to interview all the participants who could be approached during the period of the study. Participants were MBBS students, while all students of other courses and programs were taken as exclusion criteria. Approximately 1050 questionnaires were distributed to participants. Fifty questionnaires were rejected due to incomplete answers, yielding 1000 usable responses for an approximate 95% response rate. Informed verbal consent was taken from each participant. Study was ethically approved by Institutional Review Board of Dow University of Health Sciences. All the data was entered and analyzed through SPSS 19. Result Out of total 1000 participants, males were 400 (40%) and females were 600 (60%). Participants were in the age group of 18–25 years with a mean age of 20.08 years. Most of the participants were using Facebook daily (N = 640, 64%) for around 3–4 hours (N = 401, 40.1%). Majority of them (N = 359, 35.9%) believed that they were equally active on Facebook and in real life while few believed their social life became worse after start using Facebook (N = 372, 37.2%). Most of the participants admitted that they were considered as shy in real world (N = 390, 39.0%) while in the world of Facebook they were considered as fun loving by their friends (N = 603, 60.3%). A large number of participants (N = 715, 75%) complained of mood swings. Conclusion Youngsters are willing to compromise their health, social life, studies for the sake of fun and

      
	
      Effect of Facebook on the life of Medical University students.

      Science.gov (United States)

      Farooqi, Hassan; Patel, Hamza; Aslam, Hafiz Muhammad; Ansari, Iqra Qamar; Khan, Mariya; Iqbal, Noureen; Rasheed, Hira; Jabbar, Qamar; Khan, Saqib Raza; Khalid, Barira; Nadeem, Anum; Afroz, Raunaq; Shafiq, Sara; Mustafa, Arwa; Asad, Nazia

         2013-10-17

         Facebook is a social networking service launched in February 2004, owned and operated by Facebook, Inc. As of June 2012, Facebook reports more than 1 billion active users. Objective of study was to evaluate the effect of Facebook on the social life, health and behavior of medical students. It was a cross sectional, observational and questionnaire based study conducted in Dow University OF Health Sciences during the period of January 2012 to November 2012. We attempted to interview all the participants who could be approached during the period of the study. Participants were MBBS students, while all students of other courses and programs were taken as exclusion criteria. Approximately 1050 questionnaires were distributed to participants. Fifty questionnaires were rejected due to incomplete answers, yielding 1000 usable responses for an approximate 95% response rate. Informed verbal consent was taken from each participant. Study was ethically approved by Institutional Review Board of Dow University of Health Sciences. All the data was entered and analyzed through SPSS 19. Out of total 1000 participants, males were 400 (40%) and females were 600 (60%). Participants were in the age group of 18-25 years with a mean age of 20.08 years. Most of the participants were using Facebook daily (N = 640, 64%) for around 3-4 hours (N = 401, 40.1%). Majority of them (N = 359, 35.9%) believed that they were equally active on Facebook and in real life while few believed their social life became worse after start using Facebook (N = 372, 37.2%). Most of the participants admitted that they were considered as shy in real world (N = 390, 39.0%) while in the world of Facebook they were considered as fun loving by their friends (N = 603, 60.3%). A large number of participants (N = 715, 75%) complained of mood swings. Youngsters are willing to compromise their health, social life, studies for the sake of fun and entertainment or whatever satisfaction they get

      
	
      A Web-Based, Social Networking Beginners’ Running Intervention for Adults Aged 18 to 50 Years Delivered via a Facebook Group: Randomized Controlled Trial

      Science.gov (United States)

      Boshoff, Kobie; Maher, Carol

         2018-01-01

          by time differences (P=.16). There were no significant changes in the other outcomes. A process evaluation revealed relatively high levels of engagement with the Facebook group during the 8-week intervention (eg, mean number of interactions 35 [SD 41]). Conclusions An 8-week beginners’ running program delivered through Facebook produced sizable and sustained changes in weekly MVPA and received strong engagement and positive feedback from participants. Future research investigating this intervention approach is warranted in other populations and health behaviors. Trial Registration Australian New Zealand Clinical Trials Registry ACTRN12616001500448; https://www.anzctr.org.au/Trial/Registration/TrialReview.aspx?id=371607&isReview=true (Archived by WebCite at http://www.webcitation.org/6xSAuz4NW) PMID:29483065

      
	
      Prevalence of stress references on college freshmen Facebook profiles.

      Science.gov (United States)

      Egan, Katie G; Moreno, Megan A

         2011-10-01

         Stress is common among college students and associated with adverse health outcomes. This study used the social networking Web site Facebook to identify self-reported stress and associated conditions among college students. Public Facebook profiles of undergraduate freshman at a large Midwestern State University (n = 300) were identified using a Facebook search. Content analysis of Facebook profiles included demographic information and displayed references to stress, weight concerns, depressive symptoms, and alcohol. The mean reported age was 18.4 years, and the majority of profile owners were female (62%). Stress references were displayed on 37% of the profiles, weight concerns on 6%, depressive symptoms on 24%, and alcohol on 73%. The display of stress references was associated with female sex (odds ratio [OR], 2.81; confidence interval [CI], 1.7-4.7), weight concerns (OR, 5.36; CI, 1.87-15.34), and depressive symptoms (OR, 2.7; CI, 1.57-4.63). No associations were found between stress and alcohol references. College freshmen frequently display references to stress on Facebook profiles with prevalence rates similar to self-reported national survey data. Findings suggest a positive association between referencing stress and both weight concerns and depressive symptoms. Facebook may be a useful venue to identify students at risk for stress-related conditions and to disseminate information about campus resources to these students.

      
	
      Do Facebook Status Updates Reflect Subjective Well-Being?

      Science.gov (United States)

      Liu, Pan; Tov, William; Kosinski, Michal; Stillwell, David J; Qiu, Lin

         2015-07-01

         Nowadays, millions of people around the world use social networking sites to express everyday thoughts and feelings. Many researchers have tried to make use of social media to study users' online behaviors and psychological states. However, previous studies show mixed results about whether self-generated contents on Facebook reflect users' subjective well-being (SWB). This study analyzed Facebook status updates to determine the extent to which users' emotional expression predicted their SWB-specifically their self-reported satisfaction with life. It was found that positive emotional expressions on Facebook did not correlate with life satisfaction, whereas negative emotional expressions within the past 9-10 months (but not beyond) were significantly related to life satisfaction. These findings suggest that both the type of emotional expressions and the time frame of status updates determine whether emotional expressions in Facebook status updates can effectively reflect users' SWB. The findings shed light on the characteristics of online social media and improve the understanding of how user-generated contents reflect users' psychological states.

      
	
      Facebook addiction: concerns, criticism, and recommendations--a response to Andreassen and colleagues.

      Science.gov (United States)

      Griffiths, Mark D

         2012-04-01

         This paper provides a brief critique of the Facebook addiction research field in relation to the Bergen Facebook Addiction Scale developed by Andreaessen and colleagues (2012). Just like the term "Internet addiction," the term "Facebook addiction" may already be obsolete because there are many activities that a person can engage in on the Facebook website (e.g., messaging friends, playing games like Farmville, and gambling). What is needed is a new psychometric scale examining potential addiction to a particular online application (i.e., social networking) rather than activity on a particular website (i.e., Facebook).

      
	
      Use of twitter and Facebook by top European museums

      OpenAIRE

      Kostas Zafiropoulos; Vasiliki Vrana; Konstantinos Antoniadis

         2015-01-01

         With social media becoming so pervasive, museums strive to adopt them for their own use. Effective use of social media especially Facebook and Twitter seems to be promising. Social media offer museums the possibility to engage audiences, potential and active visitors with their collections and ideas. Facebook and Twitter are the market leaders of social media. This paper records the top European museums and their Facebook and Twitter accounts. It records the use of the two media, and by apply...

      
	
      Design and evaluation of a Facebook game for self-directed e-learning

      Directory of Open Access Journals (Sweden)

      Tim M. H. Li

         2016-09-01

         Full Text Available Social networking sites (SNSs such as Facebook have a potential to become a valuable learning environment. Facebook games with appropriate instructional design may provide players with better learning experiences and outcomes. Using an effective educational Facebook game, we aimed to explore the educational effects of Facebook games as self-directed e-learning environments. We tested our hypotheses on a sample of 73 undergraduates (42 females. The participants completed the Facebook game and self-administered questionnaires over a 3-week period. Path analysis demonstrated that Internet self-efficacy, usability, and fun positively affected perceived learning effectiveness and user satisfaction in a Facebook learning environment. We discussed the research and practical implications of these findings for the future development of self-directed e-learning on SNS.

      
	
      Facebook: Challenges and Opportunities for Business Communication Students

      Science.gov (United States)

      Decarie, Christina

         2010-01-01

         In this article, the author describes her experience with networking on Facebook and discusses some important challenges and opportunities for business communication students. Facebook requires and enhances strong writing and interpersonal communication skills and it requires something new--a kind of literacy that students and teachers alike are…

      
	
      Collaborating on Facebook: Teachers Exchanging Experiences Through Social Networking Sites

      Directory of Open Access Journals (Sweden)

      da Cunha Júnior F.,

         2016-12-01

         Full Text Available This study explores the use of Facebook for educational purposes, as a collaborative online space for enabling communication among teachers from different schools. The article describes how a group of 43 teachers on Facebook, from various schools in the southeast region of Brazil used a group on Facebook as a collaborative space for communicating among each other. On the group, these teachers shared experiences about the use of digital technologies in their secondary education classes. This study is based on Cultural Historical Activity Theory, considering the group on Facebook as a tool for mediating communication . The objective of this study is to explore why and how teachers collaborated with each other on Facebook, and to study how communication among them evolved in the process. We examined the posts on that group from 2012 to 2014, and two questionnaires responded online by the teachers in June 2012 and in December 2013. Our findings suggest that teachers tend to critically collaborate in smaller groups and that further online communication evolved outside the group of teachers, with the creation of smaller groups on Facebook inside their schools.

      
	
      Please Like Me: Facebook and Public Health Communication.

      Directory of Open Access Journals (Sweden)

      James Kite

         

         Full Text Available Facebook, the most widely used social media platform, has been adopted by public health organisations for health promotion and behaviour change campaigns and activities. However, limited information is available on the most effective and efficient use of Facebook for this purpose. This study sought to identify the features of Facebook posts that are associated with higher user engagement on Australian public health organisations' Facebook pages. We selected 20 eligible pages through a systematic search and coded 360-days of posts for each page. Posts were coded by: post type (e.g., photo, text only etc., communication technique employed (e.g. testimonial, informative etc. and use of marketing elements (e.g., branding, use of mascots. A series of negative binomial regressions were used to assess associations between post characteristics and user engagement as measured by the number of likes, shares and comments. Our results showed that video posts attracted the greatest amount of user engagement, although an analysis of a subset of the data suggested this may be a reflection of the Facebook algorithm, which governs what is and is not shown in user newsfeeds and appear to preference videos over other post types. Posts that featured a positive emotional appeal or provided factual information attracted higher levels of user engagement, while conventional marketing elements, such as sponsorships and the use of persons of authority, generally discouraged user engagement, with the exception of posts that included a celebrity or sportsperson. Our results give insight into post content that maximises user engagement and begins to fill the knowledge gap on effective use of Facebook by public health organisations.

      
	
      Please Like Me: Facebook and Public Health Communication.

      Science.gov (United States)

      Kite, James; Foley, Bridget C; Grunseit, Anne C; Freeman, Becky

         2016-01-01

         Facebook, the most widely used social media platform, has been adopted by public health organisations for health promotion and behaviour change campaigns and activities. However, limited information is available on the most effective and efficient use of Facebook for this purpose. This study sought to identify the features of Facebook posts that are associated with higher user engagement on Australian public health organisations' Facebook pages. We selected 20 eligible pages through a systematic search and coded 360-days of posts for each page. Posts were coded by: post type (e.g., photo, text only etc.), communication technique employed (e.g. testimonial, informative etc.) and use of marketing elements (e.g., branding, use of mascots). A series of negative binomial regressions were used to assess associations between post characteristics and user engagement as measured by the number of likes, shares and comments. Our results showed that video posts attracted the greatest amount of user engagement, although an analysis of a subset of the data suggested this may be a reflection of the Facebook algorithm, which governs what is and is not shown in user newsfeeds and appear to preference videos over other post types. Posts that featured a positive emotional appeal or provided factual information attracted higher levels of user engagement, while conventional marketing elements, such as sponsorships and the use of persons of authority, generally discouraged user engagement, with the exception of posts that included a celebrity or sportsperson. Our results give insight into post content that maximises user engagement and begins to fill the knowledge gap on effective use of Facebook by public health organisations.

      
	
      Perceptions of undergraduate Graphic Design students on the educational potential of Facebook

      Directory of Open Access Journals (Sweden)

      Nicos Souleles

         2012-09-01

         Full Text Available The popularity of Facebook among university students inevitably raises questions on the educational potential of this Social Networking Site for Higher Education. From the limited literature on the instructional uses of Facebook, one can draw conflicting conclusions. Benefits were identified through the communicative potential, student participation in study groups and through informal learning, i.e. learning that takes place outside the formal structures of the learning environment. In contrast, it is also argued that the instructional benefits of Facebook are not straightforward. This phenomenographic investigation examines the perceptions of undergraduate Graphic Design students in a higher education institution in Cyprus, on the use of Facebook for teaching and learning. Characteristic of Art and Design education is the centrality of the studio and student self-reflection. Despite some literature that considers Facebook provides a viable alternative to the physical studio, the participants in this investigation expressed a preference for face-to-face instruction and consider Facebook as complimenting rather than replacing studio practices. Some participants benefited from the use of Facebook by joining support groups and exploring information relevant to their studies. Further research can investigate how Facebook can be embedded in studio-based teaching and learning.

      
	
      Facebook, stress, and incidence of upper respiratory infection in undergraduate college students.

      Science.gov (United States)

      Campisi, Jay; Bynog, Pamela; McGehee, Hope; Oakland, Joshua C; Quirk, Shannon; Taga, Carlee; Taylor, Morgan

         2012-12-01

         Having a large social network is generally beneficial to health. However, it is unclear how Internet-based social networks might influence health. Chronic stress can have negative health consequences, and some data suggest that Facebook could be a new source of psychological stress. Thus, we examined undergraduate college student perceptions of Facebook use and incidence of upper respiratory infections (URIs). We hypothesized that subjects with more diverse networks (i.e., more friends on Facebook) would have fewer URIs than their less diverse counterparts; that subjects reporting Facebook-induced stress would be more susceptible to URIs; and that subjects with more diverse networks who report Facebook-induced stress would be less susceptible to URIs than subjects with less diverse social networks who reported Facebook-induced stress. In this prospective study, healthy college students completed online questionnaires that assessed use and perceptions of Facebook and technology, and then were interviewed weekly for 10 weeks to track incidence of URI. URI episodes were defined by a symptom-based criterion. The social network size was significantly related to the rate of URI, such that, the larger the social network, the greater the incidence rate of URI. Most (85.7 percent) respondents experienced some degree of Facebook-induced stress. The effects of Facebook-induced stress on incidence of URI varied across the social network size, such that, the impact of stress on the URI incidence rate increased with the size of the social network. These results are largely in contrast to our hypotheses, but clearly suggest an association between Facebook use, psychological stress, and health.

      
	
      The Reluctance to be on a Facebook Sabbatical

      DEFF Research Database (Denmark)

      Bröns, Pernille; Greifeneder, Elke Susanne; Støvring, Sonia

         2013-01-01

         sabbatical on students; two further studies explored the Facebook usage behaviour of students who felt that a sabbatical would affect them aversely. The results indicate that Facebook plays a more central role in student’s lives than that of a mere platform for procrastination. It is a place that combines...

      
	
      Loneliness and Facebook motives in adolescence: a longitudinal inquiry into directionality of effect.

      Science.gov (United States)

      Teppers, Eveline; Luyckx, Koen; Klimstra, Theo A; Goossens, Luc

         2014-07-01

         The increasing popularity of Facebook among adolescents has stimulated research to investigate the relationship between Facebook use and loneliness, which is particularly prevalent in adolescence. The aim of the present study was to improve our understanding of the relationship between Facebook use and loneliness. Specifically, we examined how Facebook motives and two relationship-specific forms of adolescent loneliness are associated longitudinally. Cross-lagged analysis based on data from 256 adolescents (64% girls, M(age) = 15.88 years) revealed that peer-related loneliness was related over time to using Facebook for social skills compensation, reducing feelings of loneliness, and having interpersonal contact. Facebook use for making new friends reduced peer-related loneliness over time, whereas Facebook use for social skills compensation increased peer-related loneliness over time. Hence, depending on adolescents' Facebook motives, either the displacement or the stimulation hypothesis is supported. Implications and suggestions for future research are discussed. Copyright © 2013 The Foundation for Professionals in Services for Adolescents. Published by Elsevier Ltd. All rights reserved.

      
	
      Dampak Online Marketing melalui Facebook terhadap Perilaku Konsumtif Masyarakat

      OpenAIRE

      Triyaningsih, SL

         2011-01-01

         In the era of new marketing, facebook can be one of the media played a major role. With the ease of socializing on facebook, sometimes a person is difficult because sometimes decisions are influenced by what is filtered from the results of observing the behavior of others in a community. When someone wants to buy something, it could be asked for consideration to the community, so that promotional products can be done in the community. Promotion in facebook do for friends who are already in th...
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      FACEBOOK ABUSE IN PRESS AND ITS REFLECTIONS ON SOCIETY

      OpenAIRE

      Şahin, Mustafa; Sarı, Serkan Volkan

         2009-01-01

         This study aimed to investigate the incidents of abuse in Facebook with a focus on the way they are reflected in the printed media. This purpose, the study scanned the news about Facebook abuse between the years 2009-2010 in Turkish newspapers Milliyet, Sabah and Zaman. In order to analyze the collected data, “document analysis” and “content analysis” methods were used. The data revealed that those who had a Facebook account were exposed to varrying verbal, and physical abuses in some way or ...

      
	
      Paying for Likes? Understanding Facebook like fraud using honeypots

      OpenAIRE

      De Cristofaro, E.; Friedman, A.; Jourjon, G.; Kaafar, M. A.; Shafiq, M. Z.

         2014-01-01

         Facebook pages offer an easy way to reach out to a very large audience as they can easily be promoted using Facebook's advertising platform. Recently, the number of likes of a Facebook page has become a measure of its popularity and profitability, and an underground market of services boosting page likes, aka like farms, has emerged. Some reports have suggested that like farms use a network of profiles that also like other pages to elude fraud protection algorithms, however, to the best of ou...

      
	
      Paying for Likes? Understanding Facebook Like Fraud Using Honeypots

      OpenAIRE

      De Cristofaro, Emiliano; Friedman, Arik; Jourjon, Guillaume; Kaafar, Mohamed Ali; Shafiq, M. Zubair

         2014-01-01

         Facebook pages offer an easy way to reach out to a very large audience as they can easily be promoted using Facebook's advertising platform. Recently, the number of likes of a Facebook page has become a measure of its popularity and profitability, and an underground market of services boosting page likes, aka like farms, has emerged. Some reports have suggested that like farms use a network of profiles that also like other pages to elude fraud protection algorithms, however, to the best of ou...

      
	
      Worth the "Likes"? The Use of Facebook among Plastic Surgeons and Its Perceived Impact.

      Science.gov (United States)

      Chang, Jessica B; Woo, Shoshana L; Cederna, Paul S

         2015-05-01

         Facebook is the leading online media platform used by plastic surgeons. This study examined Facebook use among plastic surgeons and its perceived impact. A survey on Facebook use was distributed to two groups of plastic surgeons: 500 with professional Facebook pages and 500 without Facebook pages. Responses were stripped of identifying information and analyzed for statistical significance (p Facebook reported a negative impact on their practice, whereas 57 percent reported a very positive or positive impact. There was no correlation with perceived impact and number of "likes." Perceived advantages of Facebook included facilitation of patient feedback/communication (77 percent) and increased practice exposure (67 percent). Many surgeons (15 to 36 percent) did not follow the direct impact of Facebook on their practices. Some reported that Facebook was responsible for only one to 50 professional Web site hits and less than 5 percent of their new patient referrals in the past year. Estimated conversion-to-surgery rates were highly variable for Facebook users and nonusers. Most Facebook nonusers (67 percent) expected a "neutral" impact, expressing more concerns about unsolicited advertising (51 percent) and wasting time (47 percent). Plastic surgeons tend to perceive Facebook's impact on their practices as positive, but most do not track its direct effects on professional Web site hits, new referrals, or conversion-to-surgery rates. Plastic surgeons using Facebook are encouraged to monitor these parameters to determine whether its continued use is actually worthwhile.

      
	
      "Jätänkö mä jälkiä?" : Facebook-käyttäjien ajatuksia kohdennetusta Facebook-mainonnasta

      OpenAIRE

      Järvinen, Nella

         2013-01-01

         Opinnäytetyöni tarkoituksena on selvittää Facebook-käyttäjän tunteita kohdennettua Facebook-mainontaa kohtaan. Tavoitteena on oppia ymmärtämään Facebook-käyttäjää niin, että mainontaa suunnitellessa osataan ennakoida mitä käyttäjä mainoksen nähdessään ajattelee, miksi klikkaa tai miksi jättää klikkaamatta, tai vaikuttaako selkeä kohdentaminen klikkauspäätökseen. Opinnäytetyössä tutkitaan myös mitkä muut elementit voivat aiheuttaa tai vahvistaa kohdennettuun mainontaan liittyviä positiivisia t...

      
	
      Activities on Facebook reveal the depressive state of users.

      Science.gov (United States)

      Park, Sungkyu; Lee, Sang Won; Kwak, Jinah; Cha, Meeyoung; Jeong, Bumseok

         2013-10-01

         As online social media have become prominent, much effort has been spent on identifying users with depressive symptoms in order to aim at early diagnosis, treatment, and even prevention by using various online social media. In this paper, we focused on Facebook to discern any correlations between the platform's features and users' depressive symptoms. This work may be helpful in trying to reach and detect large numbers of depressed individuals more easily. Our goal was to develop a Web application and identify depressive symptom-related features from users of Facebook, a popular social networking platform. 55 Facebook users (male=40, female=15, mean age 24.43, SD 3.90) were recruited through advertisement fliers distributed to students in a large university in Korea. Using EmotionDiary, the Facebook application we developed, we evaluated depressive symptoms using the Center for Epidemiological Studies-Depression (CES-D) scale. We also provided tips and facts about depression to participants and measured their responses using EmotionDiary. To identify the Facebook features related to depression, correlation analyses were performed between CES-D and participants' responses to tips and facts or Facebook social features. Last, we interviewed depressed participants (CES-D≥25) to assess their depressive symptoms by a psychiatrist. Facebook activities had predictive power in distinguishing depressed and nondepressed individuals. Participants' response to tips and facts, which can be explained by the number of app tips viewed and app points, had a positive correlation (P=.04 for both cases), whereas the number of friends and location tags had a negative correlation with the CES-D scale (P=.08 and P=.045 respectively). Furthermore, in finding group differences in Facebook social activities, app tips viewed and app points resulted in significant differences (P=.01 and P=.03 respectively) between probably depressed and nondepressed individuals. Our results using Emotion

      
	
      The Potential for Facebook Application in Undergraduate Learning: A Study of Jordanian Students

      Directory of Open Access Journals (Sweden)

      Ayman Alarabiat

         2015-07-01

         Full Text Available The purpose of this paper was to explore the current and potential use of Facebook for learning purposes by Jordanian university students. The paper attempted to compare such use with other uses of Facebook. Further, the paper investigated Jordanian university students’ attitudes towards using Facebook as a formal academic tool, through the use of course-specific Facebook groups. To that end, quantitative data were collected from a sample of 451 students from three Jordanian public universities. Findings indicated that the vast majority of Jordanian students had Facebook accounts, which echoes its popularity amongst Jordanian youth compared to other types of online social networking sites. While both “social activities” and “entertainment” were the primary motivators for Jordanian students to create and use Facebook accounts, a growing number of them were using Facebook for academic purposes too. Further, Jordanian students had a positive attitude toward the use of “Facebook groups” as an educational tool for specific courses, and under specific conditions. Based on its findings, the paper provides suggestions for Jordanian higher institutions to invest in the application of Facebook as a formal academic tool.

      
	
      Integrating Qualitative Components in Quantitative Courses Using Facebook

      Science.gov (United States)

      Milburn, Ashlea Bennett; Braham, Andrew; McClinton, Jeton

         2014-01-01

         Given Facebook's growing audience among young adults worldwide and the increasing importance of technology, educators are beginning to explore the appropriateness of its use in higher education. The objectives of this paper are to describe the use of Facebook in a transportation logistics course and to compare student perceptions of using Facebook…

      
	
      Facebook - hvor længe fortsætter successen?

      DEFF Research Database (Denmark)

      Klastrup, Lisbeth

         2009-01-01

         Kort analyse i Politiken af Facebook som fænomen samt danskernes brugsmønstre. Udgivelsesdato: 15.02.09......Kort analyse i Politiken af Facebook som fænomen samt danskernes brugsmønstre. Udgivelsesdato: 15.02.09...

      
	
      Fitness on facebook: advertisements generated in response to profile content.

      Science.gov (United States)

      Villiard, Hope; Moreno, Megan A

         2012-10-01

         Obesity is a challenging problem affecting almost half of college students. To solve this complex health problem, innovative approaches must be utilized. Over 94 percent of college students maintain a Facebook profile, providing them a venue to publicly disclose current fitness behaviors. Displayed advertisements on Facebook are tailored to profile content and may influence college students' fitness efforts. Facebook may be an innovative venue for improving college students' fitness behaviors. The purpose of this project was to determine (a) how and to what extent college students are discussing fitness on Facebook, and (b) how user-generated fitness information is linked to advertisements for fitness products and advice. First, public Facebook profiles of individual college students were evaluated for displayed fitness references based on 10 fitness behavior categories. Inter-rator reliability between two coders was 91.18 percent. Second, 10 fitness status updates were generated and posted by a researcher on a Facebook profile; the first 40 linked advertisements to these statements were examined. Advertisements were categorized and then examined for relevance to the college population. A total of 57 individual profiles were examined; owners had an average age of 18.3 years (SD=0.51), and 36.8 percent were women. About 71.9 percent of profiles referenced one or more fitness behavior; 97.6 percent referenced exercise, 4.9 percent dieting, and 4.9 percent unhealthy eating. Among the first 40 ads linked to generated status updates, 40.3 percent were fitness related. Most advertisements were for charity runs (30.4 percent), fitness apparel (24.2 percent), or fad diets (9.9 percent). Students referred both healthy and unhealthy fitness behaviors on their Facebook profiles, and these trigger the display of fitness-related advertisements of which few appear applicable. A community- or university-based intervention could be designed and implemented to provide relevant and

      
	
      The use of Facebook in medical education--a literature review.

      Science.gov (United States)

      Pander, Tanja; Pinilla, Severin; Dimitriadis, Konstantinos; Fischer, Martin R

         2014-01-01

         The vogue of social media has changed interpersonal communication as well as learning and teaching opportunities in medical education. The most popular social media tool is Facebook. Its features provide potentially useful support for the education of medical students but it also means that some new challenges will have to be faced. This review aimed to find out how Facebook has been integrated into medical education. A systematical review of the current literature and grade of evidence is provided, research gaps are identified, links to prior reviews are drawn and implications for the future are discussed. The authors searched six databases. Inclusion criteria were defined and the authors independently reviewed the search results. The key information of the articles included was methodically abstracted and coded, synthesized and discussed in the categories study design, study participants'phase of medical education and study content. 16 articles met all inclusion criteria. 45-96% of health care professionals in all phases of their medical education have a Facebook profile. Most studies focused on Facebook and digital professionalism. Unprofessional behavior and privacy violations occurred in 0.02% to 16%. In terms of learning and teaching environment, Facebook is well accepted by medical students. It is used to prepare for exams, share online material, discuss clinical cases, organize face-to-face sessions and exchange information on clerkships. A few educational materials to teach Facebook professionalism were positively evaluated. There seems to be no conclusive evidence as to whether medical students benefit from Facebook as a learning environment on higher competence levels. Facebook influences a myriad of aspects of health care professionals, particularly at undergraduate and graduate level in medical education. Despite an increasing number of interventions, there is a lack of conclusive evidence in terms of its educational effectiveness. Furthermore, we

      
	
      Facebook use during relationship termination: uncertainty reduction and surveillance.

      Science.gov (United States)

      Tong, Stephanie Tom

         2013-11-01

         Many studies document how individuals use Facebook to meet partners or develop and maintain relationships. Less is known about information-seeking behaviors during the stages of relationship termination. Relational dissolution is a socially embedded activity, and affordances of social network sites offer many advantages in reducing uncertainty after a breakup. A survey collected responses from 110 individuals who use Facebook to gather information about their romantic ex-partners. Results indicated that after breakup, partners may take advantage of the system's information visibility and the relative invisibility of movement depending on relational factors (initiator role and breakup uncertainty), social factors (perceived network approval of Facebook surveillance), and individual privacy concerns. This investigation addresses questions such as what type of information-seeking foci do individuals employ and how do individuals use Facebook as a form of surveillance? What factors motivate surveillance behavior?

      
	
      Facebook Drives Behavior of Passive Households in Stock Markets

      DEFF Research Database (Denmark)

      Siikanen, Milla; Baltakys, Kęstutis; Kanniainen, Juho

         2018-01-01

         on Nokia. We find that the decisions to buy versus sell are associated with Facebook data especially for passive households and for nonprofit organizations. At the same time, it seems that more sophisticated investors—financial and insurance institutions—are behaving independently from Facebook activities.......Recent studies using data on social media and stock markets have mainly focused on predicting stock returns. Instead of predicting stock price movements, we examine the relation between Facebook data and investors’ decision making in stock markets with a unique data on investors’ transactions...

      
	
      A content analysis of chronic diseases social groups on Facebook and Twitter.

      Science.gov (United States)

      De la Torre-Díez, Isabel; Díaz-Pernas, Francisco Javier; Antón-Rodríguez, Míriam

         2012-01-01

         Research on the use of social networks for health-related purposes is limited. This study aims to characterize the purpose and use of Facebook and Twitter groups concerning colorectal cancer, breast cancer, and diabetes. We searched in Facebook ( www.facebook.com ) and Twitter ( www.twitter.com ) using the terms "colorectal cancer," "breast cancer," and "diabetes." Each important group has been analyzed by extracting its network name, number of members, interests, and Web site URL. We found 216 breast cancer groups, 171 colorectal cancer groups, and 527 diabetes groups on Facebook and Twitter. The largest percentage of the colorectal cancer groups (25.58%) addresses prevention, similarly to breast cancer, whereas diabetes groups are mainly focused on research issues (25.09%). There are more social groups about breast cancer and diabetes on Facebook (around 82%) than on Twitter (around 18%). Regarding colorectal cancer, the difference is less: Facebook had 62.23%, and Twitter 31.76%. Social networks are a useful tool for supporting patients suffering from these three diseases. Regarding the use of these social networks for disease support purposes, Facebook shows a higher usage rate than Twitter, perhaps because Twitter is newer than Facebook, and its use is not so generalized.

      
	
      Using Facebook to Promote Learning: A Case Study

      Science.gov (United States)

      Schoper, Sarah E.; Hill, Aaron R.

         2017-01-01

         A growing body of research is examining the use of social media on college campuses. This study explores the use of one social media outlet, specifically Facebook's closed group feature, in two graduate courses. Findings show that using Facebook can promote student learning. Students used the groups for sharing ideas and support, asking questions,…

      
	
      Millennial Counselors and the Ethical Use of Facebook

      Science.gov (United States)

      Brew, Leah; Cervantes, Joseph M.; Shepard, David

         2013-01-01

         The use of social networking sites (SNS), and Facebook in particular, seems to be on the rise (Salaway, Nelson, & Ellison, 2008). The majority of users tend to be from the millennial generation (Hazlett, 2008), as are the majority of graduate counseling students. This discussion explores several areas regarding the use of Facebook. First, we…

      
	
      Facebook as an instrument to enhance the career construction ...

      African Journals Online (AJOL)

      

         

         Facebook is augmented by its uniform layout and popularity. ... 5 learners, and all had a Facebook Profile for more than two years and were willing to participate in .... Parents tell their kids .... counsellors of the many narrative realities of their.

      
	
      Examining how gender and emoticons influence Facebook jealousy.

      Science.gov (United States)

      Hudson, Michael B; Nicolas, Sylis C; Howser, Molly E; Lipsett, Kristen E; Robinson, Ian W; Pope, Laura J; Hobby, Abigail F; Friedman, Denise R

         2015-02-01

         Facebook use among young adults is widespread, and understanding how it affects romantic relationships has practical, real world implications. Both gender and amount of time spent on Facebook have been associated with online jealousy. Emoticons can be used online to clarify messages and are often used in mixed gender interactions. A series of studies was used to examine whether gender and emoticons interacted to influence Facebook jealousy. Interestingly, results differed based on qualitative and quantitative responses. With quantitative responses, a main effect was found only for gender. Females displayed more Facebook jealousy than males. With qualitative responses, an interaction was found. Males were more jealous when a winking emoticon was present, while females were more jealous when no emoticon was present. This research supports evolutionary work in suggesting that specific cues may differentially influence jealousy responses in males and females. It should be mentioned that although differences were noticed, they may be contingent upon the research methods utilized and that mixed methods may best address issues involving jealousy in young adults.

      
	
      Small Stories of the Greek Crisis on Facebook

      Directory of Open Access Journals (Sweden)

      Mariza Georgalou

         2015-09-01

         Full Text Available Since it erupted in 2009, the Greek debt crisis has disrupted Greek people’s quotidian life both at a socio-political and at a personal level. In the contemporary social media ecosystem, with the massive bulk of user-produced and user-consumed content, narratives that concern this critical turning point in Greek modern history have found fertile soil to thrive. In this article, having enmeshed discourse-centered online ethnography (Androutsopoulos, 2008 with small stories research (Georgakopoulou, 2007, the dimensional approach to narratives (Ochs & Capps, 2001, and stance-taking (Du Bois, 2007, I look at how a Greek Facebook user has recounted her emotions, thoughts, opinions, and assessments toward the Greek crisis. In doing so, I point to the intertextual, multimodal, and synergetic nature of these narratives. The article argues that Facebook can function as a powerful grassroots channel for expressive storytelling within a period of major socio-political upheaval. It also shows how Facebook has stretched our conception of what (digital storytelling is as different Facebook affordances propel into different ways of narrating within the medium.

      
	
      Experiencing a Social Network in an Organizational Context: The Facebook Internship

      Science.gov (United States)

      McEachern, Robert W.

         2011-01-01

         As Facebook becomes increasingly more popular as a communication tool for businesses and organizations, it is important that our students learn to transfer personal Facebook skills to professional settings. This article focuses on the lessons learned by two students who used Facebook as part of a social media internship, as well as what the author…
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      Cyberbullying: teen bullying through Facebook social network

      Directory of Open Access Journals (Sweden)

      Astrid Carolina Gómez Almanza

         2013-01-01

         Full Text Available The aim of this paper was to describe how well a group of sixth-grade youth belonging to Leon de Greiff district school district from the city of Bogotá, DC, were suffering in their school life due to the inappropriate use of Facebook. The research was a qualitative one with case study design and a sample of 16 female students between 11 and 13 years old. In the data collection, interviews, field diaries / logs, participant observation and recording technology systems were used. To triangulate the information, the IT program ATLAS, where categorised according to context, cyber bullying, information, intimidation, Facebook and subject analysis were used. A process of coding, categorization and conceptual level was performed. The results showed that 16 students used Facebook with intimidating for direct, indirect or social / relational bullying manner.

      
	
      Generation Y students’ attitudes towards facebook advertising: pilot study results

      OpenAIRE

      Hilda Bongazana Mahlangu; Ayesha Lian Bevan-Dye

         2013-01-01

         The purpose of this paper is to report on the results of a pilot study conducted on the determinants and inhibitors of Generation Y students’ attitudes towards Facebook advertising. The findings suggest that Generation Y students have a positive attitude towards the information value, entertainment value, credibility, self-brand congruity of advertising on Facebook and attitude towards the social interaction value of Facebook. Their attitudes towards trust in the site and trust in the members...

      
	
      Social Skills Training for Adolescents With Autism Spectrum Disorder Using Facebook (Project Rex Connect): A Survey Study.

      Science.gov (United States)

      Gwynette, McLeod Frampton; Morriss, Danielle; Warren, Nancy; Truelove, James; Warthen, Jennifer; Ross, Charles Paul; Mood, George; Snook, Charlotte Anne; Borckardt, Jeffrey

         2017-01-23

          of patients with ASD and could address disparities in access to in-person treatment services. However, the complexity and evolving nature of Facebook's website and privacy settings leads to a number of unique online safety concerns that may limit its clinical utility. Issues encountered in our study support the development of an alternative and closed Web-based social platform designed specifically for the target audience with ASD; this platform could be a safer and more easily moderated setting for aiding in social skills development. Despite a small sample size with no statistically significant improvements of target symptoms, the use of electronic screen media as a therapeutic tool for adolescents with ASD is still a promising area of research warranting further investigation. Our study helps inform future obstacles regarding feasibility and safety. ©McLeod Frampton Gwynette, Danielle Morriss, Nancy Warren, James Truelove, Jennifer Warthen, Charles Paul Ross, George Mood, Charlotte Anne Snook, Jeffrey Borckardt. Originally published in JMIR Mental Health (http://mental.jmir.org), 23.01.2017.

      
	
      Measuring, Characterizing, and Detecting Facebook Like Farms

      OpenAIRE

      Ikram, Muhammad; Onwuzurike, Lucky; Farooqi, Shehroze; De Cristofaro, Emiliano; Friedman, Arik; Jourjon, Guillaume; Kaafar, Dali; Shafiq, M. Zubair

         2017-01-01

         Social networks offer convenient ways to seamlessly reach out to large audiences. In particular, Facebook pages are increasingly used by businesses, brands, and organizations to connect with multitudes of users worldwide. As the number of likes of a page has become a de-facto measure of its popularity and profitability, an underground market of services artificially inflating page likes, aka like farms, has emerged alongside Facebook's official targeted advertising platform. Nonetheless, ther...

      
	
      Factors Affecting Perceived Satisfaction with Facebook in Education

      Science.gov (United States)

      Kanthawongs, Penjuree; Kanthawongs, Penjira; Chitcharoen, Chaisak

         2016-01-01

         [For full proceedings, see ED571332.]The aim of this study is to explore the impact of perspectives on Facebook in education and relational commitment towards perceived satisfaction with Facebook. The sample included 157 students of two private universities in Bangkok and Pathum Thani province of Thailand during April to May of academic year 2015…

      
	
      Hubungan Facebook Addiction Disorder (Fad) dengan Perilaku Asertif Remaja di SMA Kristen 1 Tomohon

      OpenAIRE

      Polii, Gloria Gratia; Bidjuni, Hendro; Wowiling, Ferdinand

         2014-01-01

         : Facebook addiction berarti menghabiskan jumlah waktu yang berlebihan di facebook. Facebook merupakan situs jejaring sosial yang mudah digunakan, dan yang paling penting adalah mempunyai efek mencandu. Secara psikologis, dampak negatif kecanduan facebook dapat dibagi atas: Pribadi yang anti sosial dan Dualisme kepribadian. Tujuan penelitian ini untuk mengetahui hubungan Facebook Addiction Disorder (FAD) dengan Perilaku Asertif Remaja di SMA Kristen 1 Tomohon. Desain penelitian ini dilaksanak...

      
	
      Use of twitter and Facebook by top European museums

      Directory of Open Access Journals (Sweden)

      Kostas Zafiropoulos

         2015-12-01

         Full Text Available With social media becoming so pervasive, museums strive to adopt them for their own use. Effective use of social media especially Facebook and Twitter seems to be promising. Social media offer museums the possibility to engage audiences, potential and active visitors with their collections and ideas. Facebook and Twitter are the market leaders of social media. This paper records the top European museums and their Facebook and Twitter accounts. It records the use of the two media, and by applying statistical analysis it investigates whether Twitter use is in accordance to Facebook use. Findings reveal that this is not the case. By using Principal Component Analysis and Cluster Analysis the paper finds that there is, however, a district group of top museums which manage to excel in both media mainly by adopting carefully planned strategies and paying attention to the potential and benefits that social media offer.

      
	
      Facebook and the Public Framing of a Corporate Crisis

      DEFF Research Database (Denmark)

      Etter, Michael; Vestergaard, Anne Granly

         2015-01-01

         Purpose – It is crucial for corporate communication to know how different public sources frame a crisis and how these sources influence each other. The purpose of this study is to investigate the role of Facebook by examining – if the public represented on Facebook contributes distinct frames...... to the discursive negotiation of a crisis at all, and whether the public represented on Facebook is able to influence the crisis framing of news media. Design/methodology/approach – The authors compared how four different public sources framed the Nestlé Kit Kat crisis: news media, corporate communication, NGOs......, and Facebook users. The authors therefore, coded 5,185 sentences from the four sources and conducted a frame-analysis through the detection of co-occurrence between actors and attributions. A cross-correlation with a seven-day lag in each direction was applied to detect the frame-setting effects between...

      
	
      Facebook - et netværk i fællesskabet Facebook - et netværk i fællesskabet [Facebook - a network within the societal community

      Directory of Open Access Journals (Sweden)

      Jesper Tække

         2010-11-01

         Full Text Available Artiklen arbejder med spørgsmålet om hvad de nye såkaldte ”sociale medier” som Facebook betyder for den måde vi er sammen, danner social identitet og samfund på? Den sandsynliggør med afsæt i Luhmann, at fællesskabskommunikation er det grundlæggende i vores samfunds selvregulering, og at denne type kommunikation også danner grundlag for dannelsen og opretholdelsen af personers sociale identitet i harmoni med samfundet. Artiklen stiller heroverfor begrebet om netværkskommunikation, der udlægges som en type kommunikation, der nok har en række positive virkninger, men som kan betyde en risiko for det moderne samfund og for udviklingen og opretholdelsen af social identitet. Endelig argumenterer artiklen for at kommunikationen omkring statusopdateringer på Facebook må kategoriseres som netværkskommunikation og diskuterer om og hvorvidt denne giver de ovennævnte risici.This article addresses the question of what the new "social media", like Facebook, mean for the way we are together, develop social identity and shape society. With the point of departure in the works of Luhmann, the article proposes that community-communication is the essence of the self-regulation of our society’s self-regulation and that this type of communication also provides the basis for the formation and maintenance of the person's social identity in harmony with the society. In contrast to community-communication, the article provides the notion of network-communication, classified as a type of communication that may have some positive effects but also might pose risks to modern society and the development and maintenance of social identity. Finally, the article argues that communication around status updates on Facebook may be categorised as network-communication and discusses whether and to what extent this provides the aforementioned risks.

      
	
      Are Facebook "Friends" Helpful? Development of a Facebook-Based Measure of Social Support and Examination of Relationships Among Depression, Quality of Life, and Social Support.

      Science.gov (United States)

      McCloskey, Wilfred; Iwanicki, Sierra; Lauterbach, Dean; Giammittorio, David M; Maxwell, Kendal

         2015-09-01

         Greater social support is predictive of lower depression and higher quality of life (QOL). However, the way in which social support is provided has changed greatly with the expanding role of social networking sites (e.g., Facebook). While there are numerous anecdotal accounts of the benefits of Facebook-based social support, little empirical evidence exists to support these assertions, and there are no empirically validated measures designed to assess social support provided via this unique social networking medium. This study sought to develop an empirically sound measure of Facebook-based social support (Facebook Measure of Social Support [FMSS]) and to assess how this new measure relates to previously established measures of support and two outcome variables: depression and QOL. Following exploratory factor analysis, the FMSS was determined to assess four factors of social support on Facebook (Perceived, Emotional, Negative, Received/Instrumental). The Negative Support factor on the FMSS was most strongly related to both depression and QOL with magnitudes (and direction of relationships) comparable to a traditional measure of perceived social support. However, two FMSS factors (Received/Instrumental and Perceived) were unrelated to both mental health outcomes. Contrary to expectations, elevations in one FMSS factor (Emotional) was associated with worse symptoms of depression and poorer psychological QOL. When taken together, only the absence of negative social support on Facebook is significantly predictive of mental health functioning. Consequently, those hoping to use Facebook as a medium for reducing depression or improving QOL are unlikely to realize significant therapeutic benefits.

      
	
      Self-disclosure on Facebook: How much do we really reveal?

      Directory of Open Access Journals (Sweden)

      Stephanie Day

         

         Full Text Available This paper investigates the use of the social networking site Facebook to self-disclose and analyses the responses of a small group of Facebook users surveyed about their own willingness to self-disclose. An online survey was used to ask Facebook users about their level of Facebook use, what types of personal information they are willing to reveal and the frequency of these personal revelations. The survey also asked the participants to take a look at their publicly viewable profile and the types of information revealed there. Results indicated that overall, most people tended to be cautious about the types of information they revealed, posted mainly positive statements about themselves and were aware of personal privacy issues.

      
	
      Facebook use and depressive symptomatology: Investigating the role of neuroticism and extraversion in youth.

      Science.gov (United States)

      Simoncic, Teague E; Kuhlman, Kate R; Vargas, Ivan; Houchins, Sean; Lopez-Duran, Nestor L

         2014-11-01

         The popularity of social networking sites, such as Facebook, has increased rapidly over the past decade, especially among youth. Consequently, the impact of Facebook use on mental health problems (e.g., depressive symptomatology) has become a recent area of concern. Yet, evidence for such a link has been mixed and factors that contribute to heterogeneity of findings have not been identified. In this study, we examined whether the association between Facebook use and depressive symptoms is moderated by individual factors (i.e., personality and sex). To this end, we measured Facebook use, depressive symptoms, and personality domains (i.e., extroversion and neuroticism) among 237 young adults. No direct association was found between Facebook use and depressive symptoms. However, for females with high neuroticism, more frequent Facebook use was associated with lower depressive symptoms. Our findings suggest a complex relationship between Facebook use and depressive symptomatology that appears to vary by sex and personality. Facebook use may be protective against depressive symptoms for female users with high levels of neuroticism, while Facebook use may be unrelated to depressive symptoms among males.

      
	
      Facebook use and depressive symptomatology: Investigating the role of neuroticism and extraversion in youth☆

      Science.gov (United States)

      Simoncic, Teague E.; Kuhlman, Kate R.; Vargas, Ivan; Houchins, Sean; Lopez-Duran, Nestor L.

         2015-01-01

         The popularity of social networking sites, such as Facebook, has increased rapidly over the past decade, especially among youth. Consequently, the impact of Facebook use on mental health problems (e.g., depressive symptomatology) has become a recent area of concern. Yet, evidence for such a link has been mixed and factors that contribute to heterogeneity of findings have not been identified. In this study, we examined whether the association between Facebook use and depressive symptoms is moderated by individual factors (i.e., personality and sex). To this end, we measured Facebook use, depressive symptoms, and personality domains (i.e., extroversion and neuroticism) among 237 young adults. No direct association was found between Facebook use and depressive symptoms. However, for females with high neuroticism, more frequent Facebook use was associated with lower depressive symptoms. Our findings suggest a complex relationship between Facebook use and depressive symptomatology that appears to vary by sex and personality. Facebook use may be protective against depressive symptoms for female users with high levels of neuroticism, while Facebook use may be unrelated to depressive symptoms among males. PMID:25861155

      
	
      Hiding in Plain Sight: The Anatomy of Malicious Facebook Pages

      OpenAIRE

      Dewan, Prateek; Kumaraguru, Ponnurangam

         2015-01-01

         Facebook is the world's largest Online Social Network, having more than 1 billion users. Like most other social networks, Facebook is home to various categories of hostile entities who abuse the platform by posting malicious content. In this paper, we identify and characterize Facebook pages that engage in spreading URLs pointing to malicious domains. We used the Web of Trust API to determine domain reputations of URLs published by pages, and identified 627 pages publishing untrustworthy info...

      
	
      Reach and Acceptability of a Mobile Reminder Strategy and Facebook Group Intervention for Weight Management in Less Advantaged Adolescents: Insights From the PRALIMAP-INÈS Trial.

      Science.gov (United States)

      Saez, Laura; Langlois, Johanne; Legrand, Karine; Quinet, Marie-Hélène; Lecomte, Edith; Omorou, Abdou Y; Briançon, Serge

         2018-05-18

         . Although there was satisfaction with the Facebook group among the participants, the low participation rate in the Facebook group does not allow conclusions to be drawn with confidence. The results are in line with the claim that using information and communication technologies in health programs is unlikely to widen health inequalities. However, in this population of French adolescents, mobile phone strategies seem more adapted to a high school context, and caution should be exercised with a younger audience. Although there is positive appreciation of the SMS attendance-reminders and a Facebook intervention is initially highly appealing to less advantaged adolescents, no evidence of impact could be demonstrated. These results highlight the difficulty in assessing the impact of specific interventions in complex health programs. Clinicaltrials.gov NCT01688453; https://clinicaltrials.gov/ct2/show/NCT01688453 (Archived by WebCite at http://www.webcitation.org/6yy6EQ0SM). ©Laura Saez, Johanne Langlois, Karine Legrand, Marie-Hélène Quinet, Edith Lecomte, Abdou Y Omorou, Serge Briançon, PRALIMAP-INÈS Trial Group. Originally published in JMIR Mhealth and Uhealth (http://mhealth.jmir.org), 18.05.2018.

      
	
      Student "Facebook" Groups as a Third Space: Between Social Life and Schoolwork

      Science.gov (United States)

      Aaen, Janus; Dalsgaard, Christian

         2016-01-01

         The paper examines educational potentials of "Facebook" groups that are created and managed by students without any involvement from teachers. The objective is to study student-managed "Facebook" groups as a "third space" between the institutional space of teacher-managed "Facebook" groups and the…

      
	
      Facebook as a Surveillance Tool: From the Perspective of the User

      Directory of Open Access Journals (Sweden)

      Ekaterina Petrovna Netchitailova

         2012-09-01

         Full Text Available With the increasing use of online social networks such as Facebook in recent years, a lot of research has been focussing on the privacy issue of the network. The main question being asked is: how do users navigate their privacy on Facebook? While this research has been very important for the understanding of the privacy issue on Facebook, it also has the tendency to focus entirely on the user and look at personal information revelation, ignoring societal aspects, such as capitalism and the changing notion of privacy in the current society. Recently, there has been a new trend in studying privacy on Facebook - looking at Facebook as a surveillance tool and studying the privacy issue within the political economy of capitalism, led mainly by Christian Fuchs (2008, 2009, 2010, 2011. This research raises important questions as to what happens with our data and how Facebook uses its users. This paper looks at the perspective of the user by using the critical approach, or Critical Media and Communication Studies. The privacy in the age of the Internet can be described as either social or institutional (Raynes-Goldie 2010. The social focuses on the control of personal information, while the institutional focuses on the data usage by corporations, such as Facebook. By talking to different users about privacy, I was interested to learn what they think about both aspects of privacy. From my interviews it emerged that users care about both social and institutional privacy, but while, in most cases, they are quite aware, and concerned about the surveillance aspect of Facebook's usage, the benefits of using the network at this moment are too strong to either leave Facebook or switch to an alternative medium. There is a definite feeling among users, based on my interviews, that their options are limited, and more should be done to raise the level of knowledge among users about how they can better protect both their social and institutional privacy. We will

      
	
      THE USAGE OF FACEBOOK FUNCTIONAL BUILDING BLOCKS IN UNISEL

      Directory of Open Access Journals (Sweden)

      Latifah Abd Latib

         2015-08-01

         Full Text Available The emergence of Internet-based social media has made it possible for a personto communicate with thousands of other people to increase the communicationeffectiveness, collaboration among internal organization and knowledge sharing.By engaging employees through social media such as Facebook as a two-waycommunications tool, employers can reach a larger audience and build credibilitywith techno-savvy workers. Although it is clear that Facebook is a very powerfultool for communication, many employers are unable to identify the functionalityof Facebook in terms of developing strategies and to allocate the resourceseffectively. Taking this into account this study sought to identify the usage ofFacebook Functionality building blocks. This survey involved 55 academic staffsfrom the Faculty of Computer Science and Information Technology, Unisel. Theseven functional building blocks identified were Identity (M=3.39, Relationships(M=3.39, Groups (M=3.6, Presence (M=3.28, Sharing (M=3.06, andConversations (M=2.90, Reputation (M=2.05. This study suggests that theability to identify the functional building blocks itself is very important in anorganization in terms of developing their communication strategies. It is hopedthat the results of the study will be applicable to the instituition, current users,and potential users of Facebook.

      
	
      An Alternative View of Privacy on Facebook

      OpenAIRE

      Christian Fuchs

         2011-01-01

         The predominant analysis of privacy on Facebook focuses on personal information revelation. This paper is critical of this kind of research and introduces an alternative analytical framework for studying privacy on Facebook, social networking sites and web 2.0. This framework is connecting the phenomenon of online privacy to the political economy of capitalism—a focus that has thus far been rather neglected in research literature about Internet and web 2.0 privacy. Liberal privacy philosophy ...

      
	
      The influence of Facebook on interpersonal communication

      OpenAIRE

      Sevük, Tolga

         2013-01-01

         ABSTRACT: Today, with the development of communication technologies, social network sites become common and popular. People prefer to communicate with each other via social network sites. In particular, Facebook is used by almost everyone and today it has about 901 million users from all around the world. Therefore, the aim of this study is to explore the influence of Facebook on interpersonal communication among 200 students who study at the Faculty of Communication and Media Studies at the ...
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      Facebook marketing for a direct selling company

      OpenAIRE

      Egeberg, Chenette

         2015-01-01

         The purpose of the thesis was to provide recommendations for how the studied company could improve their Facebook marketing activities. The company was the Danish subsidiary of an multinational direct selling company of health and beauty products. The following research questions were devised: 1) What are the constraints and challenges for LR Denmark’s facebook marketing as a subsidiary of a Multinational Corporation and as a Direct Selling Company? 2) How can LR Denmark improve the...

      
	
      Using Facebook to facilitate course-related discussion between students and faculty members.

      Science.gov (United States)

      DiVall, Margarita V; Kirwin, Jennifer L

         2012-03-12

         To use Facebook to facilitate online discussion of the content of a Comprehensive Disease Management course and to evaluate student use and perceptions of this exercise. A Facebook page was created and coordinators encouraged students to "like" the page and to post and view study tips, links, or questions. At the end of the course, students' use and perceptions were evaluated using an anonymous survey tool. At the end of week 1, there were 81 followers, 5 wall posts, and 474 visits to the course Facebook page. At peak use, the page had 117 followers, 18 wall posts, and 1,326 visits. One hundred nineteen students (97% of the class) completed the survey tool. Twenty-six percent of students contributed posts compared to 11% who posted on the course discussion board on Blackboard. Students were more likely to post and be exposed to posts on Facebook than on Blackboard. Students found Facebook helpful and 57% said they would miss Facebook if use was not continued in subsequent courses. Students in a Comprehensive Disease Management course found the addition of a Facebook page a valuable study tool and thought most posts added to their learning.

      
	
      Type D personality, stress coping strategies and self-efficacy as predictors of Facebook intrusion.

      Science.gov (United States)

      Błachnio, Agata; Przepiorka, Aneta; Czuczwar, Stanisław Jerzy

         2017-07-01

         Recently, Facebook has become one of the most popular social networking sites. People use it more and more often. A number of studies have recently addressed the issue of excessive Facebook use, showing this phenomenon to be a spreading problem. The main aim of the present study was to examine whether Type D personality, self-efficacy and coping strategies are related to Facebook intrusion. The participants were 882 students of Polish universities, all of them Facebook users (72% women, mean age: 22.25 years, SD =2.06). We used the Facebook Intrusion Questionnaire, the Facebook Intensity Scale, the General Self-Efficacy Scale, the Coping Inventory for Stressful Situations, and the Type D Scale. We applied the pen-and-paper procedure. Our results indicate that emotion-oriented and avoidance-oriented strategies of coping in stressful situations are predictors of Facebook intrusion and Facebook intensity. The relations between both Facebook intrusion and intensity and social inhibition are significant only when emotion-oriented coping strategy is controlled. The knowledge of whether coping strategies in stressful situations, such as focus on emotions or avoidance, are related to Facebook intrusion might be useful for clinical purposes. Copyright © 2017 Elsevier Ireland Ltd. All rights reserved.

      
	
      The development of Facebook marketing utilizing Content marketing. Case: Pirjon Pakari Oy.

      OpenAIRE

      Lehtikangas, Pauliina

         2015-01-01

         The purpose of this thesis was to learn how to improve Pirjon Pakari Oy’s brand visibility and overall visibility on Facebook. This was done by trying to add value to the end customer by producing interesting and engaging posts to Pirjon Pakari Oy’s Facebook page. This case study utilized theory from content marketing in attempts to improve the marketing of “Pirjon” Facebook page and therefore a Facebook content marketing strategy was created for Pirjon Pakari Oy. This strategy was implemente...

      
	
      Facebook addiction and loneliness in the post-graduate students of a university in southern India.

      Science.gov (United States)

      Shettar, Manoj; Karkal, Ravichandra; Kakunje, Anil; Mendonsa, Rohan Dilip; Chandran, Vv Mohan

         2017-06-01

         Facebook is a social networking site (SNS) for communication, entertainment and information exchange. Recent research has shown that excessive use of Facebook can result in addictive behavior in some individuals. To assess the patterns of Facebook use in post-graduate students of Yenepoya University and evaluate its association with loneliness. A cross-sectional study was done to evaluate 100 post-graduate students of Yenepoya University using Bergen Facebook Addiction Scale (BFAS) and University of California and Los Angeles (UCLA) loneliness scale version 3. Descriptive statistics were applied. Pearson's bivariate correlation was done to see the relationship between severity of Facebook addiction and the experience of loneliness. More than one-fourth (26%) of the study participants had Facebook addiction and 33% had a possibility of Facebook addiction. There was a significant positive correlation between severity of Facebook addiction and extent of experience of loneliness ( r = .239, p = .017). With the rapid growth of popularity and user-base of Facebook, a significant portion of the individuals are susceptible to develop addictive behaviors related to Facebook use. Loneliness is a factor which influences addiction to Facebook.

      
	
      Facebook - åben kommunikation mellem brands og brugere

      DEFF Research Database (Denmark)

      Mortensen, Thomas Bøtker

         2009-01-01

         Facebook har oplevet en rivende succes fra oprettelsen i 2004, til den i januar måned rundede 160 millioner profiler på verdens plan, og det er ikke kun i udlandet, Facebook er blevet en succes. Danskerne har i lige så høj grad taget det sociale netværk til sig - i skrivende stund har 34 procent af...

      
	
      Enhancing students’ vocabulary knowledge using the Facebook environment

      Directory of Open Access Journals (Sweden)

      Muhammad Kamarul Kabilan

         2016-01-01

         Full Text Available This study investigates the effectiveness of using Facebook in enhancing vocabulary knowledge among Community College students. Thirty-three (33 Community College students are exposed to the use of Facebook as an environment of learning and enhancing their English vocabulary. They are given a pre-test and a post-test and the findings indicate that students perform significantly better in the post-test compared to the pre-test. It appears that Facebook could be considered as a supplementary learning environment or learning platform or a learning tool; with meaningful and engaging activities that require students to collaborate, network and functions as a community of practice, particularly for introverted students with low proficiency levels and have low self-esteem.

      
	
      students' appraisal of online interactions with lecturers using facebook

      African Journals Online (AJOL)

      

         2017-12-01

         Dec 1, 2017 ... available educational resources online that gives students' access to ... their lecturers profile or that they were rarely present online for those who ... Students and teachers are bound to communicate .... using Facebook especially on issues not related ...... usage of Facebook in the higher education context.

      
	
      PEMANFAATAN JEJARING FACEBOOK DALAM PEER ASSESSMENT ONLINE UNTUK MENILAI SIKAP ILMIAH SISWA

      Directory of Open Access Journals (Sweden)

      Peny Husna Handayani

         2016-06-01

         Full Text Available The aim of this research is to describe facebook utilization in peer assessment online to assess pupil’s scientific attitude on laboratory report of environment pollution, to explain the benefit and the weakness, and also to get information about student’s and teacher’s response about peer assessment online by facebook. Collecting data are done by observation, questionnaire, interview, and documentation. The instruments which used were analysis form of implementation facebook utilization in peer assessment online, rubrict peer assessment to assess pupil’s scientific attitude, questionnaire, and manual teacher interview. The result show that many of pupil’s scientific attitude can be assessed by peer assessment online with utilization of facebook. The main weakness of facebook utilization in peer assessment online are technical problem such as unfluent internet network and a hacker. Benefits are free of time, low cost relatively, and comfortable in assess. The conclusion of this research is facebook can be used for peer assessment online to assess pupil’s scientific attitude.

      
	
      Facebook False Self-Presentation Behaviors and Negative Mental Health.

      Science.gov (United States)

      Wright, Elizabeth J; White, Katherine M; Obst, Patricia L

         2018-01-01

         As research examining what constitutes Facebook false self-presentation is lacking, the aim of this study was to develop a preliminary inventory of Facebook false self-presentation behaviors, as well as identify predictors and possible outcomes. Participants (N = 211) completed questions regarding frequency of engagement in Facebook false self-presentation behaviors, as well as self-esteem, social influences, motivation strategies, well-being, depression, anxiety, and stress. Results indicated the presence of two distinct false self-presentation behaviors: lying (e.g., untruthful status updates, profile creation) and liking behaviors (e.g., liking posts dishonestly), each associated with different predictors and outcomes. Results indicated that moral norms significantly predicted lying behaviors; and age, self-esteem, group norms, and moral norms significantly predicted liking behaviors. Unexpectedly, liking behaviors were associated with depression, anxiety, and stress, whereas lying behaviors were related to anxiety only. Findings highlight associations between online self-presentation strategies, in particular liking behaviors, on Facebook and possible offline negative mental health.

      
	
      [Laypersons can seek help from their Facebook friends regarding medical diagnosis].

      Science.gov (United States)

      Folkestad, Lars; Brodersen, Jacob Broder; Hallas, Peter; Brabrand, Mikkel

         2011-12-05

         In contrast to Internet search engines, social media on the Internet such as Facebook, Twitter, etc. reach a large number of people, who are ready to help answering questions. This type of information aggregation has been dubbed "crowdsourcing" i.e. outsourcing a task to a large group of people or community (a crowd) through an open call. Our aim was to explore whether laypersons via Facebook friends could crowd source their way to a medical diagnosis based on a brief medical history, posted as a status update on Facebook. The participants posted a brief case story on their Facebook profile and asked their "Facebook friends" to come up with possible diagnoses. The correct diagnosis was suggested in five of the six case stories, and the correct diagnosis was made after a median of ten minutes. The quality of the responses varied from relevant differential diagnoses to very silly diagnostic suggestions. Based on this study, we believe that laypersons can use his or her "Facebook friends" to identify the need to see a doctor for their symptoms rather than relying on them to give them a specific diagnosis for their symptoms.

      
	
      Internet Addiction and Excessive Social Networks Use: What About Facebook?

      OpenAIRE

      Guedes, Eduardo; Sancassiani, Federica; Carta, Mauro Giovani; Campos, Carlos; Machado, Sergio; King, Anna Lucia Spear; Nardi, Antonio Egidio

         2016-01-01

         Facebook is notably the most widely known and used social network worldwide. It has been described as a valuable tool for leisure and communication between people all over the world. However, healthy and conscience Facebook use is contrasted by excessive use and lack of control, creating an addiction with severely impacts the everyday life of many users, mainly youths. If Facebook use seems to be related to the need to belong, affiliate with others and for self-presentation, the beginning of ...

      
	
      Seeking and receiving social support on Facebook for surgery.

      Science.gov (United States)

      Davis, Matthew A; Anthony, Denise L; Pauls, Scott D

         2015-04-01

         Social networking sites such as Facebook provide a new way to seek and receive social support, a factor widely recognized as important for one's health. However, few studies have used actual conversations from social networking sites to study social support for health related matters. We studied 3,899 Facebook users, among a sample of 33,326 monitored adults, who initiated a conversation that referred to surgery on their Facebook Wall during a six-month period. We explored predictors of social support as measured by number of response posts from "friends." Among our sample, we identified 8,343 Facebook conversation threads with the term "surgery" in the initial post with, on average, 5.7 response posts (SD 6.2). We used a variant of latent semantic analysis to explore the relationship between specific words in the posts that allowed us to develop three thematic categories of words related to family, immediacy of the surgery, and prayer. We used generalized linear mixed models to examine the association between characteristics of the Facebook user as well as the thematic categories on the likelihood of receiving response posts following the announcement of a surgery. Words from the three thematic categories were used in 32.5% (family), 39.5 (immediacy), and 50.7% (prayer) of root posts. Few user characteristics were associated with response in multivariate models [rate ratios, RR, 1.08 (95% CI 1.01, 1.15) for married/living with partner; 1.10 (95% CI 1.03, 1.19) for annual income > $75,000]. In multivariate models adjusted for Facebook user characteristics and network size, use of family and prayer words in the root post were associated with significantly higher number of response posts, RR 1.40 (95% CI 1.37, 1.43) and 2.07 (95% CI 2.02, 2.12) respectively. We found some evidence of social support on Facebook for surgery and that the language used in the root post of a conversation thread is predictive of overall response. Copyright © 2015 Elsevier Ltd. All

      
	
      Frequencies of Private Mentions and Sharing of Mammography and Breast Cancer Terms on Facebook: A Pilot Study.

      Science.gov (United States)

      Huesch, Marco; Chetlen, Alison; Segel, Joel; Schetter, Susann

         2017-06-09

         The most popular social networking site in the United States is Facebook, an online forum where circles of friends create, share, and interact with each other's content in a nonpublic way. Our objectives were to understand (1) the most commonly used terms and phrases relating to breast cancer screening, (2) the most commonly shared website links that other women interacted with, and (3) the most commonly shared website links, by age groups. We used a novel proprietary tool from Facebook to analyze all of the more than 1.7 million unique interactions (comments on stories, reshares, and emoji reactions) and stories associated with breast cancer screening keywords that were generated by more than 1.1 million unique female Facebook users over the 1 month between November 15 and December 15, 2016. We report frequency distributions of the most popular shared Web content by age group and keywords. On average, each of 59,000 unique stories during the month was reshared 1.5 times, commented on nearly 8 times, and reacted to more than 20 times by other users. Posted stories were most often authored by women aged 45-54 years. Users shared, reshared, commented on, and reacted to website links predominantly to e-commerce sites (12,200/1.7 million, 36% of all the most popular links), celebrity news (n=8800, 26%), and major advocacy organizations (n=4900, 15%; almost all accounted for by the American Cancer Society breast cancer site). On Facebook, women shared and reacted to links to commercial and informative websites regarding breast cancer and screening. This information could inform patient outreach regarding breast cancer screening, indirectly through better understanding of key issues, and directly through understanding avenues for paid messaging to women authoring and reacting to content in this space. ©Marco Huesch, Alison Chetlen, Joel Segel, Susann Schetter. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 09.06.2017.

      
	
      Social Media under the Skin: Facebook Use after Acute Stress Impairs Cortisol Recovery.

      Science.gov (United States)

      Rus, Holly M; Tiemensma, Jitske

         2017-01-01

         Social media's influence on stress remains largely unknown. Conflicting research suggests that Facebook use may both enhance and undermine psychosocial constructs related to well-being. Using novel experimental methods, this study examined the impact of social media use on stress recovery. Facebook users ( n = 92, 49 males, mean age 19.55 SD = 1.63) were randomly assigned to use their own Facebook profile or quietly read after experiencing an acute social stressor. All participants showed significant changes in subjective and physiological stress markers during recovery. Participants who used Facebook experienced greater sustained cortisol concentration ( p Facebook use may negatively impact well-being.

      
	
      Internet Users’ Perspective towards Facebook Use by Physicians and Medical Students

      OpenAIRE

      Tiyarat Kayankit, M.D.; Pornjira Pariwatcharakul, M.D., MRCPsych

         2017-01-01

         Objective: This study aimed to understand the internet users’ perspectives towards doctors’ and medical students’ Facebook use. Methods: This was a cross-sectional online survey among internet users conducted from December 2015 to March 2016 to understand their perspectives towards doctors’ and medical students’ Facebook use. The author-constructed questionnaires were in Thai and included the participants’ online activities, their witness to inappropriate Facebook posts by doct...

      
	
      Attitudes of Tertiary Students towards Multitasking on Facebook: A Comparative Analysis

      OpenAIRE

      Taiwo, Oyekan

         2014-01-01

         Multitasking activities on Facebook have become very popular with the increased popularity of Facebook throughout the world. The present study aims to explore the attitudes of Eastern Mediterranean University students’ towards multitasking activities on Facebook. In this study, quantitative methodology has been favored. 150 students studying at the three faculties (Communication, Architecture and Engineering) of the Eastern Mediterranean University constitute the sample of the study. Data ...

      
	
      The Role of Facebook in Fostering Transfer Student Integration

      Science.gov (United States)

      Nehls, Kimberly

         2014-01-01

         Persistence of transfer students is greatly influenced by academic and social integration at receiving institutions. The purpose of this study was to examine how transfer students and student affairs professionals used Facebook during the initial transition to campus. Findings from 15 different institutional Facebook groups revealed that transfer…

      
	
      Students' use of Facebook for peer-to-peer learning

      DEFF Research Database (Denmark)

      Dalsgaard, Christian

         

         are using Facebook groups to help each other with all kinds of school-related matters, including issues relating directly to academic subjects. Based on the findings from the study, the paper concludes that there is an educational potential of Facebook groups in supporting peer-to-peer learning between...

      
	
      Facebook and self-perception: individual susceptibility to negative social comparison on Facebook

      NARCIS (Netherlands)

      de Vries, D.A.; Kühne, R.

         2015-01-01

         Social network sites such as Facebook give off the impression that others are doing better than we are. As a result, the use of these sites may lead to negative social comparison (i.e., feeling like others are doing better than oneself). According to social comparison theory, such negative social
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      In Your Facebook: Examining Facebook Usage as Misbehavior on Perceived Teacher Credibility

      Science.gov (United States)

      Hutchens, Jason S.; Hayes, Timothy

         2014-01-01

         Teachers sometimes do things that negatively impact their own credibility in classroom settings. One way instructors maintain credibility among students is by keeping a veil between their personal and professional personas. The advent of Facebook presents new challenges for instructors seeking to keep their personal lives private in order to…

      
	
      Facebook marketing communications plan for Ladies Gym

      OpenAIRE

      Orelma, Lilja

         2016-01-01

         Ladies Gym is a gym located in Vantaa, Finland. Until now, the company’s marketing actions have been limited to occasional e-mail newsletters, posters on the walls of the gym, and a newspaper advertisement once a year. The outcome of this thesis is a Facebook marketing communications plan that will be implemented by the company. Marketing communications and B-2-C relationship management are covered in the theoretical framework. Facebook as a marketing communications tool is covered in mor...

      
	
      Facebook asiakaspalvelukanavana

      OpenAIRE

      Matilainen, Noora

         2015-01-01

         Tämän opinnäytetyön aiheena on sosiaalinen media ja sen tarjoamat mahdollisuudet asiakaspalve-lualalla. Aihetta rajattiin niin, että sosiaalisen median kanavaksi valittiin pelkästään Facebook, jotta opinnäytetyöstä ei tulisi liian laaja. Näin myös taattiin luotettavammat tutkimustulokset yhden suosituimman sosiaalisen median kanavan kautta. Tavoitteena oli saada aitoja kuluttajien mielipi-teitä Facebookista asiakaspalvelukanavavana. Opinnäytetyö toteutettiin osana suurempaa hanketta ”Ku...

      
	
      Facebook behaviors associated with diurnal cortisol in adolescents: Is befriending stressful?

      Science.gov (United States)

      Morin-Major, Julie Katia; Marin, Marie-France; Durand, Nadia; Wan, Nathalie; Juster, Robert-Paul; Lupien, Sonia J

         2016-01-01

         Facebook(©) is changing the way people interact and socialize. Despite great interest in psychology and sociology, little is known about Facebook behaviors in relation to physiological markers of stress. Given that the brain undergoes important development during adolescence and that glucocorticoids--a major class of stress hormones-are known to modulate its development, it is important to study psychosocial factors that may influence secretion of stress hormones during adolescence. The goal of the present study was to explore the associations between Facebook behaviors (use frequency, network size, self-presentation and peer-interaction) and basal levels of cortisol among adolescent boys and girls. Eighty-eight adolescents (41 boys, 47 girls) aged between 12 and 17 (14.5 ± 1.8) were recruited. Participants provided four cortisol samples per day for two non-consecutive weekdays. Facebook behaviors were assessed in accordance with the existing literature. Well-validated measures of perceived stress, perceived social support, self-esteem, and depressive symptoms were also included. A hierarchical regression showed that after controlling for sex, age, time of awakening, perceived stress, and perceived social support, cortisol systemic output (area under the curve with respect to ground) was positively associated with the number of Facebook friends and negatively associated with Facebook peer-interaction. No associations were found among depressive symptoms, self-esteem, and cortisol. These results provide preliminary evidence that Facebook behaviors are associated with diurnal cortisol concentrations in adolescents. Copyright © 2015 Elsevier Ltd. All rights reserved.

      
	
      The Impact of Facebook Use on Micro-Level Social Capital: A Synthesis

      Directory of Open Access Journals (Sweden)

      Marjolijn L. Antheunis

         2015-04-01

         Full Text Available The relationship between Facebook use and micro-level social capital has received substantial scholarly attention over the past decade. This attention has resulted in a large body of empirical work that gives insight into the nature of Facebook as a social networking site and how it influences the social benefits that people gather from having social relationships. Although the extant research provides a solid basis for future research into this area, a number of issues remain underexplored. The aim of the current article is twofold. First, it seeks to synthesize what is already known about the relationship between Facebook use and micro-level social capital. Second, it seeks to advance future research by identifying and analyzing relevant theoretical, analytical and methodological issues. To address the first research aim, we first present an overview and analysis of current research findings on Facebook use and social capital, in which we focus on what we know about (1 the relationship between Facebook use in general and the different subtypes of social capital; (2 the relationships between different types of Facebook interactions and social capital; and (3 the impact of self-esteem on the relationship between Facebook use and social capital. Based on this analysis, we subsequently identify three theoretical issues, two analytical issues and four methodological issues in the extant body of research, and discuss the implications of these issues for Facebook and social capital researchers.

      
	
      The Impact of Facebook on University-Students Relationships

      Directory of Open Access Journals (Sweden)

      Sabina Iustina ȘTEFĂNICĂ

         2014-12-01

         Full Text Available The advent of increased competition between higher education institutions (HEI has resulted in a transformation within the education market. To survive in this internationally competitive and hostile market, HEIs must engage in mutually beneficial relationships with key stakeholders and tailor management practices in line with their vision. Thus there is a symbiotic relationship between the HEI, their stakeholders and the stakeholders’ needs. This article aims to clarify the interests of the primary stakeholder, the Romanian student, by analysing their perception of the Facebook engagement strategies used by Romanian universities. In writing this case study we used a quantitative approach - online questionnaires - distributed to student stakeholders through the official Facebook accounts of the public and private Romanian universities.  The research was restricted to 285 questionnaires; the number of valid questionnaires obtained during the time allocated for data collection. The intrinsic value of the study is its integrative approach to the theories and studies regarding the engagement strategies available to HEIs through social media and the research of a heretofore unexplored area in Romanian literature. The study has three key findings: 1 Students welcome an active official Facebook presence by their University and professors; 2 Students have a direct interest and strongly believe that they will derive benefit from the Facebook publication of academic and administrative information; and 3 Students would be highly supportive and appreciative of informal Facebook interaction.  Finally we recommend further qualitative research to assess the totality of the impact of social media on the university-students relationship.

      
	
      Insights into Facebook Pages: an early adolescent health research study page targeted at parents.

      Science.gov (United States)

      Amon, Krestina L; Paxton, Karen; Klineberg, Emily; Riley, Lisa; Hawke, Catherine; Steinbeck, Katharine

         2016-02-01

         Facebook has been used in health research, but there is a lack of literature regarding how Facebook may be used to recruit younger adolescents. A Facebook Page was created for an adolescent cohort study on the effects of puberty hormones on well-being and behaviour in early adolescence. Used as a communication tool with existing participants, it also aimed to alert potential participants to the study. The purpose of this paper is to provide a detailed description of the development of the study Facebook Page and present the fan response to the types of posts made on the Page using the Facebook-generated Insights data. Two types of posts were made on the study Facebook Page. The first type was study-related update posts and events. The second was relevant adolescent and family research and current news posts. Observations on the use of and response to the Page were made over 1 year across three phases (phase 1, very low Facebook use; phase 2, high Facebook use; phase 3, low Facebook use). Most Page fans were female (88.6%), with the largest group of fans aged between 35 and 44 years. Study-related update posts with photographs were the most popular. This paper provides a model on which other researchers could base Facebook communication and potential recruitment in the absence of established guidelines.

      
	
      Integrating Facebook iOS SDK with your application

      CERN Document Server

      Macrì, Giuseppe

         2013-01-01

         A tutorial-based guide with chapters focusing on learning and embedding crucial Facebook features.If you are a developer who wishes to develop and monetize your apps on the App store, then this is the book for you. This book assumes you have basic knowledge of iOS programming using Objective-C and XCode, however, prior knowledge of Facebook iOS SDK is not required.

      
	
      Yoga Retreat : Grafiikan työstäminen Facebook peliin

      OpenAIRE

      Kälviäinen, Jenna

         2013-01-01

         In the thesis the process of graphic design of Facebook games is discussed. The Author got an opportunity to work as a graphic designer for Gajatri Studios in their first video game project called Yoga Retreat. Experiences from the project, the decisions made and the problems faced were analyzed in detail. In the theory section the history of Facebook in general was explored and the question of how Facebook became one of the most well-known websites of the Internet was discussed as well as...

      
	
      Facebook intrusion, fear of missing out, narcissism, and life satisfaction: A cross-sectional study.

      Science.gov (United States)

      Błachnio, Agata; Przepiórka, Aneta

         2018-01-01

         Facebook is one of the most popular social networking sites. The present paper examines the relations between fear of missing out, narcissism, Facebook intrusion, and life satisfaction. We hypothesized that the fear of missing out and narcissism would play a significant role in Facebook intrusion. The participants in the study were 360 Polish users of Facebook. We administered the Facebook Intrusion Scale, the Fear of Missing Out Scale, the Narcissistic Personality Inventory, and the Satisfaction with Life Scale. The results showed that a high level of fear of missing out and high narcissism are predictors of Facebook intrusion, while a low level of fear of missing out and high narcissism are related to satisfaction with life. Our findings provide a more comprehensive picture of the predictors of Facebook intrusion and reveal interesting patterns. Copyright © 2017 Elsevier B.V. All rights reserved.

      
	
      Spanish youth and teenagers migrating through social networks. From Tuenti to Facebook and from Facebook to Instagram. The second migration

      Directory of Open Access Journals (Sweden)

      Georgina Victoria Marcelino Mercedes

         2015-07-01

         Full Text Available The Digital Natives naturally coexist with new technologies and the social phenomena it brings. Digital natives are a virtual demanding community, they look for social networks that may contains tools and digital contents according to their personalities, interest and passions, youth and teenagers could leave a social network if the network does not have the features that they need. A interesting case of movement between social networks have happened in Spain; for some years young people actively involved in a national social network for teenagers named Tuenti, later, with the arrived of Facebook to Spain, they left Tuenti and moved to Facebook. We have evaluated this situation for extract information about what caused it, because we think something similar is happening at this time: it seems that Spanish young people are abandoning Facebook and moving to Instagram.

      
	
      Feedback on Facebook Fails to Predict the User’s Subsequent Posting

      Directory of Open Access Journals (Sweden)

      Sherwin E. Balbuena

         2017-11-01

         Full Text Available Facebook use is a new and complex social behavior that has stimulated research interests in psychology. Due to a distinct lack of theoretical basis for this new communication phenomenon, a number of studies established the significant association between personality traits and Facebook use. This study investigated the motivational effect of friends’ feedback on the user’s subsequent Facebook posting and examined the correspondence between the user’s perceived motivation and actual motivation-behavior outcome using a new method. Results showed no significant association between the number of feedback and the number of subsequent posts, users’ perceived motivations were consistent with their actual motivation-behavior outcomes, users’ self-reports validated the new results and confirmed the previous findings that Facebook use is aimed at satisfying the individual’s needs for belongingness, self-presentation, and social information-seeking. It is suggested that the amount of feedback on Facebook is an ineffective determinant of the users’ frequency of subsequent postings.

      
	
      Use of facebook as a tool for knowledge dissemination in dermatology.

      Science.gov (United States)

      Kim, Whan; Vender, Ronald

         2014-10-01

         The presence of dermatology-related platforms in social media has been acknowledged; however, the level of engagement of the public with these platforms has not been evaluated. To use the Engagement Rate to assess the level of engagement of the public with Facebook pages devoted to dermatology. A search on Facebook identified Facebook pages for dermatology academic journals, professional societies, and patient-centered groups with the highest number of Facebook likes. Then the Yearly Page Engagement Rate was calculated for each Facebook page. The robust average of the Yearly Page Engagement Rate was 0.673 for academic journals, 0.313 for professional societies, and 1.563 for patient-centered groups. Patient-centered groups engaged with their fans most effectively. Engagement is a key determinant of a fan's exposure to the contents of the page and hence a gauge of whether the fans who "liked" the page continue to remain engaged or not.

      
	
      Expanding beyond Our Library Walls: Building an Active Online Community through Facebook

      Science.gov (United States)

      Ganster, Ligaya; Schumacher, Bridget

         2009-01-01

         This article demonstrates how Facebook, a popular social networking Web site, provides libraries with the opportunity to develop an outreach presence and information portal within an online community. While much of the recent literature examines Facebook and defines its potential use within libraries, this article focuses on the use of Facebook's…

      
	
      Adverse Health Effects and Unhealthy Behaviors among Medical Students Using Facebook

      OpenAIRE

      Al-Dubai, Sami Abdo Radman; Ganasegeran, Kurubaran; Al-Shagga, Mustafa Ahmed Mahdi; Yadav, Hematram; Arokiasamy, John T.

         2013-01-01

         Little is known about the relationships between adverse health effects and unhealthy behaviors among medical students using Facebook. The aim of this study was to determine the associations between adverse health effects and unhealthy behaviors with Facebook use. A cross-sectional study was conducted in a private university in Malaysia among 316 medical students. A self-administered questionnaire was used. It included questions on sociodemographics, pattern of Facebook use, social relationshi...

      
	
      Feedback on Facebook Fails to Predict the User’s Subsequent Posting

      OpenAIRE

      Sherwin E. Balbuena; Princess Z. Balbuena

         2017-01-01

         Facebook use is a new and complex social behavior that has stimulated research interests in psychology. Due to a distinct lack of theoretical basis for this new communication phenomenon, a number of studies established the significant association between personality traits and Facebook use. This study investigated the motivational effect of friends’ feedback on the user’s subsequent Facebook posting and examined the correspondence between the user’s perceived motivation and actual...

      
	
      Promotion of tobacco products on Facebook: policy versus practice.

      Science.gov (United States)

      Jackler, Robert K; Li, Vanessa Y; Cardiff, Ryan A L; Ramamurthi, Divya

         2018-04-05

         Facebook has a comprehensive set of policies intended to inhibit promotion and sales of tobacco products. Their effectiveness has yet to be studied. Leading tobacco brands (388) were identified via Nielsen and Ranker databases and 108 were found to maintain brand-sponsored Facebook pages. Key indicators of alignment with Facebook policy were evaluated. Purchase links (eg, 'shop now' button) on brand-sponsored pages were found for hookah tobaccos (41%), e-cigarettes (74%), smokeless (50%) and cigars (31%). Sales promotions (eg, discount coupons) were present in hookah tobacco (48%), e-cigarette (76%) and cigar (69%) brand-sponsored pages. While conventional cigarettes did not maintain brand-sponsored pages, they were featured in 80% of online tobacco vendors' Facebook pages. The requirement for age gating, to exclude those online tobacco stores which promote leading cigarette brands (eg, Marlboro, Camel). Many of the brand-sponsored tobacco product pages had thousands of 'likes'. It is laudable that Facebook has policies intended to interdict tobacco promotion throughout its platform. Nevertheless, widespread tobacco promotion and sales were found at variance with the company's policies governing advertising, commerce, page content and under age access. Vetting could be improved by automated screening in partnership with human reviewers. © Article author(s) (or their employer(s) unless otherwise stated in the text of the article) 2018. All rights reserved. No commercial use is permitted unless otherwise expressly granted.

      
	
      Facebook Usage by Mayors in Central and Southeastern Europe

      Directory of Open Access Journals (Sweden)

      Milica Vučković

         2013-12-01

         Full Text Available The ever increasing rise of social media network users consequently leaves a mark on political communication. While social media tools are already adopted in political marketing, primarily in election campaigning, governments are still new in using social media. The aim of this study is to examine how Facebook is used by city mayors in countries of Central and Southeastern Europe in two months period, from March 1st to April 30th of 2012. Using content analysis we first analyzed status massages in order to see what kind of status messages they post: personal or political. Secondly, we conducted an analysis of comments on the examined statuses, in order to examine if citizens make constructive, cynical, supportive or neutral comments. We examined ten city mayors’ Facebook pages in five countries, Bulgaria, Croatia, Hungary, Macedonia and Slovenia. The results have revealed that city mayors in Central and Southeastern Europe use Facebook almost exclusively for official purposes. Secondly, the analysis of citizens’ comments demonstrates that expressing cynicism on Facebook is not the trend in these countries. The findings further confirm that Facebook is a good platform for gathering supporters, while there were no strong evidence found that it serves as platform for constructive discussion. The paper finally discusses how politician’s status messages can engage a larger number of citizens.

      
	
      Social Media under the Skin: Facebook Use after Acute Stress Impairs Cortisol Recovery

      Science.gov (United States)

      Rus, Holly M.; Tiemensma, Jitske

         2017-01-01

         Social media's influence on stress remains largely unknown. Conflicting research suggests that Facebook use may both enhance and undermine psychosocial constructs related to well-being. Using novel experimental methods, this study examined the impact of social media use on stress recovery. Facebook users (n = 92, 49 males, mean age 19.55 SD = 1.63) were randomly assigned to use their own Facebook profile or quietly read after experiencing an acute social stressor. All participants showed significant changes in subjective and physiological stress markers during recovery. Participants who used Facebook experienced greater sustained cortisol concentration (p Facebook use may negatively impact well-being. PMID:28974938

      
	
      THE USE OF FACEBOOK FOR ONLINE DISCUSSIONS AMONG DISTANCE LEARNERS

      Directory of Open Access Journals (Sweden)

      Tina LIM

         2010-10-01

         Full Text Available With the advent of Web 2.0 tools, educators are looking to these new technological tools to examine its potential in enhancing teaching and learning. While its runaway success as a social networking tool is now renowned, the use of Facebook for educational purposes may be considered still at its infancy stage. This paper describes the use of Facebook as a platform for academic discussions among distance learners. It offers a glimpse into how mobile learning via SMS together with Facebook was used to support and enhance the blended learning approach at Open University Malaysia for three courses: Learning Skills for Open and Distance Learners, Company Law and Renal Nursing. Data on user interactions collected were from the “Page Insights” tools available to Page administrators for the whole duration of a course semester. Facebook interactions examined include total number of fans, total interactions, interactions per post, post quality and unique page views. Findings indicate that Facebook does have the potential to draw distance learners to engage in meaningful academic conversations but the quantity and quality of posts very much depends on the timing as well as the topics of discussion.
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      Facebook Use between College Resident Advisors’ and Their Residents: A Mixed Methods Approach

      OpenAIRE

      Kacvinsky, Lauren E.; Moreno, Megan A.

         2014-01-01

         Facebook use is nearly ubiquitous among college students. Studies have shown links between Facebook displays of depression or problem drinking and risk of these problems. This project aimed to determine whether Facebook could be used to help Resident Advisors (RAs) identify college students at risk for depression or problem drinking. Interviews were conducted with college freshmen to investigate whether they were Facebook “friends” with their RA. Focus groups were conducted with RAs to determ...

      
	
      Predictors of Facebook User Engagement With Health-Related Content for Gay, Bisexual, and Other Men Who Have Sex With Men: Content Analysis.

      Science.gov (United States)

      Card, Kiffer George; Lachowsky, Nathan; Hawkins, Blake W; Jollimore, Jody; Baharuddin, Fahmy; Hogg, Robert S

         2018-04-06

         Social media is used by community-based organizations (CBOs) to promote the well-being of gay and bisexual men (GBM). However, few studies have quantified which factors facilitate the diffusion of health content tailored for sexual minorities. The aim of this study was to identify post characteristics that can be leveraged to optimize the health promotion efforts of CBOs on Facebook. The Facebook application programming interface was used to collect 5 years' of posts shared across 10 Facebook pages administered by Vancouver-based CBOs promoting GBM health. Network analysis assessed basic indicators of network structure. Content analyses were conducted using informatics-based approaches. Hierarchical negative binomial regression of post engagement data was used to identify meaningful covariates of engagement. In total, 14,071 posts were shared and 21,537 users engaged with these posts. Most users (n=13,315) engaged only once. There was moderate correlation between the number of posts and the number of CBOs users engaged with (r=.53, Puser engagement was positively associated with positive sentiment, sharing multimedia, and posting about pre-exposure prophylaxis, stigma, and mental health. Engagement was negatively associated with asking questions, posting about dating, and sharing posts during or after work (versus before). Results highlight the existence of a core group of Facebook users who facilitate diffusion. Factors associated with greater user engagement present CBOs with a number of strategies for improving the diffusion of health content. ©Kiffer George Card, Nathan Lachowsky, Blake W Hawkins, Jody Jollimore, Fahmy Baharuddin, Robert S Hogg. Originally published in JMIR Public Health and Surveillance (http://publichealth.jmir.org), 06.04.2018.

      
	
      Analisis Dampak Negatif Facebook pada Remaja Kelas X IPS SMA Kemala Bhayangkari Kubu Raya

      OpenAIRE

      Malindo, Hari

         2017-01-01

         The negative impact of the use of facebook is a result caused the use of facebook excessively that can give rise to abuse and diversion to brpengaruh directly to the consumer, and often waste time just to tamper with his facebook account, if not used wisely facebook will have a negative impact to pengggunanya it sendiri..Oleh because the researchers wanted to know more profound analysis of the negative impact on teenagers facebook IPS class X SMA Kemala Bhayangkari Kubu Raya.A common problem ...

      
	
      Facebook Activities and the Investment of L2 Learners

      Science.gov (United States)

      Shafie, Latisha Asmaak; Yaacob, Aizan; Singh, Paramjit Kaur Karpal

         2016-01-01

         The article discusses the investment of L2 learners in the English language on Facebook that they portrayed through their Facebook activities. It studied four informants consisted of diploma students in a Malaysian university. The study consisted of 14 weeks of online observation and semi-structured interviews. Data were collected from online…

      
	
      New Parents' Facebook Use at the Transition to Parenthood

      Science.gov (United States)

      Bartholomew, Mitchell K.; Schoppe-Sullivan, Sarah J.; Glassman, Michael; Dush, Claire M. Kamp; Sullivan, Jason M.

         2012-01-01

         New parents' Facebook use was examined from a social capital perspective. Surveys regarding Facebook use and parenting satisfaction, parenting self-efficacy, and parenting stress were completed by 154 mothers and 150 fathers as part of a larger study of dual-earner, Midwestern U.S. couples making the transition to parenthood. Results indicated…

      
	
      Facebook as an instrument to enhance the career construction ...

      African Journals Online (AJOL)

      

         

         Globally, the effects of Facebook® as a social media instrument are far-reaching for all, but more so for the 21st-century adolescent. Although most adolescents spend time on Facebook, this form of social media is inadequately used to enhance their teaching, learning and counselling experiences. Schools increasingly use ...

      
	
      Increasing Student Participation in Online Group Discussions via Facebook

      Science.gov (United States)

      Miller, Scott T.

         2013-01-01

         A comparison study between two different methods of conducting online discussions in an introductory astronomy course was performed to determine if the use of Facebook as an online discussion tool has an impact on student participation as well as student response time. This study shows that students using Facebook for their online discussions…

      
	
      Facebook & Twitter for seniors for dummies

      CERN Document Server

      Collier, Marsha

         2014-01-01

         New to social media? This easy-to-use guide will get you started in no time! Social media is a ton of fun, and this updated guide makes it easy to set up a Facebook or Twitter account to catch up with old friends, communicate with your family, and enjoy your online experience. You'll get hands-on guidance to connecting to the Internet with a computer or mobile device, creating social media accounts and profiles, searching for friends, joining groups, sharing photos and videos, and more. If you're one of the 100+ million seniors using Facebook or other social media sites, this 2nd Edition of Fa

      
	
      Facebook Ethnography: The Poststructural Ontology of Transnational (Im Migration Research

      Directory of Open Access Journals (Sweden)

      David Joseph Piacenti PhD

         2014-02-01

         Full Text Available This theoretical article discusses the creative utility of Facebook as a new ethnographic tool in which to study transnational (im migration. Facebook ethnography allows the (im migration researcher to transcend the four structural dualities that constrain transnational ethnographic research: (a geographic constraints, (b travel funding constraints, (c travel time constraints, and (d the logistical constraints of entrée into new ethnographic contexts. Facebook ethnography also allows the qualitative researcher to temporarily transcend the ontological structuralist dualities of traditional research methods, producing a new poststructural epistemological and ontological methodology.

      
	
      Facebook as a Digital Public Sphere: Processes of Colonization and Emancipation

      Directory of Open Access Journals (Sweden)

      Bjarki Valtysson

         2012-01-01

         Full Text Available In this article, Facebook, as a communicative space, is treated as a public sphere in order to identify processes of colonization and emancipation. The analysis focuses on Facebook’s communicative-structural contexts, in particular from the viewpoint of user terms, user manoeuvre, privacy/data use policy, and ownership and use of uploaded material. The analysis is also based on qualitative data from Danish Facebook users, where the focus was on the users’ motivation and use, their perceptions of ownership and consumerism, as well as their views on the public/private distinction that Facebook allows for/commands for. Theoretically, the article is grounded in Jürgen Habermas’ various writings on the public sphere, as well as ‘digital adaptations’ to his theory. When looked upon from the communicative-structural contexts, processes of colonization are apparent, particularly in the various grey zones identified in Facebook’s privacy/data use policy, its state-ments of rights and responsibilities and in the fashion in which users are treated as consumers. Even though the Danish Facebook users identified with this, they still conceive of Facebook as being an emancipative communicative space, as they prioritize different features of Facebook, namely networking, practical organisation, maintaining friendships, and leisure.

      
	
      The more friends, the less political talk? Predictors of Facebook discussions among college students.

      Science.gov (United States)

      Jang, S Mo; Lee, Hoon; Park, Yong Jin

         2014-05-01

         Although previous research has indicated that Facebook users, especially young adults, can cultivate their civic values by talking about public matters with their Facebook friends, little research has examined the predictors of political discussion on Facebook. Using survey data from 442 college students in the United States, this study finds that individual characteristics and network size influence college students' expressive behavior on Facebook related to two controversial topics: gay rights issues and politics. In line with previous studies about offline political discussion, the results show that conflict avoidance and ambivalence about target issues are negatively associated with Facebook discussions. Perhaps the most interesting finding is that users who have a large number of Facebook friends are less likely to talk about politics and gay rights issues on Facebook despite having access to increasing human and information resources. Theoretical implications of these findings and future directions are addressed.

      
	
      The burden of online friends: the effects of giving up Facebook on stress and well-being.

      Science.gov (United States)

      Vanman, Eric J; Baker, Rosemary; Tobin, Stephanie J

         2018-01-01

         People occasionally choose to cut themselves off from their online social network by taking extended breaks from Facebook. This study investigated whether abstaining from Facebook reduces stress but also reduces subjective well-being because of the resulting social disconnection. Participants (138 active Facebook users) were assigned to either a condition in which they were instructed to give up Facebook for 5 days or continue to use Facebook as normal. Perceived stress and well-being, as well as salivary cortisol, were measured before and after the test period. Relative to those in the Facebook Normal condition, those in the No Facebook condition experienced lower levels of cortisol and life satisfaction. Our results suggest that the typical Facebook user may occasionally find the large amount of social information available to be taxing, and Facebook vacations could ameliorate this stress-at least in the short term.

      
	
      Examining College Students' Uptake of Facebook through the Lens of Domestication Theory

      Science.gov (United States)

      Lohnes Watulak, Sarah; Whitfield, Dean

         2016-01-01

         Given the prevalence of social network sites (SNS) uptake among college students, and Facebook use in particular, we seek to understand the variety of ways in which Facebook is embedded in the routine, everyday lives of undergraduates. In addition to Facebook use, we aim to shed light on non-use; why do some American undergraduates choose to use…

      
	
      Psychopathological Processes Involved in Social Comparison, Depression, and Envy on Facebook

      OpenAIRE

      Aurel Pera

         2018-01-01

         Is Facebook utilization beneficial or detrimental for psychological well-being? I draw on outstanding research (e.g., Chou and Edge, 2012; Lin and Utz, 2015; Appel et al., 2016; Ehrenreich and Underwood, 2016; Vogel and Rose, 2016; Hu et al., 2017) to substantiate that examining other individuals’ positively presented material on Facebook may have detrimental consequences. Increasing comparisons on Facebook may generate feelings of envy, the latter being a significant process determining the ...

      
	
      Using Facebook for Health-related Research Study Recruitment and Program Delivery

      OpenAIRE

      Pedersen, Eric R.; Kurz, Jeremy

         2016-01-01

         Facebook has become an important tool for recruiting research participants and for program delivery. Given the wide use of Facebook, there is much potential for the site to help with recruitment efforts in both physical and behavioral health care arenas; reaching groups typically difficult to recruit and providing outreach to individuals that may not have received services elsewhere. Health studies using Facebook have generally reported success, including cost-effectiveness, recruitment of sa...

      
	
      Social media for physiotherapy clinics: considerations in creating a Facebook page

      OpenAIRE

      Ahmed, Osman; Claydon, L.S.; Ribeiro, D.C.; Arumugam, A.; Higgs, C.; Baxter, G.D.

         2013-01-01

         Social media websites play a prominent role in modern society, and the most popular of these websites is Facebook. Increasingly, physiotherapy clinics have begun to utilize Facebook in order to create pages to publicize their services. There are many factors to consider in the planning, implementing, and maintenance of Facebook pages for physiotherapy clinics, including ethical and privacy issues. The primary purpose of creating a page must be clearly defined, with dedicated clinicians given ...

      
	
      Loneliness and Facebook motives in adolescence : A longitudinal inquiry into directionality of effect

      NARCIS (Netherlands)

      Teppers, Eveline; Luyckx, Koen; Klimstra, Theo A.; Goossens, Luc

         

         The increasing popularity of Facebook among adolescents has stimulated research to investigate the relationship between Facebook use and loneliness, which is particularly prevalent in adolescence. The aim of the present study was to improve our understanding of the relationship between Facebook use

      
	
      Exploring the views of students on the use of Facebook in university teaching and learning

      OpenAIRE

      Donlan, Leah

         2012-01-01

         Facebook use among students is almost ubiquitous; however, its use for formal academic purposes remains contested. Through an online survey monitoring student use of module Facebook pages and focus groups, this study explores students' current academic uses of Facebook and their views on using Facebook within university modules. Students reported using Facebook for academic purposes, notably peer-peer communication around group work and assessment - a use not always conceptualised by students...

      
	
      Závislost adolescentů na sociální síti Facebook

      OpenAIRE

      Šopfová, Lucie

         2016-01-01

         This thesis deals with addictions among adolescents on the social network Face-book. The aim of the thesis is to identify the symptoms of the Facebook addiction between adolescents at the selected school. The main methodological instrument was a questionnaire survey, which found out that nearly one quarter of adolescents spend almost the entire day on Facebook, and further nearly double number of adolescents (44 %) spend more than 6 hours on Facebook, where mostly communicate with friends. In...

      
	
      Social support for physical activity-role of Facebook with and without structured intervention.

      Science.gov (United States)

      Cavallo, David N; Tate, Deborah F; Ward, Dianne S; DeVellis, Robert F; Thayer, Linden M; Ammerman, Alice S

         2014-12-01

         Despite their widespread use and extensive technical features, little is known about how to use online social networking sites to increase physical activity. This study aims to examine Facebook engagement among participants in the online social networking arm of a randomized controlled physical activity promotion trial (n = 67). Facebook communications were double coded and analyzed using ATLAS.ti. Regression procedures were used to determine predictors of Facebook use and associations between types of use and changes in perceived social support and physical activity. Changes in perceived social support and physical activity were more strongly associated with participants' individual Facebook use than use of the Facebook intervention group. The way social media sites are used in intervention design could have an impact on their effects. Including existing friends in interventions and using applications that incorporate intervention activities into a more naturalistic use of Facebook may improve the efficacy of future interventions.
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      Pharmacists on Facebook: online social networking and the profession.

      Science.gov (United States)

      Mattingly, T Joseph; Cain, Jeff; Fink, Joseph L

         2010-01-01

         To provide a brief history of Facebook and online social networking and discuss how it has contributed and can contribute in the future to a paradigm change in social communications. When student pharmacists complete school and enter practice, they encounter enhanced expectations to act appropriately and professionally. Facebook expands the dilemma of separating private and public life--a challenge for individuals in all professions. From the standpoint of a professional association, Facebook provides a tremendous opportunity to reach out to members in an unprecedented way. Pharmacy organizations are beginning to use these new tools to increase communication and dissemination of information. The popularity of Facebook has brought the issue of online social networking to the forefront of professional and organizational discussions. The issues of privacy, identity protection, and e-professionalism are likely to reappear as pharmacists and student pharmacists continue to communicate via online networks. The potential exists for organizations to harness this organizational and communication power for their own interests. Further study is needed regarding the interaction between online social networking applications and the profession of pharmacy.

      
	
      Research recruitment using Facebook advertising: big potential, big challenges.

      Science.gov (United States)

      Kapp, Julie M; Peters, Colleen; Oliver, Debra Parker

         2013-03-01

         To our knowledge, ours is the first study to report on Facebook advertising as an exclusive mechanism for recruiting women ages 35-49 years residing in the USA into a health-related research study. We directed our survey to women ages 35-49 years who resided in the USA exclusively using three Facebook advertisements. Women were then redirected to our survey site. There were 20,568,960 women on Facebook that met the eligibility criteria. The three ads resulted in 899,998 impressions with a reach of 374,225 women. Of the women reached, 280 women (0.075 %) clicked the ad. Of the women who clicked the ad, nine women (3.2 %) proceeded past the introductory page. Social networking, and in particular Facebook, is an innovative venue for recruiting participants for research studies. Challenges include developing an ad to foster interest without biasing the sample, and motivating women who click the ad to complete the survey. There is still much to learn about this potential method of recruitment.

      
	
      An assessment of professionalism on students' Facebook profiles.

      Science.gov (United States)

      Nason, K N; Byrne, H; Nason, G J; O'Connell, B

         2018-02-01

         With the advent of social media, healthcare professionals not only need to be conscious of professionalism in their face-to-face interactions but also in the electronic environment. The aim of this study was to assess the level of online professionalism on Facebook profiles available for public viewing of students from a dental school. A search was performed via a new Facebook account of all students in the University Dental School (dental hygiene, dental nursing, dental science and dental technology). Profiles were categorised as 'private' or 'public'. Demographic details and photographs/comments of unprofessional behaviour were recorded for each individual Facebook profile. Each profile was subsequently scored with regard to professionalism based on a previously published score. There are a total of 287 students in the dental school. Of these, 62% (n = 177) had a Facebook account. Three per cent (n = 6) had a public account (fully accessible) whilst 97% (n = 171) had a private account (limited access); 36% (n = 63) of students mentioned the dental school/hospital on their profile; 34% (n = 60) had questionable content on their profile whilst 3% (n = 6) had definite violations of professionalism on their profile; and 25% (n = 44) had unprofessional photographs on their profile. Of those with unprofessional content, 52% (n = 23) of these had a documented affiliation with the dental school also visible on their profile. There was a concerning level of unprofessional content visible on students' Facebook profiles. Students need to be fully aware of their professional responsibility in the setting of social media. © 2016 The Authors. European Journal of Dental Education Published by John Wiley & Sons Ltd.

      
	
      Policy considerations on Facebook: Agendas, coherence and communication patterns in the 2011 Danish parliamentary elections

      DEFF Research Database (Denmark)

      van Dalen, Arjen; Fazekas, Zoltan; Klemmensen, Robert

         2015-01-01

         Given the importance of issue competition in aWest European context and the growing use of Facebook in elections, this paper studies how politicians use Facebook to shape the campaign agenda.We analyze the issues addressed in 6,388 Facebook posts by candidates in the Danish 2011 parliamentary...... election. A limited share of Facebook updates is dedicated to issues. The Facebook agenda did not respond to standings in the polls, nor to the media agenda or public agenda. Comparing issue engagement of new candidates and rerunning candidates we find that the Facebook campaign agenda is not simply...

      
	
      Facebook pages as ’demo versions’ of issue publics

      DEFF Research Database (Denmark)

      Birkbak, Andreas

         

         ’political muscle’ through numbers. Second, these protests also focused on demonstrating harmful indirect consequences of a future payment ring by sharing news stories and other analyses that served to undermine the soundness of the payment ring. Third, these two kinds of demonstrations functioned as ’demoes...... of representative democracy are founded with a distinction between direct and indirect consequences of action (Dewey 1927), Facebook can be understood as an experimental issue public-generating device. In the payment ring controversy, several Facebook pages became spaces of ’demonstration’ in three senses...... is at stake in Facebook practices like these, then, it becomes useful to rethink publics as processes of on-going experimental inquiry into issues (Marres 2007)....

      
	
      Differential Influences of Depression and Personality Traits on the Use of Facebook

      Directory of Open Access Journals (Sweden)

      Sebastian Scherr

         2017-03-01

         Full Text Available Depressive symptoms are highly prevalent among younger populations and have been clearly associated with lowered activity in general. Focusing on Facebook use as an extremely popular leisure activity, this study examines the influence of depressive tendencies on the intensity of using Facebook by considering the moderating effects of relevant personality traits and different motivations associated with social network site (SNS use. Based on an online survey among 510 young Facebook users, this study shows that increasing depressive tendencies are associated with an increased frequency of posting status updates—most likely for negative reasons. Moderated mediation models show that the personality traits of neuroticism and extraversion only influence the motivations behind using Facebook and not the time spent on the SNS. Findings are also discussed with regard to novel digital help offers for Facebook users with depressive tendencies.

      
	
      A SOLIDÃO EM UTILIZADORES PORTUGUESES DO FACEBOOK

      Directory of Open Access Journals (Sweden)

      Paula Cristina Simões da Silva de Castro Reis

         2016-08-01

         Full Text Available Resumo Sendo o Facebook a rede social mais utilizada no nosso país, a pretensão deste estudo é compreender se esta atividade interfere nas amizades pessoais dos seus utilizadores, contribuindo para que os indivíduos se distanciem uns dos outros, conduzindo ao isolamento e, consequentemente, à solidão. Assim, torna-se pertinente avaliar se os indivíduos que passam mais tempo nas redes sociais percecionam níveis mais elevados de solidão, comparativamente aos que despendem menos tempo. A população deste estudo é constituída por utilizadores do Facebook, de nacionalidade portuguesa, com mais de 18 anos, sendo a amostra aleatória simples e constituída por 201 elementos de ambos os sexos. Foram aplicados um questionário sociodemográfico, um questionário relacionado com a utilização do Facebook e a Escala de Solidão da UCLA- Revised UCLA Loneliness Scale. Os dados mais significativos deste estudo prendem-se com um perfil de utilizador encontrado, bem como a constatação de maiores níveis de solidão em utilizadores que despendem mais tempo no Facebook.

      
	
      Advanced Melanoma Facebook Live Event

      Science.gov (United States)

      

         

         In case you missed it, watch this recent Facebook Live event about the current state of research and treatment for advanced stage melanoma. To learn more, see our evidence-based information about skin cancer, including melanoma.

      
	
      (In)visible threats? The third-person effect in perceptions of the influence of Facebook.

      Science.gov (United States)

      Paradise, Angela; Sullivan, Meghan

         2012-01-01

         The popularity of Facebook has generated numerous discussions on the individual-level effects of social networking. However, we know very little about people's perceptions of the effects of the most popular social networking site, Facebook. The current investigation reports the findings from a survey designed to help us better understand young people's estimates of the perceived negative effects of Facebook use on themselves and others in regard to three outcome categories: (1) personal relationships, (2) future employment opportunities, and (3) privacy. Congruent with Davidson's third-person effect theory, respondents, when asked about the three outcome categories, believed that the use of Facebook had a larger negative impact on others (e.g., "your closest friends," "younger people," "people in your Facebook network of friends," and "Facebook users in general") than on themselves. Overall, results were inconclusive when it came to the link between the third-person perceptual gap and support for enhanced regulation of Facebook. Implications and limitations of this research are discussed.

      
	
      Using Facebook for Health-related Research Study Recruitment and Program Delivery.

      Science.gov (United States)

      Pedersen, Eric R; Kurz, Jeremy

         2016-05-01

         Facebook has become an important tool for recruiting research participants and for program delivery. Given the wide use of Facebook, there is much potential for the site to help with recruitment efforts in both physical and behavioral health care arenas; reaching groups typically difficult to recruit and providing outreach to individuals that may not have received services elsewhere. Health studies using Facebook have generally reported success, including cost-effectiveness, recruitment of samples in brief periods of time, and ability to locate participants for follow-up research. Still, the use of Facebook for research and program delivery is a relatively new area that warrants more research attention and guidance around issues like validity of data, representativeness of samples, and protections of human subjects.

      
	
      The Double Conditioning of Political Participation: Grassroots Politics on Facebook. Conjunctions

      DEFF Research Database (Denmark)

      Schou, Jannick; Farkas, Johan; Hjelholt, Morten

         2015-01-01

         Th e emergence of social network sites as a part of everyday life has given rise to a number of debates on the demo-cratic potential aff orded by these technologies. Th is paper addresses political participation facilitated through Facebook from a practice-oriented perspective and presents a case...... of Facebook to facilitate political participation. Th e study fi nds that user participation on the Facebook page is ‘ double conditioned’ by the material structure of the social network site on the one hand and by the discourses articulated by the organisation and users on the other. Finally, the paper...... discusses the fi ndings and raises a number of problems and obstacles facing participatory grassroots organisations, such as Fight For Th e Future, when using Facebook....

      
	
      When Using Facebook to Avoid Isolation Reduces Perceived Social Support.

      Science.gov (United States)

      Lee, Eun-Ju; Cho, Eugene

         2018-01-01

         A survey (N = 316) examined how other-directed Facebook use driven by fear of social isolation affects users' perception of social support they possess. As predicted, those higher on fear of isolation were more likely to (a) closely monitor others' activities for self-evaluation (i.e., social comparison) and (b) regulate their self-presentation to garner social approval (i.e., other-directed self-presentation), but less likely to (c) express their true inner feelings and thoughts (i.e., inner-directed self-presentation) on Facebook. Social comparison, in turn, lowered perceived social support among heavy Facebook users, whereas inner-directed self-presentation heightened it. Other-directed self-presentation had no significant effect on perceived social support. Results indicate that the desire to avoid social isolation may paradoxically diminish perceived social support by promoting social comparison, while suppressing the expression of true self on Facebook.

      
	
      Unravelling Facebook: A Pedagogical Tool during the Syrian Crisis

      Science.gov (United States)

      Ramadan, Reem

         2017-01-01

         This paper aims to analyse the role of Facebook in academia during the Syrian crisis. Data were collected by means of an online survey from 726 students at Damascus University (Males = 446, Females = 280). Results indicated that Facebook facilitated communication and resource sharing in times of war and crisis where safe commuting posed a…

      
	
      THE PLACE OF FACEBOOK IN INTERNATIONAL SOCIAL NETWORK PORTFOLIO

      Directory of Open Access Journals (Sweden)

      ALIN CRISTIAN ISAC

         2012-12-01

         Full Text Available The paper aims to present a structure for social networks by various criteria, such as: user types, informational technology used as support and developed applications. Based on these elements, we presented Facebook not only in terms of user numbers and their evolution but also regarding the Facebook business, starting from share listing on international markets.

      
	
      More information than you ever wanted: does Facebook bring out the green-eyed monster of jealousy?

      Science.gov (United States)

      Muise, Amy; Christofides, Emily; Desmarais, Serge

         2009-08-01

         The social network site Facebook is a rapidly expanding phenomenon that is changing the nature of social relationships. Anecdotal evidence, including information described in the popular media, suggests that Facebook may be responsible for creating jealousy and suspicion in romantic relationships. The objectives of the present study were to explore the role of Facebook in the experience of jealousy and to determine if increased Facebook exposure predicts jealousy above and beyond personal and relationship factors. Three hundred eight undergraduate students completed an online survey that assessed demographic and personality factors and explored respondents' Facebook use. A hierarchical multiple regression analysis, controlling for individual, personality, and relationship factors, revealed that increased Facebook use significantly predicts Facebook-related jealousy. We argue that this effect may be the result of a feedback loop whereby using Facebook exposes people to often ambiguous information about their partner that they may not otherwise have access to and that this new information incites further Facebook use. Our study provides evidence of Facebook's unique contributions to the experience of jealousy in romantic relationships.

      
	
      The Dimensions of Facebook Addiction as Measured by Facebook Addiction Italian Questionnaire and Their Relationships with Individual Differences.

      Science.gov (United States)

      Caci, Barbara; Cardaci, Maurizio; Scrima, Fabrizio; Tabacchi, Marco Elio

         2017-04-01

         The studies reported analyze the factorial structure of Facebook Addiction Italian Questionnaire (FAIQ), a variant of 20-item Young's Internet Addiction Test (IAT). In Study 1, we tested FAIQ psychometric properties using exploratory factor analysis (EFA). In Study 2, we performed a confirmatory factor analysis (CFA) to verify the FAIQ factorial structure identified through EFA. Results from CFA confirm the presence of a four-factor model accounting for 58 percent of total variance, plus a general higher order factor that best fits the data. Further relationships between FAIQ factor scores, personality, and Facebook usage have been explored.

      
	
      Facebook Use Predicts Declines in Subjective Well-Being in Young Adults

      OpenAIRE

      Kross, Ethan; Verduyn, Philippe; Demiralp, Emre; Park, Jiyoung; Lee, David Seungjae; Lin, Natalie; Shablack, Holly; Jonides, John; Ybarra, Oscar

         2013-01-01

         Over 500 million people interact daily with Facebook. Yet, whether Facebook use influences subjective well-being over time is unknown. We addressed this issue using experience-sampling, the most reliable method for measuring in-vivo behavior and psychological experience. We text-messaged people five times per day for two-weeks to examine how Facebook use influences the two components of subjective well-being: how people feel moment-to-moment and how satisfied they are with their lives. Our re...

      
	
      Issues and Challenges on Venturing into Facebook Commerce

      OpenAIRE

      Caroline Sumathi; Manimekalai Jambulingam; Gobindran Raj Rajagopal

         2015-01-01

         The study examines the challenges encountered by small entrepreneurs when venturing into Facebook commerce. Social media has revolutionized not only our daily lives, but also the business world. This study involved 50 small entrepreneurs and adopted mixed method of quantitative and qualitative designs to collect data. The study revealed that lack of IT knowledge and set of cost significantly affected the respondents ‘decision to venture into Facebook commerce. However, many small entrepreneur...

      
	
      Piloting social engagement on a federal agency-administered Facebook page.

      Science.gov (United States)

      Chiu, Kimberly; Wagner, Lindsay; Choe, Lena; Chew, Catherine; Kremzner, Mary

         2016-01-01

         To evaluate the impact of a Federal drug information center initiating engagement with stakeholders on a Facebook Page administered by a Federal Agency. The U.S. Food and Drug Administration (FDA) Facebook page from July 21, 2014, to October 18, 2014. FDA's Division of Drug Information (DDI) in the Center for Drug Evaluation and Research (CDER) Office of Communications serves as a federal drug information center providing timely, accurate, and useful information on CDER initiatives and CDER-regulated products. We report a 90-day (July 21 to October 18, 2014) pilot during which DDI pharmacists monitored and moderated comments received on FDA's Facebook page to identify those warranting a reply. Once identified, DDI pharmacists replied within 2 business days. Impact was measured by comparing the average number of Likes, Shares, and Reach for Facebook posts before and after the pilot. Additional metrics collected include the number of DDI replies provided to stakeholders' comments and the number of DDI replies provided on time (within 2 business days). During the pilot, DDI contributed 14 posts. On average, each post reached 23,582 more individuals (an increase of 187% compared with pre-pilot posts). On average, each post also received 463 more Likes (450% increase) and 130 more Shares (271% increase). DDI pharmacists replied to 3% (121/3994) and hid 0.58% (23/3994) of Facebook comments received during the 90-day period. All actions were taken within 2 business days. Initiating social engagement had a positive impact on FDA's Facebook page. Published by Elsevier Inc.

      
	
      Impact of cognitive absorption on Facebook on students' achievement.

      Science.gov (United States)

      Rouis, Sana

         2012-06-01

         In the great expansion of the social networking activity, young people are the main users whose choices have vast influence. This study uses the flow theory to gauge the impact of Facebook usage on Tunisian students' achievements, with the presumption that the high usage level might reduce students' scholar achievements. The research design suggests that this impact would vary among students with different interests for the university and multitasking capabilities. Facebook usage would develop students' satisfaction with friends and family, which could enhance their academic performance. Analyses from 161 Tunisian students show that Facebook usage does not affect significantly students' academic performance and their satisfaction with the family, whereas it decreases their actual satisfaction with friends. Yet, a high level of satisfaction of the student with his family continues to enhance his academic performance. Overall, though, Facebook usage appears to do not have a significant effect on undergraduate students' academic performance. However, this interdependency is significantly moderated by the student's interest for the university and his multitasking capabilities. Students with multitasking skills and students with initial interest for the university might experience a positive effect of Facebook usage on their studies, as they keep control over their activity and make it a beneficial leisure activity. However, students who do not have these characteristics tend to not have any significant effect. Results help to understand the psychological attitude and consequent behavior of the youths on this platform. Implications, limitations, and further research directions are offered.
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      Social network utilization (Facebook) & e-Professionalism among medical students.

      Science.gov (United States)

      Jawaid, Masood; Khan, Muhammad Hassaan; Bhutto, Shahzadi Nisar

         2015-01-01

         To find out the frequency and contents of online social networking (Facebook) among medical students of Dow University of Health Sciences. The sample of the study comprised of final year students of two medical colleges of Dow University of Health Sciences - Karachi. Systematic search for the face book profiles of the students was carried out with a new Facebook account. In the initial phase of search, it was determined whether each student had a Facebook account and the status of account as ''private'' ''intermediate'' or ''public'' was also sought. In the second phase of the study, objective information including gender, education, personal views, likes, tag pictures etc. were recorded for the publicly available accounts. An in depth qualitative content analysis of the public profiles of ten medical students, selected randomly with the help of random number generator technique was conducted. Social networking with Facebook is common among medical students with 66.9% having an account out of a total 535 students. One fifth of profiles 18.9% were publicly open, 36.6% profiles were private and 56.9% were identified to have an intermediate privacy setting, having customized settings for the profile information. In-depth analysis of some public profiles showed that potentially unprofessional material mostly related to violence and politics was posted by medical students. The usage of social network (Facebook) is very common among students of the university. Some unprofessional posts were also found on students' profiles mostly related to violence and politics.

      
	
      Physicians, patients, and Facebook: Could you? Would you? Should you?

      Science.gov (United States)

      Peluchette, Joy V; Karl, Katherine A; Coustasse, Alberto

         2016-01-01

         This article investigates the opinions of physicians and patients regarding the use of Facebook to communicate with one another about health-related issues. We analyzed 290 comments posted on online discussion boards and found that most (51.7%) were opposed to physicians being Facebook "friends" with patients and many (42%) were opposed to physicians having any kind of Facebook presence. Some believed that health care organizations should have a social media policy and provide social media training. We conclude with suggestions for how health care administrators can provide assistance to physicians and effectively manage their social media presence.

      
	
      PRESENTASI DIRI PEKERJA RUMAH TANGGA PADA SITUS JEJARING SOSIAL FACEBOOK

      Directory of Open Access Journals (Sweden)

      Nuria Astagini

         2016-08-01

         Full Text Available Abstrak Pengguna situs jejaring sosial Facebook kini sudah merambah berbagai kalangan, mulai dari pemimpin negara, hingga para pekerja rumah tangga (PRT. Meski sering diasosiasikan sebagai kalangan kelas bawah, para pekerja rumah tangga  ini merupakan pengguna aktif situs jejaring sosial. Melalui metode penelitian kualitatif dengan wawancara mendalam kepada informan yang berprofesi sebagai pekerja rumah tangga; diketahui bahwa mereka menggunakan situs jejaring sosial Facebook karena Facebook telah menjadi pengganti sahabat atau teman dekat yang mereka miliki di dunia nyata. Oleh karena itu penting bagi informan untuk menampilkan diri secara berbeda pada halaman profil Facebook mereka. Kedua informan mempresentasikan diri pada situs jejaring sosial ini sesuai dengan peran, naskah dan kostum mereka masing-masing.  Hal ini terlihat melalui berbagai konten yang mereka unggah, interaksi yang terjalin melalui halaman profil dan foto-foto yag ditampilkan pada profil mereka. Adapun terkait dengan profesi mereka sebagai PRT, keduanya sama-sama melemahkan stigma negatif dengan tidak mengasosiasikan profil mereka dengan profesi sebagai pekerja rumah tangga. Keberhasilan pengelolaan kesan pada panggung depan dinilai melalui tanda suka (like dan komentar positif yang diberikan audience kepada informan. Bagi informan kedua hal ini merupakan bentuk perhatian dan penerimaan yang diberikan kepada mereka Kata kunci:Pekerja Rumah Tangga, Domestik, Facebook, Situs Jejaring Sosial, Presentasi Diri, Dramaturgi

      
	
      Current Uses (and Potential Misuses) of Facebook: An Online Survey in Physiotherapy.

      Science.gov (United States)

      Laliberté, Maude; Beaulieu-Poulin, Camille; Campeau Larrivée, Alexandre; Charbonneau, Maude; Samson, Émilie; Ehrmann Feldman, Debbie

         2016-01-01

         In recent years, the use of social media such as Facebook has become extremely popular and widespread in our society. Among users are health care professionals, who must develop ways to extend their professionalism online. Before issuing formal guidelines, policies, or recommendations to guide online behaviours, there is a need to know to what extent Facebook influences the professional life of physiotherapy professionals. Our goal was to explore knowledge and behaviour that physiotherapists and physical rehabilitation therapists practicing in Quebec have of Facebook. We used an empirical cross-sectional online survey design (n=322, response rate 4.5%). The results showed that 84.3% of physiotherapy professionals had a Facebook account. Almost all had colleagues or former colleagues as Facebook friends, 21% had patients as friends, and 27% had employers as friends. More than a third of workplaces had clinic pages with information intended for the public. Regarding workplace Facebook policies, 37.3% said that there was no policy and another 41.6% were not aware whether there was one or not. There appears to be a need to establish guidelines regarding the use of social media for physiotherapy professionals to ensure maintenance of professionalism and ethical conduct.

      
	
      Exploring the Views of Students on the Use of Facebook in University Teaching and Learning

      Science.gov (United States)

      Donlan, Leah

         2014-01-01

         Facebook use among students is almost ubiquitous; however, its use for formal academic purposes remains contested. Through an online survey monitoring student use of module Facebook pages and focus groups, this study explores students' current academic uses of Facebook and their views on using Facebook within university modules. Students reported…

      
	
      Facebook usage on smartphones and gray matter volume of the nucleus accumbens.

      Science.gov (United States)

      Montag, Christian; Markowetz, Alexander; Blaszkiewicz, Konrad; Andone, Ionut; Lachmann, Bernd; Sariyska, Rayna; Trendafilov, Boris; Eibes, Mark; Kolb, Julia; Reuter, Martin; Weber, Bernd; Markett, Sebastian

         2017-06-30

         A recent study has implicated the nucleus accumbens of the ventral striatum in explaining why online-users spend time on the social network platform Facebook. Here, higher activity of the nucleus accumbens was associated with gaining reputation on social media. In the present study, we touched a related research field. We recorded the actual Facebook usage of N=62 participants on their smartphones over the course of five weeks and correlated summary measures of Facebook use with gray matter volume of the nucleus accumbens. It appeared, that in particular higher daily frequency of checking Facebook on the smartphone was robustly linked with smaller gray matter volumes of the nucleus accumbens. The present study gives additional support for the rewarding aspects of Facebook usage. Moreover, it shows the feasibility to include real life behavior variables in human neuroscientific research. Copyright © 2017 Elsevier B.V. All rights reserved.

      
	
      Impact of facebook addiction on narcissistic behavior and self-esteem among students.

      Science.gov (United States)

      Malik, Sadia; Khan, Maheen

         2015-03-01

         To investigate the relationship between Facebook addiction, narcissism and self-esteem and to see if gender played any role in this equation. The correlational study was conducted from February to March 2013 at the Department of Psychology, University of Sargodha, Punjab, Pakistan. Using convenient sampling, two equal groups of male and female students were enrolled from different departments of the university. Bergen Facebook Addiction Scale, Hypersensitive Narcissism Scale and Rosenberg's Self-esteem Scale were used for evaluation. SPSS 17 was used for statistical analysis. Of the 200 subjects in the study, 100(50%) each were males and females. Facebook addiction was positively correlated with narcissism(r=0.20; p0.05). Facebook addiction was a significant predictor of narcissistic behaviour (b=0.202; p0.05 each). Facebook addiction was a significant predictor of narcissistic behaviour and low levels of self-esteem among students.

      
	
      The role of Facebook in the process of acquiring information. Own research study

      Directory of Open Access Journals (Sweden)

      Malwina Popiołek

         2015-09-01

         Full Text Available This paper focuses on the social network sites (SNSs, especially on Facebook, and their role in people’s daily life. It focuses on people who are statistically not at risk of the digital exclusion (young and still educating. Here are presented conclusions of the author's own research focusing on the role of Facebook in daily life of a group of its users. Research was done as an experiment. The purpose of the study was to find out if students, who use Facebook, could stop to do it temporarily. Facebook is here regarded as a main source of various kinds of information, both private and public. In this article the author tries to prove that Facebook is one of the primary channels of information flow

      
	
      Aprendizaje informal a través de Facebook entre alumnos eslovenos

      Directory of Open Access Journals (Sweden)

      Karmen Erjavec

         2013-08-01

         Full Text Available Teniendo en cuenta que la investigación ha descuidado el estudio de cómo los alumnos de primaria hacen uso de Facebook para el aprendizaje informal y cómo potencia el capital social, el presente trabajo intenta llenar dicho vacío con sesenta entrevistas en profundidad y el protocolo de pensamientos en voz alta con alumnos de escuelas primarias eslovenas. Para analizar el perfil de Facebook también incluimos un análisis de contenido. Los resultados del estudio demuestran que los alumnos eslovenos con frecuencia utilizan Facebook para el aprendizaje informal. El estudio no solo muestra que los estudiantes son conscientes del uso de Facebook para el aprendizaje y lo utilizan en primer lugar como apoyo social, sino también ofrece muestras de intercambio práctico de información, aprendizaje de tecnología, (autoevaluación, apoyo emocional, organización de grupo de trabajo y comunicación con los profesores. Con el uso de Facebook, los estudiantes adquieren competencias relacionales y vinculación de capital social, pues mantienen una amplia red de lazos débiles, capaz de generar relaciones más profundas con apoyo emocional y fuentes de unión. Las principales diferencias entre los participantes se refieren a la expresión del apoyo emocional. Las participantes femeninas prefieren Facebook para dichos fines y expresan con más habilidad sus emociones. El estudio muestra además que nuestros participantes perciben una conexión entre el uso de Facebook y el conocimiento y destrezas que ellos pensaban que sus profesores valoraban en la escuela.

      
	
      Psychiatric illness and facebook: a case report.

      Science.gov (United States)

      Veretilo, Pavel; Billick, Stephen Bates

         2012-09-01

         There is relatively little content available addressing the use of social media, such as Facebook in psychiatric populations. There has been significant growth of various social media websites in the last 10 years, such as Facebook, and yet little is written about their overall impact on this population. There are articles in the scientific literature about the use of social media in adolescents and young adults and also about its use among physicians and medical students. This article reviews the literature addressing social media and describes a therapeutic interaction with a patient with significant psychiatric comorbities and his use of social media. Furthermore, this is a unique example in current literature of an overall positive interaction and social improvement of this patient in large degree due to his use of Facebook. Physicians themselves must be very cautious in their interaction with patients online and especially via social media, while acknowledging that social media can serve as a spring board for more reclusive patients into greater societal integration.

      
	
      Determinants of the Intention to Protect Personal Information among Facebook Users

      Directory of Open Access Journals (Sweden)

      Bum Soo Chon

         2018-02-01

         Full Text Available This study aimed to examine predictors of the intention to protect personal information on Facebook. We conducted an online survey of 679 Facebook users in the Republic of Korea. The findings of this study showed that usefulness and ease of use had significant effects on attitudes toward protection behavior. The results also revealed that risk factors (privacy risk severity and vulnerability had significant effects on protective behaviors. Based on our findings, we discussed the information protection of privacy on Facebook.

      
	
      A case study of Facebook marketing approaches of two Nepali companies

      OpenAIRE

      Aryal, Sudeep Bhushan

         2012-01-01

         Facebook marketing as a social media is an online communication that creates an avenue for companies to reach out to their customers. Nowadays, Facebook has become an effective and cheap medium to market products and services with higher positive results and feedbacks. The main objective of this thesis was to explore whether two Nepali companies Muncha.com and Thamel.com are able to promote their goods and services through Facebook or not. Moreover, this thesis will also study the overall...

      
	
      The use of Facebook in medical education – A literature review

      Directory of Open Access Journals (Sweden)

      Pander, Tanja

         2014-08-01

         Full Text Available [english] Background: The vogue of social media has changed interpersonal communication as well as learning and teaching opportunities in medical education. The most popular social media tool is Facebook. Its features provide potentially useful support for the education of medical students but it also means that some new challenges will have to be faced. Aims: This review aimed to find out how Facebook has been integrated into medical education. A systematical review of the current literature and grade of evidence is provided, research gaps are identified, links to prior reviews are drawn and implications for the future are discussed.Method: The authors searched six databases. Inclusion criteria were defined and the authors independently reviewed the search results. The key information of the articles included was methodically abstracted and coded, synthesized and discussed in the categories study design, study participants’phase of medical education and study content.Results: 16 articles met all inclusion criteria. 45-96% of health care professionals in all phases of their medical education have a Facebook profile. Most studies focused on Facebook and digital professionalism. Unprofessional behavior and privacy violations occurred in 0.02% to 16%. In terms of learning and teaching environment, Facebook is well accepted by medical students. It is used to prepare for exams, share online material, discuss clinical cases, organize face-to-face sessions and exchange information on clerkships. A few educational materials to teach Facebook professionalism were positively evaluated. There seems to be no conclusive evidence as to whether medical students benefit from Facebook as a learning environment on higher competence levels.Discussion: Facebook influences a myriad of aspects of health care professionals, particularly at undergraduate and graduate level in medical education. Despite an increasing number of interventions, there is a lack of

      
	
      The use of Facebook in medical education – A literature review

      Science.gov (United States)

      Pander, Tanja; Pinilla, Severin; Dimitriadis, Konstantinos; Fischer, Martin R.

         2014-01-01

         Background: The vogue of social media has changed interpersonal communication as well as learning and teaching opportunities in medical education. The most popular social media tool is Facebook. Its features provide potentially useful support for the education of medical students but it also means that some new challenges will have to be faced. Aims: This review aimed to find out how Facebook has been integrated into medical education. A systematical review of the current literature and grade of evidence is provided, research gaps are identified, links to prior reviews are drawn and implications for the future are discussed. Method: The authors searched six databases. Inclusion criteria were defined and the authors independently reviewed the search results. The key information of the articles included was methodically abstracted and coded, synthesized and discussed in the categories study design, study participants’phase of medical education and study content. Results: 16 articles met all inclusion criteria. 45-96% of health care professionals in all phases of their medical education have a Facebook profile. Most studies focused on Facebook and digital professionalism. Unprofessional behavior and privacy violations occurred in 0.02% to 16%. In terms of learning and teaching environment, Facebook is well accepted by medical students. It is used to prepare for exams, share online material, discuss clinical cases, organize face-to-face sessions and exchange information on clerkships. A few educational materials to teach Facebook professionalism were positively evaluated. There seems to be no conclusive evidence as to whether medical students benefit from Facebook as a learning environment on higher competence levels. Discussion: Facebook influences a myriad of aspects of health care professionals, particularly at undergraduate and graduate level in medical education. Despite an increasing number of interventions, there is a lack of conclusive evidence in terms of

      
	
      Facebook, Twitter, Instagram, Pinterest – nowe perspektywy badawcze

      Directory of Open Access Journals (Sweden)

      Maria Czarkowska

         2017-12-01

         Full Text Available Facebook, Twitter, Instagram, Pinterest – new research perspectivesThe goal of this paper is to present the vast array of content that is emerging within social media platforms: Facebook, Twitter, Instagram and Pinterest and analyze the ways in which they can be classified. This is a review of the available interdisciplinary methods and factors that should be taken into consideration when researching the genelogy of the texts that arise in the network. The Internet has changed the face of social communication. It has highlighted processes that were much less visible before. The challenge for researchers is to analyze the enormous amount of content and incorporate it into a classification system. Above all, statements made on social media platforms, such as Facebook, Twitter, Instagram and Pinterest, require analysis. Previous attempts to systematize them did not correspond to the reality of the network. Research on the Internet genres and communication forms requires the use of relevant analytical tools and interdisciplinary approaches.   Facebook, Twitter, Instagram, Pinterest – nowe perspektywy badawczeCelem publikacji jest zaprezentowanie ogromnej liczby różnorodnych treści, które powstają w ramach platform społecznościowych: Facebook, Twitter, Instagram i Pinterest, oraz analiza dostępnych sposobów ich klasyfikacji. Chodzi zatem o przegląd dostępnych interdyscyplinarnych metod i czynników, które warto brać pod uwagę przy badaniach genologicznych tekstów, które powstają w sieci. Internet zmienił oblicze społecznej komunikacji. Uwypuklił procesy, które do tej pory nie były tak widoczne. Wyzwaniem dla badaczy jest analiza ogromnej ilości treści i ujęcie ich w system klasyfikacji. Analizy wymagają przede wszystkim komunikaty powstające w ramach mediów społecznościowych, takich jak Facebook, Twitter, Instagram i Pinterest. Dotychczasowe próby systematyzacji nie odpowiadały realiom sieci. Badania form

      
	
      Factors Contributing to Student Engagement in an Instructional Facebook Group for Undergraduate Mathematics

      Science.gov (United States)

      Gregory, Peter L.; Gregory, Karen M.; Eddy, Erik R.

         2016-01-01

         This study investigates factors contributing to student engagement in an educational Facebook group. The study is based on survey results of 138 undergraduate mathematics students at a highly diverse urban public university. Survey measures included engagement in the Facebook group, access to Facebook, comfort using technology, and interest in the…

      
	
      Platformed antagonism: Racist discourses on fake Muslim Facebook pages

      DEFF Research Database (Denmark)

      Farkas, Johan; Schou, Jannick; Neumayer, Christina

         2018-01-01

         This research examines how fake identities on social media create and sustain antagonistic and racist discourses. It does so by analysing 11 Danish Facebook pages, disguised as Muslim extremists living in Denmark, conspiring to kill and rape Danish citizens. It explores how anonymous content...... producers utilize Facebook's socio-technical characteristics to construct, what we propose to term as, platformed antagonism. This term refers to socio-technical and discursive practices that produce new modes of antagonistic relations on social media platforms. Through a discourse-theoretical analysis...... of posts, images, 'about' sections and user comments on the studied Facebook pages, the article highlights how antagonism between ethno-cultural identities is produced on social media through fictitious social media accounts, prompting thousands of user reactions. These findings enhance our current...

      
	
      Relationship between Facebook use and problematic Internet use among college students.

      Science.gov (United States)

      Kittinger, Robert; Correia, Christopher J; Irons, Jessica G

         2012-06-01

         The popularity of Facebook and other online social-networking sites has led to research on the potential risks of use, including Internet addiction. Previous studies have reported that between 8 percent and 50 percent of college students report problems consistent with Internet addiction. The current study assessed a range of variables related to Facebook use, and sought to determine how the use of Facebook relates to problematic Internet use. Undergraduate participants (N=281, 72 percent women) completed a battery of self-report measures, including the Internet Addiction Test, via an online interface. The results of the current study suggest that a sizable minority of students experience problems related to Internet use and that the use of Facebook may contribute to the severity of symptoms associated with Internet addiction.

      
	
      STUDENT ON FACEBOOK THROUGH USES AND GRATIFICATIONS PERSPECTIVES

      OpenAIRE

      Bhakti, Sufri Eka

         2015-01-01

         Students on social network sites have dramatically increased in recent years. Online media such as Facebook, Twitter and My Space allows millions of students to create their personal profiles and also learn about acquaintances. Using the uses and gratification theory approach, the study was written with the intent of discovering study about common reason for Facebook use based on Uses and Gratifications Perspective (McQuail, 1983). The study purposed to find out the important activities on Fa...

      
	
      Purposive facebook recruitment endows cost-effective nutrition education program evaluation.

      Science.gov (United States)

      Lohse, Barbara; Wamboldt, Patricia

         2013-08-15

         Recent legislation established a requirement for nutrition education in federal assistance programs to be evidence-based. Recruitment of low-income persons to participate and evaluate nutrition education activities can be challenging and costly. Facebook has been shown to be a cost-effective strategy to recruit this target audience to a nutrition program. The purpose of our study was to examine Facebook as a strategy to recruit participants, especially Supplemental Nutrition Assistance Program Education (SNAP-Ed) eligible persons, to view and evaluate an online nutrition education program intended to be offered as having some evidence base for SNAP-Ed programming. English-speaking, low-income Pennsylvania residents, 18-55 years with key profile words (eg, Supplemental Nutrition Assistance Program, Food bank), responded to a Facebook ad inviting participation in either Eating Together as a Family is Worth It (WI) or Everyone Needs Folic Acid (FA). Participants completed an online survey on food-related behaviors, viewed a nutrition education program, and completed a program evaluation. Facebook set-up functions considered were costing action, daily spending cap, and population reach. Respondents for both WI and FA evaluations were similar; the majority were white, Cost per completed evaluation was US $25.48; cost per low-income completer was US $39.92. Results were similar for the FA evaluation; 795 Facebook users clicked on the ad with 110 unique site visitors, and 73 completing the evaluation (ie, 73/795, 9.2% of ad clickers and 73/110, 66% of site visitors completed the evaluation). Cost per valid completed survey with program evaluation was US $18.88; cost per low-income completer was US $27.53. With Facebook we successfully recruited low-income Pennsylvanians to online nutrition program evaluations. Benefits using Facebook as a recruitment strategy included real-time recruitment management with lower costs and more efficiency compared to previous data from
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      Consumer’s Participation on Brand Pages on Facebook

      Directory of Open Access Journals (Sweden)

      Bianca MITU

         2014-06-01

         Full Text Available  The focus of this study is to analyze consumer’s participation and communication in the online brand communities on Facebook. This type of brand community represents a subgroup of virtual communities, which is known as communities of consumption or fan clubs (Kozinets 1999, Szmigin et al. 2005. Understanding consumer relationships in such communities is important for the success of both the brand and the community. The aim of our study is to investigate how and in what sense consumers participate and communicate with one another via online brand communities, so as to explore the nature of the consumer’s participation on brand pages on Facebook. Also, we aim to investigate the importance of the Facebook fan page as a tool for a company’s business strategy. n order to investigate all these different aspects, a quantitative audience research was conducted, using a structured questionnaire.

      
	
      FCJ-170 Challenging Hate Speech With Facebook Flarf: The Role of User Practices in Regulating Hate Speech on Facebook

      Directory of Open Access Journals (Sweden)

      Benjamin Abraham

         2014-12-01

         Full Text Available This article makes a case study of ‘flarfing’ (a creative Facebook user practice with roots in found-text poetry in order to contribute to an understanding of the potentials and limitations facing users of online social networking sites who wish to address the issue of online hate speech. The practice of ‘flarfing’ involves users posting ‘blue text’ hyperlinked Facebook page names into status updates and comment threads. Facebook flarf sends a visible, though often non-literal, message to offenders and onlookers about what kinds of speech the responding activist(s find (unacceptable in online discussion, belonging to a category of agonistic online activism that repurposes the tools of internet trolling for activist ends. I argue this practice represents users attempting to ‘take responsibility’ for the culture of online spaces they inhabit, promoting intolerance to hate speech online. Careful consideration of the limits of flarf's efficacy within Facebook’s specific regulatory environment shows the extent to which this practice and similar responses to online hate speech are constrained by the platforms on which they exist.

      
	
      Student Attitudes and Perceptions of Using Facebook for Language Learning

      Science.gov (United States)

      Gamble, Craig; Wilkins, Michael

         2014-01-01

         This research provides insight into Japanese students' perceptions and attitudes of participating in activities through Facebook for language learning. In addition, the authors discuss the overall implications of and potential uses for Facebook in the field of second language learning and teaching. Ninety-seven students from three private…

      
	
      Using Facebook Data to Turn Introductory Statistics Students into Consultants

      Science.gov (United States)

      Childers, Adam F.

         2017-01-01

         Facebook provides businesses and organizations with copious data that describe how users are interacting with their page. This data affords an excellent opportunity to turn introductory statistics students into consultants to analyze the Facebook data using descriptive and inferential statistics. This paper details a semester-long project that…

      
	
      Faces On Facebook Associated Factors In Choosing The Facebook Profile Picture By Young Adults In SLIATE

      Directory of Open Access Journals (Sweden)

      N. D. Gunasekara

         2015-08-01

         Full Text Available This is a preliminary study which focuses on Facebook profile picture from two different perspectives selection and substitution. It attempt to identify amp evaluate the related variables that has an impact on profile picture selection. Participants include 309 male and female Facebook users between the ages of 18 to 34 who are enrolled in a higher education institute in Sri Lanka. The analysis finds that profile picture categories differ according to gender. Majority of the males prefer to use their own close up photo while female equally like to use their own close up photo or a photo of a celebrity. Profile picture category did not significantly vary by age perhaps because of less variation in the age group considered. But it depends on the appearance Facebook user is trying to convey through the profile picture. The individuals who post their own close up photos believe that they appear attractive. The individuals who feel that they look happy are uploading photos with their friends mostly. Most of the individuals change their profile picture when they find a better picture. Reason for changing the profile picture vary according to the age. The males believe they can build an impression about themselves through the profile picture whilst the females respond is neutral. Implications of these findings as well as suggestions for future research are discussed.

      
	
      The Role of Attachment in Facebook Usage: A Study of Canadian College Students

      Science.gov (United States)

      Teo, Timothy; Doleck, Tenzin; Bazelais, Paul

         2018-01-01

         Considering the increasingly ubiquitous and frequent use of Facebook among college students, this study sought to explicate and unravel the salient determinants of Facebook use. Specifically, the main goal was to ascertain the factors influencing "Collège d'enseignement général et professionnel" (CEGEP) students' Facebook use, for which…

      
	
      Attitudes of Crohn's Disease Patients: Infodemiology Case Study and Sentiment Analysis of Facebook and Twitter Posts.

      Science.gov (United States)

      Roccetti, Marco; Marfia, Gustavo; Salomoni, Paola; Prandi, Catia; Zagari, Rocco Maurizio; Gningaye Kengni, Faustine Linda; Bazzoli, Franco; Montagnani, Marco

         2017-08-09

          found between the experts' opinion and the software tool. We show how data posted on Facebook by Crohn's disease patients are a useful dataset to understand the patient's perspective on the specific treatment with Infliximab. The genuine, nonmedically influenced patients' opinion obtained from Facebook pages can be easily reviewed by experts from different research backgrounds, with a substantial agreement on the classification of patients' sentiment. The described method allows a fast collection of big amounts of data, which can be easily analyzed to gain insight into the patients' perspective on a specific medical therapy. ©Marco Roccetti, Gustavo Marfia, Paola Salomoni, Catia Prandi, Rocco Maurizio Zagari, Faustine Linda Gningaye Kengni, Franco Bazzoli, Marco Montagnani. Originally published in JMIR Public Health and Surveillance (http://publichealth.jmir.org), 09.08.2017.

      
	
      What People "Like": Analysis of Social Media Strategies Used by Food Industry Brands, Lifestyle Brands, and Health Promotion Organizations on Facebook and Instagram.

      Science.gov (United States)

      Klassen, Karen Michelle; Borleis, Emily S; Brennan, Linda; Reid, Mike; McCaffrey, Tracy A; Lim, Megan Sc

         2018-06-14

         Health campaigns have struggled to gain traction with young adults using social media, even though more than 80% of young adults are using social media at least once per day. Many food industry and lifestyle brands have been successful in achieving high levels of user engagement and promoting their messages; therefore, there may be lessons to be learned by examining the successful strategies commercial brands employ. This study aims to identify and quantify social media strategies used by the food industry and lifestyle brands, and health promotion organizations across the social networking sites Facebook and Instagram. The six most engaging posts from the 10 most popular food industry and lifestyle brands and six health promotion organizations were included in this study. A coding framework was developed to categorize social media strategies, and engagement metrics were collected. Exploratory linear regression models were used to examine associations between strategies used and interactions on Facebook and Instagram. Posts from Facebook (143/227, 63.0%) and Instagram (84/227, 37.0%) were included. Photos (64%) and videos (34%) were used to enhance most posts. Different strategies were most effective for Facebook and Instagram. Strategies associated with higher Facebook interactions included links to purchasable items (beta=0.81, 95% CI 0.50 to 1.13, PInstagram (beta=0.50, 95% CI 0.05 to 0.95, P=.03). Instagram interactions were negatively associated with weight loss (beta=-1.45, 95% CI -2.69 to -0.21, P=.02) and other content (beta=-0.81, 95% CI -1.57 to -.06, P=.04) compared with food content. Health promotion professionals and organizations can improve engagement using positive messaging and tailoring posts appropriate for different social media channels. ©Karen Michelle Klassen, Emily S Borleis, Linda Brennan, Mike Reid, Tracy A McCaffrey, Megan SC Lim. Originally published in the Journal of Medical Internet Research (http://www.jmir.org), 14.06.2018.

      
	
      Facebook as a Surveillance Tool: From the Perspective of the User

      OpenAIRE

      Ekaterina Petrovna Netchitailova

         2012-01-01

         With the increasing use of online social networks such as Facebook in recent years, a lot of research has been focussing on the privacy issue of the network. The main question being asked is: how do users navigate their privacy on Facebook? While this research has been very important for the understanding of the privacy issue on Facebook, it also has the tendency to focus entirely on the user and look at personal information revelation, ignoring societal aspects, such as capitalism and the ch...

      
	
      Sintomatologia depressiva e ansiosa em utilizadores portugueses do Facebook

      Directory of Open Access Journals (Sweden)

      Susana Amorim

         2017-01-01

         Full Text Available El Facebook se ha convertido en una de las herramientas más importantes de comu - nicación actual. Esta red social permite a los usuarios la interrelación, el intercambio de información y el sentido de pertenencia a un grupo o estilo social. En este estudio, se ha evaluado la sintomatología depresiva y ansiosa en los usuarios portugueses del Facebook. La muestra está compuesta de 201 usuarios portugueses del Face - book (123 del sexo femenino y 78 del sexo masculino con edades entre los 18 y los 73 años. Para llevar a cabo este trabajo, fueron hechos dos cuestionarios (uno socio- demográfico y el otro relativo al uso del Facebook, el Inventario de Depresión de Beck y la Escala de Autoevaluación de Ansiedad de Zung. Los resultados confirman que los valores de ansiedad y depresión varían de acuerdo con las variables sociode- mográficas, pero invalidan un aumento en los valores de ansiedad y depresión en los usuarios portugueses del Facebook.

      
	
      Facebook Application Development with Graph API Cookbook

      CERN Document Server

      Srivastava, Shashwat

         2011-01-01

         Written in a cookbook style, this book offers solutions using a recipe-based approach. Each recipe contains step-by-step instructions followed by an analysis of what was done in each task and other useful information. The cookbook approach means you can dive into whatever recipes you want in no particular order. The book provides tips and tricks to the most common problems and scenarios faced in Facebook Application Development. This book is written for Facebook developers ranging from novice to expert. It uses PHP, HTML and jQuery, the most commonly used platforms, to build applications in Fa

      
	
      Facebook and Twitter For Seniors For Dummies

      CERN Document Server

      Collier, Marsha

         2010-01-01

         A fun and easy social media guide for the over-55 set. People over 55 were the fastest-growing user group on Facebook in the first half of 2009, and they're flocking to Twitter at a faster rate than their under-20 grandchildren. From basic information about establishing an Internet connection to rediscovering old friends, sharing messages and photos, and keeping in touch instantly with Twitter, this book by online expert Marsha Collier helps seniors jump right into social media.: Seniors are recognizing the communication possibilities of Facebook and Twitter and are signing up in record number

      
	
      Facebook apps for smoking cessation: a review of content and adherence to evidence-based guidelines.

      Science.gov (United States)

      Jacobs, Megan A; Cobb, Caroline O; Abroms, Lorien; Graham, Amanda L

         2014-09-09

         Facebook is the most popular social network site, with over 1 billion users globally. There are millions of apps available within Facebook, many of which address health and health behavior change. Facebook may represent a promising channel to reach smokers with cessation interventions via apps. To date, there have been no published reports about Facebook apps for smoking cessation. The purpose of this study was to review the features and functionality of Facebook apps for smoking cessation and to determine the extent to which they adhere to evidence-based guidelines for tobacco dependence treatment. In August 2013, we searched Facebook and three top Internet search engines using smoking cessation keywords to identify relevant Facebook apps. Resultant apps were screened for eligibility (smoking cessation-related, English language, and functioning). Eligible apps were reviewed by 2 independent coders using a standardized coding scheme. Coding included content features (interactive, informational, and social) and adherence to an established 20-item index (possible score 0-40) derived from the US Public Health Service's Clinical Practice Guidelines for Treating Tobacco Use and Dependence. We screened 22 apps for eligibility; of these, 12 underwent full coding. Only 9 apps were available on Facebook. Facebook apps fell into three broad categories: public pledge to quit (n=3), quit-date-based calculator/tracker (n=4), or a multicomponent quit smoking program (n=2). All apps incorporated interactive, informational, and social features except for two quit-date-based calculator/trackers apps (lacked informational component). All apps allowed app-related posting within Facebook (ie, on self/other Facebook profile), and four had a within-app "community" feature to enable app users to communicate with each other. Adherence index summary scores among Facebook apps were low overall (mean 15.1, SD 7.8, range 7-30), with multicomponent apps scoring the highest. There are few

      
	
      Lounasravintolan Facebook-mainoskampanja

      OpenAIRE

      Nguyen, Thao

         2017-01-01

         Ravintolalle tärkein tehtävä ravintolan ylläpitoon on asiakashankinta, sillä juuri asiakkaat tuovat ravintolalle kassavirtaa. Uudet potentiaaliset asiakkaat ovat edellytys ravintolan kasvuun. Opinnäytetyön tavoitteena oli viedä toimeksiantajan yritys, joka on helsinkiläinen vegaani lounasravintola, syvempään some- eli sosiaalisen median maailmaan ja sitä kautta luoda Facebook-mainoskampanja potentiaalisten asiakkaiden houkuttelemiseen. Samalla saadaan selville oliko kampanjasta mitään hy...

      
	
      Markkinointi murroksessa: Mistä on toimiva Facebook-markkinointi tehty? : Case: Infokone Oy

      OpenAIRE

      Korhonen, Taneli

         2010-01-01

         Opinnäytetyön tavoitteena oli kartoittaa Facebook-markkinoinnin toimivia käytänteitä B2B-yritykselle. Tutkimuksessa saatuja tuloksia on tarkoitus käyttää apuna toimeksiantaja Infokone Oy:n Facebook-strategian suunnittelussa. Käytetty tutkimusote oli kvalitatiivinen eli laadullinen tutkimus ja tutkimusmenetelmä teemahaastattelu. Tutkimukseen haastateltiin syys–lokakuussa 2010 kolmea B2B-yrityksen edustajaa, jotka olivat olleet mukana toteuttamassa edustamansa yrityksen Facebook-markkinoint...

      
	
      Representation of Tinnitus in the US Newspaper Media and in Facebook Pages: Cross-Sectional Analysis of Secondary Data.

      Science.gov (United States)

      Manchaiah, Vinaya; Ratinaud, Pierre; Andersson, Gerhard

         2018-05-08

         When people with health conditions begin to manage their health issues, one important issue that emerges is the question as to what exactly do they do with the information that they have obtained through various sources (eg, news media, social media, health professionals, friends, and family). The information they gather helps form their opinions and, to some degree, influences their attitudes toward managing their condition. This study aimed to understand how tinnitus is represented in the US newspaper media and in Facebook pages (ie, social media) using text pattern analysis. This was a cross-sectional study based upon secondary analyses of publicly available data. The 2 datasets (ie, text corpuses) analyzed in this study were generated from US newspaper media during 1980-2017 (downloaded from the database US Major Dailies by ProQuest) and Facebook pages during 2010-2016. The text corpuses were analyzed using the Iramuteq software using cluster analysis and chi-square tests. The newspaper dataset had 432 articles. The cluster analysis resulted in 5 clusters, which were named as follows: (1) brain stimulation (26.2%), (2) symptoms (13.5%), (3) coping (19.8%), (4) social support (24.2%), and (5) treatment innovation (16.4%). A time series analysis of clusters indicated a change in the pattern of information presented in newspaper media during 1980-2017 (eg, more emphasis on cluster 5, focusing on treatment inventions). The Facebook dataset had 1569 texts. The cluster analysis resulted in 7 clusters, which were named as: (1) diagnosis (21.9%), (2) cause (4.1%), (3) research and development (13.6%), (4) social support (18.8%), (5) challenges (11.1%), (6) symptoms (21.4%), and (7) coping (9.2%). A time series analysis of clusters indicated no change in information presented in Facebook pages on tinnitus during 2011-2016. The study highlights the specific aspects about tinnitus that the US newspaper media and Facebook pages focus on, as well as how these aspects change

      
	
      Exploring Hospitals’ Use of Facebook: Thematic Analysis

      Science.gov (United States)

      Young, Diana K

         2018-01-01

         Background Although health care organizations such as hospitals and clinics have widely embraced social media as a means to educate the community on health topics and increase patient loyalty and satisfaction, little is known about the content these organizations actually share when using social media channels. Objective This study aimed to explore the types of content US hospitals post on their Facebook pages and how hospitals’ Facebook activities differ with regard to content types. Methods We collected and thematically analyzed more than 1700 Facebook posts made over a 3-month period by 17 US hospitals. During the first phase, the 2 researchers coded a set of 159 posts and created an initial thematic web of content. During the second phase, the researchers coded the remaining posts and then revised, refined, and validated the initial web of content accordingly. Coding consensus was achieved on 1184 of the 1548 analyzable sampled posts (76.49%). Results We identified a list of 13 unique health social media post themes and classified those themes into 3 thematic groups that included announcing, sharing, and recognizing activities. The most frequently used theme was sharing health information, which appeared in 35.81% (424/1184) of the posts analyzed. Such posts sought to provide health tips and advice to community members. Recognizing special days and recognizing employees were the second and third most frequently used themes, respectively, with 14.95% (177/1184) and 11.82% (140/1184) of the posts containing those themes. The frequency of these themes was surprising as the content was geared more toward stakeholders internal to the organization, although most previous literature has focused on social media as a tool to connect with external stakeholders. In addition, we found many of the posts involved more than one theme, and selected sets of themes co-occurred frequently. For example, 25.4% (45/177) of the posts recognizing special days also included content

      
	
      Time to face it! Facebook intrusion and the implications for romantic jealousy and relationship satisfaction.

      Science.gov (United States)

      Elphinston, Rachel A; Noller, Patricia

         2011-11-01

         Young people's exposure to social network sites such as Facebook is increasing, along with the potential for such use to complicate romantic relationships. Yet, little is known about the overlaps between the online and offline worlds. We extended previous research by investigating the links between Facebook intrusion, jealousy in romantic relationships, and relationship outcomes in a sample of undergraduates currently in a romantic relationship. A Facebook Intrusion Questionnaire was developed based on key features of technological (behavioral) addictions. An eight-item Facebook Intrusion Questionnaire with a single-factor structure was supported; internal consistency was high. Facebook intrusion was linked to relationship dissatisfaction, via jealous cognitions and surveillance behaviors. The results highlight the possibility of high levels of Facebook intrusion spilling over into romantic relationships, resulting in problems such as jealousy and dissatisfaction. The results have implications for romantic relationships and for Facebook users in general.

      
	
      I Like, I Cite? Do Facebook Likes Predict the Impact of Scientific Work?

      Science.gov (United States)

      Ringelhan, Stefanie; Wollersheim, Jutta; Welpe, Isabell M.

         2015-01-01

         Due to the increasing amount of scientific work and the typical delays in publication, promptly assessing the impact of scholarly work is a huge challenge. To meet this challenge, one solution may be to create and discover innovative indicators. The goal of this paper is to investigate whether Facebook likes for unpublished manuscripts that are uploaded to the Internet could be used as an early indicator of the future impact of the scientific work. To address our research question, we compared Facebook likes for manuscripts uploaded to the Harvard Business School website (Study 1) and the bioRxiv website (Study 2) with traditional impact indicators (journal article citations, Impact Factor, Immediacy Index) for those manuscripts that have been published as a journal article. Although based on our full sample of Study 1 (N = 170), Facebook likes do not predict traditional impact indicators, for manuscripts with one or more Facebook likes (n = 95), our results indicate that the more Facebook likes a manuscript receives, the more journal article citations the manuscript receives. In additional analyses (for which we categorized the manuscripts as psychological and non-psychological manuscripts), we found that the significant prediction of citations stems from the psychological and not the non-psychological manuscripts. In Study 2, we observed that Facebook likes (N = 270) and non-zero Facebook likes (n = 84) do not predict traditional impact indicators. Taken together, our findings indicate an interdisciplinary difference in the predictive value of Facebook likes, according to which Facebook likes only predict citations in the psychological area but not in the non-psychological area of business or in the field of life sciences. Our paper contributes to understanding the possibilities and limits of the use of social media indicators as potential early indicators of the impact of scientific work. PMID:26244779

      
	
      Engagement of young adult cancer survivors within a Facebook-based physical activity intervention.

      Science.gov (United States)

      Valle, Carmina G; Tate, Deborah F

         2017-12-01

         Few studies have examined how young adult cancer survivors use online social media. The objective of this study was to characterize Facebook engagement by young adult cancer survivors in the context of a physical activity (PA) intervention program. Young adult cancer survivors participated in one of two Facebook groups as part of a 12-week randomized trial of a PA intervention (FITNET) compared to a self-help comparison (SC) condition. A moderator actively prompted group discussions in the FITNET Facebook group, while social interaction was unprompted in the SC group. We examined factors related to engagement, differences in engagement by group format and types of Facebook posts, and the relationship between Facebook engagement and PA outcomes. There were no group differences in the number of Facebook comments posted over 12 weeks (FITNET, 153 vs. SC, 188 p = 0.85) or the proportion of participants that reported engaging within Facebook group discussions at least 1-2 days/week. The proportion of participants that made any posts decreased over time in both groups. SC participants were more likely than FITNET participants to agree that group discussions caused them to become physically active (p = 0.040) and that group members were supportive (p = 0.028). Participant-initiated posts elicited significantly more comments and likes than moderator-initiated posts. Responses posted on Facebook were significantly associated with light PA at 12 weeks (β = 11.77, t(85) = 1.996, p = 0.049) across groups. Engagement within Facebook groups was variable and may be associated with PA among young adult cancer survivors. Future research should explore how to promote sustained engagement in online social networks. ClinicalTrials.gov identifier: NCT01349153.
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      Facebook Addiction and Its Relationship with Mental Health among Thai High School Students.

      Science.gov (United States)

      Hanprathet, Nitt; Manwong, Mereerat; Khumsri, Jiraporn; Yingyeun, Rungmanee; Phanasathit, Muthita

         2015-04-01

         To investigate the relationship between Facebook addiction and mental health among high school students. This cross-sectional analytic study was performed among 972 high school students from four provinces associated with high economic prosperity in Thailand: Bangkok, ChiangMai, Ubon Ratchathani and Songkhla, utilizing a multistage cluster sampling technique. Facebook addiction was assessed using the Thai version of the Bergen-Facebook Addiction Scale (Thai-BFAS), while a Thai version ofthe General Health Questionnaire (Thai GHQ-28) was used for mental health evaluation. The relationship between Facebook addiction and mental health was analyzed through multiple logistic regressions. The prevalence of Facebook addiction and abnormal mental health were 41.9% (95% CI; 38.6, 45.2), and 21.9% (95% CI; 19.2, 24.8), respectively. After adjustment for confounding factors (sufficiency of household income, school location, level of education, GPAX learning deficits and attention deficit hyperactivity disorder), the individuals identified as having Facebook addiction were discovered to be at a high risk of developing abnormal general mental health (ORadj = 1.7, 95% CI: 1.1, 2.4), somatic symptoms (OR = 1.2, 95% CI: 0.9, 1.7), anxiety and insomnia (ORadj = 1.3, 95% CI: 0.9, 1.8), social dysfunction (OR = 1.5, 95% CI: 1.1, 2.1) and severe depression (ORadj = 1.5, 95% CI: 1.0, 2.2). Moreover; there were pronounced trends of increasing risk according to the level of Facebook addiction (Ptrend students could be associated with abnormal, general mental health status, somatic symptoms, anxiety & insomnia, social dysfunction, and severe depression. Therefore, it is essential that the relevant authorities educate young people about the mental health impacts linked with Facebook addictive usage and impose appropriate public health policies by screening Facebook addiction and mental health issues in risk groups.

      
	
      I Like, I Cite? Do Facebook Likes Predict the Impact of Scientific Work?

      Science.gov (United States)

      Ringelhan, Stefanie; Wollersheim, Jutta; Welpe, Isabell M

         2015-01-01

         Due to the increasing amount of scientific work and the typical delays in publication, promptly assessing the impact of scholarly work is a huge challenge. To meet this challenge, one solution may be to create and discover innovative indicators. The goal of this paper is to investigate whether Facebook likes for unpublished manuscripts that are uploaded to the Internet could be used as an early indicator of the future impact of the scientific work. To address our research question, we compared Facebook likes for manuscripts uploaded to the Harvard Business School website (Study 1) and the bioRxiv website (Study 2) with traditional impact indicators (journal article citations, Impact Factor, Immediacy Index) for those manuscripts that have been published as a journal article. Although based on our full sample of Study 1 (N = 170), Facebook likes do not predict traditional impact indicators, for manuscripts with one or more Facebook likes (n = 95), our results indicate that the more Facebook likes a manuscript receives, the more journal article citations the manuscript receives. In additional analyses (for which we categorized the manuscripts as psychological and non-psychological manuscripts), we found that the significant prediction of citations stems from the psychological and not the non-psychological manuscripts. In Study 2, we observed that Facebook likes (N = 270) and non-zero Facebook likes (n = 84) do not predict traditional impact indicators. Taken together, our findings indicate an interdisciplinary difference in the predictive value of Facebook likes, according to which Facebook likes only predict citations in the psychological area but not in the non-psychological area of business or in the field of life sciences. Our paper contributes to understanding the possibilities and limits of the use of social media indicators as potential early indicators of the impact of scientific work.

      
	
      Facebook as an Instrument to Enhance the Career Construction Journeys of Adolescent Learners

      Science.gov (United States)

      Wessels, Cornelius J. J.; Diale, Boitumelo

         2017-01-01

         Globally, the effects of Facebook® as a social media instrument are far-reaching for all, but more so for the 21st-century adolescent. Although most adolescents spend time on Facebook, this form of social media is inadequately used to enhance their teaching, learning and counselling experiences. Schools increasingly use Facebook for social…

      
	
      Facebook Groups as an Academic Teaching Aid: Case Study and Recommendations for Educators

      Science.gov (United States)

      Miron, Eli; Ravid, Gilad

         2015-01-01

         The move from a walled garden type Learning Management Systems (LMS) to open environments (like Facebook) forces us to adapt new teaching ways. This article offers a brief review of the use of Facebook groups in learning, describes the experience of using Facebook groups in an academic institute, explains the considerations for choosing the type…

      
	
      Bilingual Facebook Users’ Cognitive Writing Processes / Processus cognitifs d’écriture des utilisateurs bilingues de Facebook

      Directory of Open Access Journals (Sweden)

      Jacqueline Riley

         2015-03-01

         Full Text Available This study seeks to explore the cognitive processes involved as bilinguals wrote English and Spanish Facebook status updates. Three phases of data collection were employed: individual interviews, examination of participants’ Facebook status updates and a group interview. The findings suggested that regardless of the language in which participants wrote, they made a series of decisions as they selected the content, chose the language, formulated the text and typed the status updates. The findings also indicated that for the individuals in this study, higher language proficiencies resulted in increased automaticity when converting thoughts to nonstandard online communications. While participants engaged in many experiences found in Flower and Hayes’ Cognitive Process Model (1981, additional explanation was needed to illustrate how this process varied for online bilingual writers. Cette étude cherche à explorer les processus cognitifs utilisés lorsque des personnes bilingues écrivent des statuts Facebook en anglais et en espagnol. Trois phases de collecte de données ont été utilisées : entrevues individuelles, examen des mises à jour de statut Facebook des participants et entrevue de groupe. Les résultats suggèrent que peu importe la langue de rédaction utilisée par les participants, ceux-ci procédaient à une série de décisions en sélectionnant le contenu, choisissant la langue, formulant le texte et entrant les mises à jour. Les résultats indiquent également que pour les personnes de cette étude, de meilleures compétences linguistiques se traduisaient par une automaticité accrue au moment de convertir les pensées en communications en ligne non standards. Bien que les participants aient pris part à certaines expériences décrites par Flower et Hayes dans leur Cognitive Process Model (1981, de plus amples explications sont requises pour illustrer comment ce processus varie pour les rédacteurs bilingues en ligne.

      
	
      Facebook surveillance of former romantic partners: associations with postbreakup recovery and personal growth.

      Science.gov (United States)

      Marshall, Tara C

         2012-10-01

         Previous research has found that continuing offline contact with an ex-romantic partner following a breakup may disrupt emotional recovery. The present study examined whether continuing online contact with an ex-partner through remaining Facebook friends and/or engaging in surveillance of the ex-partner's Facebook page inhibited postbreakup adjustment and growth above and beyond offline contact. Analysis of the data provided by 464 participants revealed that Facebook surveillance was associated with greater current distress over the breakup, more negative feelings, sexual desire, and longing for the ex-partner, and lower personal growth. Participants who remained Facebook friends with the ex-partner, relative to those who did not remain Facebook friends, reported less negative feelings, sexual desire, and longing for the former partner, but lower personal growth. All of these results emerged after controlling for offline contact, personality traits, and characteristics of the former relationship and breakup that tend to predict postbreakup adjustment. Overall, these findings suggest that exposure to an ex-partner through Facebook may obstruct the process of healing and moving on from a past relationship.

      
	
      Challenges and Opportunities for Business Communication: A Facebook Approach Conundrum

      Science.gov (United States)

      Huang, Chung-Kai; Lin, Chun-Yu; Villarreal, Daniel Steve

         2014-01-01

         Facebook is currently one of the most popular platforms for online social networking among university students. The ever-growing prevalence of Facebook has led business educators to explore what role social networking technology might play in business training and professional development. Nonetheless, much is left to be learned about how Facebook…

      
	
      Internet Users’ Perspective towards Facebook Use by Physicians and Medical Students

      Directory of Open Access Journals (Sweden)

      Tiyarat Kayankit, M.D.

         2017-11-01

         Full Text Available Objective: This study aimed to understand the internet users’ perspectives towards doctors’ and medical students’ Facebook use. Methods: This was a cross-sectional online survey among internet users conducted from December 2015 to March 2016 to understand their perspectives towards doctors’ and medical students’ Facebook use. The author-constructed questionnaires were in Thai and included the participants’ online activities, their witness to inappropriate Facebook posts by doctors or medical students in the past month, and 39 mock public Facebook post screenshots. The participants were asked to rate the appropriateness of each mock post on a 5-point-Likert scale. Results: Among all participants (n=1,200, 63.4% had searched through Facebook profiles of physicians or medical students before and 53.7% had seen or heard of inappropriate contents. The characteristics of doctors’ and medical students’ Facebook posts which were rated as inappropriate or less appropriate by most participants were related to patients’ privacy, including de-identified patients’ data, substance use behaviours, negative criticism of patients, colleagues, hospitals or universities, and advertisement of their own private practice. Conclusion: Doctors and medical students should be aware of the public view towards their social media posts and be mindful of what they post and the potential negative consequences because they can impact the public image of medical professions. Considering professionalism guidelines and public’s perspectives may obviate the potential negative consequences of social media use.

      
	
      ¿Qué sabe Facebook de mí?

      OpenAIRE

      García Cámara, José Ruperto

         2016-01-01

         Este proyecto pretende concienciar a los usuarios de la cantidad de información personal en poder de la red social Facebook mediante una aplicación que permite visualizar y analizar los datos que contiene. Aquest projecte pretén conscienciar els usuaris de la quantitat d'informació personal en poder de la xarxa social Facebook mitjançant una aplicació que permet visualitzar i analitzar les dades que conté. Bachelor thesis for the Computer Science program.

      
	
      Facebook, Twitter, Instagram, Pinterest – nowe perspektywy badawcze

      OpenAIRE

      Maria Czarkowska; Anna Gumkowska

         2017-01-01

         Facebook, Twitter, Instagram, Pinterest – new research perspectivesThe goal of this paper is to present the vast array of content that is emerging within social media platforms: Facebook, Twitter, Instagram and Pinterest and analyze the ways in which they can be classified. This is a review of the available interdisciplinary methods and factors that should be taken into consideration when researching the genelogy of the texts that arise in the network. The Internet has changed the face of soc...

      
	
      Grannies on the Net: Grandmothers’ Experiences of Facebook in Family Communication

      Directory of Open Access Journals (Sweden)

      Loredana Ivan

         2016-06-01

         Full Text Available Despite ageist stereotypes about older people’s abilities to engage with information and communication technologies, grandparents are increasingly engaged with digital media. Grandmothers, in particular, are primarily responsible for using of web-based services to communicate with their children and grandchildren (Quadrello et al., 2005. Photos and news from children and grandchildren, especially grandbabies, act as important incentives for grandparents to go online. The purpose of the study, therefore, was to investigate how grandmothers use Facebook to facilitate family communication with children and grandchildren who move far away from home. Semi-structured interviews were conducted with grandmothers living in Romania and Canada, having a Facebook account and relevant family members (children or grandchildren far from home. Three themes emerged from the data indicating: 1 the tendency to switch between different platforms to facilitate family communication; 2 the relative passive use of Facebook, focusing on photos and quotations as content that trigger emotions; 3 that Facebook usage is influenced by social norms around decency and privacy. Findings suggest that family relationships play a central role in grandmothers’ motivations and behaviours surrounding Facebook use.

      
	
      From the Classroom to Facebook: A Fresh Approach for Youth Tobacco Prevention.

      Science.gov (United States)

      Kousoulis, Antonis A; Kympouropoulos, Stylianos P; Pouli, Dimitra K; Economopoulos, Konstantinos P; Vardavas, Constantine I

         2016-05-01

         The explosive rise in Internet use calls for effective ways to utilize new forms of social media to enhance school smoking prevention programs. We attempted to design and test an educational intervention for youth tobacco prevention. Intervention design and posttest pilot implementation. A single high school in Athens, Greece. Two hundred twenty-five students (aged 15-18 years). A Facebook-integrated educational intervention in six simple steps was designed and tested during an ad hoc smoking prevention lecture to high school students in Greece in order to stimulate social mobilization in online networks. Number of students with an active Facebook account, percentage posting antismoking messages within a 72-hour period, number of Facebook friends reached. Descriptive statistics. Assessed 3 days after the lecture, 15.9% of students had posted a smoking-related sentence in their Facebook account, a take-home message that was spread as a note on their wall via news feed to their 20,095 cumulative Facebook friends. One smoking-related take-home message can spread virally to a large number of adolescents through their Facebook friends. This intervention provides insight into a novel way of providing health information to youth, a hard-to-reach and vulnerable population. © The Author(s) 2016.

      
	
      Facebook Addiction Levels of Students in the Physical Education and Sport Department

      Directory of Open Access Journals (Sweden)

      Cetin YAMAN

         2016-04-01

         Full Text Available Time spent using various technological equipment increases every day with rapid technology development. Unfortunately, technology addiction is becoming an important issue. Especially with the development and ubiquity of mobile technologies, social media addiction is expanding. The aim of this study is to measure the Facebook addiction levels of 274 students at the Physical Education and Sports Teaching Department in a public university in Turkey and to examine their Facebook addiction levels against a number of variables. Descriptive method was used within the framework of the study and the “Facebook Addiction Survey” developed by Çam and İşbulan (2012 was used as the data collection instrument. The results of the study show the students had low levels of Facebook addiction. On the other hand, when the Facebook addiction level mean scores were compared, male students were seen to have higher scores than female students. Students in the 3rd grade had higher mean scores than those in the 1st and 2nd grades. Although Facebook addiction is not a problem among the students, proactive action is needed to enhance student awareness of the problem and ensure future teachers can be role models in an addiction‐free academic environment.  

      
	
      The presence of academic health sciences libraries on Facebook: the relationship between content and library popularity.

      Science.gov (United States)

      Garcia-Milian, Rolando; Norton, Hannah F; Tennant, Michele R

         2012-01-01

         Social networks such as Facebook allow libraries to be proactive in reaching their users. While some libraries have popular Facebook pages, it remains unclear what attracts users to these pages. This study evaluates relationships between libraries' Facebook page content and popularity. An analysis of 72 academic health sciences libraries' Facebook pages showed positive correlations between number of library fans and number of tabs, photos, events, and wall posts on Facebook. Libraries posting videos had significantly more fans than libraries without them. This study contributes to an understanding of correlations between content and popularity on Facebook, with implications for library outreach.

      
	
      The Practice of "Grammar Naziness" on Facebook in Relation to Generating Grammar Learning: A Motivation or Demotivation in Updating Statuses in English on Facebook

      Science.gov (United States)

      Amin, Noraziah Mohd; Abdul Rahman, Noor Azam; Sharipudin, Mohamad-Noor; Abu Bakar, Mohd Saifulnizam

         2016-01-01

         It is common for learners of English to make grammatical errors in their English Facebook posts that can be noticeable on their walls, which this perhaps as a result, influences the other Facebook users who know about the language to perform the unofficial duty as grammar Nazis and correct the errors. Thus, this research aims to examine if Malay…

      
	
      Feasibility and acceptability of Facebook for health promotion among people with serious mental illness.

      Science.gov (United States)

      Naslund, John A; Aschbrenner, Kelly A; Marsch, Lisa A; Bartels, Stephen J

         2016-11-01

         Elevated obesity rates are a major contributor to the significantly reduced life expectancy impacting people with serious mental illness. With over 1.5 billion Facebook users worldwide, this platform may afford opportunities for reaching individuals with serious mental illness outside professional settings and fostering social support for adopting healthier behaviors. In this mixed methods pilot study, we explored the feasibility and acceptability of using Facebook to support a group lifestyle intervention for weight loss among obese adults with serious mental illness. Nine of eleven participants enrolled in a six-month lifestyle intervention delivered through a community mental health center agreed to join a private Facebook group to support their healthy eating and exercise goals. We measured participants' use of the Facebook group and collected post-intervention feasibility and acceptability questionnaires followed by in-depth qualitative interviews to elicit participants' perspectives and recommendations for improving the use of Facebook. Of 188 posts to the Facebook group, the majority (79%) were from participants compared to study staff (21%). Participants also posted 186 comments, 299 likes, and recorded 1316 page views. Participants were positive about opportunities to interact and support each other outside group sessions, found content posted by other participants to be helpful, and indicated that the Facebook group was safe to use. Participants provided constructive feedback, including recommendations for more detailed instructions for accessing the group and posting content, finding ways to encourage more interaction within the group, and tips for responding to notifications or alerts directly from the Facebook website. These findings suggest that Facebook may be feasible for supporting health promotion efforts targeting people with serious mental illness. Participants provided valuable feedback that can inform the use of Facebook for future health

      
	
      A Learning Success Story Using Facebook

      Directory of Open Access Journals (Sweden)

      Lara Promnitz-Hayashi

         2011-12-01

         Full Text Available The use of Web 2.0 tools such as wikis and blogs is becoming more widespread in the language learning classroom, however social networking can also be an effective tool. Social networking is not only easy to use; it also helps encourage an autonomous learning within a social environment for students. Activities using a social networking site, such as Facebook, can put control for studying into the students’ hands. It can create not only motivation but also increase students’ social relationships outside of the classroom. This article discusses how simple activities in Facebook helped a lower language proficient class to become more comfortable participating in online discussions, giving their opinions and forging closer relationships with their fellow classmates.

      
	
      O programa Estúdio Móvel da TV Brasil no Facebook

      OpenAIRE

      Rozados, Helen Beatriz Frota; Corrêa, Rochele Tonello Zago

         2013-01-01

         Este artigo trata do uso do Facebook por programa de televisão pública. O objetivo geral é compreender com que finalidade o Estúdio Móvel da TV Brasil utiliza a rede social virtual Facebook, contextualizando a TV Pública Brasileira, a TV Brasil, o Núcleo Multimídia (NUMID) e o programa Estúdio Móvel. Apresenta o conceito de TV Social, convergência transmídia de conteúdos e o Estúdio Móvel no Facebook. Discute a metodologia aplicada e os resultados da pesquisa. Considera que os conteúdos compa...

      
	
      "For whom the bell tolls": emotional rubbernecking in Facebook memorial groups.

      Science.gov (United States)

      DeGroot, Jocelyn M

         2014-01-01

         Facebook memorial groups are often formed as a way for people to remember a deceased loved one. Because of the public nature of communication on Facebook, people who did not intimately know the deceased (emotional rubberneckers) can locate memorial groups and watch as people grieve the loss of their friend or family member. Using grounded theory methods, the author identified and examined the function of the rubberneckers' messages posted on 10 Facebook memorial group walls. Emotional rubberneckers identified with the deceased and expressed sadness at their death, indicating a connection with the deceased stranger.

      
	
      USE OF FACEBOOK FOR LEARNING AND ASSESSMENT IN GEOGRAPHY

      Directory of Open Access Journals (Sweden)

      MARIA ELIZA DULAMĂ

         2016-01-01

         Full Text Available In this research was analysed 120 twelfth grade students’ behaviour, of “Iulian Pop” Economic High School in Cluj-Napoca, Romania, regarding the use of the Facebook social network for learning and assessment in Geography. Students were organised in five discussion groups on the social network Facebook. To achieve the research objectives, we analysed students' answers at a questionnaire and the contents of the dialogue between teacher and students and also between students. Students perceived positively the learning and assessment activities and they perceived their teacher as their equal. At the cognitive level, the activity was focused on clarifying certain aspects, revision, knowledge learning and assessment. The disadvantages of the learning activity in the Facebook discussion group were that the posted materials cannot be classified and can be found with difficulty.
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